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New Screenings Definition Listed 





NPA Rules That 
Grain Elevators 
Are “Industrial” 


WASHINGTON — This week the 
National Production Authority re- 
versed itself under congressional pres- 
sure and ruled that as far as strategic 
materials are concerned grain eleva- 
tors are not commercial enterprises 
but are industrial. 

This decision was reached after the 
NPA administrator, Manley Fleisch- 
man, was brought under congres- 
sional pressure thrcugh the efforts of 
Ray B. Bowden, executive secretary 
of the Grain & Feed Dealers National 
Assn. 

Mr. Bowden pointed out to the con- 
gressional circles that the previous 
NPA ban on procurement of materials 
for country elevator operators who 
wished to store farm grains would act 
against the best interests of national 
defense. Mr. Fleischman admitted in 
face of this criticism that the deci- 
sion had been taken previously with- 
out a complete understanding of the 
problem. 





COW POPULATION STEADY 

The number of milk cows on U.S 
farms has changed little for three 
years. 


N.W. FEED ASSOCIATION 
TO HOLD ANNUAL MEETING 


MINNEAPOLIS—The annual meet- 
ing of the Northwest Feed Manufac- 
turers Assn. will be held Oct. 15 at 
Hotel Radisson. Dinner will be at 
7:15 p.m. preceded by cocktail hour 
at 5:15 p.m. 

New officers and directors will be 
elected and retiring officers will pre- 
sent their reports. 

The schedule of meetings for 1951- 
52 is as follows: Oct. 15, Nov. 12, Dec 
14 (party at Minneapolis Golf Club), 
Jan. 14, Feb. 25, April 7, May 12. A 
golf outing is planned for June, but 
no definite date has been set. 


Some Development 
of Corn Possible 
Despite Frost 


Damage from the first killing frost 
of the season Sept. 28 was general in 
Iowa except for local areas in east- 
ern and southeastern sections of the 
state. A hard freeze hit corn in other 
sections of the Corn Belt as well. 

Leaves of corn plants were killed, 
but stocks remained green and will 
continue to bring some future de- 








able to at least some damage from a 
killing frost 

In Minnesota, about three fourths 
of the crop was in the denting or 
more advanced stage at the time of 
the frost. The important southwest 
area has a rather serious soft corn 
problem since only about 65% of the 
crop had reached denting 

In Nebraska about 70% of the 
corn had advanced far enough to es- 
cape appreciable damage. Hard 
freezes hit some parts of the ea&{ern 
Corn Belt as well. 

C. M. Galvin, statistician for James 
E. Bennett & Co. this week estimated 
U.S. corn production at 3,108,233,000 
bu., a reduction of about 74 million 
bushels from his September estimate 
and 22 million below the govern- 
ment’s last forecast 

The Chicago & North Western Ry 
estimates that the crop will not ex- 
ceed 3 billion bushels. It appears 
there will be about 15% immature, 
light and chaffy corn, according to the 
railway. Soybeans, the report points 
out, have done a better job of matur- 
ing than corn. 

— 


Possible Price 
Cut on Canadian 
Feed Wheat Seen 


TORONTO—tThe possibility of a 
major price break in Canadian low 
grade wheat left over from last year's 
frost nipped crop is being talked of 
in Canadian trade circles 

Much of this wheat has been 
shipped into the U.S. for feed use, 
and a lowering of the price could step 
up the rate of movement and possi- 
bly affect prices of other feed items 
However, there has been no official 
comment from Canadian Wheat 
Board officials to substantiate the 
rumor of a possible price cut. 

Critical comment in Canadian trad- 
ing circles indicates the view that 
the major obstacle preventing the 
speedy movement of top grade wheat 
into saleable positions is not a lack of 
transportation but the large amount 
of low grade wheat which is bogged 
down in the elevators 

Sales Needed 

Last year’s frozen crop, it is 
claimed, is not being sold in sufficient 
quantities to keep the transportation 
lines clear. The problem currently 
facing the Canadian Wheat Board is 
not one of movement but of selling, 
and there is now some trade conjec- 
ture on the possibility of a major 
price break in order to speed up dis- 
posal to make way for the top grade 
wheat now being harvested. Consid- 
erable quantities are already com- 
mitted for export, according to offi- 
cial sources, while the mills are 
anxious to obtain good supplies be- 


velopment and maturity of immature | fore freeze up. 


ears, the Iowa report says. About one 
third of the corn crop was vulner- 


The delay is causing some concern 


to the trade and fears that top 








ACTION TAKEN AT MEETING 
OF FEED CONTROL OFFICIALS 


Organization Also Goes on Record Against Use of Tri- 
chloroethylene Solvent Extracted Soybean Oil Meal 
for Calves, Dairy and Beef Cattle 
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grades will not be available in suffi- 
cient quantity until next spring have 
been expressed. 
Exports Worked 
Meanwhile, it is reported that the 


U.S. has recently bought considerable | 
quantities of No. 6 Manitoba while | 
Norway has taken a cargo at U.S. 


funds $1.66 bu., f.o.b. Germany has 
also bought 100,000 tons of No. 5 at 
$65.90 ton and 50,000 tons of No. 6 
at $61.50. While these sales are sat- 
isfactory, they are not large enough 
to clear the transportation channels, 
and it is suggested that, unless there 
is an immediate price concession to 
buyers, stocks will continue to be 
bogged down. 

While some observers praise the 
Canadian Wheat Board for doing a 
good selling job during the past 12 
months, others are critical and con- 
sider that activity should have been 
even more pronounced, particularly 
because it was known so early in the 
season that the problem of selling 
frozen wheat would have to be faced. 











WASHINGTON—Action toward re- 
vising screenings definitions and a 
resolution expressing a recommended 
attitude toward soybean oil meal 
when trichloroethylene is used as a 
solvent were among the developments 
of greatest immediate interest to the 
feed industry occurring at the 41st 
annual convention of the Association 
of American Feed Control Officials 
The meeting was held in Washington 
Oct. 3-4 

The resolution on trichloroethylene 
reads: “Resolved, that this association 
goes on record as discouraging the 
use of trichloroethylene solvent ex- 
tracted soybean oil meal, flakes or 
pellets in rations for calves, dairy and 
beef cattle, until it has been proven 
that these products are nontoxic to 
such animals, and that, when these 
products are sold or offered for sale, 
the process of manufacture, and a 
warning statement prohibiting their 
use in rations for calves, dairy and 
beef cattle, shall be stated on label.” 

Label Adopted 

Trichloroethylene has been used as 
a solvent in a small number of soy- 
bean processing plants during the past 
two or three years. Rather mysterious 
increase in mortality of ruminants in 
parts of the Middle West has been 
suspected of being caused by the 
feeding of soybean oil meal manufac- 
tured by the process, although this 
has not been definitely established. 

The University of Minnesota re- 
cently undertook a research project 
try to determine the exact cause of 
the cattle deaths, and the part, if 
any, that trichloroethylene had in 
them. 

In the meantime, the type of label 
and warning now recommended by 
the feed control officials has been 


(Continued on page 8) 





Meat Price Decontrol Plans Rejected 


WASHINGTON—The White House has arbitrarily rejected any plan to 
decontrol meat prices, and the Office of Price Stabilization will attempt a 
patchwork procedure to make meat price ceilings work. It had been noted 
that .stabilization officials were prepared to order decontrol of meat prices 
if an improvement in meat distribution could not be accomplished through 
certain control changes. The government fear is that an abandonment of 
price ceilings on meat would wreck food price controls. 


* 


* 


* 


Absorption Repeal Order Delayed Again 
WASHINGTON—There was another delay this week in the expected 
approval of a price order repealing the freight rate increase absorption 
nt for the feed, grain and milling industries. The delay came when 
Office of Price Stabilization attorneys asked clarification of the application 
of the proposed order to soybeans and soybean oil meal. It was believed that 
the order to permit the grain, feed and milling industries to pass on all 
inbound and outbound freight rate increases on delivered sales would be 
signed shortly and become effective late next week. 
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ment has been to discourage competition and deteriorate open markets. 
Some of this influence is without doubt a deliberate attempt to establish 
government monopoly on the grounds that it is an improvement over the 


| malpractices of private monopoly. Government has magnified the class strug- 
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Great Egg Story 


HERE is no doubt that one of the reasons for the great expansion occur- 
ring in the poultry industry is that eggs and poultry meat have achieved 
a hitherto unheard of recognition in the diet of the American people. 

No single factor is responsible for this, of course. The comparative econ- 
omy of egg and poultry meat dishes in relation to competitive foods is an 
influence, as is high employment and earning power. But these things would 
not have created the demand that exists if producers, processors and dis- 
tributors of the products had not given intelligent attention to high quality, 
and if the poultry and allied industries had not taken a lead in promoting 
segg and poultry use. One of the ways this promotion has been accomplished 
is by channeling information on the nutritive value, economy and tastiness 
of poultry and eggs to housewives and other cooks through every available 
avenue. Inasmuch as most of us eat things that taste good to us, perhaps 
the most effective part of the promotion has been that which educates the 
public in how to prepare a wide variety of egg and poultry dishes that have 
shigh appetite appeal. 

The Poultry & Egg National Board furnishes a recent example of how 
the demand for these products is being encouraged. The PENB developed a 
“classroom plan” designed to simplify the home economics teacher's efforts 
in presenting egg cookery. The plan was announced through full page ads 
appearing in three professional magazines serving home economists. A coupon 
service made it easy to send for. Three weeks after the ads appeared 5,335 
requests for the plan were received by the PENB. This is a tremendous 
return, and certainly shows an equally tremendous interest in preparing 
eggs for the table. When several thousand home economics teachers are giving 
additional stimulus to egg consumption, the potential effect on the poultry and 
feed industries is obvious. 

Similar lesson plans on chicken and turkey cookery are being developed 
by the PENB. 

There should be no question in the minds of anyone as to the value of 
the work being done by the Poultry & Egg National Board in regard to in- 
creasing the markets for poultry products—and feeds. 


* 7 + 


Controls Feed on Control 


“M ONTROLS tend to perpetuate themselves, just as government-made 
C emergencies tend to become permanent. We all know this, yet some- 
how, as emergency follows emergency in our national life and controls lead 
to more controls, we seem to lose perception of it or to lose the will to resist. 
It is salutary, therefore, to hear such strong voices of protest as that of Paul 
C. Johnson, editor of the Prairie Farmer, who uttered an eloquent reminder 
and warning when he addressed the recent fourth annual symposium of the 
Chicago Board of Trade on commodity markets and the public interest. Mr 
Johnson said: 

“Market controls by government—as a matter of fact all economic con- 
trols—want to increase and persist. The failure of one control is met by the 
addition of another. This almost irresistible drive toward a completely con- 
trolled economy gives us cause to reflect. We have here a vicious circle 
which conspires to destroy production and prosperity in the name of human 
welfare.” 

The approach toward a completely controlled economy, which is the 
end of the open market and of free enterprise, is by such seductive and de- 
ceptive steps as commodity loan programs, the original purpose of which 
was to strengthen the bargaining position of the farmer, thus making him 
a more effective free enterpriser. But very soon there crept into the com- 
modity loan system a new note, the philosophy of guaranteed income and 
guaranteed price. Loan levels moved up to where they were false indices 
of value. The farmer no longer raised his crops for market but for the gov- 
ernment. By this time bureaucrats were making the rules and the natural 
laws of supply and demand were adjourned. Whether or not he realized it, 
or whether he wished it or not, the farmer no longer was a free entexpriser. 
His destiny was determined in the seat of a swivel-chair in Washington rather 
than in the seat of his own britches. 

“The government of a democracy,” warns Mr. Johnson, “ought to be the 
champion of free markets and free enterprise. I'm afraid this is not so in 
America today. We are being influenced by a world movement toward statism 
and the socalled planned economy. For a long time the attitude of govern- 


gle and encouraged the idea that Socialism is inevitable.” 


FORMULA FEEDS: HOW'S BUSINESS? 








While resistance to stronger prices was noted, formula feed business held 
to a steady pace in most areas but was reduced in others. Developments 
other than price, of course, influenced demand. A seasonal reduction in broiler 
replacements trimmed feed business in some sections and relief from drouth 
cut dairy feed sales in others. Manufacturers reported considerable difficulty 
in getting supplies of nearby soybean oil meal, and this resulted in some 
cutbacks in production not dictated by demand factors. Soybean oil meal 
and linseed oil meal remain at ceiling levels for nearby shipment, millfeed is 
holding steady and alfalfa meal is scarce and stronger. The index of whole- 
sale feedstuffs prices advanced more than 2 points to 255.4 in the week ending 
Oct. 3, and the feed grain index dropped slightly to 243.8, (Ingredient market 





details on pages 70-73.) 


7 
Northwest 

Formula feed demand was spotty 
in the Northwest this week, with 
some concerns still noting a definite 
slump in sales but others experienc- 
ing a pick-up from last week’s slow 
trade. In general, business could be 
termed “fair.” 

Some improvement was reported in 
egg mash sales as some flock owners 
began housing birds for the winter. 
Hog feed demand held about steady, 
and dairy feed business picked up 
somewhat for most concerns. The 
turn to colder weather apparently 
brought on more interest in these 
types of feed, and it was said that 
with 32% formula feeds selling be- 
low soybean oil meal in some in- 
stances additional interest was en- 
couraged among dairymen who had 
been supplementing with meal. 

Manufacturers have large bookings 
of dairy cattle feeds, but heavy 
production has not yet started. 

Operations were cut to one shift 
at some plants, but others held to 
20 or 24 hours for five days and had 
fairly good backlogs of orders to plan 
next week's production. 

The U.S. Department of Agricul- 
ture reported that feeding ratios for 
dairymen at the middle of September 
were less favorable than a month 
earlier for the Minnesota-Wisconsin 
area as feed costs advanced while 
butterfat prices declined slightly 
The butterfat-feed ratio averaged 25.4 
at the middle of September, compared 
with 26.0 in August and 26.0 a year 
ago. A seasonal advance of 7.7¢ doz. in 
egg prices in September more than 
offset the somewhat higher feed costs 
in the Minnesota-Wisconsin area, 
with the result that poultry ratios 
were more favorable than in August. 
The egg-feed ratio at the middle of 
September was 17.0, compared with 
14.7 in August and 12.8 in September, 


1950 
Southwest 

Two developments plagued south- 
western formula feed production this 
week—higher prices and a shortage 
of soybean oil meal. The first tended 
to hold off demand somewhat and the 
second held down production. For 
about the seventh week in a row 
price lists were adjusted upward by 
manufacturers. Gains this week were 
slightly below preceding weeks, but 
still were higher by 40¢@$1.25 ton. 

The lack of sufficient soybean oil 
meal put a crimp in cattle feed pro- 
duction, especially. Some mills were 
forced to suspend cattle feed output 
in order to conserve sufficient sup- 
plies of soybean oi] meal for other 
regular lines of feed. Alfalfa meal 
also was a short ingredient. Both 
items were selling at the ceiling. 

The early frost which struck the 
Southwest late last week was light 
in most sections of this area. It was 





followed quickly this week by tem- 
peratures up in the 80’s and 90's, and 
a lengthy Indian summer was in 
prospect. The weather furnished no 
stimulus to feeders to buy. Broiler 
replacement is rather slow at this 
season of the year, and turkey feed 
buying has leveled off since most 
feeders have anticipated their finish- 
ing requirements. Hog and egg mash 
demand was only fair to good. On the 
whole, feed demand was only fair 
with good interest reported in spots. 


Pacifie Northwest 


Formula feed prices advanced $1@ 
2 ton in the Pacific Northwest dur- 
ing the week under the pressure of 
higher soybean oil meal prices and 
advancing grain markets. Here and 
there some price resistance at the 
consumer level was reported by feed 
millers, but for the most part volume 
continued good. 

Broiler production in Washington 
is up 43% from a year ago, and the 
feed-milk ratio continues more favor- 
able than a year ago. It is reported 
that the number of dairy animals has 
been cut down, however, because of 
current high beef prices. 

Feed men view the reduction in 
dairy herds with some apprehension, 
although those animals remaining in 
dairy barns are undoubtedly produc- 
ing at a higher average rate than 
they did a year ago. 

Pastures picked up some as a re- 
sult of heavy rains during the past 
week, but it will take considerably 
more moisture to bring pastures back 
to where they normally should be at 
this time of the year. 


Central States 


Formula feed business held steady 
in the central states area this week, 
with sales at a relatively high level 
and most types of feeds meeting a 
better than seasonal demand. 

Another price advance, averaging 
around 50¢ ton, held back some buy- 
ing, but, generally speaking, manu- 
facturers had only a limited amount 
of difficulty effecting sales. One prob- 
lem was encountered in the form of 
a scarcity of soybean oil meal. Mix- 
ers who did not have their own sup- 
ply were hard put to. keep plants 
running full time, and one manufac- 
turer was forced to cease operations 
for one day because the meal was not 
available. 

Poultry feeds continued to domi- 
nate the field, although broiler types 
encountered a slight softening of 
movement. Spokesmen expect this 
condition to prevail for the next few 
weeks because of the increased em- 
phasis on turkeys during the holiday 
season. Some processors, handling a 
volume of turkeys, do not have time 
nor facilities to move broilers. There 
also was some dissatisfaction with 





current broiler prices. As might be 
expected, turkey feeding and de- 
mand for manufactured feeds ap- 
peared to be at the season's peak. 

Dairy feeds have not begun to 
move in volume, as pastures are not 
yet gone. Cattle feeds were starting 
to move slowly, but are not expected 
hit their stride for another 30 
days 

Manufacturers reported a backlog 
of orders ranging from a week to 10 
days and were operating at a full 
6-day week. 


Northeast 


Northeastern formula feed produc- 
tion continued at a good pace last 
week with all manufacturers report- 
ing full time production. The best 
customers are still the poultry group 
followed by the dairy and beef cat- 
tle raisers. . 

Turkey raisers are not too impor- 
tant a factor as yet, although some 
who started early hatchings are now 
beginning to purchase in fair sized 
quantities, This latter business is 
mostly being taken care of by local 
area smaller mills which generally 
work on a contract basis with the 
turkey raisers. 

Extremely warm weather for this 
time of season has prevailed over 
practically the entire Northeast the 
past 10 days and herds are being kept 
on grass as long as there is any avail- 
able for them to pasture on. Supple- 
mental feedings are a _ necessity, 
though, due to the thinness of the 
pastures with not enough growth to 
offset any daily feeding from the 
meadows. 

The boxcar situation is gradually 
righting itself in this area, with no 
serious complaints being heard from 
the feed industry as to its supply 
of needed empties. 

A new set-up in milk prices which 
became effective recently in this milk 
shed has stimulated the production 
of milk by the increase of dairy 
herds 


to 


Ohio Valley 


of formula feeds in 
Ohio Valley area are beginning to in- 


Buyers the 
dicate some resistance to current 
high prices. Sales eased off ,some- 
what this week, although they were 
still described as good. As in past 
weeks, broiler, hog and turkey feeds 
and egg mashes continue in best de- 
mand because of the current large 
flocks being fattened for the holiday 
trade. 

Manufacturers are not too opti- 
mistic regarding winter business, be- 
cause the number of animals being 
fed will be sharply reduced during 
coming weeks, with many farmers 
declaring they do not plan replace- 
ments because of the feed price 
situation. The new corn crop like- 
wise is a factor tending to reduce 
formula feed demands. 

Prices again advanced 60¢@$1 ton 
this week, but mill operations were 
reported down to about 75% of ca- 
pacities, although a few plans were 
being operated on full schedules. 


Southeast 


The higher prices of formula feeds 
brought on by increased costs of in- 
gredients has caused some backing 
away by consumers, but most South- 
eastern feed manufacturers are find- 
ing sufficient business to keep their 
mills running on a five-day basis 

The price of broilers in commercial 
poultry producing areas is now 1¢ Ib. 
lower, which is resulting in diminish- 
ing chick placements. This has not 
yet reached the point of causing a 
serious slump in poultry feed de- 
mand. The opinion expressed by some 
is that the current low price of 
chicken compared to all other meats 
will soon increase consumption ma- 
terially, which will strengthen the 
broiler market and in turn produce 
increased feed sales. 

Dairy feed demand has slackened 
due to the rebirth of pastures which 
have received beneficial rains. Due to 





higher prices of formula feeds, there | 


is again a trend toward using only 
cottonseed oil meal and hulls to sup- 
plement grass in feeding cattle and 
dairy cows. This temporary condi- 


tion, of course, will be eliminated | 


upon the appearance of frosts. 


Hog feeds are moving slowly, with 
not much outlook of increased con- 


sumption for the nearby period. 


Due to scarcities of nearby soy- | 


bean oil: meal, shorts, rice bran, dis- 
tillers grains and the like, 


south- | 


eastern feed manufacturers are ex- | 


periencing a most difficult period in 


trying to keep their bins supplied | 
with ample feedstuffs to fill their | 


nearby production schedules. It is 


now a case of trying hard to get the | 


order, shopping the country to find 
ingredients and tearing hair to get 
them shipped. 

Strikes now have added to the mis- 
ery of the fish meal plants. Already 
behind in shipments against existing 
contracts, fish producers along 
southern coasts are now keeping out 
of the market with extremely little 
hope of having additional fish meal 
to sell this season. Some resellers are 
already asking ceiling prices for 


holding their meal for the ceiling. 

Rainy weather has slowed harvest- 
ing of southern soybeans with only 
two or three minor lots having come 
to the market. With the uncertainty 
prevailing in both nearby and future 
prices, processors are unwilling to 
offer future shipments, which bal- 
ances with the reluctance of buyers 
to commit themselves for future 
supplies. 


PACIFIC NORTHWEST FEED 
INDUSTRY CHANGES NOTED 


PORTLAND, ORE.—Several 
changes in the feed industry have oc- 
curred in this area recently. 

Brown-Jeklin & Co., Portland, re- 
tired from the field Sept. 30, and John 
Alexander, Mike C. Knoth and Ed- 
ward E. Sutton, all of ‘whom were 
associated with the firm, have formed 
a new organization, Alexander & Co. 
(See story on page 8 of the Sept. 22 
issue of Feedstuffs.) 

Donald Brazie, who formerly repre- 
sented Brown-Jeklin & Co. in the Pa- 
cific Northwest, has been named rep- 
resentative in Washington and Ore- 








| 


| 
| 


| president; Collier Wenderoth, Jr., Stillwater Milling Co., 
small stocks owned, and others are | 





gon for Dawe's Mfg. Co. (See story | 
on page 72 of the Sept. 15 issue of | 


Feedstuffs.) 


Ferd Herpers, who had been with | 


the Nopco Chemical Co. and Brown- 
Jeklin for about 15 years, now is in 
the feed department of Van Waters 
& Rogers, Inc., in Seattle. That firm 
has transferred A. H. Pittack from 


Seattle to Los Angeles, where he will | 


be in charge of feed department op- 


erations, supervising Dallas, Los An- | 


geles, San Francisco, Portland and 
Seattle territories. George King will 
manage the firm's Seattle feed de- 
partment. 


Ted Sheets, formerly with Balfour, 
Guthrie & Co., Ltd., of Seattle, now | 


is with John P. Herber Co., Seattle, 
managing its feed and grain depart- 


ment. Steve Carlson is managing Bal- | 


four’s feed department in Seattle 


— 


FILLS UNIVERSITY POST 





NEWARK, DEL. — The appoint- | 
ment of Dr. Clyde R. Richards as | 
assistant professor of animal! indus- | 
try at the University of Delaware has | 


been announced by 
chairman of the department. Dr. 
Richards will do research and teach- 
ing on dairy nutrition. For the past 
year he has been a Fulbright lec- 
turer at the Superior School of Agri- 
culture in Athens, Greece. 
*. 


MILWAUKEE FEED MAN DEAD 

MILWAUKEE — David Kotvis, 80, 
operator of the Kotvis Bros. flour and 
feed firm here, died Sept. 30. A life- 
long resident of Milwaukee, he had 
been associated with the industry for 
60 years. 





E. F. Waller, | 
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PLANNING MEETING—Officers and directors of the Arkansas Feed Manu- 
facturers Assn. met recently to plan for the annual meeting of the a’sociation 
in Little Rock, Nov. 16. Pictured above, left to right, back row: Gall Brown, 
Jeff D. Brown & Co., Springfield, vice president; Ted Cameron, Cameron 
Feed Mills, North Little Rock, and Fred Darragh, Darragh Co., Little Reck. 
Seated, left to right, are: H. W. Davis, Horseshoe Mills, Inc., Pine Bluff, 
Ft. Smith, and 
Little secretary-treasurer. 


James Dunaway, Thibault Milling Co., Rock, 





Dr. Ralph E. Bennett Marvin C. Bachman 


CSC APPOINTMENTS—Marvin C. Bachman has been appointed director of 
microbiological research in the research department of Commercial Solvents 
Corp. in Terre Haute, Ind., and Dr. Ralph E. Bennett has been named 
assistant director, it has been announced by Thomas ©. Carswell, vice prest- 
dent of research and development, Mr. Bachman joined Commercial Solvents 
in 1947 and for the past two years has been in charge of the chemotherapeutic 
group in the pharmaceutical research division. He is a member of the Society 
of American Bacteriologists and the Oklahoma Academy of Science. Dr. 
Bennett joined Commercial Solvents in 1943 and has been associated with the 
development of fermentation products. He is a member of the American 
Chemical Society and the Society of American Bacteriologists. 





OFFICERS ELECTED—Pictured above are the officers who will lead the 
National Mineral Feeds Assn., Inc., through the year ahead. They were elected 
at the organization's convention at the Bismarck Hotel, Chicago, Sept. 17-18. 
(See story on page 16 of the Sept. 29 issue of Feedstuffs.) Left to right are 
E. A. Kelloway, Walnut Grove Products Co., Atlantic, lowa, president; James 
L. Elliott, Oelwein (lowa) Chemical Co., first vice president; Horace Hedges, 
Columbian Hog & Cattle Powder Co., Kansas City, vice president, and Peter 
W. Janss, Des Moines, who was retained as executive secretary. No shown 
is William O. Chase, Nears Food Co., Inc., Binghamton, N.Y... who was 
named treasurer. 
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MARGIN-OVER-COST DISPUTE - 
RAISED AGAIN BY OPS RULING 


Interpretation to Soybean Oil Meal Order Issued—Dis- 
tributors Required to Take Supplier’s Actual 
Price to Them as Basis for Ceiling 


WASHINGTON — The old contro- 
versy of margin over cost has erupt- 
ed again under a recent ruling by 
the Office of Price Stabilization in 
Interpretation 1 to Supplementary 
Regulation 3 to the General Ceiling 
Price Regulation 


Under this order, issued Sept. 21, 
OPS has ruled that the ceiling price 
of a jobber or wholesaler of soy- 
bean oil meal is his supplier’s actual 
price to him plus his customary dol- 
lars-and-cents mark-up. It is not the 
supplier's ceiling price plus customary 


This test tube contains a new Vitamin B-12 produced \ 


by Bacillus megatherium. 


Every grain packs an outstanding growth promoting a 


potential. 


Tho tiamph of ile Viemals 5-50 5 See Sena 
potency but to other growth factors present. LBF 


from the B. megatherium. and growth 


factors from 


ing tests have proved Vitamin B-12 cultured from B. 
megatherium is superior even to some Vitamin B-12 
supplements containing antibiotics. 

Protein and B complex structures of B. megatherium Vit- 
amin B-12 are similar to those of Dried Brewers Yeast and 
contain large amounts of Thiamine, Riboflavin, 


Pantothenic Acid and Choline. 


Write today for detailed folder describing Ray 
Ewing B.-Meg. Vitamin ‘B-12 supplement — learn 
how this palatable, free flowing supplement can 
help make your feeds superior in ites ti rapid, 


profitable growth. 


mark-up, OPS said. 

In explaining the issuance of the 
interpretation, OPS said that under 
SR 3 to the GCPR, jobbers and whole- 
salers of soybean oil meal have been 
computing their ceiling prices on the 
basis of their supplier's ceiling price 
rather than on the basis of the price 
actually paid to the supplier 

The price agency said that the 
phrase “supplier's price” in Section 
1 (c) of SR 3 refers to the price 
actually charged by the supplier and 
not to the processor's ceiling price 
of $74 ton, bulk, Decatur. 

The newly issued interpretation 
means that the distributor or whole- 
saler must accept his supplier’s sales 
price as a basis for his ceiling with- 


FOR BETTER RESULTS ... A BETTER VITAMIN B12 SUPPLE 


BY THE RAY EWING COMPANY 


THE RAY EWING COMPANY is the exclusive dis! 
Yeast Bacillus Megatherium Vitamin B-12 Sup D 


| a resale, 





out regard to the market at the time 
he makes a resale 
Faces Loss 

Thus, if the market price for soy- 
bean oil meal falls before he makes 
he faces an out-of-pocket 
loss on the commodity. He is not 
permitted to gain speculative advan- 
tages if the market rises, while on 
the other hand he may be compelled 
to take speculative losses if the mar- 
ket declines. 

This issue was fought out under 
the feed industry order, Supplement- 
ary Regulation 7 to the GCPR, and 
was resolved when OPS issued Inter- 
pretation 1 to that regulation April 9. 
It was decided that feed manufac- 
turers could increase their ceiling 
price by means of the pass-through 
provision for agricultural commodi- 
ties which were selling under legal 
minimum ceilings, but that they were 
not required to reduce their sales 
price for feeds if the ingredient on 
which they took the pass through 
had subsequently declined in price 


Move to Amend Regulation 


Fortunately, industry economists 
now on the OPS staff have caught 
the implications of the soybean oil 
meal interpretation, which has now 
been disputed by the trade, and they 
have taken steps to put through an 
amendment to SR 3 to correct this 
condition. 

However, price officials who are 
trying to correct the situation may 
find opposition in the OPS front 
office, where the executive staff is 
now embarking on a tough price 
policy. 

As things now stand, an amend- 
ment to SR 3 to GCPR is in chan- 
nels at OPS, and the OPS attorneys 
understand that trade practice is 
to sell soybean oil meal on the basis 
of the market at the time of sale 
without regard to the purchase or 
contract price. But these economists 
now with OPS must have some sup- 
port in the form of trade protest 
to back up their contertions. 

According to information received 
here, this new ruling by OPS will 
have great influence on the forward 
round-the-clock sales of oilseed proc- 
essors who make forward commit- 
ments for the sale of meal. 

Speed in entering protests to OPS 
over Interpretation 1 to SR 3 will 
be important in hastening a reversal 
of this condition. 


HOLT REPRESENTATIVE MOVES 

MILWAUKEE—A. C. Luecke, sales 
representative of Holt Products Co., 
has moved his residence from Milwau- 
kee to Rochester, Minn., according 
to an announcement by the company. 
Mr. Luecke formerly represented the 
company in Wisconsin and northern 
Ill. His activities now will be confined 
principally to Minnesota and north- 
western Wisconsin. The Holt company 
manufactures feed specialties includ- 
ing trace mineral and vitamin sup- 
plements, in addition to vitamin and 
sulfa pills for calves. 
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The grade of dehydrated 

alfalfa meal that comes direct from 

the mill is anybody's guess — unless 

it is laboratory-tested. The W. J. Small 
Co. maintains 7 laboratories where 
Small’s Dehydrated Alfalfa Meal is quality- 
guarded by laboratory control for the 


protection of your product. 


Small’s Dehydrated Alfalfa Meal is analyzed four 

times before it is applied on your order: first, 

at time of manufacture; second, when received at a central 
warehouse; third, before blending; and fourth, after 

the blend has been made up. This extra care assures you 


of uniformity of quality and analysis at all times. 


So, why gamble on anything less than Small’s quality? 
You will put your money on a sure thing when you 
buy Small’s Dehydrated Alfalfa Meal. 


FOR FEEDS 
WiTHh A FUTURE 


THE W. J. SMALL COMPANY Mealy S 


DIVISION 


Archer -Daniels-Midland Company 
1200 OAK ST. KANSAS CITY, MO. 
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AT ARKANSAS MEETING—Looking over the program at the recent for- 
mula feed conference at the University of Arkansas, Fayetteville, are, left 
to right: H. W. Davis, Horseshoe Mills, Inc., Pine Bluff, president of the 
Arkansas Feed Manufacturers Assn.; Prof. F. B. Morrison, Cornell University, 
the featured speaker at the conference; Prof. E, L. Stephenson, University of 
Arkansas, chairman of the committee in charge of arrangements, and J. D. 
Dean, executive vice president of the Midwest Feed Manufacturers Assn. 
The Arkansas and Midwest associations assisted the college in sponsoring 
the event. (See page 10, this issue of Feedstuffs) 





Students Register for New Feed 
School; Fund Continues to Grow 


and that registrations will undoubt- 
edly increase in coming semesters. 

Meanwhile, the fund contributed by 
the feed industry for school continues 
to grow. Ten new contributions in 
recent weeks have raised the total 
so far collected to $134,550. 

While this still is some distance 
from the ultimate goal of $200,000 


Fourteen students already have reg- 
istered for the Feed Technology 
Kansas State College, offi- 
institution have reported 
John A. Jol icting head of the 
department of milling industry of the 
college artment the feed 
school that there 
new course 


course at 
cials of the 
inson, 


in which dey 
will says 


interest in the 


ype rate 


is much 





needed for the construction and fur- 
nishing of the model feed mill to 
house the school, the present figure 
exceeds by a substantial margin the 
amount needed to start the building 
program. Architects are now at work 
drawing the blueprints for the feed 
mill building, working with a feed 
industry committee in setting up the 
plans. 

Contributions to the feed mill fund 
in the past few weeks are shown in 
the table below. Donations should be 
sent to Maurice Johnson, Feed Tech- 
nology School Advisory Committee, 
Staley Milling Co., Kansas City 16, 
Mo. 

Among the unique contributions in 
the list below is that of the North- 
west Retail Feed Assn., which is the 
first organized feed trade association 
to make a contribution to the feed 
school fund. 

Ames-Harris-Neville Co., San 
$100 
Ashcraft Wilkinson Co., At- 
100 
Dixie Grain Co., Shelbyville, 
Tenn, .. 
Grain Processing Corp., Mus- 

catine, Iowa 
Hammond Bag & Paper Co., 

Wellsburg, W. Va. 

The Kansas Soya Products 

Co., Inc., Emporia, Kansas. 

N. W. Retail Feed Assn., Inc., 

Minneapolis 
Seaboard Mfg. Corp., Rich- 

mond, Va....... 

Uncle Johnny Mills, Houston, 

Texas 

R. S. Wilson Co., Los Angeles 


Previously reported. . 


Contributions previously, reported 
are as follows: 

Allied Mills, Inc., Chicago, $3,000; Arcady 
Farms Milling Co., Chicago, $3,000; Archer- 
Daniels-Midland Co. and Commander-Lara 





The Most Efficient Distance 
between two points in Your Mill or Elevator 
—SAVES steps, time, and money 


amazing new VOCAT, RON 


the two-way intercommunicators 


Just plug them in and 


talk between the two 


NO INSTALLATION — PORTA- 
BLE—place them where you need 
them—no drilling of holes—no spe- 
cial meters—no special wiring. VO- 
CATRON is the newest and simplest 
two-way inter communicating device 
on the market. It uses existing elec- 
tric circuits as a carrier—simply plug 
into any 110 volt, A.C. or D.C. out- 
let, just as you would a desk 
lamp. Speak and listen to any 

other VOCATRON set 


within reasonable radius. 


Your Letterhead 


ero eee ~ Two Units—Ready-to-Use $79?° 


+ Clip this Coupon to 


B McLAUGHLIN, WARD & CO I 
gto S. 23rd St., Jackson, Mich. 


| Ship us______ pair(s) VOCATRON at $79.50 per pair ll 
i 


OName__ _ — —EE SS 

g Addeces a IS ; 

Scate 

' We prepay all mail orders withis 300 miles (Parcel Post zone) — 1 
from Jackson, Michigan 


gcv— - — —__.__. Zone 


Dicnccheiientislih ilictnincnientincsianen ict 409 S. 23rd St. 


IDEAL FOR... 


e Offices —Inter-communication 

@ Office to loading or shipping platform 
@ Office to elevator or between floors 

@ Superintendent to office or engireer 


Mail Handy Coupon Today! 
McLaughlin.Ward & Co. 





° Jackson, Michigan 
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FOREIGN INTEREST IN 
FEED SESSIONS 


KANSAS CITY—The Formula Feed 
Production School which is being 
staged in Kansas City Nov. 26-28 by 
the Midwest Feed Manufacturers 
Assn, is likely to have a foreign con- 
tingent among the students again this 
year. Inquiries have come from Pal- 
estine, Cuba and Australia. Feed man- 
ufacturers in those countries who 
have heard of the conference on feed 
manufacturing methods have been 
seeking information on the program. 
Last year’s school attracted partici- 
pants from Cuba, Venezuela, Puerto 
Rico and Canada. Registrations for 
the 1951 sessions are now being ac- 
cepted, according to Jack D. Dean, 
executive vice president of the Mid- 
west Feed Manufacturers Assn. They 
should be sent to Mr. Dean at 20 W. 
9th St., Kansas City. 


bee Milling Co Minneapolis and Kansa 
City, $2,000 
B & D Mills. Grapevine, Texas 26; 
W. Bailey & Co., Montpelier, Vt, 
William Lee Bailey, Topeka, Kansas, 
Batchellor’s, Inc.. Sioux Falls, 8.D., 
Beacon Milling Co. Cayuga, N.Y., $1,000: 
Bemis Bro. Bag Co St. Louis, $2,006 
Blatchford Calf Meal Co., Waukegan, I! 
Bruce Milling Co.. Kansas City, 
Burrus Mills, Inc., Dallas, 


Calcium Carbonate Co., Chicago, $500; 
Cameron Feed Mills, North Little Rock, 
Ark., $500; Central y . Ft. Wayne 


. K. Cochran Co., Little Rock, Ark., $200; 
Colorado Milling & Elevator Co.. Denver 
$1,000; Columbia Quarry Co., St. Louis, $500 
Commander-Larabee and Archer-Daniels 
Midland Co. (see above); Consumers Co 
operative Assn Kansas City $2,000; Co 
operative Grange League Federation Ex 
change, Buffalo, $1,500; Commercial! 
Solvents Corp., Terre Haute, Ind 
Corn Industries Research Foundation, 
000; Chas. M. Cox Co., Boston, $2,000 
Cooper Co., Humboldt, Neb., $1,000; Co 
operative Mills, Baltimore, Md., $1,000 
Crete (Neb.) Mills, $1,000. 

. St. Joseph, Mo., $1,- 

. Little Rock, Ark., $600; 

George H. Davis, Kansas City, $500; Dawes 

Mfg. Co., Chicago, $500; Derby Grain Co 

Topeka, Kansas, $200; Dreyer Commission 

Ce.. Kansas City, $200; Doughboy Indus 

tries, Inc., New Richmond, Wis., $500; Dow 
Chemical Co., Midland, Mich., $500 

Rudy Eschenheimer Co., Chillicothe, Mo., 
$300; John W. Bshelman & Sons, Lancaster, 
Pa., $1,000; Elk Valley Alfalfa Mills, In- 
dependence, Kansas, $100. 

Farmers & Mfrs. Beet Sugar Assn., Sag 
inaw, Mich., $500; Farmers Cooperative 
Asen., Brewster, Kansas, $200; Farmers Mu 
tual, Inc., Durham, N.C., $250; Faultiess 
Milling Co., Springfield, Ill., $100; Feed Age 
New York, $100; Feed Bag, Milwaukee 
$100; Feedstuffs, Minneapolis, $100; Fer 
nando Valley Alfalfa Milling Co., Van Nuys, 
Cal., $50; Fox Co., Newfield, N.J., $250 

General Mills, Inc., Minneapolis, $5,000; 
Golden Bagle Milling Co., Petaluma, Cal., 
250; Gooch Feed Mills, Lincoln, Neb., and 
Saling, Kansas, $10,000; J. T. Gibbons, Inc 
New Orleans, $200; The Glidden OCo., Chi 
cago, $500. 

Hales & Hunter Co., Chicago, 
Honeggers & Oo., Inc, Fairbury, 

000; Hubbard Milling Co., Mankato, . 
$750; Humboldt Elevator Mills, Humboldt, 
Kansas, $200. 

Illinois Farm Supply Co., Chicago, $1,000 
International Minerale & Chemical Corp 
: Iowa Farm & Home Reg- 
Ohio, and Waverly 
Bag Co., Kansas 


. Toledo, 
N.Y., $2,000; Percy Kent 
City. $1,000; Key Milling Co., Clay Cen- 
ter, Kansas, $250; King Midas Feed Mills, 
Minneapolis, $500: M. D. King Milling Co. 
Pittsfield, Ill, $25; Max Katz Bag Co 
Indianapolis, $59. 

Lauhoff Grain Co. Danville, Ill, $500; 
Lederle Laboratories, American Cyanamid 
Go., New York, $5,000; Limestone Products 
Corporation of America, Newton, N.J., $100 
Lindsey, Robinson & Co., Roanoke, Va., $500 

Maritime Milling Co., Buffalo, $1,000; 
Merck & Co., Rahway, N.J., $3,000; Merri- 
mack Farmers Exchange, Inc., Concord, 
N.H., $100; Harold A. Merrill, Kansas City 
$500. 

Nutrena Mills, Inc., Minneapolis, $3,500; 
National Alfalfa Dehydrating & Milling Co., 
Lamar, Colo., $300; Nopco Chemical Co., 
Harrison, N.J., $100 

‘Omaha Cold Storage Co., Omaha, Neb., 
$200; Oyster Shell Products Co., St. Louis, 
$500. 


Pacific Molasses Co., Ltd., San Francisco, 
$2,000; Pacific Processing Co.. Los Angeles, 
$1,000; J. P. Parks Co., Kansas City, $3.- 
000; Pay Way Feed Mille, Inc., Kansas City, 
$350; Peterson-Biddick Co., Wadena, Minn., 
$100; Chas. Pfizer & Co., Inc., Brooklyn 
$3,000; Pillsbury Mills, Inc., Minneapolis, 
$3,000; Pioneer Bag Co., No. Kansas City, 
-—" Oa Chi $5,000. 

er ts Co., cago, 

Ralston Purina Co., =] Louis, $10,000; 
Ryde & Co., Chicago, $206. 

_ Joe Schafer & Sons, Springfeld, m., $100; 

s, Inc, Cl $600; 
Sane a... & Co., F .. -—¥ 7 
$1,000; Schreiber Mills, Inc., St. Joseph, Mo., 
$1,000; Security Mills, Knoxville, Tenn., $1,- 
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HOMINY FEED 
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KANSAS CITY, MO., 1016 Baltimore Bidg. 
Harrison 1801 TWX 144 





THE NELLIS FEED CO. 


Strictly BROKERS Strictly 
CHICAGO, ILL, 3632 Beard Tate 


ST. LOUIS, MO., 405 Merchants Exchange 
Chestnut 1122 TWX 237 








000; Shawnee Milling Oo., Shawnee, Okla. 
$500; Shellabarger Feed Mills, Salina, Kan- 
sas, $260; W. J. Small Co., Neodesha, Kan- 
sas, $500; Southland Cotton Oi! Co., Paris, 
Texas, $200; Southwest Cooperative Whole 
sale, Phoenix, Ariz, $260; Spartan Grain & 
Mill Co., Spartanburg, 8.C $500; Spencer 
Kellogg & Sons, Inc., Buffalo, $1,000; Staley 
Milling Co Kansas City, 5 Stone 
Mountain Grit Co., Lithonia, Ga., 50; Sun 
set Feed & Grain Co., Buffalo, $200; Su 
perior Feed Mills, Oklahoma City, $1,500 
Topeka Mill & Elevator Co., Topeka, Kan 
sas, $500; The Tommy Thompson Co., Ft 
Worth, Texas, $50. 
Ubiko Milling Co., Cincinnat 
Mineral Co Omaha, $500 
erative Farmers Inc., 
$100; Ultra-Life Laboratories, East 
nl $500; Unity Feeds, Boston 
versal Millis Ft Worth Texas 
Urbana (Ohio) Mills Co., $300 
Van Camp Laboratories, San Pedro, Cal 
$100; Vitamins, Inc., Chicago, $250; Vitality 
Mills, Chicago, $1,000 : 
Hiram Walker & Sons, Detroit, $500; 
Waterloo Mills, Waterloo, Iowa, 
K. Webster Co., Lawrence, Mass., . ; 
J. F. Weinmann Milling Co., Little Rock, 
Ark., $300; Wendland Grain Co., Temple, 
Texas, $200; Werthan Bag Co., Nashville, 
$1,000; Western Condensing Cx San Fran 
cisco, $1,000; Wilbur-Ellis Co San Frar 
$250; Winterscheidt Grain & Feed 
Seneca, Kanssa, $500; L. C Worth 
Commission Co., Kansas City, $20( 


Program Set for 
Nebraska Formula 
Feed Conference 


LINCOLN, NEB.—Latest nutrition- 
al developments, proper feeding hab- 
its and progressive merchandising 
methods are main topics to be dis- 
cussed at the annual Nebraska For- 
mula Feed Conference to take place 
at the University of Nebraska, Lin- 
coln, Oct. 11-12, Prominent industrial 
representatives as well as members of 
the University of Nebraska faculty 
are scheduled to speak. 

The program Oct. 11 begins with 
a talk, “Better Nutrition and More 
Efficient Production,” by Dean W. V 
Lambert of the school of agriculture 
Other speakers include Rufus M 
Howard, director of the Nebraska De- 
partment of Agriculture & Inspec- 
tion; J. H. Burrell, St. Louis, “Pro- 
gressive Feed Merchandising,” and 
Dr. M. L. Baker, associate director 
of the Nebraska Experiment Station, 
“The Efficient Use of Commercial 
Feeds in Range Cattle Production.” 
A panel will discuss antibiotics, the 
members being Dr. Merle J. Brinegar 
Prof. F. E. Mussehl, Dr. John Mat- 
sushima and Dr. R. L. Borchers, all 
of the university. 

Evaluating Feeds 

Evaluating feeds is the subject of 
the first afternoon talk to be given 
by Bennett D. Hites, Nebraska De- 
partment of Agriculture & Inspection 
Other speakers are Paul C. Baichly 
Ralston Purina Co. St. Louis, 
“Financing Livestock and Poultry 











Production,” Dr. A. B. Schultz, “Hor- 
mones, Their Use and Abuse,” and I. 
B. Johnson, director of the South 
Dakota Experiment Station, “Using 
Soft Corn to Best Advantage.” 

The Oct. 12 lineup includes “Ru- 
men Nutrition,” Dr. O. Burr Ross, 
Gooch Feed Mills, Salina, Kansas; 
“Recent Developments in Swine Nu- 
trition,” Dr. Brinegar; “Progress in 
Lamb Feeding,” Prof. D. R. Warner; 
“Advances in Poultry Nutrition, 
Prof. F. E. Mussehl; “New Ideas in 
Dairy Cattle Feeding,” Dr. P. L. Kel- 
ly; “New Production Methods with 
Beef Cattle,” Dr. Ross, and “It Takes 
Teamwork,” J. D. Dean, executive vice 
president, Midwest Feed Manufactur- 
ers Assn., Kansas City 

At the banquet on the evening of 
Oct. 11 R. G. Gustavson, chancellor 
of the University of Nebraska, will 
speak on 
question box will be conducted by 
Prof. W. J. Loeffel of the faculty 

ee ae 
DISTRIBUTOR NAMED 

JACKSON, MICH The appoint- 
ment of McLaughlin, Ward & Co. of 
Jackson, Mich., as sales engineer and 
distributor for Universal steel bucket 
elevators has been announced. Accord- 
ing to Ash Ward, president of the 
firm, McLaughlin, Ward & Co. has 
served for many years as engineer 
and distributor of processing mate- 
rial handling and power transmission 
equipment 


“Drugstore 


———— 


TWO NEW APPOINTMENTS | 


ANNOUNCED BY BORDEN 
NEW YORK—William C. Keaveny 
has joined the special products divi- 
sion of the Borden Co. as merchan- 
dise manager for its dog food; and 
Arthur S. Beaman has become sales 


representative for Borden's Dog Food | 


in Westchester County, New York, 
and Fairfield County, Connecticut 

Mr. Keaveny, who has been in groc- 
ery sales for 14 years, will organize 
and carry out promotional programs 
and sales campaigns in 
where the company’s dog food is now 


being sold and where it soon will be 


distributed. His most recent position 
was as sales manager of the Van 
Brode Milling Co. Mr. Beaman, who 
left a sales position with the Pren- 
tice-Hall Publishing Co., is a dog 
breeder and author of several articles 
on dogs. He is vice president of the 
Scottish Deerhound Club of America 
a 
THOMAS J. O'NEILL DEAD 
CINCINNATI—Thomas J 


72, retirefi salesman for the Early 


| & Daniel Co., died here recently. He 


had been associated with the grain 
firm for about 40 years before his re- 
tirement several years ago 





RETIRING—At work on magazine make-up for the last time after 48 years’ 
service is Albin G. Olson, left, as Nicholas F. Weber, also retiring after 33 


’ service as a pressman with the same company, looks on. Mr. Olson and 


Mr. Weber were honored Sept. 28 by the Miller Publishing Co., for whom they 
had worked for the greater share of their publishing careers. 





Nutrition.” A | 


markets | 


O'Neill, 


Dollar for Dollar .. . 


THERE ARE NO FINER 
OAT PRODUCTS THAN FRUEN’S 


We're not bragging. We're just positive of what our long experience 
and fine milling equipment can do in turning out the finest oat prod- 
ucts, dollar for dollar, that money can buy. Just try Fruen’s and 


compare! 


Mixed cars shipped at straight car prices 
Our Teletype number is: MP 477 


TOWER BRAND ROLLED OATS 
(Steam HKeDed) 


ACE BRAND ROLLED OATS 
(Steam Rolled) 

WHOLE OAT GROATS 

STEKL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

FALOON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND ©O..38E GROUND 
OATS 


yillers 
“TO THE 
FEED TRADE 


FRUEN MILLING COMPANY 


. MINNEAPOLIS 5, MINNESOTA 
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STAR BRAND PULVERIZED 
MIXED FEED OATS 
CRESCENT PULVERIZED OATS 
MIXERS’ PULVERIZED OATS 
EAGLE BRAND STEKAM CRIMPED 
OaTé 
OAT FEED (when available) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
HULLED BAKLEY FLAKES 
(Max. 2%% fiber) 
GLENWOOD BARLEY (hulled) 
STARK HULLED BARLEY GRITS 
STEEL CUT DURUM WHEAT 








CENTRAL FEED SUPPLY 


SPECIALISTS IN FEED INGREDIENTS 
327 So. LaSalle Street, CHICAGO 4, ILL. 


WIRE +« PHONE 


WE CAN TAKE CARE OF ALL YOUR NEEDS 
JOE E. NELSON e ETHEL PANTHER ¢ BILL SWYGARD 
Phone WAbash 2-6935-6-7-8-9 


TELETYPE + WRITE 


Teletype CG 1065 














PACIFIC COAST 


FISH MEAL + FISH SOLUBLES 


Drummed 


Solubles Stocks Available at 
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Feed Officials 


(Continued from. page 1) 


adopted voluntarily by the four mem- 
bers of the National Soybean Process- 
ors Assn. who have been using the 
solvent. 

It has been emphasized that other 
types of solvents used in extracting 
oil from soybeans are not under sus- 
picion, and also that there has been 
no evidence that soybean products 
manufactured with the use of tri- 
chloroethylene have any deleterious 
effect on poultry or on animals other 
than ruminants. 

In the screenings action, the ex- 
ecutive committee of the feed con- 
trol association deleted both the offi- 
cial and tentative definitions con- 
tained in the 1951 official publica- 
tion, and adopted a new definition, as 
tentative, which classifies screenings 
into three general groups. These are: 

1. Grain screenings, consisting of 
70% or more of grain (light and bro- 
ken) including wild buckwheat and 
wild oats. It shall contain not more 
than 6.5% ash. It shall be labeled 
“Grain screenings (from wheat, corn, 
oats, etc.).” 

2. Mixed screenings, excluded from 
the preceding grade. It shall be la- 
beled “‘mixed screenings (grain, seeds, 
hulls, chaff).” If it contains more 
than 13% ash the words “sand” and 
“dirt” shall appear on the label. 

3. Chaff and/or dust. This is ma- 
terial that is separated from grains 
pr seeds in the usual commercial clean- 
ing processes. It may include hulls, 
joints, straw, mill or elevator dust, 
Bweepings, sand, dirt, grains, seeds: 
labeled “chaff and/or 
If it contains more than 15% 








It shall be 
dust.” 





ash the words “sand” and “dirt” shall | 


appear on the label. 

The “refuse” screenings appellation 
is no longer required under this re- 
vision. 

If it specified that no grade of 


screenings shall contain any seeds or 


other material in amount that is 
either injurious to animals or will! 
impart an objectionable odor or flavor 
to their milk or flesh. The screenings 
shall contain not more than four 
viable primary noxious weed seeds 
per pound and shall contain not more 
than 100 viable secondary noxious 


weed seeds per pound. The primary | 


and secondary noxious weed seeds 
shall be those named as such by the 
individual state seed control laws. 
All grades of screenings shall bear 
minimum guarantees of protein and 
fat and maximum guarantees of fiber 
and ash. When used in formula feeds 
the portion of the description appear- 
ing in parentheses in the definitions 
shall appear in the list of ingredients 


New Products Listed 
A new tentative definition for 
ground almond hulls or almond hull 
meal was adopted, and another for 
grain sorghum feed meal. These are 
relatively new feed products that re- 
cently have come into some promi- 


nence on the Pacific Coast and in the 


Southwest, respectively. 


A number of minor changes was | 


made in the definitions by the feed 
control group. A complete report of 
these will appear in an early issue 
of Feedstuffs. 

The new president of the Associa- 
tion of American Feed Control Offi- 
cials is Dr. F. W. Quackenbush, Pur- 
due University, La Fayette, Ind. He 
succeeds M. P. Etheredge, State Col- 
lege, Miss. Elected vice president was 
J. D. Patterson of Oregon. L. E. Bopst, 
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| Chicago, 
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| plies are 3% 


| supply, 


| producing at the 


| ers will 
| which to buy this feed. He 
| that the 
| of feed is constantly 
| efficiency 


College Park, Md., was reelected sec- 
retary-treasurer. M. H. Snyder of 


| West Virginia was named to the ex- 


ecutive committee. 


The meeting drew an attendance 


| of 272 feed control officials from 39 


states and Canada, and the offi- 
cial delegate from the latter, A. C. 
Ottawa, was a speaker on the 
program, describing feed control work 
in his country. 

In the formal part of the conven- 
tion program, two men well known in 
the field of animal nutrition research 
were featured speakers. Dr. Damon 
Catron, Iowa State College, discussed 
recent developments in animal nutri- 
tion. Dr. H. R. Bird, Federal Research 
Center, Beltsville, Md., related some 
interesting work on the effect of fiber 
on poultry. Both of these talks will 
be presented in detail in an early 
issue of Feedstuffs 

Feed industry representatives on 
the program were Walter C. Berger, 
president of the American 
Feed Manufacturers Assn., and E. G 
Cherbonnier, feed advisor to the 
Grain & Feed Dealers National Assn., 
St. Louis 

Mr. Berger paid tribute to the 
spirit of cooperation between the 
industry and feed control officials. He 
cited that the confusion over anti- 
biotics and the animal protein factor 
was cleared a year ago through the 
adoption of tentative definitions. He 
also said that the drafting of a uni- 
form feed bill and uniform regula- 
tions is making excellent progress. 

Mr. Berger especially urged that 
funds collected for feed registrations 
should be devoted exclusively to con- 
trol work, adding that if more money 
is collected than needed, the fees 
should be reduced. 


Mr. Berger described the upswing 


| in the number of grain-consuming an- 


tur- 
this 


poultry, 
with 


including pigs, 
etc. To keep pace 
said that the 


imals, 
keys, 
growth, he 


total feed supplies 
but that reserve sup- 
lower than last yeer 
ample. The protein 
is better than a year 


continued that 
look promising, 


although still 
he said, 
ago. 

Speaking of molasses, Mr. Berger 
said that the feed industry is com- 
peting for supplies with industrial al- 


| cohol manufacturers engaged in de- 
the | 


believes that 
satisfactory 


fense work. He 
supply of niacin will be 
by Jan. 1. 

The feed industry, he continued, is 
greatest volume in 
its history, consum- 
have sufficient 


and apparently 
money 
also said 
production of eggs per ton 
increasing, and 
being made 
chicks and 


gains also are 


with broilers, turkeys, 


swine. Broiler production, he thought, | | , 
| increased analytical manpower, add- 


may reach the billion mark next year. 

Mr. Berger declared that the feed 
industry considers feed control offi- 
cials among their strongest allies, and 
that it would have been impossible 
for the industry to reach its present 
State of progress without the aid of 
the officials. 

Change in Attitude 
Mr Cherbonnier stressed the 


changed attitude on the part of both 
feed men and feed control officials 





rate of feed | 
production is 9% above last year. He | 


| Der, 


with | 


| report, 





————— 
FEEDSTUFFS COVERAGE 

The news coverage of the annual 
convention of the Association of 
American Feed Control Officials was 
handled by Harvey E. Yantis, editor, 
and Wayne G. Martin, dr., eastern 
states manager of Feedstuffs. 


since 1916 when he first became as- 


sociated with the feed industry. 


“It used to be that feed control 
officials were like traffic cops, whose 
main duty it was to flash a stop 
light,” he said. “This still is one of 
their functions, but the realization 
has grown that there is a mutual re- 
sponsibility to the feeder and to the 
production of foods. The feed control 
officials now pay more attention to 
furnishing a road map than they do 
to flashing a stop light.” 

The use of molasses in the feed in- 
dustry was djscussed by Dr. Robert 
C. Hockett, Sugar Research Foun- 
dation, Inc., New York, who first de- 
scribed the studies being made in the 
use of this product in the feed indus- 
try. He said that much can still be 
done in plant development, and ad- 
vocated that as much of the product 
as possible be used for feeds. 

According to the speaker, 185 mil- 
lion gallons of molasses will be used 
in the feed industry this year, al- 
though there may be some cut-back 
in the future. Dr. Hockett said that 
developments are being made in the 
production of molasses, but that it 
will be some time before this is felt 
in the feed industry. He said that he 
did not anticipate any drastic de- 
crease in the molasses supply. 

History of the origin and develop- 
ment of the Association of American 
Feed Control Officials was given by 
M. P. Etheredge, president, in his 
annual address. Originally state con- 
trol officials, he said, devoted their 
attention primarily to fertilizers. This 
work went back to the early 1880's. 
As time went on the work was ex- 
panded to cattle feeds and other ag- 
ricultural products. 

The preliminary meeting of feed 
control officials was held in Septem- 
1909, Mr. Etheredge continued, 
followed by the first regular meeting 
the next year. He pointed out that 
the development of the feed industry 
posed many problems for officials in 
the early days of the organization. 

Among the first activities of the 


| officials was an effort to bring out 


greater uniformity in labels, regis- 
trations and other phases of the in- 
dustry. Mr. Etheredge said that state 
laboratories are being developed as 
rapidly as possible. He also said that 
the feed industry has made remark- 
able advances in laboratory facilities. 
He stressed the need for materially 


ing that feed manufacturers can be 
extremely helpful in this direction. 

At the outset of the conference, 
L. E. Bopst, secretary-treasurer of 
the association, delivered his annual 
indicating that the organiza- 
tion has been extremely active and 
that it is in a strong position. Mr. 
Bopst was paid many compliments 
during the convention for the excel- 
lent work he is doing for the organ- 
ization. 
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@ simplifying feeding problems for the farmer through 
a complete library of easy-to-use, FREE “Feeding Tables,” 

© building demand constantly through year-around ad- 
vertising and merchandising 


YOU can take advantage of the feed that sells easier, surer by writing . 
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FISH SOLUBLES 


ON SOYBEAN OIL MEAL 


Sea-Maid “40” is a convenient mix of solvent extracted Soybean oil meal and 40% 
Paproco condensed fish solubles. The patented process* used in manufacturing 
this product eliminates the need for drying. The elimination of drying by ap- 
plied heat in the manufacture of Sea-Maid products conserves the original 
nutritive qualities of the fish solubles and the soybean oil meal. Paproco 
west coast condensed fish solubles is a rich natural source of vitamin Bis, other 


growth factors still unidentified, B-complex vitamins, amino acids, and essential 





trace minerals. 
/ 


*Patent No. 2,566,549 
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90% of Arkansas Feed Production 


Represented at 


MARTIN E. NEWELL | 
Feedstuffs Associate Editor 


FAYETTEVILLE, ARK. — About 
120 feed manufacturers and allied 
interests participated in the first Ar- 
kansas formula feed conference which 
took place at the University of Ar- 
kansas in Fayetteville, Sept. 27-28. | 
Nearly 90% of the feed production of | 
this agriculturally-booming state was | 
represented by the men in attendance | 
at the nutrition meeting in the audi- 
torium of the new, modernistic Fine | 
Arts Building on the college campus 

The featured speaker at the con- | 
ference was Dr. F. B. Morrison, pro- 
fessor of animal husbandry and ani- 
mal nutrition at Cornell University 
and widely known as the author of 
the textbook “Feeds and Feeding.” 
Dr. Morrison spoke at each of the | 
sessions and bore the brunt of the 
questions at a quiz session that fol- 
lowed the conference dinner one eve- 


First Conference 


Dr. Morrison urged Arkansas feed 


| manufacturers to get behind a pro- 
| gram for more and better roughage 


for livestock in the state. Only with 
a basis of forage improvement can 
Arkansas hope to attain its objective 
of increased livestock production in 
its current drive from preponderant 
cotton farming to more diversified 
agriculture. 

Such a good pasture and roughage 
program will increase rather than 
decrease formula feed business, he 
declared, because it will build live- 
stock numbers to a point that cannot 


| otherwise be attained. 


“The man who has old-fashioned 
pastures and poor hay for roughage 


| cannot be a large or efficient produc- 


er,” the speaker emphasized. “Gen- 
erally he will buy feed only in small 
lots and perhaps be a very bad cred- 
it risk.” 

The most important research work 
now going on, Dr. Morrison declared, 
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| during the program 


| is in the field of forages. As a result 


1 real revolution is occurring in for- 
ige production on progressive farms. 
Instead of permanent pastures that 
turn brown and worthless in mid- 
summer, there are now high yielding 
combinations that stay green 
throughout the season, he said. 


Feed Substitutes 


In discussing the problem of substi- 
tuting one feed for another in a ra- 
Dr. Morrison said that the valu- 
ation of feeds on the basis of total 
digestible nutrients fails to take into 
account important losses of energy 
that occur in digestion and utiliza- 
tion of feeds. These losses are great- 
some feeds than others. Net 
energy values, therefore, are a more 
accurate measure of productive worth 
total digestible nutrients, he 
said. Because of the difficulty of de- 
termining these values, they have 
been accurately measured for only a 
very few feeds, but Dr. Morrison has 
computed and published estimated 
net energy values for most important 
feeds, basing the estimates on re- 
sults of feeding experiments for 
growing and fattening livestock. Al- 
though it has been found that va- 
rious feeds have higher net energy 
values for milk production than for 
fattening, Dr. Morrison said that it 
is probable that the relative net en- 
ergy values are not far different for 
each purpose. 

Following a system of feed evalua- 
tion developed by Prof. W. E. Peter- 
sen of the University of Minnesota, 
Dr. Morrison prepared factors com- 
paring various feeds with corn as a 
base or standard carbohydrate-rich 
feed and soybean oil meal as a stand- 
ard protein-rich concentrate. Using 
prices that prevailed Sept. 1 at Fay- 


er for 


than 


etteville, he presented a table show- 
| ing a comparison of the economy of 


feeds and ex- 
of calculation 


number of 
the method 


a large 
plained 


|} used in determining these values. 


Two Panel Discussions 

There were two panel discussions 
one devoted to 
antibiotics and the other to protein 
The panel members, all of the uni- 
versity staff, included E. L. Stephen- 
son, Paul R. Noland, J. L. Cason, 
C. J. Brown, D. J. Brown and A. R 
Camp. 

Feed manufacturers spend more 
than $40 million annually for antibio- 
Prof. Noland said, and these 
products have proved effective in pro- 
moting an increased rate of gain and 


tics 


| better feed efficiency. To date all of 


the antibiotics that have been used 
in swine rations have improved rate 
and economy gain in at least one 
instance. At Arkansas hot all of the 


| antibiotics have been tried, but Dr. 
} Noland said that aureomycin and ter- 


ramycin gave the best response for 


; swine among the products that were 


used in experiments. 

Apparently at least one additional 
unknown factor is necessary for op- 
timum dry lot gains, the speaker de- 


L. W. Miller 


ARROW APPOINTMENT — Arrow 
Mills, Inc., Houston, has announced 
the appointment of L. W. Miller as 
district sales manager for Central 
and West Texas. A resident of Se- 
guin, Texas, he formerly was sales 
representative for Burrus Feed Mills 
in the San Antonio territory, and he 
has had more than 14 years’ expe- 
rience as a feed salesman. 





clared. Recent Arkansas experiments 
have demonstrated that an addition 
of 2% condensed fish solubles to a 
ration containing either cottonseed or 
soybean oil meal as the primary 
source of protein increased rate of 
gain, even with an aureomycin and 
B,, supplement 

Dr. E. L. Stephenson also discussed 
this unidentified growth-promoting 
factor and said that efforts are now 
under way at Arkansas to isolate it 
in crystalline form 

The speaker said that in pure form 
aureomycin, bacitracin, penicillin and 
terramycin appear to be equally ef- 
fective in promoting poultry growth 
when fed at a rate of 10 grams a ton 
of feed, but he pointed out that in 
commercial usage the results are not 
so uniform. Research has shown that 
the commercial supplements contain 
unidentified factors in variable quan- 
tities which will produce chick growth 
greater than that produced by feed- 
ing antibiotics and vitamin B, alone 
None of the supplements are consist- 
ently better than others, Dr. Steph- 
enson said, as different batches ap- 
pear to vary in content of this factor 
He added that research conducted on 
this growth-promoting factor indi- 
cates that it is vitamin-like in nature 
and required in extremely small quan- 
tities. There is evidence that it is 
found in fish solubles, whey and grass 
juices. 

Prof. Cason said a study of ter- 





ramycin feeding to dairy calves 
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showed increased average daily gains 
when fed at a level of 30 mg. per 100 
Ib. of body weight compared with 15 
mg. level and a basal feed mixture. 
The feed consumption was not sig- 
nificantly different in the three 
groups. 

In the protein panel discussion, 
D. J. Brown reported experiments at 
Arkansas which showed that “de- 
toxified” cottonseed oi] meal can be 
used as efficiently as soybean oil meal 
in diets for laying hens, fed at a 
rate of 20% of the total ration. Theré 
was no discoloration of yolk or al- 
bumen in eggs produced by hens fed 
a cottonseed oil meal produced by a 
screw press method with the meal 
processed at temperatures below 200 
F. The percent of free gossypol in 
such meal was down to .008%, com- 
pared with .10% in solvent extracted 
cottonseed oil meal. 

Reporting on protein feeding of 
sheep and beef cattle in Arkansas, 
Cc. J. Brown said that in late sum- 
mer it is usually necessary to sup- 
plement fattening cattle that are on 
grass because of the lower nutritive 
value of the matured grasses. Such 
supplements usually contain around 
10% protein. During the winter the 
amount of supplementation depends 
on the quality of hay the farmer has 
First calf heifers and yearling ewes 
receive supplementary mixes. of 
around 15% protein. 

Mr. Camp pointed out that plant 
proteins in general are deficient in 
lysine (soybean oil meal being an ex- 
ception), minerals, B-vitamins and 
animal protein factors. These defi- 
ciencies can be corrected, he said, 
by feeding some soybean oil meal, 
minerals and rich sources of B-vita- 
mins if swine are on dry lot. This 
will permit equally good gains with 
plant proteins. 

Discussing soybean oil meal pro- 
tein quality, Dr. Stephenson said he 
is frequently asked if it pas to use 
a 50% protein meal in broiler ra- 
tions. Since less meal is needed at 
the higher protein level, more corn 
can be put into the ration, thus ob- 
taining a more desirable higher en- 
ergy diet. By this means one substi- 
tutes corn for soybean hulls, so it 
depends on the relative prices and 
freight costs, he pointed out. Gains 
with the higher protein meals are 
better. 

Trace Mineral Needs 

Need for supplementary additions 
of cobalt, copper, iron and mangan- 
ese to practical farm rations has 
been adequately demonstrated for all 
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classes of livestock, Paul R. Noland 
said in discussing trace minerals. In- 
discriminate use throughout the U.S 
is not necessary, he declared. He pre- 
sented a chart showing various areas 
of mineral deficiency throughout the 
U.S. He said that the therapeutic val- 
ue of trace minerals in treatment of 
brucellosis have not been substan- 
tiated. 

O. T. Stallcup of the department 
of animal industry “of the college 
gave three rules for the use of urea 
in livestock feeding: (1) it should 
be used when prices make it’ econom- 
ical to do so, (2) it should not be 
used to replace more than one third 
of the protein of the ration, (3) it 
should be used in connection with 
good quality carbohydrate and pro 
tein, not poor quality. 

Thyroprotein, Prof. Stallcup said 
will be most effective in increasing 
milk production in the case of well- 
fed, high-producing cows in good 
condition of flesh when its feeding 
is begun after 
tion is passed and continued until 


the peak of produc- \ 
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and feed industry. After greetings 
from Joe E. Covington, executive as- 
sistant to the president of the uni- 
versity, and Dean L. S. Ellis of the 
college of agriculture, Dr. Warren 
Gifford, head of the department of 
animal industry, spoke on the ways 
in which the college could assist the 
advisable to feed this product when Arkansas feed manufacturer. The 
temperatures are high. No experi- state must stimulate the growth of 
ments have progressed sufficiently its livestock industry if agriculture 
far to allow evaluation of the effects in the area is to shift successfully 
of feeding thyroprotein on the life from cotton and row crops. He 
span, general health, susceptibility to praised feed manufacturers as being 
disease and reproductive perform among the most alert of industries to 
ance of dairy added make use of college research findings 

The opening session of the con- Among the ways in which the feed 
ferences was devoted to a discussion manufacturer can help the college 
of mutual problems of the college Continu see ¢ 
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Extra 
when 


the sixth month of pregnancy. 
feed should be given the cow 
thyroprotein is fed 

The chief hazard in feeding thyro- 
protein is associated with excess 
stimulation, the speaker said. Due to 
increased heat production associated 
with thyroprotein feeding, it is not 


cows, he 
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SEEDBURO-HYTROL FOLDING CONVEYOR 


Portable — Low-Priced —One-Man Unit..... 


Feedmen! Here's a bagged feed handler 
made for your type of operations! It can help whisk 
heavy bags ‘of feed, shell, and gravel between 
floors or in and out of trucks or freight cars in rec- 
ord time. Saves manpower, too. And it can handle 


baled straw and hay! 


These are not its only advantages. It is compact 
—folds to half its size. Stores in small space. Ele- 
vates to any angle while in use. Made in 5 sizes, 
10’ to 20’ long. Widely used for between-floors 
handling jobs. Loading end near floor—saves lift- 


ing. All moving parts concealed to protect operator 


and products. All controls hydraulically operated 


Flow of materials can be reversed by turn of a 


switch. Welded steel construction—sturdy, lasts a 
long time. Stacks bagged products four times as 
GUARANTEED 


materials and workmanship 


fast as manually against faulty 


MAIL THE COUPON TODAY! 


@aSTPr 


Une 


CHICAGO 


722 Converse Building, Chicago 6, Ill. 


Send complete detail t the HYTROL 


nveyor 


tlemen 


olding Ci 
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Taking Employee Inventory 


By Edgar Gleason 


HERE are many feed dealers 
who take inventory of their 
stores and mills with the great- 


est of care, because they realize that 
this is a very important task. Through 
studying his inventory, the dealer can 
learn many facts about his business 
relating to turnover rate, cat and 
dog stock, slow moving stock, neglect- 
ed lines, etc. A big inventory is always 
1 challenge to get out and do intensi- 
fied selling 

“I took inventory and I 
shocked,” one merchant told me. “I 
thought we were doing a good busi- 
ness, and despite this I found I had 
taken money out of the bank and put 
it into stock at an increasing rate 


was 


Now I want to get more of it back 
into the bank.” 

Sometimes it is necessary to build 
up inventory in stock, and sometimes 
it is wise to reduce inventory. But 
when one speaks of inventory, there 
are many dealers who do not take 
inventory of their employees, which 
is an important task, too. 

Any dealer who has had employees 
for one to 12 months has a pretty fair 
estimate of the over-all worth of 
each employee. But it will pay to 
break down this estimate into definite 
character qualities. When this is done 
then you know what points need bol- 
stering in each employee. 

One retailer who employs about 


15 persons uses the following type of 
inventory, based on qualities found in 
people, checking each employee. 

1. Dependability—always on the 
ball, tries hard, promises too much, 
unreliable. 

2. Physical energy——high and con- 
stant, above average, fair, below the 
average. 

3. Mixer—wins friends easily, good 
mixer, reserved. avoids contacts with 
people 

4. Ambition—aims clearly in mind, 
plans for future occasionally, rarely 
thinks of future, drifts. 

5. Enthusiasm — sustained, ample 
but not consistent, occasional, wet 
blanket. 

6. Ability 
ough, fair 

7. Judgment—very accurate, right 
more than wrong, fair 

8. Determination — persistent and 
confident, singleness of purpose, aver- 
age will power, easily discouraged 

Thinking of his employees cne at 


excellent, quite thor- 





MEDICATED WITH 


FOR THE PREVEN 


TION AND TREATMENT OF 


om ECK the seven big advantages listed above 
and you'll see why your customers will appre- 
ciate mashes medicated with NFZ-MIX. Not 


only will you be offering them an effective pre- 


ventive and treatment for coccidiosis (cecal and 


intestinal) but you will be offering them a most 


economical solution of this problem. 


For data and results of the 
many tests proving the 
advantages of Nitrofurazone, write 


DR. HESS & CLARK, 


INC. 


ASHLAND, OHIO 


Scientific Farm-aceuticals since 1893 


2M 


OFURAZONE) 


cocciDios!> 





| a time, this retailer goes down the 


list, putting a circle around one classi- 
fication, at a time in each group. Then 
when he has finished he has a com- 
posite picture of the general worth of 
the employee, and definitely knows 
the strong and weak points of each. 
This analysis aids him in his sales 
training program. 

I know one merchant who tells me 
that he likes to have ambitious em- 
ployees work for him. “They don't 
stay very long,” he says, “because 
their ambition soon leads them into 
higher paying positions. But what an 
inspiration they are. They keep all 
the rest of us hurrying to stay in step 
with them. They always have fresh 
ideas, many of them being excellent.” 

The merchant also says that he 
keeps paying these ambitious em- 
ployees as high wages as he can, hop- 
ing to keep them longer than aver- 
age, but when they move on he is 
not angry, because he has benefited 
from their stay. They have earned 
more than their wage, he says. 

On the other hand I have talked 
with some merchants who do not like 
to hire employees who are too ambi- 
tious. “They never stay with you 
very long,” one retailer told me 
“They always want high pay. By the 
time you have trained them to the 
point where you begin to get your 
money back, they pull stakes and 
leave for a higher-pay job. I would 
rather take someone less ambitious 
and play along with them. You can 
keep such employees longer.” 

These are two different views of 
the employee problem. I would in- 
cline to lean toward the former type, 
because ambition in employees has its 
own special reward. Those with ambi- 
tion always inspire some other people. 
One ambitious person on your sales 
force can spur the rest to greater ef- 
forts. One lazy employee can slow 
down the efforts of the entire group 
Menta! attitudes are contagious. 

Regardless of what type of em- 
ployee training program a dealer has, 
this inventory of employees will prove 
very enlightening. If you have a 
training program, it will be interesting 
to make such an inventory of each 
employee every six months. Compare 
present with previous ratings and 
you can see where the improvement 
has been made 

It is easy to say “he’s a good em- 
ployee,” or “he’s a poor employee,’ 
without actually naming the qualities 
which bring up such classifications 
The employee inventory method is 
an easy way of finding out 
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by manufacturers... dealers...customers. 


» Everybody Says the“COTTON 50” is a HIT! 


Here’s what 1928 => 
farm women say about = Manufacturers report it’s easy to fill and handle 
the new “COTTON 50”: ... keeps their feeds in perfect condition. 
eT Dealers say “COTTON 50’s” stack well, don’t creep 

4 or slide. They’re easy to deliver . . . fill customers 


at State Fairs in the Midwest in the ~~ 
a demands for a lightweight cotton package. 


past 60 days. 
Farm women love the yard of useful material 


IT HAS HIGH RE-USE VALUE 

75% of the women answering in each “COTTON 50.” They say there’s no end 
said they would definitely have to the things they can make with the 

use for the yard of cloth in the d of bal ‘tn oaee ‘Tr 
sew “COTTON 88", yard of material in each bag. 
Consumer advertising on the “COTTON 50” is 
underway in Midwestern farm papers in the Kansas 
City area. Cash in on the growing demand by 
packing your feed in the new “COTTON 50” — 


in cambric, brown bags or dress prints! 


THE MATERIAL IS VALUABLE 
87% of these women said the 
material in the “COTTON 50” 
was worth 15¢ or more to them. 


9 OUT OF 10 WANT COTTON 
93% said they preferred to buy 
their feed in cotton bags! 


a 
sTextile Bag Manufacturers Association 


So 611 Davis Street . Evanston, Illinois 
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LIME CREST 


pablo 


TRACE MINERAL 
PRE-MIXES 


an economical and effective 
means of adding trace minerals 
to formula feeds. 


mANGANESE 


IRON 
IODINE 


Standard and Custom-Blended Formulas 


Chemical and spectrographic analyses, made by the 
Lime Crest Research Laboratory, control the quality 
of all Lime Crest trace mineral pre-mixes. Uniform 
distribution of the trace minerals in the pre-mixes 
is assured by the Lime Crest Blending Process. 
Lime Crest trace mineral pre-mixes are supplied 
in standard formulas or will be made according 
to specifications. 


LIMESTONE PRODUCTS 


CORPORATION OF AMERICA 
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‘Feed and Feed Grain Price Indexes 


| 
| 


Season Oct. Nov. Dec. Jan. Feb 


1950-51 207 221.1 229.0 233.6 241.3 240.2 2 
1949-50 209.7 214.2 206.7 202.9 213 


1948-49 230.4 230.0 226.5 2 
1947 33 283.1 301.9 313.7 2 
1946-47 229.7 254.0 221.6 208.6 
1945 5 § 165.1 165.1 165.2 

} 1944 5 5 164.6 164.4 164.5 
1943- : 2 164.0 164.2 164.2 
1942 eesee ’ 142.1 2.7 143.9 
1941- cece 2 127.6 133 143.8 
1940- 99.9 93.9 
1939- ee 104.5 106.3 
1938 sees 7 $83.1 90.2 
1937-3 ees 93.9 93.2 
1936-37.... > § 125.3 2.7 138.2 132.5 
1935-36.... . 6 84.6 84.8 83.0 
1934-3 . - 108.9 113.2 12 117.8 113.6 

Compiled by Market News and Services 

keting Administration. 


INDEX NUMBERS OF WHOLESALE FEEDSTUFFS PRICES, 1934 TO DATE 
BASE PERIOD 1935-39-- 100 


Mar May June July Aug. Sept 
240.7 237.4 24 


97 

100 

94.7 

87.9 7 i .2 90.4 
2.56 138.7 5 124.5 
3.1 83.4 ¢ 26.1 121.1 93.6 
107.9 107.9 107.6 99.2 7 3 81.1 104.4 


Division, Grain Branch, Production and Mar 


ee ee? Te 
te 


INDEX NUMBERS OF FEED GRAIN PRICES (CORN, OATS, BARLEY AND GRAIN 
SORGHUMS), OCTOBER, 1935, TO SEPTEMBER, 1946— 100 


Season Oct. Nov. Dec. Jan. Feb 
1950-51 207.5 219.9 232.0 240.3 260.2 
1949-50 : 173.5 184.0 184.5 185.2 

|} 1948-49.... . 201.3 205.6 203.1 183.3 
1947-48. ....... 344.6 367.0 378.2 319.1 
1946.47... ocee 210.4 194.8 192.0 200.0 

| 1946-46... -2 172.7 173.6 173.9 174 

} 1944-45. ....... 157.1 168.2 159 
1943-44 = 161.3 172.6 172 
1942-43. 137.2 138 
1941-42 118.2 117 

| 1940-41 87.3 85 
1939-40 86.6 86. 

| 1938-39 peccs 72.8 68. 
1937-38 . 78.4 81.3 86.2 82.2 

| 1936-37 . 160.2 153.2 156.2 163.6 163.8 
1935-36... -+» 104.1 88.5 83.1 86.4 88.8 


te 
IOOSOwWAI 
He ASC Awe 
4 swenwa 

cowcon 


2 =3 be Oo 


Compiled by Market News and Services 
| keting Administration 


Mar. Apr. May June July Aug. Sept Aver 
245.8 247 846.6 36.8 240.8 41.8 243.1 7 

190.6 201.5 211.3 211.3 218.6 211.6 210.9 196.4 
187.5 189.2 192.7 181.3 

322.3 320 


285 


‘ 
5 
193.3 197.3 
326.8 325.4 
244.0 248.3 
179.0 178.7 202 
170.0 166.6 
s 

s 

0 

s 

3 

. 

‘ 


€ 
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172.6 172 
145.5 149 
116.9 118 
89.2 94 
86.2 92 
68.6 70.7 
$1.7 81 
165.6 185 183 
86.4 87.0 85.5 


79.5 71. 71.5 
161.6 141.0 130.6 
121.1 156.1 153.4 102.2 


ne a ee) fe ee te) 
© 
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Division, Grain Branch, Production and Mar 





| DURWARD E. BALCH NEW 
GMI VICE PRESIDENT 
MINNEAPOLIS — The appoint- 


ved as a member of the legal depart- 
ment since coming to General Mills 
in 1944. He was named assistant 
| secretary-assistant treasurer in 1947. 


ments of Durward E. Balch as vice | wr Badenoch was employed by the 
president and director of personnel | Robinson Clay Products Co. and the 
administration and of Byrne M. Bad- U.S. Department of Labor before 
enoch as director of labor relations joining General Mills in 1944. 
at General Mills, Inc., has been an- Also announced by the firm were 
nounced by Leslie N. Perrin, presi- eigee _— 
; the appointments of John F. Finn, 
dent. The positions were created fol- * ge 
: ; Jr., and Robert R. Heer, each as as- 
lowing the resignation of Dr. Eugene 
| W. Burgess as director of labor 
relations Aug. 31. 


sistant secretary-assistant treasurer. 
—— 
Mr. Balch, formerly with the Fed- FAMILY SELLS ELEVATOR 
eral Bureau of Investigation and the STAR CITY, IND.—The J. C. Phil- 
U.S. Department of Justice, has ser- | lips family has sold the J. C. Phillips 








A FEEDER 

W TO WARM A 
>SCOTCHMAN’S 
HEART 


. 


With the W&T Merchen Self-Powered Feeder gravity does all the 
work. No other power source is required to operate this unique Feeder 
which is being used profitably for such jobs as blending in scratch 
feed plants, governing first break rolls in flour mills, wheat blending 
ahead of tempering, and in terminal elevator blending. 


Take a look at some of the other big features that are yours with 
the W&T Merchen Self-Powered Feeder. 


DESIGN FEATURES 
Change of feed rate is accomplished easily and simply—just 
move weights on the Feed Beam. : 
Can be used with an Automatic Shut-Off—making almost 
any type of start-stop, synchronized or programmed operation 
possible. 
Compact and sturdy—weighs under 30 pounds and is de- 
pendable and trouble-free in operation, requiring a minimum 
of maintenance. This compact design makes these Feeders 
portable, for location wherever convenient. 


CAPACITY 
Six models, each with a 10 to 1 feed range are available, to 
handle from 10 to 1000 pounds per minute when calibrated 
for wheat. For other materials, the capacity depends on the 
type material being fed. 


MATERIALS WHICH CAN BE FED 
Wheat, rye, rice, corn, barley, milo, kaffir, oats, and other 
similar dry free flowing whole grain materials. 


Put these many advantages to work in your feeding system now. 
Just write or phone your nearest W&T Representative for complete 
information. 


A. i 


WALLACE & TIERNAN. 


COMPANY, INC. 


CHLORINE AND CHEMICAL CONTROL EQUIPMENT 
NEWARK 1, NEW JERSEY * REPRESENTED IN PRINCIPAL CITIES 














grain elevator, owned by the same 
family for more than 50 years, to 
three Kokomo residents, Guy Wilson, 
Robert Ortman and Vernal Payne. 
The grain elevator was started in 
1900 by the late J. C. Phillips and 
his father-in-law, T. L. Reed. Since 
the death of Mr. Phillips it has been 
owned by his children, W. B. Phillips 
and Julia Fagan of Star City, George 
Phillips of Culver and Mary Master- 
son of Noblesville. 


“Cotton 50” Ads 
Carry Feed Brand 
Names to Farms 


KANSAS CITY—Page advertising 
in color stressing the merits of the 
new 50-lb. cotton feed bag began 
appearing last week in a group of 
midwestern farm publications. The 
advertisements, sponsored by textile 
bag manufacturers in this area, car- 
ried the names of the feed manufac- 
turers whose products could be pur- 
chased in the “Cotton 50s.” 

The campaign to tell feeders about 
the “Cotton 50s” is running in pub- 
lications having a total farm circu- 
lation of 1,261,000 in seven states 
around Kansas City. The publications 
are the Kansas City Star, the Kansas 
City Weekly Star, Cappers Weekly, 
the Missouri Ruralist and the Kan- 
sas Farmer. 

Feed dealers are being told about 
the campaign through advertisements 
in trade publications and by direct 
mail advertising ‘literature 

The advertising stresses the easy 
handling and low cost of the 50-Ilb. 
cotton bag, emphasizing the re-use 
value for a multitude of home sew- 
ing and other purposes. The utility is 
outlined in the advertising copy 
which stresses that the 50-lb. size wili 
provide a full yard of quality cotton 
material which has many uses around 
the farm and home. Towels, cur- 
tains, children’s clothes, Gust cloths 
and other uses are mentioned. 

The feed manufacturers whose 
brand names are listed in the adver- 
tising are the following: 

DeForest Hatcheries 
Kansas; Teichgraeber 
Emporia, Kansas; Geis Mills, Enid, 
Okla.; Topeka (Kansas) Mill & Ele- 
vator Co.; Farmers Union Jobbing 
Assn., Topeka, Kansas; Key Milling 
Co., Clay Center, Kansas; Mid-West 
Mills, Abilene, Kansas; M.F.A. Co-op 
Grain & Feed Co., St. Joseph, Mo.; 
Marco Mills, Inc., Joplin, Mo.; Lips- 
comb Grain & Feed Co., Springfield, 
Mo.; Blair Elevator Corp., Atchison, 
Kansas; Innes Elevator Mills, War- 
rensburg, Mo.; Kelso Milling Co., 
Pittsburgh, Kansas; G. E. Conkey 
Co., Nebraska City, Neb.; O. A. 
Cooper Co., Humboldt, Neb.; Hen- 
derson Produce Co., Chillicothe, Mo.; 
Schreiber Mills, Inc., St. Joseph, Mo.; 
Commander - Larabee Milling Co., 
Kansas City, Mo.; Shellabarger Feed 
Mills, Inc., Salina, Kansas; Continen- 
tal Grain Co., Junction City, Kansas; 





Peabody, 
Milling Co., 





for the Feed Industry 


@ CLO-TRATE VITAMIN 
A & D FEEDING OILS, in 
popular es. 

e CLO-TRATE “Dry D” acti- 

vated animal sterol supplies 
Vitamin D,. 
Fleischmann’s Irradiated 
Dry Yeast (FIDY )—\ itamin 
D, in several potencies—dis- 
tributed in the Mic western, 
Southern and Southwestern 
States. 


White Laboratories. Vac. 
Kenilworth, New Jersey > 
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Dannen Mills, Inc., St. Joseph, Mo.; 
Muskogee Mill & Elevator Co., Mus- 
kogee, Okla.; F. R. Miller Feed Mills, 
Inc., Omaha, Neb.; E. H. Felton & 
Co., Indianola, Iowa; Protein Blend- 
ers, Inc., Iowa City, Iowa; F. H 
Stamper Co., Moberly, Mo.; Young 
& Sons, Hutchinson, Kansas; Staley 
Milling Co., Kansas City, Mo.; Pay 
Way Feed Mills, Inc., Kansas City, 
Mo.; Plush Milling Co., Glasco, Kan- 
as; Lexington Mill & Elevator, Lex- 
ington, Neb 
EEE 
BROILER OUTPUT UP 

FAYETTEVILLE, ARK. Broiler 
producers in Arkansas set a new out- 
put mark this year, according to W 
S. Pollard, extension service poultry- 
man of the University of Arkansas, 
Fayetteville. A recent survey com- 
pleted by Mr. Pollard estimates state 
production this year at between 65 
million and 70 million broilers. This 
breaks last year’s all-time record pro- 
duction by 32.6%. He estimated tur- 
key production this year at 350,000, 
an increase of 10% over last year 

CE 
ELEVATOR MOVED 

ELLIS, KANSAS The Golden 
Belt Co-op. Assn. here has moved a 
grain elevator from Riga, Kansas, to 


a location west of the present Co-op | 





elevator in Ellis. The building will be 
used mainly for feed and seed stor- 
age, although it will probably be 
used during harvest season for wheat 
storage 
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E. M. PUTNEY, RALSTON 
EXECUTIVE, DEAD AT 56 


ST. LOUIS—E. M. Putney, vice 
president and general sales manager 
for the Ralston Purina Co. of St 
Louis, died at his home Oct. 2 after a 
very brief illness at the age of 56 
Death was 
tack 


Mr. Putney had been with Ralston | 


since his graduation from Oklahoma 
A. & M. College in 1922. He served as 
Salesman, then as district sales man- 
ager and was brought to St. Louis 
from Atlanta, Ga., in October, 1940 
to be vice president and sales man 
ager 
Surviving a 
Putney, two 
and a sister 
a 


ALMOND HULLS USED 


re his widow, Mrs. Lela 


daughters, three sons 


TO MAKE STOCK FEED | 


WINTERS, CAL 
& Warehouse Co has started 
full-scale conversion of almond hulls 
into supplementary livestock feed 


Jeffery’s Mill 
here 





attributed to a heart at- | 
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after a two-year study by Vernon 
Jeffery, head of the plant. Mr. Jef- 
fery obtained the idea of using al- 
mond hulls for stock feed after dis- 
cussions with Prof. Robert Miller 
University of California 

Experimental runs were started 
last year and now the plant is oper- 
ating at capacity with a crew of 40 
men working a 20-hour shift. The 
equivalent of four carloads of meal 
is being produced daily 


EARLY & DANIEL NET 
DROPS, ASSETS RISE 
CINCINNATI—The Early & Dan- 
iel Co. reported net income of $476,- 
097 for the year ended May 31, com- 
pared with income of $630,014 for 
the preceding year. Total current 
assets as of May 31 were $8,111,938, 
and liabilities were $4,776,361, com- 


| pared with figures of $6,892,469 and 
| $3,524,521 for 


the preceding fiscal 


year 
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NEW COTTON BAGS 


50-LB. OR 100-LB. SIZE 
PROMPT ATTENTION TO ORDERS 


- 

a 

; 

> 

> MAX KATZ BAG CO., INC. 
‘ MANUFACTURERS 

> Call Placa 9561, 316 So. New dereey St. 
7 INDIANAPOLIS 4, IND. 
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“We've Been 
Selling 


CONDENSED BUTTERMILK 


and 


CONDENSED WHEY 


for a Quarter 


of a Century” 


SAY THE DUBOIS BROTHERS, LARGE 
GRAIN DEALERS OF THE MIDDLE WEST. 


“STEADY SELLER” 


“There's no selling problem + 
when it comes to BLUE + 
RIBBON SPECIAL. Our 
customers who, for the most 
part, raise pigs, know the 
nutritional and medicinal 
value of BLUE RIBBON. 
It has always been a steady 
and profitable seller.” 


“WE RECOMMEND IT” 


This Proof of Sales Performance 


meow prohit 


for you 


A quarter of a century of sales by one 
of the Midwest's largest dealers is cer- 
tainly proof of Blue Ribbon’'s perform- 
ance and acceptance. Help yourself and 
your customers to greater profits. Sell 


Blue Ribbon Special 
500 Ib. barrel 


“Since this is a pig-raising center, the prevention of swine dis- 


eases is of high importance . 


. and BLUE RIBBON is a big 


help. We recommend it to our customers, especially in the case 
of necrotic enteritis, because of its high lactic acid content.” 


write for 
PRICES 


ett 


3 types available: 
Fortified Pig Buttermilk with 
vitamins D&G, Fortified 
Chick Buttermilk with vita- 
mins D&G, and Blue Ribbon 
Special for general feeding 


100 Ib. drum 
50 Ib. drum for free- 


oS 6 or 
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Keep Pace with— 
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Changing Markets 


TL atout" is a well known story 
about a man whose friend 
found him running forward as 
fast as he could. The friend stopped 
him and asked him if it was neces- 
sary to do this. The man said it was, 
for he was only running so that he 
could stay where he was, not slip 
backward. 

The same is true in the retail feed 
business and many others. A good 
feed dealer must be alert at all times 
and exert his best jyst to stay in 
business at a profit and not slip from 
his present position. There is no place 
in business for loafers, for those who 
like to coast along. They soon lose 
money. 








—By Max Arson 


The dealer who does some research 
and who acts on what he finds is the 
chap who stays ahead of the parade 
and reaps his share of extra profit. 

For example, have you ever won- 
dered how many of your customers 
move away or go out of the market 
in 10 years? The following item will 
give you an idea of what happens to 
customers on a national scale: 

“Did you know that in the past 
decade 13% million old customers 
have died? Over 17 million marriages 
have taken place? Over 30 million 
babies have been born? Over one 
third of all the present families in 
the U.S. have been formed in that 
period? One hundred fifty million 





Americans today constitute a tre- 
mendous market for nor- 
mal peace-time business activities. 
Businessmen take note.” 


Continuous Promotion Needed 

It’s surprising how the flow of cus- 
tomers changes. This means that the 
dealer who continues to advertise, 
who continues to revise his direct 
mailing list, who actively seeks new 
customers, who keeps informing the 
public what he sells and does, is on 
the right trail. It takes such promo- 
tion to enable a dealer to meet more 
new farm families, win them to his 
feed store as customers to replace 
the old customers who, for one reason 
or another, are gone. 

It pays to keep pace with a grow- 
ing, changing world. And insofar as 
the feed dealer is concerned, that 
world revolves right around his trade 
area. It is his little business world 
and if he doesn’t serve it well, he'll 
fall behind in the race for business. 

Have you ever studied employee 
problems? Here is another bit of re- 











Superior Feed Mills —~™ 
Oklahoma City, Olchene 


SUPERIOR SCIENTIFIC PELLET FEEDS 


— made Exclusively on 


CALIFORNIA PELLET MILLS 





The Superior brand has identified ‘‘Scien- 


tific Feeds” 


in the great Southwest for over 


40 years. Thousands of livestock and poultry 


raisers in this area rely on Superior quality 


pellets— made exclusively on California Pellet 
Mills. Stepped-up demand has led to further 
expansion of Superior’s pelleting operations, 


where several California ‘‘Century’”’ Pellet 
Mills were recently added to their battery of 


“Centurys” 


lower cost per ton. 


CALIFORNIA 
PELLET MILLS 


SALES AND SERVICE ALSO IN 


for even higher pellet capacity at 


THE CALIFORNIA 


CENTURY 


PELLET MILL 


CALIFORNIA PELLET MILL COMPANY 


1800 Folsom St., San Francisco 3, California 
1114 E. Wabash Ave., Crawfordsville, indiana 


1728 Grand Ave., Konsos City, Missouri 


Se 


ATLANTA © BUFFALO © FORT WORTH © MINNEAPOLIS © OMAHA © SEATTLE «© ST. LOUIS 





search to ponder: ‘ 

late 1950 disclosed that the hidden 
pay which the average worker re- 
ceives today for fringe benefits, such 
as insurance, pensions, paid vacations, 
etc., amount to $477 a year or 23.7¢ an 
hour over and above wages paid for 
actual time worked.” 

You may never have figured just 
how much time off with pay that 
your employees get, how much extra 
pay you must give them for these 
“fringe” benefits. Perhaps you can- 
not avoid such payments, but to 
counteract it, the wise thing to do is 
to plan your employees’ work. See 
that they always have one or two 
useful jobs ahead to do, so that if 
they have idle time when you are 
not around, they can keep busy. 
Otherwise, it may be costing you too 
much to have them around, con- 
sidering the amount of work which 
they perform. 

The dealer who is interested in 
research, too, knows that the dealer 
of today meets twice as many farm- 
ers and perhaps 20 times as many 
other people during his lifetime as 
his predecessors did. This is due to 
better roads and transportation. 

This being true, every dealer 
knows that it is becoming increas- 
ingly important to meet and get 
along with people—many of them 
are customers, or potential ones. 


“Art of Getting Along” 

To know how to get along with 
people is a wonderful asset in the 
feed business, one which any dealer 
can cultivate all his life. The other 
day I came across a short quote about 
the “Art of Getting Along” which 
applies to the feed -and every other 
retail field. See if you don’t agree. 

“Sooner or later, a man, if he is 
wise, discovers that life is a mixture 
of good and bad days, victory and 
defeat, give and take. He learns that 
it doesn’t pay to be a sensitive soul, 
that he should let some things go 
over his head like water off a duck’s 
back. He learns that he who loses his 
temper usually loses out. He learns 
that all men have burnt toast for 
breakfast occasionally and that he 
shouldn't take the other fellow’s 
grouch too seriously. He learns that 
carrying a chip on his shoulder is the 
easiest way to get into a fight. He 
learns that the quickest way to be- 
come unpopular is to carry tales and 
gossip about others. 

“He learns that all people are 
human, and that it doesn’t do any 
harm to smile and say ‘Good morn- 
ing,’ even if it is raining. He learns 
that most of the other fellows are 
as ambitious as he is, and that they 
have brains that are as good or bet- 
ter, and that hard work and not 
cleverness is the secret of success 
He learns to sympathize with the 
youngster because he remembers how 
bewildered he was when he first start- 
ed out. He learns that folks are not 
any harder to get along with in one 
place than another, and that the 
‘getting along’ depends about 98% 
upon his own behavior.” 

Any businessman practicing this 
philosophy will find that he will au- 
tomatically win many new customers 
and hold numerous old ones. 


* WHEAT SUPPORT 
The price of wheat produced in 
1952 will be supported by the govern- 
ment at a national average of not 
less than $2.17 bu. 





Distributed in Iowa by 


Vv. A. MAGNUSON 
SALES CO. 
660 16th St. 

Des Moines 14, lowa 

Phone: Des Moines 32-9597 
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Ji lb. BIRDS* in 10 WEEKS ! 


POUNDS 
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2.83 — 








1.89 














1.02 
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produced on practical broiler ration fortified with 


+ 


3% pargoro west coast condensed 


~ FISH SOLUBLES 


B-12..and lots more, too! 


is test will be furnished upon request. Paproco is a 
, world’s heel produc aiecal fh caladbles 


JAMES H. SELEY& CO. 


704 5. SPRING ¢ e LOS ANGELES 14 * MUTUAL 1371 
BOARD OF TRADE BLDG.« CHICAGO 4¢ HARRISON 7-719] 
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Opamea ENERGY 
LOW FIBER 
FORMULA FEEDS 


Broilers fed rations containing 
HI-PRO-CON Demonstrated 
improved Feed Efficiency. 


HI-PRO-CON fills the need for a 
high-quality, readily available protein. 


MEANS MONEY TO YOU 
— OUR CUSTOMER 


THIS 


@ HI-PRO-CON is especially heat 
treated to provide maximum avail- 


ability of amino acids. 


@ its uniform granulation brings you 
two real benefits: It is correct for 

all types of poultry and swine. 
It helps eliminate the dust 
problem during feed 


mixing. 
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FEED DIVISION 


Junior Grade Circus 


Ohio Feed Dealer Boosts Business 
with “Live” Merchandise Displays 


Forney’s Feed Store, Showing Entrance and Display Windows 


OHIO “Oh, look at 
little puppies!" exclaim 
passersby, as they scan the windows 
at Forney’s Feed Store in Dayton 
If they are driving, they may park 
a short distance down the street and 
come back to watch the antics of a 
window of these playful live displays 
Inside the store, they'll hear the 
merry voices of hundreds of feath- 
ered singers, and smile at the cocky 
bantams strutting about their little 
cages or at a compartment full of 


DAYTON, 
those cute 


“We're not aiming to start a zoo,” 
says Carl D. Forney, head of the 
store, “but we find pet; the best at- 


| tention-getting means for attracting 


potential feed customers.” Estab- 
lished in 1919 by Mr. Forney, this 
store has gradually added to its “live 
merchandise through the years, until 
today the barking of pups mingles 
with cheery bird songs, making For 
ney’s a natural setting for purchase 
of feeds of all kinds. 


“Poultry customers used to come 


in and ask us whether we would like 


fluffy ducklings just out of the shell 


Another New WENGER Improvement 


All 600 and 700 Series now are furnished with 


the motor mounted on top of the mixer tank. 


WENGER 700 SERIES 


Acclaimed by those who have purchased and operated 
them to be the FINEST, MOST EFFICIENT MOLASSES 


MIXER ON THE MARKET. Extremely Accurate, Smooth 
Running, Fool Proof and Sturdily Built, THIS 700 IS 


BECOMING AMERICA’S FAVORITE. 


REMEMBER: 


MOLASSES IS ONE 
OF YOUR TOP 
MONEY MAKERS 


WENGER BUILDS 


6 DIFFERENT SERIES 
IN 
9 DIFFERENT MODELS 
FOR 
MOLASSES MEAL FEED 


AND 
HI-MOLASSES PELLETS 


ANY OF OUR MIXERS WILL PROCESS 

FISH-SOLUBLES OR OTHER LIQUIDS 

AS WELL AS MOLASSES 

SERIES 700 


WRITE FOR DETAILS 


WENGER MIXER (CO. 


SABETHA, KANSAS 





“LIVE” DISPLAY—Carl D. Forney, 
head of Forney’s Feed Store in Day- 
ton, Ohio, is shown above with a 
customer in the store’s goldfish and 
tropical fish department. This is one 
of the store’s most profitable side- 
lines. 


to display some of their prize birds, 
along with trophies and ribbons they 


FISH MEAL 
HEADQUARTERS 


SARDINE 
HERRING 
MENHADEN 
BLENDED 


FISH SOLUBLES 


FISH SOLUBLE 
MIXTURES 


* NORWEGIAN 
Full Herring 


Includes Fish Solubles 


* NORWEGIAN 
HERRING 


*South African 
PILCHARD 


* Exclusive Importers 


Write - Wire - Phone 
for prices and deliveries 


WILBUR-ELLIS 


COMPANY 


334 CALIFORNIA STREET 
SAN FRANCISCO 4 

CHICAGO 3 - 

NEW YORK6 - 

Los ANGELES 15 - 


had won,” continued Mr. Forney. | 
“We were glad to do it, for the pleas- | 


ure was mutual. Besides pleasing the 


customer, such a display, we found, | 
stopped lookers and made them ac- | 


quainted with our store. 
“Then people of the neighborhood 


| asked us to find homes for puppies | 


the family dog had brought into the | 


world. It wasn’t long before we had 
one window constantly devoted to 
these pert little fellows. They demand 


a lot of care, but keeping any kind | 


of a store ‘alive’ is always a task for 
the merchandiser.” 


Latest addition to Forney’s is an | 


island display at the front of the 
store for goldfish and tropical fish 


Mr. Forney says this is one of the | 


most profitable and interesting of his 


sidelines. Sales in this department in- | 
clude fish, feeds, aquariums, pumps | 
to aerate and filter water, colored | 


stones and shells, [little turtles, books 
on care of fish and accessories of va- 
rious kinds. 


People come in to buy and often | 


offer Mr. Forney puppies. The store 


usually gets them just for finding a | 


home for the pets. If they are of 
pedigreed stock, something may be 


paid for them. Puppies are then sold | 


for from $5 to $50 apiece. 
Once in the store, the patron sees 
the wide range of stock Mr. Forney 


has in feeds, remedies, furnishings and | 
the like, sooner or later making For- | 


ney’s his headquarters for supplies in 
these lines. 


There is a big department for dis- | 


play of canaries, parakeets, finches, 
cockatiels and other birds. Mr. For- 
ney sells bird seeds, cages, medicines, 


books and supplies. There is a grow- | 


ing demand, he reports, for playpens 
for birds. These have little ladders, 
swings, bells and other miniature 
structures for training birds in all 
kinds of fun and acrobatics. Televi- 
sion shows along this line have boost- 
ed interest in bird training. 
Parakeets are going strong today, 
and Mr. Forney has trouble in keep- 


ing the department supplied. He also | 


has a waiting list for parrots, which 
are hard to get owing to shipping 
regulations on these birds. Mr. For- 


ney has to rely on local sources for 


any of these pets. 

In the rear of Forney’'s js a big de- 
partment given over to rabbits, kit- 
tens, doves, fancy bantams, duck- 
lings and chickens. Recently the store 
added some splendid all-wire, collapse 


ible exhibition coops, which stand on 


legs. Being open on all sides, these 


coops are ideal for showing live mer- | 
chandise. They also give plenty of | 


air and sunlight to the occupants and 
are easy to clean 


Hatchery Business 


Years ago the store got into the | 
hatchery business as a sideline and | 
now produces around 30,000 chicks | 


annually, from an original outlay of 
about $3,000 in hatching equipment 

At Easter time colored chicks are 
featured in the windows, along with 
bunnies. At Christmas puppies, ca- 
naries, parakeets and other birds are 


| favored. All merchandise of this kind 


is also good for year around gifts 
Occasionally, Mr. Forney has mon- 


keys in stock. These sell for $50 or | 


$60. A customer inquired about pur- 
chase of a chimpanzee and recently 
Mr. Forney supplied an order for 25 
frogs from a local government expe- 


rimental aviation center. The store | 


carries an ad in the classified columns 
of the newspaper daily under pet 
stocks and supplies 

Mr. Forney has a branch store in 
Dayton and for several years has 
operated a grain elevator 30 miles 
from Dayton, where he grinds and 
mixes some of his feeds for sale in 
the store and to farmers in the vic- 
inity of the elevator. 

Daytonians heard a lot about For- 
ney’s the past summer through this 
store’s Class C Major High School 
League baseball team, winner of the 
local championship. The team went 
into the national finals. Forney’s 
sponsors the group, supplying uni- 
forms and other equipment. 


| 
| 
| 
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Surveys and Selling 


By George M. Dodson 
The Author’s Advice for Retailers: Don’t Spend Too 
Much Time Forecasting Demand and Not 
Enough Closing Sales 


UPPOSE you heard the follow- 
Si: conversation between two 

feed dealers. Would you have 
any trouble in deciding which was 
more likely to end the year with a 
good volume of business? 

First Feed Dealer: “We have been 
conducting an interesting survey in 
our territory. It proves there is a 
big demand not only for all kinds of 
feed products but also for our side- 
lines. Our salesmen are busy making 
plans for a big push in the next few 
weeks. Looks like a bright future for 
our business.” 


Second Feed Dealer: “You know, 





we fully intended to make a similar 
survey over in our territory, too. But 
somehow or other we have been so 
busy closing sales that we just can- 
not spare the manpower for the extra 
work. One of my salesmen remarked 
recently that when he finds someone 
interested enough to write his name 
down as a prospect, he prefers to go 
ahead and turn him into a customer 
before some other feed dealer does 
Wonder whether he might be right 
about that ponit?” 

It’s hard to see how manufacturers 
could do away with consumer surveys 
when they consider adding new items 


| 


to their lines. However, the feed mer- 
chant has the line perfected and 
handed to him all ready for his sell- 
ing. For the dealer’s part, there prob- 
ably never will be any survey equal 
to the old-fashioned method of ask- 
ing people to buy. 

Perhaps some salesmen would wel- 
come the survey method because it is 
a lot less work than actual selling 
And there can be plenty of satisfac- 
tion in assembling figures to prove 
that the next six months will be just 
plain wonderful. 

However, a very sobering fact is 
this: Before you get around to selling 
those people, a lot of them will have 
spent their available funds for other 
products. Some may even have bought 
from a feed merchant more interested 
in sales than surveys, and they thus 
would be removed from the prospect 
list before the survey facts can be 
assembled, analyzed and assigned to 
your own salesmen 

The trouble with surveys (and, re- 
member, we are thinking strictly in 
terms of the feed dealer’s problems) 


t’s not difficult to make feeds that contain the correct amount of Vita- 
when mixed. 


minA... 


But how about “A” content... 


Too often, there’s a serious difference! 


Ordinary Vitamin A is destroyed rapidly by feed pelleting, heating, long 
storage, and high summer temperatures. Its destruction is even more rapid, 
more serious in feeds containing large amounts of minerals, blood meal, dried 


whey and similar ingredients. How rapid? How serious? 


In a recent test, a calf meal fortified with Vitamin A oil retained only 38% 
of its “A” content after two months’ storage at 77° F. BUT, when fortified 
with NOPCO® Stavitized Vitamin A, this f 


storage twice as long under identical conditions. 


You can be sure with NOPCO Stavitized Vitamin A! 


NOPCO Stavitized Vitamin A, in dry form, 
stabilized true Vitamin A. 
The exclusive NOPCO Stavitizing process 
(U. S. Patents Pending), seals in the Vita- 
min A with edible micro-crystalline wax and 
effectively protects it against air and Vita- 


is the 


pioneer 


min A destructive feed ingredients. 


NOPCO 


A in your feeds... 


Harrison 1, New Jersey 


when fed? 


retained 90% of its potency after 


Stop wasting money by adding excessive 
amounts of “A” to take care of guessed-at 
vitamin losses. Be sure of enough Vitamin 
when fed! 
today for complete product and use data on 
NOPCO Stavitized Vitamin A. Ask for Bul- 
letin #AO-6, It’s FREE. No obligation. 


CHEMICAL COMPANY 


Richmond, Calif. 





RELY 
on these Quality 
Vitamin Products 
for your feeds 


NOPCO B Vitamins — 


riboflavin, calcium pantothenate, 
niacin, choline chioride, Vitamin 
8-12 feed supplement. 


NOPCO A&D Vitamins — 
@ complete line of dry Vitemin A 
and D products and Vitemin A and 
D oils. 


Write us 











© 1951, NOPCO Chemice! Compony 
Harrison, N. J. 


VITAMIN A 





is that they lead to delays in the ac- 
tual salesmanship on which volume | 
must be based. Possibly no one except 
the salesman himself is capable of 
telling whether or not a certain per- 
son rates as a worthwhile prospect. 
And salesmen these days should be 
too busy selling to engage in any 
activity which merely postpones ag- 
gressive sales work. Surveys don't 
create new customers to the same ex- 
tent that efficient selling should. 

Of course, there have been a lot 
of so-called surveys that serve only 
as an opener for a sales talk. But 
people are sick and tired of the meth- 
od. If it ever had any true usefulness, 
it has been lost long ago. 

The feed salesman who states his 
business plainly and promptly is more 
likely to win the respect of custom- 
ers. Tricky uses of survey tactics may 
secure an interview but have doubt- 
ful value in building the list of satis- 
fied customers you need for a success- 
ful feed business. If you go in for 
the idea at all, keep it above board 
and insist on conducting it as a legiti- 
mate survey. Otherwise you gather 
a lot of figures which in spite of their 
completeness still do not show the 
loss of good will you stirred up in 
getting them. 

If your survey indicates a lack 
of good prospects for a certain line, 
can you blame your salesmen for be- 
ing discouraged before they begin the 
real sales work? Yet effective sales- 
manship right at the start might have 
resulted in a fair share of orders. 
On the other hand, if the information 
uncovered by the survey turns out 
to be very promising, just think how 
many of those prospects; could be 
customers by this time if they had 
been asked to buy immediately 

All this is, of course, only one 
angle of the survey situation. But it 
is worth some attention because it's 
so often forgotten entirely in the first 
burst of “survey enthusiasm.” 

Have your survey if you wish. But 
be ready for disappointment if you 
expect it to take the place of old- 
fashioned, hard-hitting salesmanship. 

Very often while the feed dealer 
spends time and effort to forecast 
demand, he could be assuring a satis- 
factory volume of trade by closing 
those sales right now. 


SS 
TUM PRODUCTS | 
Desiers ia Minaesets, Merth Detets snd Westere Wiscoests 

Write for Prices and Information to 
MANEY BROTHERS MILL & 


ELEVATOR COMPANY 
MINNEAPOLIS = ——Distributers MINNESOTA 








SOFT 
PHOSPHATE 
With Colloidal Clay 
An inexpensive source of 


Phosphate to replace 
Bone Meal 


Finely Ground 
Easily Dispersed 
A proven ingredient used 
by many leading feed and 
mineral feed manufacturers 
Prepared by 
LONCALA PHOSPHATE CO. 
HIGH SPRINGS, FLORIDA 
Distributed by 
WARREN-DOUGLAS 
CHEMICAL CO., INC. 
1517 Burt Street 
OMAHA 2, NEBRASKA 
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Grinders 


are 
Hecisicnelannl 


Extra accuracy in manufacture eliminates destructive 
vibration. Result: Long Life, Low Maintenance... 
more tons per hour at less cost per ton. Extra 
strength in every part keeps Jacobson Grinders run- 
ning smoothly throughout their long life. 


GIANT ‘i 5 to 150 HP. 


of Efficiency 3 Belt or Motor 


Drive 


MORE TONS PER HOUR— 


Less cost per ton— . Special Features: 
Since 1910. — wie constructed to 


Patented cutting plates— wear evenly. 
Lightweight, reversible, long-wear- All-Round Utility— 
ing. Efficient and uniform grinding of a 


wide variety of grains, screening, 
Exclusive Beater Blade Assembly— mill products and alfalfa. 


Providing exact spacing and quick The Heaviest Built Hammermill on 
change of Hammers the Market today— 


' ti So carefully and accurately con 
Gauge Cons structed that it will not get out of 


Every working part instantly ac- alignment throughout its long life 
cessible. time 


Bulletins mailed upon request 


JACOBSON MACHINE WORKS 


1076 TENTH AVENUE SOUTHEAST MINNEAPOLIS 14, MINNESOTA 
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Business Busters 


“Dead Duck’ Policies 


By Martin Francis 


ERHAPS you have often heard 
the expression “he's a dead 
duck Usually it is uttered 


about some person undertaking a task 


which, it is quite apparent, cannot be 


achieved except by a miracle 
The person uttering the “dead duck 
possessed of a 


phrase seems to be 


sixth sense, seems to have “one up” 
in this respect over the poor chap 
who is trying to accomplish that diffi- 
cult task, but it is really only the 
viewpoint of the outsider which gives 
him this advantage 

Every man has his blind spots, 
which others sometimes can see, and 


Genuine Cane BLACKSTRAP MOLASSES 


NORTH AMERICAN TRAD 


LARGEST MP RTER f 


ING & IMPORT CO., INC, 


1429 WALNUT STREET + PHILADELPHIA 2, PA 


in business these blind spots often 
cause a dealer to tackle operational 
and merchandise ideas which to oth- 
ers are doomed to failure via the 
‘dead duck” route. But failure is not 
obvious to the dealer engaged in a 
“dead duck” task, because he is in 
business to make a profit, and he 
doesn’t want to fail. 

The wise feed dealer can cut down 
on his “dead duck” attempts by list- 
ing them in a special book, just as 
soon as their status is made known 
to him. The reason for listing them is 
that they can be reviewed quickly at 
i glance should the temptation ever 
arise again to use them. 

Let us suppose that a new feed 
dealer in an attempt to gain plenty 
of volume the first year undertook 
the policy of being liberal on credit 
terms. He would then not make thor- 
ough credit investigations of every- 
one asking for credit, figuring that 
he could handle credit delinquents one 
at a time should they come up 


SCIENTIFIC FEEDS 


NEBRASKA 


In the meantime, as other dealers 
and business men see bad credit risks 
being given credit at the new dealer's 
establishment, they shake their heads 
and say, “That chap’s a dead duck 
in this game if the isn’t more careful 
than that.” 

Constant Reminder 

If the new dealer suffers credit 
losses and later clamps down on cred- 
it, then he can list this experience in 
his book. It was a “dead duck” policy, 
to be sure, one which he would have 
been better off, without. By listing it, 
however, he constantly reminds him- 
self not to try it again, no matter 
what the volume lure, and it teaches 
him to watch approved credit risks, 
too. 

Or, let us say the dealer is doing 
some buying. Normally he is a careful 
buyer, but because a quantity dis. 
count is offered, he buys more than 
he can normally hope to dispose of 
within a reasonable time. He hopes 
that by extra sales effort he can move 
the extra stock. 

He tries but he can’t move it. The 
extra stock lies around, occupying 
space in warehouse or on shelves, 
must be advertised often to move 
even in small amounts and finally is 
sold out at a loss. In this instance, too, 
the over-buying is a “dead duck” pol- 
icy. A deal like this should also go 
into the book. It can serve as a warn- 
ing not to repeat the mistake. 

Foredoomed to failure is really a 
good definition of a “dead duck” pol- 
icy, and if the dealer looks over his 
list of such policies each time he plans 
something new, he will often avoid 
the shoals of business shipwreck 
Time is valuable today in most fields 
of business; therefore, no time should 
be invested in poor ideas and promo- 
tions, especially those containing a 
large measure of doubt concerning 
fruition. 


Advertising “Dead Ducks” 

It is in the field of advertising that 
the average dealer too often follows 
a “dead duck” policy. Hastily written 
ad copy, due to the pressure of other 
duties and newspaper schedules and 
deadlines, plagues many a dealer. If 
he had taken the time to prepare his 
copy in advance, he could have done 
a better job, and the results would 
have been better 

“Oh, repeat last week's ad again,’ 
I have heard many dealers tell a 
newspaper man. “I'll try to get a new 
one ready for next week.” 

Also the spending of money on “one 
shot” advertising deals, where there 
is doubtful value and circulation, the 
hasty giving away of premiums, char- 
ity advertising, etc. are all “dead 


DELIVERED COMPLETELY ASSEMBLED 
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duck” policies which seldom pay a | 
profit on the money invested. 

Advertising is one of the most use- | 
ful tools the average feed dealer can 
employ, but it must be handled prop- | 
erly. Advertising has helped build a | 
great retail volume of business in 
this nation, but it has been carefully 
thought out advertising, not just 
space filling copy 


Obsolete Equipment 

To persistently try to get along with 
obsolete machinery and thereby con- 
tinue to pay excessive repair costs, 
plus using more time and labor to 
turn out grinding and mixing jobs, is 
a “dead duck” policy which returns 
no profit. Likewise, the dealer who 
attempts to get along with poor dis- 
play facilities and refuses to take a 
well planned sales training program 
into his store is following more “dead 
duck” policies which can do him no 
good. 

“I don't bother too much about 
customer's complaints,” one dealer | 
told me last spring. “Every dealer | 
gets a certain percentage of them. I | 
try to settle them when I have time 
and if the customer is still sore, to 
heck with him. I get some new cus- | 
tomers to replace him.” 

This, too, is a “dead duck” policy. 
If a dealer is careless about satisfy- | 
ing the old customer, he'll also follow 
the established pattern of being care- 
less in satisfying the new customers 
And so the damage continues 

As long as the feed dealer knows 
what his “dead duck” policies have 
been in the past, then he will not be | 
tempted to fall for them again. The 
book is a continual reminder. 





WHEAT STRAW IN PAPER 

Every year about 500,000 tons of 
wheat straw is used in making cor- 
rugating paper. 
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MILLING COMPANY 
223 West Jackson, Chicago 6, Iilinols 











Bulletin Services are part of the 
valuable service program The 
Northwestern Miller offers to 
its advertisers. 

Are you using this advantage in 
your operations? 


Ask for more details . . . 





SERVICE MIADQUARTERS FOR THE MULLING AND GRAIN INDUSTRIAS 
118 South 6th Street, Minneapolis 2, Minn. 
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This means better animal and poultry feeds! 


Again, Van Camp Laboratories lead the way to higher food value in animal 
husbandry! 
Laboratory studies proved that conventional-type drying did not affect the 
rotein content of fish meal, but robbed it of much of its vital protein digesti- 
Fiticy, Vitamin B,, and lysine. 
As a result, new methods of drying fish meal were developed. Equipment incor- 
porating these new, superior drying principles was then manufactured for, and 
installed in, all Van Camp Laboratories plants. 
This new low-temperature equipment is automatically controlled so that the 
meal is subjected to a minimum temperature for a minimum length of time, 
allowing a maximum protection for the heat-sensitive nutritive factors. 
Comparisons with various other fish meals produced in the United States show 
the superior quantity of Vitamin B,,, lysine and digestible protein in the im- 
proved SEA PEP Brand FISH MEAL. 
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SEA PEP BRAND FISH MEAL 
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WEST COAST FISH MEAL 8.95 
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WEST COAST FISH MEAL 79.5 





WEST COAST FISH MEAL 74.8 


GS 02.3 (457 COAST Fish MEAL 
GE 68.0 west Coast Fish MEAL 
GRR 67.8) west coast Fish meat 
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Callon tRITIC FEEDS 


For More Profits and Customer Satisfaction 


You have a “direct line” to more 
profits and satisfied customers when 
you call on the CRITIC feed selling 
) plan 


You are offered complete sales cov- 


erage by a full line of profitable, 


76 years of jeed 

making experience. 
Ultra-modern feed 
making facilities. 
The CRITIC line 


fl 
is complete. a 


high quality feeds. Prompt deliveries 
from our ultra-modern mill, person- 


alized dealer service, consistent ad- | 


vertising, intelligent and effective 
merchandising helps are only a few 


of the advantages offered by the | 


CRITIC franchise. 


Details on the CRITIC 


merchandising program 
and dealer proposition 
sent on request. 





|} one of 


| ers you meet every day, 


| stir resentment 


WHAT'S IN 
A NAME? 


- 
By Will Larlee 


UST what's in a name? The an- 
J swer is probably ready or 
should be—because it suggests 
your most needed virtues as 
a successful feed salesman. 
The sound of one’s own name ex- 


| erts as much friendly appeal to your 


dealers, their employees, feeders, oth- 
as anything 
else you do to build good-will. 

Ben Franklin and many other out- 


standing salesmen have stressed the 


quality of knowing, remembering, ad- 
dressing people by their names as es- 
sential for your job. 

Your name is music to your ears 
By the same reasoning, others react 
to the sound of their names with 
equal pleasure 

When you walk in the back room 
of a dealer’s store or mill and greet 
his men with “Hello, Jim.! How are 
you, Sam? Hi, Bill!” you have imme- 
diately placed yourself on a closer, 
more personal footing with those men 
Provided your sales personality is 
otherwise well rounded, you have 
switched yourself to the “inside 
track” with them 

Hearing their names spoken is mu- 
most because it is usually 
Particularly pertaining to 
truckdriver, the 


sic to 
flattering 
the mixerman, the 
farm hand, anyone who has not 
reached the boss level. Very often, 
they nurse the feeling they're not im- 
portant, their position doesn’t help 
them rate very highly at the store or 
farm 

add to 


on the 
You that 


when 


impression—and 
you pass by 





those members of the dealer or 
farmer’s crew with either no notice 
or such a casual hello you might as 
well have kept your mouth shut. They 
soon put you in the big shot or snob 
class whether you belong there or not 
Call them by name. Have something 
to say, too. 
Rapid Rise 

Have you ever read about the rapid 
rise of Jim Farley in politics? He 
became a power in the Democratic 
party of the 1930's in great part be- 
cause he seldom, if ever, forgot the 
name of any person he met. His 
memory for names was developed so 
well he could reel off first names or 
nicknames of ones he may have seen 
only once or twice. His acquaintances 
were more than he could ever count 
Anyone who had occasion to work 
with or be with him could say, “I 
know Jim Farley, he knows me 

Enough of those chance contacts 
those names became influential 
friends who helped Jim succeed 

If you cannot rely on your memory 
as Jim did to be familiar with names 
jot some record in a small notebook 
alloting a page or two per dealer 
Make up your own Who's Who and 
include comments about each man 
or woman of the dealer organization 
such as their hobbies, likes and dis- 
likes, facts about their families, etc 
whenever you can 

Widen your “name circle” with feed- 
ers also. Note for future reference 
first names, nicknames of not 
the feeders, but also of some members 
of theiN families, their hired men 

One bit of advice we know you'll 
add to your file. Before you use first 
names or nicknames, be sure the 
people concerned want you to be in- 
formal with them. Don’t let your 
good intentions backfire 

Yes, there is a reward coming to 
you in business benefit, in a 
way also, when you become a 
caller.” You warm others’ 
in your future and you 


only 


social 
“name- 
interest 








KANSAS CITY, MO. 


Santa Fe Trackage 


STORAGE 





MIDLAND 


WAREHOUSE CORPORATION 


—Sransit LQ> Storage 


INDEPENDENT PUBLIC WAREHOUSEMEN 
and 
CUSTOM BLENDERS 


Chicago Great Western Trackage 


WINFIELD, KANSAS 
Santa Fe Trackage 


IN TRANSIT 


ALFALFA MEAL and OTHER FEEDSTUFFS 
Call Victor 3123, Kansas City; or 516, Oelwein 


OELWEIN, IOWA 








Pittsburgh Plate Glass Co. 


36% LINSEED MEAL 


_ 424 Flour Exchange Bidg., Minneas 
MEAL SALES Telephone Lincoln 8469 


PLANT AT RED WING, 


MINNESOTA 











Ca h - * 
Offered Plain or with 
inclusions of lodine and 
Manganese at customer 
All 
iodized calcium is safely 


specified levels. 


protected against oxida- 
tion and loss of iodine. 


Write for information 
ond prices ... 


“In addition to the very high percent 
of Calcium Corbonete, it also 
contains minor quentities of such 
necessary minerals os 

manganese, copper, iron, 
mognesivm, phosphorus, etc. 





INSIST ON UNIFORM PURITY 
You'll find it in 


COLUMBIA FEEDING CALCIUM 


CQ FEEDING CALCIUM is mined year after year 
from our immense high calcium Jimestone de- 
posit which is one of the finest in the world. 


You always get same high purity that has been 
pleasing feed manufacturers for many years. 


[t's Ot Least G9Y_% Soluble 
Guaranteed G7 2% Caleium 


For The Gest in Caleium 








aTeluTe 
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Your good judgement has decided 
on Forster time after time during the 
past 20 years and it has been vin- 
dicated again and again. Since For- 
ster first started making Hammer 
Mills, not one has ever had a report 
of failure turned in against it. 
Forsters are proud of this achieve- 
ment. 


O 
Peoo 


OUDGEMENT 


Blue ribbon performance such as this is 
made possible by sound engineering, and 
built-in quality. The Forster Hammer 
Mill will take just about anything you 
have to put through it. It has a smooth, vi- 
brationless operation facilitated by over- 
size bearings, heavy cast iron base and a 
perfectly balanced rotor. Forster Ham- 
mer Mills have the greatest capacity per 
horsepower with the lowest power con- 
sumption. Five different sizes are avail- 
able, from 10 to 125 HP. Ask for detailed 
literature and location of Forster mills 
near you, today. 





REPRESENTATIVES 
G. W. REAVES 
P. 0. Box 692 
Chattanooga, Tennessce 


The FORSTER MANUFACTURING COMPANY 


WICHITA 12, KANSAS 


= FOR Re Department F .. 1411 §. McLEAN . 
NAS Machines for Moderu Wkling -~-- 


< 
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CALIFORNIA ASSOCIATION 
ANNOUNCES COMMITTEES 


SACRAMENTO—Ernest E. Clark, 
president of the California Hay, Grain 
and Feed Dealers Assn., has an- 
nounced membership of the 1951-52 
general and special committees of the 
association. They are as follows: 


Feed div General chairman, Samuel 
8 Nisson, Guano Co *etaluma,; 
wholesale Erickson, chair 
man, General Mills, Inc., Oakland; (south) 
C. E. Brockman, chairman, The Quaker Oats 
Co., Los Angeles; retail: (north) Art Wilen, 
chairman, M. Vonsen Co., Petaluma; Jarol 
H. Jansen, vice chairman, Walter Jansen 
& Son, Lincoln; (south) Sherman A. Boss, 
chairman, Poultrymen’s Cooperative Associ- 
ation of Southern California, Los Angeles; 
William Claypool, Jr., Claypool & Co., San 
Bernardino, and W. N. Sheller, Sheller Feed 
Co., Van Nuys. 

Hay division—C. D. Hansen, chairman, 
Imperial Hay Growers Assn. Brawley; A 
Hull, vice chairman, Farmers Bean & Grain 
Co Sacramento E Kyte, EBdwin L. 
Kyte Co., Modesto; H. Glenn Lawler, Law- 


ision 
Pacific 
(north) D. R 


Live y 
ein fac 
sential for 
Vitamin assay 64” 


ZELLERS’ LABORATORIES 


} chairman, California Cotton Oil Corp., 





ler Hay & Grain Co., Sacramento; W. EB 
Straight, San Joaquin Valley Hay Grewers 
Assn., Tracy, and Jack Going, E! Monte 
Hay Market, El Monte 

Grain division—Frank Viault, Jr., 
man, California Milling Corp., 
Jack Morgan, vice chairman, 
rie & Co., Ltd., San Francisco; Harry R. 
Snow, Snow & Co., Los Angeles; George 
L. Eales, Bales-Young Grain Co., Stockton; 

A. Blume, Bunge Corporation, Los An- 
geles, and J. Afton Chinn, G. B. Chinn 
Grain Co., Lemoore. 

Concentrate division—Robert F. 


chair- 
Los Angeles; 
Balfour Guth- 


Ingold, 
Los 


Angeles; Terry Coonan, vice chairman, Wil- 
bur-Ellis Co., San Francisco; Charlies A. 
Piercey, 8. A. Camp Cotton Oi! Co., Shafter; 
John Salter, The Co., Modesto, and 
James ©. Taylor, Pacific Vegetable Oil 
Corp., San Franc 

Arbitration committee—Ernest E. Clark, 
association president, Sunset Milling & Grain 
Co., Los Angeles; Samuel 8. Nisson, associ- 
ation vice president, Pacific Guano Co., 
Petaluma; John W. Campbell, Globe Mills, 
Los Angeles; F. Drum, Cargill, 
Inc., San Francisco, and Gail M. McDow- 
ell, Western Consumers’ Feed Co. Para- 
mount. 

Alfalfa millers and dehydrators—J. F 
Simonet, chairman, Madera Milling Oo 
Madera; J. M. Stafford, vice chairman, C. 


“READING. PA. 





rd Milling & Warehouse Co., Pu- 

M. Lewis, Fernando Alfalfa Mill- 

Los Angeles; J. W. Fielder, Dixon 

Co., Dixon; C. R. Moore, National 

fa Dehydrating & Milling Co., Tracy, 

Verne C. Britton, V. C. Britton Co., 
rebaugh 


eld see 


Ss. Nisson, 
Petaluma; 


4 committee—Samuel 
irmar Pacific Guano Co 
R. Garvey, vice chairman, Imperial 
rain Growers, Inc., Los Angeles; J. Vard 
nis, E. C. Loomis & Son, Arroyo Grande, 
E. E. Humphries, Aggeler & Musser 
Seed Co., Los Angeles. 

Mixed feed committee — (north) Henry 
G. Turner, The Grange Co., Modesto; 
(south) Earl A. Newman, Chino Grain & 
Milling Co., Chino; John C. Plonsky, The 
Ray Ewing Co., Pasadena 

Animal industry conference 
Dolph 3B. Hill, chairman, Golden 
Milling Co., Petaluma; R. J. Smith, vice 
chairman, Andersen-Smith Milling Co., San 
Francisco; Dr. H. J. Almquist, The Grange 
Co., Modesto; Charles Hester, James H. 
Seley & Co., Los Angeles, and H. V. Noot- 
baar & Co., University of Call- 
fornia representatives: Dr. C. R. Grau, 
division of poultry husbandry, Berkeley; 
Dr. H. R. Guilbert, division of animal 
husbandry, Davis. 

Legislative committee—Leland, J. Soto, 
chairman, Farmers Bean & Grain Co., 
Sacramento; Vincent P. Finigan, vice chair- 
man, Warren Grain Co., San Francisco; H. 
C. Eales, Poultry Producers of Central Cali- 
fornia, San Francisco; Harry N. Laine, 
James H. Seley & Co., Los Angeles; Ralph 
Boone, Ralph Boone Milling Co., San Diego, 
and Ben F. Bedinger, Kaufmann Milling 
Co., San Jose 

Transportation committee—W. F. Kiee- 
ler, chairman, Ralston Purina Co., Los 
Angeles; E. K. Slusser, vice chairman, 
Poultry Producers of Central California, 
San Francisco; Frank J. Krantz, Globe 
Mills, Los Angeles; Lee Harsh, Sunset 
Milling & Grain Co., Los Angeles; J. B. 
Yostello, General Mills, Inc., San Francisco; 

Miller, California Milling Corp., Los 
L. Fox, The Quaker Oats Co., 
and C. K. Cool, Albers Mill- 


committee— 
Eagle 


Los Angeles, 
ing Co 





Here is a general view 


ew feed laboratory 
by Labconco 
for Nebraska firm 


of 
showing digestion and distillation units oy “Labconco” 


Kjeldahl apparatus. 


SF; Dink 


iit 


“Labeconco” 
disposal; no hood is necessary 


gas distillation and 24 units of gas digestion. 
many 


units also are available as well as 


arrangements 


This view of the Cooper Milling Co. 


the modern, fast, accurate way 


Kjeldahl apparatus has guaranteed fame 
Here are 12 units of 


laboratory 
“Labconco” Crade Fiber Condenser (right) and “Gold- 
fisch” fat extraction apparatus (background). 
of determining the 
fat and fiber content of feeds and ingredients. 


With this equipment, the protein 
content of Cooper feeds is carefully controlled. 


The‘0O. A. Cooper Co., 


Humboldt, Nebraska, 


is stepping out with a complete new feed 


laboratory. Here again, Laboratory Con- 


struction Company was called upon to 


build much of the heavy equipment—to 


advise on equipment and plans 


Feed manufacturers, large and small, are 
finding it hard to compete without a mod- 
ern feed laboratory. Whatever your needs, 


whether it's building a complete new 


laboratory or remodeling your present 


one, call first on Laboratory Construction 


Electric 
sizes and 


shows 
up the t 
This is 


extractor (left), 


drastically 


Crude Fiber Condenser by 
roublesome part of the fiber determination for 
Coo) Milling Company 
ae minimized, heat 
famous for its 
and reclaims ether. 


Company, specialists in feed 


laboratories for 25 years. , 


“Labeonco” (right) speeds 
With this apparatus, froth- 
regulation is instant. Fat 
safety, cuts time 


Laboratory Construction Company 


1115 Holmes 


Kansas City, Missouri 











Barley processors committee—Jack 
Flammer, chairman, C. G. Flammer 
Angeles; William G. Raymond, vice 
man, Ralston Purina Co., Oakland 
Haskell, Globe Mills, Los Angeles; 
B. Hill, Jr., Golden Eagle +0. 
Petaluma; 8. N. Loew, Jr., Capitol Milling 
Co., Los Angeles, and E. M. Schliemann 
General Millis, Inc., Los Angeles. 
Membership committee—H. 8. Nobmann, 
general chairman, Hayward Poultry Pro- 
ducers Assn., Hayward; H. R. Auerbach 
southern chairman, Feed Specialties Sales 
Co., Los Angeles; Allen J. Gould, northern 
chairman, Wilbur-Ellis Co., San Francisco; 
W. D. Nusbaum, Ralston Purina Co., Stock- 
ton; C. A. Pilegard, Jensen & Pilegard, 
Fresno; T. C. McNally, Jr., Allen Harnett 
Co., San Francisco; Walter G. Blackford, 
Isaacson Grain Co., San Jose; William H. 
Beckman, The Mill Mutuals, Redondo 
Beach; Thomas C. Laine, R. A. Mayer Co., 
Los Angeles, and Ray W. Buck, EB. C. Loo- 
mis & Son, San Luis Obispo. 


Madera Milling Co., Madera; Henry G. Tur. 
ner, The Grange Co., Modesto; Dolph B. 
Hill, Golden Eagle Milling Co., Petaluma; 
Harry R. Mullen, Globe Mills, Los Angeles; 
, em Pym Jones, Edward M. Jones & Son, 

Francisco, and W. H. Beckman, The 
Main Mutuals, Redondo Beach. 

Publicity and public relations—W. R. Ar- 
ends, Ralston Purina Co., Oakland; EB. W. 
(Spike) Nelson, Snow & Co., Los Angeles. 

meal code committee—H. C. Hales, 
chairman, Poultry Producers of Central 
California, San Francisco; Dr. H. J. Alm- 
quist, The Grange Co., Modesto; Everett 
W. Turner, The Grange Co., Modesto; Har- 
ry R. Mullen, Globe Mills, Los Angeles; 
C. B. Capps, California Milling Corp., Los 
Angeles; H. R. Halloran, Poultry Producers 
of Central California, Petaluma, and Wi! 
liam L. Hunter, Technical Advisor, State 
Department of Agriculture, Sacramento 

OPS regulations liaison committee — 
(north) R. J. Smith, chairman, Andersen- 
Smith Milling Co., San Francisco; (south) 
H. V. Nootbaar, chairman, H. ¥. Nootbear 
& Co., Pasadena 





Twin Calves Prove 
Valuable in USDA 
Growth Experiments 


WASHINGTON — The Bureau of 
Animal Industry of the U.S. Depart- 
ment of Agriculture, now completing 
its first year of feeding tests with 
six pairs of identical twin calves, 
reports that just one pair of twins, 
used in nutrition studies, yield data 
equivalent to that obtainable by us- 
ing a herd of 40 less closely related 
animals. 

The tests during the first year have 
been aimed at finding proper meth- 
ods to keep young stock in thrifty 
condition during the winter, to avoid 
failure to grow on the part of the 
calves and to reduce financial losses 
of producers. 

According to the results, calves 
fed on a maintenance ration during 
their period of growth picked up 
rapidly when put on full feed and 
made gains that were nearly equal 
to those of their twins on full feed 
during the growing period. However, 
these results are preliminary and 
must be verified by similar studies 
before they can be taken as con- 
clusive, the bureau points out. 

Only recently the bureau acquired 
10 new pairs of calves, which have 
been placed on experimental rations 
The agency will be looking for more 
twin calves next spring. The twins 
must be of the same sex and at least 
half beef blood. 


ie 


MONEY MAKER 
A ewe flock will. be one of the best- 
paying farm enterprises during the 
months ahead, believes a University 
of Illinois livestock specialist 





PLUMP NEW RYE 
Selected Quality 
Sample on Request 


Dinham-Seim Co. 
$72 Grain Exchange Bidz. Minseaspol:s 15 Minn 


PRODUCTS 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 
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shouting, “Give the poor man whis- 
key,” but little attention was paid to 
her. Then the agonized voice of the 
Irishman rose above the din, “Will 
the lot of ye hould yer tongues and 
let Maggie Riley speak!” 

¢?¢? 

The farmer had just finished 
spreading a load of particularly evil- 
smelling fertilizer. 

“Will that stuff really stimulate 
plant growth?” a visitor from the city 
asked. 

“Can't say for sure,” was the 
thoughtful answer. “I've been putting 
it on like this year after year but 
I've never been able to figure out 


Cr TAT nf 


ed 


SCDAD: 


y ge 


PACAL HAMMERS 


LAST LONGER ... 
4to 5 Times Longer 


Pacal Hammers are made of 
special alloy steel to individual 
specifications. They wear down 
uniformly and form a concave 
cutting edge. This cup-like 
striking end makes for more 





f |e 


Son (breezing into father’s office): 
“Well, dad, I just popped in to say 


‘Hullo.’ ” 

Dad: “Too late, son; your mother 
popped in to say ‘Hullo,’ and she got 
all my change.” 


¢¢ 


Customer: “Since I'm half bald you | 


ought to charge me half price for 
cutting my hair.” 
Barber: “We don’t charge just for 


cutting your hair. We charge for the 


whether it actually stimulates things 
or whether it’s just so downright re- 
pulsive that they try their best to 
grow away from it.” 

¢?¢? 

Teacher: “Fred, if you had four dol- 
lars and I took one dollar, what 
would you have?” 

Fred: “A grudge against you for 
the rest of my life.” 


For Details... 
write, wire or 


telephone us today. 


thorough crushing and grind- 


ing with any mill. 





County Read 8 & Walnut St. Adjeining Mighwey 36 ¢ St. Pes! 8, Minnesete 


AND GET THE BEST 


LMENSON & COMPANY 


No finer hammers are made. 


time spent hunting it.” 


¢¢¢ 
The man had just been pulled over | 
to the curb for speeding. The officer, 
pad in hand, approached the car. 
“OK, you,” he snapped, “what's 
your name?” | 
“Aloyicious Gloustershire Merko- 
witzskyvitch,” the driver replied. 
“Well,” the cop said, pocketing his 
pad, “don’t let me catch you again!” 
¢$¢¢ 
She: “Am I the only 
ever kissed?” 
He: “Certainly- 


prettiest.” 
¢*¢¢ 
A lady traveling with a friend on 
the airlines said to the pilot: “Now 
don’t go faster than sound. We want 


to talk.” 
¢?¢¢ 


An old Irishman collapsed in the 
street and a crowd soon gathered, 
all trying to help and each making 
suggestions. One, Maggie Riley, kept 








girl you've | 


and by ‘far the 


— » ---AN ANTIBIOTIC FEED 
SUPPLEMENT 
CONTAINING BACITRACIN 





...A VITAMIN B,, 
SUPPLEMENT 











= GRAINS ® FEED 
INGREDIENTS 
H.V. NOOTBAAR & CO 


OR... A COMBINATION VITAMIN B,, 
AND ANTIBIOTIC FEED SUPPLEMENT 





For Better Bags — Better Buy Chase 
CHASE BAG COMPANY 
General Sales Offices, 309 W Jackson Bivd 
Chicago 6, Illinois 
Coast-to-Coast Bag Service 
Time after time, tests have shown 
that Bacitracin is superior to other 


Whichever fits your needs best, all three types are avail- 
able from one dependable source—U.S.J. Potencies are 
designed to give you the greatest flexibility, to enable you 
to fortify your feods in exactly the correct proportions for 
maximum results at minimum cost to you... 








antibiotics in increasing feed efficiency 
and speeding weight gains. U.S.I. 
Antibiotic Feed Supplement containing 
Bacitracin offers these advantages— 

@ U.S.I. Antibiotic Feed Supplement— 5 grams of : ae potency 
Bacitracin per pound * Dry, free-flowing, easy to mix 
* Economical 


@ U.S.1. Vitamin B,, Supplement—6 milligrams of 
* Pleasant odor 


Vitamin B,,. per pound 
1 FOR YOUR CUSTOMER 
@ U.S.1. Vitamin B;, and Antibiotic Feed Supplement— * Faster weight gains 
3 grams of Bacitracin and 3 milligrams of * Greater feed efficiency 
Vitamin B,, per pound. * More uniform growth 
* Lowered mortality 
* Improved carcass quality 


MIXED FEEDS « PELLETS 
CUBES « ROLLED OATS 
CRIMPED OATS 
FEEDING OATMEAL 
OAT GROATS 
PULVERIZED OATS 


FOR SAMPLES OR QUOTATIONS— 
Write, Wire 





STRIAL CHEMICALS CO. 
of National Distillers Products Corporation 

60 East 42nd $t., New York 17, N. Y. 
Branches in all principal cities 


TELEPHONE 44 
TELETYPE PHILLIPS 14 


FLAMBEAU MILLING CO. 


Phillips, Wisconsin 
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Revised Price Order for Grain Products | =: 


(A story on this order appeared in the 
Sept. 22 issue of Feedstuffs, page 69.) 


Chapter I1I—Office of Price Stabiliza- 
tion, Economic Stabilization Agency 
(General Ceiling Price Regulation, 
Supplementary Reg. 18, Revision 1) 
GOPR, 8.R. 18, Rev. 1—Ceiling Prices 
for Sales by Grain Millers or Proc- 
essors of Certain Food Commodi- 
ties, Feeds and Feed Ingredients 
Processed From Listed Grains. 





774, Sist Cong.; Pub. Law 96, 82nd Cong.), 
Executive Order 10161 (16 F.R. 738), this 
Supplementery Regulation 18, Revision 1 to 
the General Ceiling Price Regulation (16 
F.R. 808) is hereby issued. 


REGULATORY PROVISIONS 


What this regulation does 
Applicability. 
Determination of ceiling prices 
Calculating and reporting the 
initial parity” adjustment and 
quent “parity” adjustments. 
Definitions 
Authority: Sections 1 
Sec. 704, 64 Stat 


firat or 
subse 


to 5 issued under 
816, as amended; 60 U.S.C 
App. Sup. 2154. Interpret or apply Title IV 
64 Stat. 803, as amended; 50 U.S.C. App 
Sup. 2101-2110, B.O. 10161, Sept. 9, 1950 
F.R. 6105; 3 CFR, 1960 Supp 


Section 1. What this regulation dees. 








___- Dwight Building 





ROBERT N. KIVETT & CO. 
EXPERIENCED BROKERS OF FEED INGREDIENTS 
Phone —Baltimore 3175 





Kansas City, Mo.——_ 








UK gour prod. vet fits inte a bag 


mentary regulation sets forth a 
which persons who mill or pro< 
esse! grain are to establish their 
es for sales by them of certain 
a ft products and animal or poultry 

feeds ¢ feed ingredients. Section 2 of this 
among other things, describes 

at 5 ns and what products are cov 
ere y t regulation. Section 3 sets forth 
by which persons covered by 


This supp! 


| 
n are to establish their ceiling 
| ales of roducts enumerated 
| es the method 
| A t 1 t » to ulate and 
t the st or initial ty” adjust 
F rod t pur ar t Section 11 
f e General siling Pr » Regulation 
| initions relat 
| subject 


deter 


Applicability—(a) 
persons are covere 
sales by y 


What sales by 


what regulation 


| sec 


ribed 


feed ingre 
ain,” “mill 
n Section 56 of 


gulat 
(b) What products are covered. This 
+ 


to sales by you <« the 
human food products. 
F food products and 


or 


ingred 
ingredi- 


yur mixes in 





bag fo fel your product 


package sizes), semolina 


riched farina, corn meal, corn grits, 
iny grits, brewers’ grits, pear! barley, 
and other processed barieys. (if you mill or 
Process flour, semolina, or farina, be sure 
to check Section § for definitions of these 
products.) 

(2) The 


hom 
malt 


following anima) or poultry 

feeds or feed ingredient products: (1) Ani 

mal or poultry feeds or feed ingredients 

when milled or processed from a single one 

of the following grains: wheat,’ corn, flax 
oats, rye, barley and grain sorghums 
distillers dried products, distillers 
grains, distillers’ solubles listiller 

dried grains with solubles, distillers 

ty products, brewers’ dried grain 

grain, malt cleanings 

sprouts. (Definitions of 

ucts of the 

tries are set 

regulation.) 

(e Relation of this regulation to other 

ce = price regulations. (1) A I isions 

of the General ling Price 

inconsistent with the pro 

supplementary 

effect 

(2) The 
Regulation 





distilung 
forth 


regulation 


Regulat super 
regulation 

(d) Territorial applicability. 
sions of thie regulation are apr 
the U.S., its Territories and po 
the District of Columbia 

See. 3. Determination of ceiling prices 
—(a) General provisions. If you r r 
process unprocessed grain 

ered by Sec 


visions of this 


tion 2 
ceiling price for tl 
he highest 
mn writing 
Regulation 
for delivery 
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Make good feeds 
BETTER 
at lower cost 











Guarantee 
continued top 
performance in your feeds—in- 
sist on Vitadine to assure opti- 
mum levels in milk values, vita- 
mins, necessary rare minerals. 
For additional fortification with 
Vitamin B,, and antibiotic feed 
supplement use Vitadine Plus. 
Rely on both products to pro- 
vide more complete feeds—to 
build foundations for steady 
repeat business and 
greater profits. 
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price list or catalogue, for a like quantity 
of your product in such other kind and 
size container. 

(3) You may establish your ceiling prices 
under this subparagraph in order to re- 
flect your charges for handling and pack- 
aging your product into the kinds and 
sizes of containers furnished by your buy 
ers if: (i) The product is one of those 
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in effect during the General Ceiling Price 
Regulation base period a dollars-and-cents 
container differential list or catalogue by 
reference to which the price of your prod 
uct in bulk or in a base kind and size 
of container was converted into prices 
charged by you for the product in kinds 
and sizes of containers furnished by your 
buyers; and (iii) such price list or cata- 
logue was communicated to a substantial 
number of your customers. If you meet 
these conditions, you may determine your 
ceiling price for your product tn each kind 
and size of container furnished by your 
buyers by (iv) Bstablishing the ceiling 
price for your product in bulk or in its 
base kind and size of container under para 
graph (a) of this section, and by then (v) 
adding to or subtracting from such ceiling 
price the appropriate dollars-and-cents dif 
ferential, contained in that price list or 
catalogue for a like quantity of your prod- FEED MILL WHOLESALE DEALER 
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shall calculate and report your initial “par- 
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WITH BROWN -FORMAN — The 
appointment of Stanley H. Peterson 
of Minneapolis as territorial sales- 
man for Brown-Forman Distillers 
Corp., feed and grain division, has 
been ed by Th S. Owen, 
division manager. He will represent 
Brown-Forman in Iowa, Illinois and 


southern Wisconsin. Before joining 
the Louisville distillery early this U ad es appea 


month, Mr. Peterson had specialized 
”P 








in feed sales for the past 22 years. He 


served in various capacities in the te 
sales field with Archer-Daniels-Mid- . 
land Co., Northrup, King & Co. in 

Minneapolis and The Crete (Neb.) 

Mills. 


tainers; and (ili) such price list or cata- 
logue wes communicated tota substantial 
number of your customers. ‘If you meet 
these conditions you may determine your 
ceiling price for your product in each kind 
and size of container by: (iv) Establishing 
the ceiling price for your product in bulk 
or tn its base kind and size of container 
under paragraph (a) of this section; and 
by then (v) adding to or subtracting from 
such ceiling price the appropriate dollars- 
and-cents differential, contained in that 
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Min. 88 B. P. L. When you enrich your feeds with MANAMAR, you are adding more than 
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BONE MEAL MANAMAR ManAmar dealers enjoy the advantages of consistent, hard-hitting adver 


“SEA POWER" NUTRIENTS tising and merchandising aids which create customer acceptance. This, 


.-- and all Feed Ingredients a rich, natural source of : : 
Vitamin B-12 and other combined with the outstanding feeding results from the famous MANAMAR 


till uni ifi , — 
xe * still unidentified growth factors sea power factors, brings enthusiastic repeat customers 


Wire, Write, Telephone B-complex vitamins 
for Quotations Essential trace minerals 


WOODWARD and . Amino acids from fish proteins gate its many advantages to you. See your MANAMAR representative today! 

DICKERSON, Inc. 
1400 So. Penn Square 

PHILADELPHIA 2, PA. PHILIP RB. PARK. INC. 


Telephone LOcust 4-3688 mM 
Teletype PH 109 manufacturers of MANAMAR “Sea Power” mpplements 


Established 1873 id 
BERTH 42, OUTER HARBOR SAN PEDRO, CALIFORNIA 
141 WEST JACKSON BOULEV MRD 9 CHICAGO 4, TLiIMONS 


a nutritional supplement—you are putting Sales Appeal into your products. 


There may be a MANAMAR dealership available in your territory. Investi- 
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(i) Except as provided in subdivision (il) use quotations of a commodity exchange pre date on which it was open for who grows his own unprocessed grain and 
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execution of the contract es used; the exchange is a recognized com mmodity exchange for the same fillated with you; and, in addition, you 
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second paragraph of Section 13 paragraph (a) (1) (il) of this section; or 
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s applicable, of the General Ceiling 3 c ® a cooperative grain miller or 
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In the event that you are exempt from 
the provisions of this regulation dealing 
with initial “parity” adjustments, you shall 
calculate and report your initial . 
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adjustment under the applicable pr 
of Section 11 of the General Ceiling 
Regulation 

Sec. 5. Definitions—Unprocessed grain. 
Unprocessed grain means (1) grain in its 
raw or natural state, or if the grain is 
not customarily sold by farm producers 
generally in such state than in 
form or state beyond the raw or 
state in which it is customarily 
farm producers generally or 
sold by grain merchandisers 
change the form or state « 
described in subparagraph 
by having it cleaned 

Mill. Mill means the 
processed grain into one 
covered by this regulatio 
regarded in the trade as a m 

Process. Process means any me 
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methods by which a person subject 
regulation takes unprocessed grain and 
verts it into one of the products covered by 
the regulation 
Grain miller or processor. A grain miller 
or processor means a person who take 
unprocessed grain and mills or processes 
such grain into one of the products cov- 
ered by this regulation 
Flour. Flour means the following prod 
ucts enumerated below 
(1) The following flour from wheat, in 
bulk and in packages or containers of all 
sizes, except cake flour (as defined in this 
section) in packages of 5 Ib. or less 
(i) Any product of the milling « 
other than durum wheat, whose 
tent is not more than ‘the sum 
the per cent of protein therein 
to a molsture-free basis, and 0.35 
ing granular flour used in the 
of alcohol, except that farina 
deemed to be flour from wheat 
product of the milling of durum wheat 
whose ash content, calculated to a mols 
ture-free basis, is not more than 1.5% 
cept that semolina shall not be deemed to 
be flour from wheat (itt) whole wheat 
- Pp flour, crushed wheat and cracked wheat all 
“It wasn’t until I saw a survey of feed sales two itive, we worked out a plan designed to put when used for human consumption; (iv) 
sd whple durum wheat flour; (v) blends of 
years ago that I realized just how serious our new life in our business. The first and most BL py BA BY 
ee 8 P e : . ea” a “s sing” ours’ shall be 
competitive position was. Back in 1940, our important step was a complete analysis of all our ae A le ng ay A 
er the ash content of such flour complies 


brand ranked second in sales in our area. And, formulas by Dawe’s Formula Audit Bureau. A pet gg Sl re le ge og 20 
now, here we were in sixth place,eventhoughour _new set of formulas exclusively for our use was (Continued on page 47) 
dollar volume was up some. developed. These were based on the specific i ek 6 

“It all started after the war when several new, _needs of feeders in our area, as well as our pro- j DEPENDABLE Xj 
well promoted brands of feed came into our ter- _ duction facilities. ( K Vv ALLEY \ 
ritory. Then, one after another, revolutionary “Our feeds are now fortified and improved i Ni ALFALFA MEAL \ 
important nutritional discoveries—vitamin B,,, | with Dawe’s Vitamelk Base. We soon discovered ee 


‘ ed ee ~_* =, ee 


the antibiotics, better knowledge of ingredient that this comprehensive multiple vitamin-trace 


interrelationships—caught us unprepared. mineral-antibiotic fortifier not only gives our new 
“We needed help and we knew it. Because of formulas outstanding nutritional advantages but ian / Dried Molasses 





the excellence of their products and their rep- eliminates the disadvantages and uncertainties Alfalfa 


utation for pioneering advanced nutritional of pre-mixing and actually saves us money. 
' , a Dawe’s BILL MERRITHEW CO. 
methods, we decided to discuss our problem Now that Dawe’s has relieved us of our for- $42 PLYMOUTH BLDG. . MINNEAPOLIS 4, MINN. 


with the Dawe’s Nutritional Laboratory people. mula and fortification problems, I’m able to spend PHONE: LI. S806 TWX: MP 4 
In several meetings with a Dawe’s representa- more time on my real job—SALES.” 











Dawe's, the nation’s leading vitamin nutritionists, offer a complete nutri- 
tional program to progressive feed manufacturers. For more complete PRODUCTS 


details about Dawe’s products and services, please write on your letterhead. 
Distributed in Utah and 
Southern Idaho by 


ved manufacturing company BADER, INC. 


4800 S. RICHMOND STREET, DEPT. F.S. 101, CHICAGO 32, ILLINOIS 





World's Oldest and Largest Specialists in Vitamin Products for Feeds 
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bottoms UPD on Bomis’ NEW BUTT BAND-LABEL 


Added! . . . a two-inch Band-Label at the 

bottom of Bemis cotton bags. It gives a 

new angle to Band-Label’s all-around 
display. At the middle—a wide band 

shows the brand F-B-S (Front, Back, and 
Sides). At the bottom —the two-inch band 
gives bottom display whether the bag rests on 

its front or back. Thus, you can now use five 
out of six sides for printing so that no matter 
how the bags are stacked your brand is bound 
to show. 





Score this as another advantage for Bemis Band- 
Label Bags. Use it to increase your sales. 


BEMIS :z 


“America's No. 1 Bag Maker ’’ 
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FTER topping off his second 
piece of apple pie with another 
cup of coffee, Joe Brooks 


shoved back his kitchen chair a little 
and took out his pipe. Never had he 
felt so content. He had plenty to eat, 


JOE BROOKS 
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Mary Plans an Anniversary Sale 


a good wife and family, a thriving 
business, and his health was good. 
“Joe,” said Mary, tucking a wisp 
of her brown curly hair back behind 
her ear. “Your 15th business anniver- 
sary is coming up next month. Don’t 





you think we ought to make plans for 
a special sale and celebration?” 
“Oh, gosh, do we have to talk busi- 
ness tonight?” Joe asked. “I was 
just feeling like doing some relaxing.” 
“Good,” replied his wife amiably. 





With supply lines around the world, we can furnish 


manufacturers of feeds with essential raw materials. 


When you have a problem, write, wire or phone us. 
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“I just had an idea, that's all. Why 
don’t you read your paper now, and 
I'll do the dishes?” 

“Thanks.” Joe got up, went into 
the parlor and read the front page 
of the newspaper. Finally he came 
into the kitchen, holding the paper 
“Mary,” he asked, “what was that 
idea you had?”’ 

His wife laughed 
you, does it?” 

Joe nodded. “You bet it does. An 
idea is valuable. Sometimes if you 
put it aside, you lose it. I’m afraid 
you'll ferget it.” 

His wife considered. “Well, grab a 
dish towel, and I'll tell you while we 
clean up this mess.” 


“So it bothers 


Mary Explains 
With her arms deep in a soapy 
dishpan, Mary turned to Joe and 


| said, “Anniversaries like the 5th, 10th, 


15th and 25th always merit special 
attention. I was thinking that we 


| should put on a sale and celebration 
| that’s different.” 





Joe wiped a big plate. “But how?” 
he said. “There isn’t much new under 
the sun in merchandising. There are 
lots of smart people around, and 
they've tried a lot of things.” 

“Well, I don’t think they've tried 
my idea,” Mary said a little proudly 

Joe smiled and waited for Mary 
to explain. Experience had taught 
him that Mary often came up with 
some excellent business-building ideas 

“Every sale needs a central: motif 
which should dominate it in seeking 
attention,” Mary explained. “For this 
15th anniversary sale, I would like to 
have Smiley Johnson, our good dis- 
play man, make up a large box re- 
sembling a candy box.” 

Joe said nothing, but he frowned 
a little. He could not visualize how 
this would fit into a feed store 
merchandising campaign. 

“That beautiful candy box—about 
4 ft. long and 2 ft. high—would be 
put into the main display window 
with some bags of feed around it,’ 
Mary said. “It would also be tilted 
slightly so that spectators could see 
three sides of it. Each side would be 
lettered prettily, in red. The lettering 
would say, ‘A Prize Birthday Pack- 
age,’ ‘A Reliable Dealer,’ and ‘Feed 
Programs Designed for Your Profit.’ 
Also, ‘Willingness to Serve You.’” 

Joe’s eyes were widening now. “I 
can see how attractive such a pack- 
age would be, with perhaps just a 
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All forms for convenient 
addition to your 
formulas 
BASIC PRODUCERS — 


CHARLES BOWMAN 
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220 East 42nd $1, New York 17, 8. ¥. 
110 North Franklin St, Chicage 6, i. 
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sales message—a line or so—-on each 
side of the candy box.” 

“And then,” Mary continued, “I 
would also suggest that Smiley make 
up some smaller boxes, also decorated 
like the one\in the main window, 
and mounted securely above every 
display table in the store. Then, the 
customer looking down the aisle 
would see many of these pretty candy 
boxes above the tables, each with 


lettering on it naming the type of | 


goods displayed on that table.” 
Joe whistled. “Gee, what 
ture. I like it, Mary. You are right. 
I have never heard of an idea like 
that. Why, I can just see a half page 
or full page ad in the newspaper, too, 
with an illustration of a large box 


like we have in the window, and may- | 


be lettered the same, too.” 
Mary appeared very thoughtful. “If 


Smiley is real clever, perhaps he can | 


insert a light bulb into each display 
box over the display tables. That 
extra lighting effect would look beau- 
tiful.” 

“Leave it to Smiley,” Joe promised. 
“He can do anything along that line. 
But, honey, why did you choose the 
candy box idea, and how does it apply 
to the feed business?” 

“Sweet With Bargains” 

Mary washed the last pan and 
wiped the soap from her hands 
“That's easy. This is an anniversary 
sale which is ‘Sweet With Bargains 
For You—Our Patrons.’ ” 

Joe looked surprised. “Excellent 
Funny I couldn't get that connection 
myself.” 

“And to carry out the sweet idea, 
I am going to have Hilda help me 
bake a number of birthday cakes, and 
very customer during the sale can 
get a cup of coffee and a piece of 
that cake.” ‘ 

“Good,” Joe commented “Men 
always like to eat. They spend more 
when in the eating mood, too.” 


a pic- 





H. E. CLARK CO. 


KANSAS 


“Women like to eat, too,” Mary 
said, “and I think they should have 
a special treat for this sale. We ought 
to have some boxes of candy, and 
each woman who comes to the store 
should get a piece of candy as well as 
the cake.’ 

“Why?" asked Joe 

Mary smiled. “Because, dear, men 
are such forgetful creatures. They 
hardly ever bring home a box of 
candy to their wives, unless they've 
been real naughty at a convention or 
at a hunting party. And women love 
to have a box of candy around the 
house just about all the time.” 

Joe grinned. “I get the hint, 
darling. I'll go down to the drug store 
right now and bring home a five- 
pound box of candy.” He grabbed his 
hat and started for the door. Then 
he turned around, and at sight of 
Mary’s worried face, he said, “And 
I haven't been to a convention or a 
hunting party lately, either.” 


(To be continued) 
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LABORATORY SERVICES 


Effectiveness of vitamin B,, 
and antibiotic feed supplements 
in finished feeds evaluated by 


practical chick feeding studies. 


Vitamin D, assays by the A.O.A.C, chick method 

U.S.P. XIV or A.O.A.O, vitamin A assays 

Proximate analyses of coramercial feeds, mineral 
determinations, and other vitamin assays 


Write for Details 


WISCONSIN ALUMNI Research FOUNDATION 


P. O. BOX 2059 


MADISON 1, WISCONSIN 





Here’s a Quality Feeder that Assures 
Bigger Profits for You and the Farmer 


Tested and proved on hog raising 
farms, this sturdy, new galvanized steel 
feeder enables farmers to produce 


better hogs at a greater profit. 
Butler “Big Ham” feeds more hogs 
with less crowding, stops feed Josses 
. . provides continuous, equal flow 
of all types of feed and supplements. 
These and many more quality fea- 
tures assure greater customer satis- 
faction, make the “Big Ham”’ easier 
for you to sell and, in turn, more 
profitable for you to handle. 


WINFIELD, 








C. H. KENSER 


Member Omaha Grain Exchange 
FEED INGREDIENTS 
COARSE GRAINS 


440 Omaha Grain Exchange 
OMAHA, NEBRASKA 
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We appreciate your 
continuing use of our 
RED W BRAND 


Animal Protein Concentrates 
as approval of our 
efforts to preserve 
the unusual attri- 
butes of this im- 
portant by-product 
of the Anima! Indus- 
try for the betterment 
of feeding. The con- 
tinuous services of 
our packing plants 
are at your command 


ANIMAL PROrEiy 
CONCENTRATE 


60% Digeste- 
Tankage 

50% Meat & Bone 
Scraps 

70% (B. P. 1.) 

Special Prepared 

Steam Bone Meal 


MEAT PACKERS AWD PROVISIONERS 
Chicago * Kansas City * Los Angeles 
Okiahomea City > Albert Lee « Omohe - Denver 


| 


Blue Ribbon 


BUTLER 


Galesburg, Ill, Richmond, Calif 


Minneapolis, Minn. 


Line 


The 


HOG FEEDER 


Check These Quality “BIG HAM” Features 4. 


Self-locking cover provides positive protection of grain. 





. “Continveus Flow Cone” prevents bridging, assures a steady 


MANUFACTURING COMPANY 
KANSAS CITY, MO, 


Birminghom, Alo 


flow of all types of feed—even ground oats 


16 separate feed trough lids assure faster, more leisurely feed- 
ing. Feed openings are large enough for biggest hog. 


Feeder lids keep feed in trough dry at all times, in all weather. 
Cypress skids are rot, termite and weather-resistant 


Feed trough —5 inches deep — keeps feed in trough, stops 
waste through rooting. 


Interior partition lets farmer feed supplements as well as other 
feeds—trom the same feeder. 


Feed control slides make it easy to vary size of opening 
Precision-built of sturdy, die-formed parts 


Standard unit has 36 bushel capacity. This can be easily increased 
to 43 or 51 bushel capacity by adding body tiers as needed. 
For complete information, oddress office necrest you 
BUTLER MANUFACTURING COMPANY 
7402 E. 13th St., Kansas City JE, Mo 


902 6th Ave., $. E., Minneapolis 14, Minn 
Dept. FOTIO, Richmond, Collif. 


LINE FARM 


" 


IBBON EQUIPMENT 


¥ 
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Fiber in Livestock Feeding 


A FEEDSTUFFS 


FEATURE 


HE time-tried guarantees of 
analyses of commercial feeds 
minimum percentages of pro- 


tein and fat, or ether extract, and 
maximum percentage of fiber—have 
a logical basis. All three have high 
in livestock nutrition and 
determined by lab- 
using standard 


significance 
they are readily 
oratory procedures 
methods of analysis 


By Dr. G. Bohstedt 


University of Wisconsin 
* 


Where every stockman is aware of 
the importance of protein, and where 
many dairymen in recent years are 
also inquiring about the need for a 
certain amount of fat or oil in grain 
mixtures for milking cows, relatively 
seldom do feeders inquire about the 
level of fiber as a guide for evaluat- 
ing commercial feeds. To be sure, 
farmers generally are aware of de- 
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L & M YEAST SALES «+ “Wran* 





| 


grees of “bulkiness” in feeds or of 
the presence of possibly ground chaff 
or stems in grain mixtures. They may 
discount more or less the productive 
value of such feed. Even so, if the 
portions of such roughage are finely 
ground, especially if this is legume 
roughage, there is a tendency to con- 
sider such ground roughage as fairly 
equivalent to grain or mill feed. 

But it should be kept in mind that 
merely changing the physical condi- 
tion of a roughage by grinding does 
not affect its chemical make-up which 
determines its nutritive value. Grind- 
ing roughage does not to any signi- 
ficant degree affect its digestibility or 
productive value. Grinding a large 
proportion of the hay eaten by rumi- 
nants may even have detrimental ef- 
fects, especially for milking cows 

The purpose of this discussion is to 
focus attention on fiber which up to 
certain levels in a ration may be 
favorable in its effect, but beyond 
such levels may be a hindrance to 
maximum production, growth, or fat- 
tening. To be sure, many fibrous 
feeds such as leafy green hay or pas- 
ture carry a lot of essential nutri- 
ents, especially proteins and vitamins, 
and for that and other reasons are 
highly desirable feeds. As a matter 
of fact, the livestock industry could 
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different sources. 
VITA-RICH sup- 
plies all your needs 
in just one con- 
venient package. 


not exist without them. But even corn 
cobs and oat hulls have a consider- 
able feed value. With prices or costs 
sufficiently low, they frequently are 
practical feeds to use 


Differences in Character 

There are differences in the char- 
acter of fiber, a term which is more 
or less synonymous with cellulose 
Tender, leafy shoots or leaves of 
some grasses and legumes, also ap- 
parently beet pulp, consist in part of 
cellulose which may be fairly well 
digested even by single-stomached 
animals like the pig. On the other 
hand, as forage plants mature the 





EDITOR'S NOTE: In the accom- 
panying article, Dr. Bohstedt focuses 
attention on fiber, noting that fiber 
up to certain levels in a ration may 
be favorable, but beyond such levels 
may be a hindrance to maximum pro- 
duction, growth or fattening. He dis- 
cusses the results of University of 
Wisconsin studies of the effect of 
fiber on feed efficiency. And in sum- 
marizing, he says that within the per- 
centage limits of fiber frequently 
contained in concentrate mixtures for 
dairy cows and pigs, each 1% in- 
crease in fiber content in the mix- 
tures compared, resulted in an ap- 
proximately 2.5% decrease in feed 
value. Dr. Bohstedt is chairman of 
the animal husbandry department at 
the University of Wisconsin. The ar- 
ticle is the text of a talk by Dr. Boh- 
stedt at the Nutrition School for 
Feed Men at the university. 





cellulose becomes thicker and tough- 
er, and may have considerable pro- 
portions of lignin which somebody 
has designated as a kind of cement 
that binds together the cells in the 
stems of coarse roughages. Lignin 
acts like a “dog in the manger’’—it 
is itself indigestible and at the same 
time it makes less digestible a lot of 
other nutrients that are held within 
the ligno-cellulose walls of the cells 
of woody stems or of the coarser parts 
of leaves. This is, of course, an adap- 
tation of nature which provides 
strength to structural parts of plants 
in somewhat the same way that 
bones give structure and rigidity to 
an animal 

Fiber in feeds has for many years 
concerned nutrition investigators who 
looked upon it as a deterrent to maxi- 
mum production. Dr. Wolff in Ger- 
many during the past century was 
the first to set up feeding standards 
based on digestible nutrients. He 
found that as the fiber content of 
feeds increased, the digestibility de- 
creased. Some years later a coun- 
tryman of his, Dr. Kellner, found 
that while the digestibility of feeds 
with increasing fiber content de- 
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Table 1—Effect of Fiber on Total Digestible Nutrient and on Net Energy Content of Feeds 
rotal dig Net energ 


nutr 


niddlings and screenings 
ried 


Table 2—Effect of Fiber on Feed Efficiency for Dairy Cows 
’ »ws were used for each t. or atior nt 
three 6-week periods, each with a prelir 
One experiment 


(barn 


grain mixture 
fiber 
feed efficiency 
ed efficiency 
h 1% imerease in 





clined, the productive value which ; 1,000 large calories) and starting 
he called the “starch value,” essen- | with a comparable level for corn 
tially the same as “net energy value,”” | shows that the net energy declines 
declined at an even more rapid rate at a more rapid rate, ending up with 
In other words, the digestion of a | only 10 therms 

high-fiber feed required more work In other words, the principle of net 
of digestion per unit of protein and | energy pays for a feed's passage down 
other nutrients than was necessary the length of the digestive tract. It 
in the digestion of a low-fiber feed pays for the energy required, o1 
The principle of “starch values’ or | therefore lost, by chewing and by 
“net energy” charges this extra work | the work of digestion and assimila- 
against the particular feed, as “total | tion. Naturally, a high fiber ration 
digestible nutrients” do not. What is | calls for increased peristalsis or the 
left in the case of each feed is its | muscular movement of the digestive 
productive value now designated as | tract. Net energy also takes into ac 


net energy count the energy lost by way 


Table 1 presents a list of feeds that | gases from the paunch and by way 


| vary from-corn containing only 2% of the dry matter of urine. It is 


‘ oe r 
fiber to wheat straw, having 36.9% seen, therefore, that the principle of 
fiber. The column headed “total di- | net energy carries the bookkeeping 
gestible nutrients” shows that the | of credits and debits further than 


| T.D.N. starting with 80.1% for corn | does the principle of “total digestibl 


decreases with increasing fiber con- | nutrients.” 
tents of the feeds, ending up with So then, Drs. Kellner, Armsby and 
10.6% T.D.N. for wheat straw. But | others who worked on the net energy 


| the third column headed “net energy concept of nutrition and Dr. Mor- 


in terms of therms (a therm equals | rison, who computed and compiled 
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. 
tables of net energy values and of 
feeding standards based on them as 


well as on total digestible nutrients | 
for various farm animals, recognized 


the depressing effect of fiber in ra- 


tions of animals that are fed for | 


production 


Results of Experiment 

Following I am presenting the re- 
sponse of animals to fiber that was 
fed at varying levels in their rations 
during the nearly 10 years’ study 
with oat mill feed, essentially oat 
hulls, at the University of Wisconsin. 
Altogether, 5,898 head of livestock 
were used in this series of experi- 
ments, which shed considerable light 
on fiber in rations of farm animals. 

Table 2 shows how much more 
grain was required by milking cows 
that in each case received equally 
well balanced rations, but where the 
second of each pair of rations had 
larger amounts of fibre as introduced 
by oat mill feed which consists of 
84% oat hulls and 16% oat shorts and 
oat middlings. In consequence, more 
of such a grain mixture was required 
to produce the same amount of milk 
and to maintain approximately the 
same live weight. It is seen that the 
amounts of silage and hay, and pre- 
sumably the pasture consumed in one 
experiment, were the same in each 
pair of rations. This enables one to 
compute the decreased feed efficiency 
or the percentage added feed that 
was necessary to keep up milk pro- 
duction. For each 1% increase 
fibre there was a decrease of 2.35, 
2.52, and 2.71% respectively in feed 
efficiency. These are reasonably con- 
sistent figures, even though involving 
varying levels of fibre. It is under- 
stood of course that the roughages 
of the rations for these cows supply 
the major amount of fiber. But the 
level of fibre in roughages was the 
same in both lots, and only the grain 
mixtures differed in fibre content. It 
is obvious that cows respond to vary- 
ing levels of fibre, and that within 
ordinary limits, they give a fairly 
clear and consistent response for 
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every unit difference in fibre con- 
tent. 

How may the question of fibre 
work out with pigs? Table 3 gives 
the reaction of growing and fattening 
pigs that of course are not natural 
roughage eaters as are cows. The 
grain mixtures in these cases make 
up their entire rations that then 
differ in fibre contents as introduced 
by varying amounts of oat mill feed. 
The results are at least suggestive 
of those obtained with cows. With 
the exception of lot 2, showing % 
relatively small depreciation of feed 
values, the figures are 2.15, 2.34, and 
2.48 percent decreased feed efficiency 
respectively for every 1 percent in- 
crease of fibre in the ration. These 
proportions would be somewhat wider 
if they were related to the lower 
dressed yields of pigs on the oat mill 
feed-supplemented rations. 

Where the above experiments were 
conducted at Monona Farm on the 
outskirts of Madison, the data of 
Table 4 were obtained at the experi- 
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HOW TO CUT COSTS WHILE 
Improving Service... 


Switch to Savage Tags and you'll see bags 
move faster in no-mistake selections. Tags 
stay on. No more cutting lost-tag bags open 
to see what is in ‘em. No more excuses 
about bad light and not being able to read 
tags. Savage Tags look the same in all 
lights . . . and you don’t have to read them 
anyway. Find out why. Learn how much 
better they are and how little they cost. 
Send us samples of your tags. Mark quan- 
tity used on each. Don't bother to write. 
Just attach the coupon to your letterhead; 
enclose your tags; and mail them to us NOW. 
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“Table 3 3—Eftect ot Fiber on Feed Efficiency for Pigs 
Average of 6 dry-lot experiments, total of 60 pigs per lot, fed from 57 
200 Ib. live weight 
Loti Lot? Lot 3 
Oat milifeed in ration, % 
Fiber in ration, % oe 
Average dally gain, ib o00 
Feed required per 100-I>D gain, 1b 
Dressed yield, % of final weight 
Increased fiber, % 
Decreased feed efficiency 
Decreased feed efficiency for each 
increase in fiber, % 
Note—The basal ration 
parts tankage, one part lins ed o 
to a mineral mixture f v 
one part salt 


consisted of corn and a supplement mixture of two 
meal and one part alfalfa meal, by weight. Free access 
ur mestone, tw parts steamed bone meal and 


Table 4—Effect of Fiber on Feed Efficiency for Pigs 
Pigs were fed from soon after weaning to 200 Ib. live weight 
Lot 1 Lot 2 
Oat milifeed in ration, % None 16 ‘ 
Fiber tn ration, % a. 4 


Feed required for 100 It 410 


ration mixtures in this series, wheth- 
er with cows or pigs, the difference of 
1% fiber in the grain mixture ad- 
versely affected its efficiency by from 
215 to 285%. For every 1% in- 
crease in fiber there was a decreased 
feed efficiency of about 2.5%. It took 
that much more feed to do the same 
job of growing and fattening or of 
milk production. 


Practical Aspects 
Translating this reaction of cows 
and pigs to practical aspects dealing 
with prices of feeds, let us suppose 
that we had to decide whether two 
15% protein dairy feeds, differing in 
fiber but otherwise very similar, were 


Increased fiber 

Decreased feed efficiency 

Decreased feed effi 
increase in fiber 
Note—The basa 

alfalfa mea 


selling in line with their relative feed 
value. To be sure, the guarantee of 
fiber the same as that of protein and 
fat might be more conservative in 


2.85 


rn, tankage linseed oi! meal and 





mental swine barns of the University 
of Wisconsin. A total of 344 
were used in a study oi fibre 
in varying amounts and obtained 


from different sources, but primarily 


the case of one feed than the other 
There might be other differences. But 


| from oat mill feed, with which this let us assume that the guarantees 
fed | table is concerned. | of fiber represent the actual differ- 
With the exception of one pair of ence in this respect between the two 
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WHAT’S THE VALUE OF A 


YITAMIN 7 


Small but mighty are the vitamins contained in grains used in feeds. As 
minute as is their volume in the well-balanced feed formula, vitamin content 
looms as a controlling factor when it comes to normal animal nutrition. But 
with all their power, there is one thing vitamins cannot withstand, and that's 
excessive heat. What's that got to do with the DIXIE Feed Mill? Simply this: 


In DIXIE Feed Mills a specially designed and patented fan 
arrangement insures powerful suction on each hole of the 
perforated sizing screen... provides ample air vol for 
removing and lifting ground material from mill to cyclone 
collector. There is no plugging up, no churning of stock, no 
wallowing of hammers in ground material. Quality is con- 
trolled. Nutritious, vitamin-packed goodness is preserved... 
not threshed, rubbed out or destroyed by friction and heat. 





So look at it this way. The loss of even a small portion of vitamin potency 
can upset feed formulas, make necessary the addition of more artificial 
vitamins, raise costs, lower profits. You can insure yourself against this loss 
with the cooler grinding of the Dixie Double-Action Feed Mill... an exclu- 
sive extra feature that will enable your Dixie Feed Mill to pay for itself 
within a reasonable time. 


Get all the money-making facts about DIXIE Feed Mills. 
Write today for free bulletin. 


DIXIE Feed Mills and Process Grinders are 
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a DIXIE Feed Mill for every grinding purpose! 
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feeds. If now one of the feeds has a 
guarantee of 8% and the other one 
12% fiber, the difference of 4% mul- 
tiplied by 2.5 is 10%, which is the 
lower feed efficiency of the higher 
fiber feed. 

If, for instance, the more concen- 
trated feed should sell for $60 a ton 
the bulkier feed on the supposition 
that the quality of ingredients other- 
wise is similar, would be worth ap- 
proximately 10% less than $60, or 
$54. I say “approximately” because 
the principle of inverse proportion is 
involved—so that if 10% larger 
amounts of a feed are required to 
produce the same results, then such 
feed should sell for 9% less per ton 
If 20% more feed is required, then 
it should sell for 17% 
etc. But for practical purposes and 
dealing with relatively small differ- 
ences in fiber contents, the ratio of 
1% fiber increase, to 25% feed ef 
ficiency decrease is applicable 

It will have been noticed that 
where fiber is present in relatively 
large amounts, there is a proportion 
ately greater penalty, or reduction in 
feed efficiency. This is understand- 
able when referring to wheat straw 
in Table 1, which straw with its high 
fiber content has a very low produc- 
tive value. Some particularly coarse 
kinds of this straw may even have a 
negative energy value. Like the Irish 
man of the story who was training 
his horse to subsist on sawdust, alone 
He nearly succeeded, except that the 
horse died, presumably on a full 
stomach. 

A question may be whether fiber 
from sources other than oat hulls 
may have a similar depressing effect 
In these Wisconsin experiments fiber 
from various sources were tried out 
including ground peanut shells 
ground cottonseed hulls and ground 
timothy hay. While there were some 
differences in the response of pigs, all 
kinds of fiber had more or less the 
same depressing effect as the fiber 
from oat hulls. This does not mean 
that the materials themselves are 
worth the same, ton for ton, for pea- 
nut shells with 60% fiber, as con- 
trasted with oat mill feed or timothy 
hay having only 28° fiber, are 
worthless as feed. It may be appre- 
ciated that in order to have pigs eat 
grain mixtures that included peanut 
shells, timothy hay, and cottonse?d 
hulls, these materials had to be 
ground rather fine . 


less per ton 


_ Summary 

Within the percentage limits of 
fiber frequently contained in con- 
centrate mixtures for dairy cows and 
pigs, each 1% increase in fiber con- 
tent in the mixtures compared, re- 
sulted in an approximately 2.5% de- 
crease in feed value 
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HOG-GAIN Gives You New Feed Customers... 
A Distinct Sales Advantage Over Competition 


Get new sales from mew customers by mixing 
HOG-GAIN in your feed. This new and different 
multi-chemical growth stimulant gives you a big 
competitive advantage because it helps make 
RUNTY PIGS prefitable. In addition HOG-GAIN 
gives outstanding weight gains to normal pigs of 
allages... even from 125 pounds to market weight 


Test Proved 


In a typical test by Dr. L. E. Carpenter, of Hormel 
Institute, University of Minnesota, HOG-GAIN 


produced 27% faster growth with 14% less feed 


Helps Hogs Combat High “Disease Level” 


A large percentage (two out of five) of pigs far- 
rowed die before market. Many of the pigs that 


Get started 
with 


DR. SALSBURY’S 


Hog-Gain NOW 


Send This Coupon 


TODAY! 


live are slow growing and unprofitable due to a 
low-level infection 

Dr. Damon Catron, of lowa State College, at 
tributes the variation in ‘‘disease level degree of 
premise contamination) as the reason why one hog 
raiser does well, another does poorly when identical 
rations are fed well-bred hogs under similar man 
agement conditions 

Where a high ‘‘disease level’’ exists more highly 
fortified rations are required. HOG-GAIN helps 
hogs combat a high ‘‘disease level."’ Permits hogs 
to advance more rapidly, more uniformly, more 


profitably ‘ 


Increase Your Sales and Profits 
By Mixing HOG-GAIN In Your Feed 


Benefit by the profitable results of many other feed 


Dr. Saisbury's Laboratories 
Dept. 28, Charles City, lowa q 


Please send me special bulletin on 
Dr. Salsbury'’s HOG-GAIN 
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...because HOG-GAIN 
helps make 


RUNTS into 
PROFITABLE HOGS 


Gives Normal Hogs 27% Faster 
Growth With 14% Less Feed 


DR. SALSBURY’S 
» 
og-Gain 


NOT An Antibiotic or 


Protein Supplement But A 


NEW and DIFFERENT 


Multi-Chemical 
Growth Stimulant 


dealers who mix HOG-GAIN in their feeds. You 
can also get HOG-GAIN in smaller packages for 
over-the-counter sales. Extensive farm paper ad 
vertising makes your sales job easier profits 
bigger. Dr. Salsbury’s Laboratories, Charles City 


lowa 


"Customers Who Have Tried HOG-GAIN 
Now Wouldn't Raise Hogs Without It’’ 


Says Mr. Les D. Tenhulzen 


Tenhulzen & Sons Hatcheries, Denison, lowo 


We started out in a conservative way with HOG- 
GAIN about a year ago, and are happy to report that 
it has lived up to every claim you have made for it 

Originally we recommended HOG-GAIN in 
cases of unthrifty and runty pigs. The results were 
so outstanding that nearly 100% of those who 
treated runts with HOG-GAIN are now buying it 
in quantity for its growth stimulant merits alone 
and we have a lor of customers who tell us they 
wouldn't try to raise hogs without it 

"We sincerely believe that any Dr. Salsbury 
dealer who is not stocking and pushing HOG- 
GAIN to the hog raisers in his territory is missing 


the boar.” 





40-——-FEEDSTUFFS, Oct. 6, 1951 





“No, it’s not a fire sale...they 


just got in a new shipment of 


SHELLBUILDER” 


a) 


Maybe our cartoonist was a little over-enthusiastic, but 
there’s no exaggerating the fact that SHELLBUILDER finds 
quick acceptance wherever it is sold. 

Poultry raisers like high quality SHELLBUILDER because it 

increases their profits. 
Dealers like it for the 


same reason, 
* 


Let us give you full 
information about how 
SHELLBUILDER can 


make money for you. 


Write or wire— 





SHELLBUILDER CO. 


Cotton Exchange Bldg. Houston 2, Texas 














i 


because Glidden controls vital raw material sources! 
Guaranteed--because Glidden produces its complete requirements of 
condensed fish solubles and soybean meal, made possible through its 
new multi-million dollar plant expansion program! Guaranteed 
because Glidden is the Dealer-Minded Organization that assures dealers 
of a constant, adequate supply of Glidden Feeds. 

Think what this “Guaranteed Source” means to you 

at a time like this, in continued volume, continued 

profits! A limited number of Exclusive Franchises are 

available in certain localities. Write J. C. Rankin, 

General Manager, for complete particulars. 


(,uaranteed 


GLIDDEN COMPANY 


Feed Mill Division 
1160 W. 18th, Indianapolis 6 


THE 


Indiana 








E.P. MITCHELL COMPANY 


DWIGHT BLDG, KANSAS CITY 6, MO. PHONE GRAND 1554 


FEED 
MILLFEEDS @ CE lrg @ HOMINY FEED 











Installation, 
Maintenance 


‘of Gearmotors 


Considerable time frequently 


| elapses from the time the gearmotor 


is shipped from the manufacturer 
until it is placed in operation by the 


| customer. So it is important that 


the crating of a gearmotor be exam- 
ined as soon as it is received for 
evidence of damage due to rough 
handling. 

The gearmotor is shipped bolted to 
skids that form the bottom section of 
the shipping crate. When the top and 
sides of the crate are removed, leave 
the gearmotor bolted to the skids 
for ease of moving until it is to be 
mounted on its foundation. When re- 
moved from the skids or lifted to its 
place on a foundation, the gearmofor 
should be lifted by a sling. 

Unit should not be lifted by the 
eyebolt in the motor frame. This 
eyebolt has been designed to sup- 
port only the weight of the motor 
and the adapter plate and is fur- 
nished to simplify the job of remov- 
ing the motor from the gear portion 
of the unit. 

When the unit must be stored for 
any length of time before installa- 
tion, the storage location should be 
dry and clean, and the temperature 
as constant as possible. The gear- 
motor must be filled with oil and 
manually rotated at ‘least once a 
week to distribute a film of oil over 
the internal parts and prevent cor- 
rosion 

These points were reviewed in a 
recent issue of Westinghouse Main- 
tenance News by C. W. Miller, chief 
inspector, Gearing division, Westing- 
house Electric Corp. He then gave 
the following instructions as a basic 


| plan for this equipment. 


A foundation or mounting which 





provides rigidity and prevents “‘weav- 
ing” or “flexing,” with resultant 
misalignment of the shafts, is essen- 
tial to the successful operation of a 
gear drive. Use a concrete foundation 
whenever possible. 

Gearmotors are designed with a 
tolerance of + 0 and — 1/32 in. on 
the dimension between shaft center 
and base, therefore shimming may 
be required. Shims of various thick- 
nesses, slotted to slide around the 
foundation bolts, should be used. Aft- 
er alignment has been secured 
through shimming, the gearmotor 
can be bolted down and grouted in 

When the unit must be installed 

on structural foundations, a support- 
ing base plate of steel, with a thick- 
ness not less than the diameter of the 
holding-down bolts, should be pro- 
vided to obtain proper rigidity. 
“If the gearmotor is connected to 
driven equipment by a _ coupling, 
correct alignment cannot be over- 
emphasized. Alignment becomes of 
greater importance as speeds are in- 
creased or the drive is subjected to 
variations in load conditions. Mis- 
alignment, either parallel or angular, 
is one of the most frequent causes of 
bearing or shaft failures. The re- 
sultant extra load causes noisy oper- 
ation or’ excessive operating tempera- 
tures. 

Misalignment not exceeding 0.002 
in. will not affect operation of the 
gearmotor. Check alignment by the 
well-known methods employing 
straight edges and feeler gauges or 
dual indicators. 

Gearmotors are intended, unless 
otherwise specified, to be mounted on 
level foundations. Applications requir- 
ing the use of units on angle mount- 
ings are always special and will re- 
quire changes in the lubrication 
system. Contact manufacturer for 
detailed data before proceeding. 

All motor leads are located in the 
conduit box on the side of the motor 
Leads are tagged and identified to 








EXACT WEIGHT 
Scale handling high- 
vitamin-content cat- 
tle feed processed 
from tons of citrus 
fruit rinds, pulp and 
seeds, in Florida. 


A New Type Cattle Feed Is Born... 


When processors first started turning out citrus juices tons 
of rinds, pulp and seeds became a real problem. Research 
came to the rescue. Another new process was introduced 
which grinds the seeds, pulp and rinds into a dry feed 
that looks like cereal flakes. Today a high vitamin-content 
cattle feed, found to build resistance to disease, make bet- 
ter beef and increase the quality of milk per cow is on the 
market. Naturally a volume operation of this type called 
for reliable volume sacking and checkweighing equipment 
so EXACT WEIGHT Sacking Scales were installed. Here 
is just another, example of sound weighing equipment fitted 
to the job in the stock feed business. Write for information 
covering sacking scales for your feed operation. 


“Sales and 
Service 
from 
Coast to 


Coast” 


EXACT WEIGHT SCALES 
VOT 


THE EXACT WEIGHT SCALE COMPANY 


908 W. Fifth Avenue 


COLUMBUS 8, OHIO 


2920 Bloor 8t. W., TORONTO 18, CANADA 





correspond with the wiring diagram 
engraved on the nameplate of each 
unit. All electrical connections should 
be installed in accordance with the 
National Electric Code and local re- 
quirements. ne 

If the gearmotor is driving the 
connected equipment through a 
sprocket, belt pulley or a _ pinion 


mounted on the output shaft of the | 
gearmotor, the center of the face | 


of such overhung member should be 
located at the center of the shaft 


extension of the gearmotor. For ex- | 
ample, a pulley with a hub which | 
allows the center of the face of the | 


pulley to extend beyond the end of 
the output shaft of the gearmotor 
will create an excessive overhung 


load on the gearmotor’s bearings if | 


the unit is loaded to capacity. 


If the gearmotor is connected to 


the driven equipment by a sprocket 


or chain drive, then the centerline | 
of the two sprockets or pulleys should 
never be in the vertical plane but 


always in the horizontal plane. When 
driving in a vertical plane, the chain 
stretch permits the chain to slip 
over the teeth of the lower member. 
This will result in serious shock loads 
and may cause premature failure of 
both the gearmotor and the driven 
equipment. 

When a pinion is mounted on the 
output shaft of the gearmotor for 
gear drive or connection to the 
driven equipment, the area of contact 
on the pinion teeth must be well 
distributed over the entire face width 
of the pinion and uniform from the 
outside to the inside of the pinion 
faces. The mesh of the pinion teeth 
with the mating gear teeth should be 
adjusted to permit lubrication with- 
out taking up the full amount of 
backlash. 

Reflected Loads 

The loads imposed upon a gear- 
motor when driving the driven 
equipment through such a cornnec- 
tion are reflected back into the gear- 
motor. These loads are, of course, 
relative to the amount of load re- 
quired to drive the driven equip- 
ment plus any abnormal load created 
by the grade of gearing or the ac- 
curacy of the pinion and gear. 

It is important, when checking ap- 
parent noisy operation of a gear- 


motor, to investigate thoroughly the | 


method of transmitting the load from 


the gearmotor to the driven equip- | 
ment as well as the accuracy of the | 


parts used. 
Normal Operation 

During normal operation, when 
the driving loads are within the de- 
signed capacity of the gearmotor, 
the temperature of the unit should 
never exceed 160° F. If it is, special 
operating instructions should be ob- 
tained from the manufacturer. When 


the operating temperature is greater 


than 160° F. in ambient temperatures 
no greater than 140° F., some ab- 
normal operating condition exists, 
and the gearmotor should be im- 
mediately checked for oil level and 
grade of lubricant. Amount of nor- 


mal load should also be checked as | 


well as the peak loads and the cycle 
of peak loads that are being trans- 


CANADIAN 
OATS 


POULTRY « FEED - SEED 
MIXED FEED 
PROCESSED 

ALL GRAINS 

& BYPRODUCTS 


CANADIAN 
SCREENINGS 


FLAX AND REFUSE 
GROUND AND BULK 


JAMES RICHARDSON & SONS 
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mitted by the unit or reflected in 
the unit by the driven equipment.— 


Power Engineering. 
. . 
Ordering Repairs L | TT r R 
When ordering machinery repair : 
parts by mail, it is an excellent plan . 
always to supply the manufacturer | j Me pn ‘ 
with a rough sketch of the part if the " a a 


number of the part and the model 
of the machine are not available 
This is particularly true if the 
machine is old and there is any f 
chance of the manufacturer misunder- ~~ ~ KRAFT PAPER _ 
standing the order. Thus, if it is a a FOR RE-PACKIN 
broken gear, it is not sufficient to : . 
tell the machinery maker that “the “< 0 3 . BIG-VALUE BALES 
cast iron gear on the back of the - a 
machine” is broken. 
Anyone can make a rough sketch f 
that is understandable enough and 
supplement the sketch with an ex- BETTER QUALITY + BETTER SERVICE : 
planation such as: “The 45-tooth BETTER SALES HELPS « BETTER PACKAGING & 
pinion gear that drives a half inch Pe eee ee ee ae x 
shaft which, in turn, drives the ec- Premier Peat Moss Corp., 535 Fifth Ave., New York 17 
centric. The gear is slotted for a 
three-sixteenth by one-inch key.” 
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Your 


Union Multiwall 
Specialist 


will show you how quality control 
eliminates customer complaints! 








HIPPERS of more than 300 different products find 

Union Multiwall Bags reduce customer complaints 
and losses in shipping and handling. They are custom 
designed with reserve strength for hard knocks 


Continuous testing in Union laboratories leaves 
nothing to chance. Bag paper is tortured and torn, 
burst and frayed. Loaded bags are dropped and tum- 
bled and scuffed to discover any weak points, apy 
need for strengthening. 

Union Quality Control checks and rechecks every 
step in the making from timber to finished bag 

This constant checking and testing is a safeguard 
for every order of Union Multiwall Bags. So when 
your Union Multiwall representative calls on you, tell 
him the requirements of your product, its shipping 
and handling. You can be sure your delivered bags 
will live up to specifications. 

Even if you are now using multiwall bags, your 
Union representative can give you new ideas on bag 
construction, packaging and handling that will save 
you money. So welcome him when he calls! 


Prevents Siftage Empties Clean 


UNION Multiwall Bags 


UNION BAG & PAPER CORPORATION 
233 BROADWAY, NEW YORK 7, NEW YORK 


Offices in: CHICAGO, ILL. « NEW ORLEANS, LA. + MINNEAPOLIS, MINN. - KANSAS CITY, MO. + HOUSTON, TEXAS - BALTIMORE, MD. 
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problems which will maké them 
money. They will gladly part with 
their money when they find dealers 


Product Knowledge and Dealer Responsibility | ssi wicigcs 2 S's 


A FEEDSTUFFS 
FOR THE RETAILER 
FEATURE 


responsibility are terms which 

have a very close relationship 
to the success of a retail feed dealer- 
ship. In product knowledge, it is no 
longer enough to know merely the 
difference between bran and shorts, 
tankage and meat scraps, soybean oil 
meal and so on, because your prod- 
ucts and my products in the formula 
feed business have become a great 
deal more complex than that. 

Today, our formula feeds are sci- 
entific blends of many ingredients: 
proteins, grain by-products, drugs, 
vitamins, minerals, trace elements; 
and minute quantities of many ingre- 
dients or drugs play a very impgrtant 
part in the performance record of in- 


P eessonsit knowledge and dealer 


dividual rations 

It is essential that the feed dealer 
have at least a general working 
knowledge of new advancements that 
are being made and the different 
ways in which his company’s prod- 
Tucts can be used to best advantage 
in the feed lots and poultry houses 
on his customers’ farms 

Many, many extremely successful 
idealers are earning many, many 
times as much money as other deal- 
ers who are selling the same manu- 
factured merchandise of the same 
brand. The difference is that the suc- 
cessful dealer, the dealer who is 
making the real money, knows and 
understands his company’s various 
products and their proper usages. 

The other dealers, who are not 





making money with the same prod- | 
ucts, are dealers who are still per- 


forming merely a warehousing func- 
tion, and many times they don’t even 
do a good job of that. They are not 
rendering a service consistent with 


the cost of the mark-up which they | 


take, and, consequently, they find 


fewer and fewer takers as time goes | 


on 
Many hard-nosed farmers, or what 





Sold Only 
Thru Regular 
Retail 
Channels 
Genuine ASL 








Most Effective RAT and 
Mouse KILLER Known 


Fe at are BANARAT, the pioneer warfarin 
’ j t ully guaranteed to 
». It's sure to please 


New! BANARAT BITS 
ready to-use death deal 
llets; also home 
for mice 

BANARAT PREMIX a 
neentrate your custo 
mers : x with any pre- 

ferred bait 


Localized National Advertising 
Powerful ntinuous advertising that's 
read by your custom hei favorite 

»cal publications. Me lising helps 
sent free 


DEPENDABLE Order From 


Your Wholesaler 


There are dozens of war- 
farin products but only 
one BANARAT. Insist on 
it from your jobber or 
write American Scientific 

SINCE 1921) Laboratories, Madison I, 
Wisconsin, 


| 
} 
| 
| 


about. 
The Successful Dealer Knows His Company's in ne Successful dealer, who is mak- 
ing the most money out of the feed 
Producteox “= ry sponsibility business, has learned this fact and 
He Assumes Primary Resp y he is daily taking advantage of it. 
oan ‘ — ia ; P That is why he is making money; 
for the Success of His Customer's Operations | that is why he is making much more 
money than the many, many other 
dealers selling the same line of brand- 
= | ed merchandise. 
By E. F. Dickey | Your customer and my customer 
are willing, once we have demon- 
we sometimes call hard-headed farm- hard-headed or hard nosed farmers, strated our worthiness, to allow us 
ers, are so merely because they feel, but far more intelligent purchasers, | to assume primary responsibility for 
from the evidence at hand, that they | sometimes, than the dealers who | helping them be successful with their 
know more about how to feed their would like to sell them their wares. livestock and poultry projects. 
livestock and ultry than the Most farmers, I believe, are search- 
poultry feed Must Accept Responsibility 


dealer who is merely stocking a | ing for more efficient methods and 
warehouse full or partly full of some | are eager to receive what sounds to Consequently, I would say that if 


manufacturer’s goods. Many times them like logical and scientific infor- we are to be successful businessmen 
they are correct, and they are not mation on feeding and management in the feed business at the retail 








STONED 


CRUSHED GRANITE 


so wount et 


oooh ou 


EXTRA GRINDING SURFACES 


help your feeds produce 
—s. more eggs and meat at less cost! 


MAGNIFIED 5 Times 


Now. while poultrymen are planning their fall and supply them at no cost to you upon your request 


winter feeding program, is the time to feature ang more important still, check your supply of 
Stonemo. Stonemo bags and Hopper-Paks. Make certain 
Make sure your Stonemo counter displays are set you have plenty ahead for poultrymen and farmers, 
up prominently—that folders are at your prospect's who will soon be housing their flocks for winter and 
fingertips. Have your Stonémo newspaper mats or who will want the grit that will grind out more 
radio scripts ready for instant use. Be sure your from every pound of feed. 

name is tied-in locally with Stonemo's national and 


SOON SONEENE, STONE MOUNTAIN GRIT COMPANY 
All these dealer helps are free. If your supply is low, Executive Offices & Quarry, LITHONIA, GEORGIA 
or you need new ones, drop us a card. We'll gladly Branch Quarry, BARRE, VT. 


STONEMO GRINDS OUT MORE 





level, we must accept this dealer re- 
sponsibility for seeing that our custo- 
mers are successful in the usage of 
the merchandise which we sell them. 

Now this means that we do not 
merely perform a warehousing func- 
tion, and sell to a farmer merely 
anything that the farmer might think 
that he wants; but that we train our- 
selves in our company’s products and 
their usage and that we then get out 
on the farms and into the poultry 
houses and study our customer's feed- 
ing problems so that we can recom- 
mend to him those measures in feed- 
ing and management practices which 
will bring him the greatest returns 
possible in the usage of our com- 
pany’s products. 

This is fundamental—it is basic— 
it is logical—and it builds good will 
among customers. Needless to say, it 
builds a sound, profitable retail feed 
business. 

It is true that some companies 
have developed certain vitamin prod- 


ucts or combinations thereof, or 
blends of proteins and other elements 
that have given them a product which 
will do a better job in some fields 
than some of their competitors. How- 
ever, this is really a minor advantage 
and, in my opinion, feed dealers 
should quit talking about the hokus- 
pokus ingredient in their feed or sup- 
plements and quit trying to make a 
mystery out of the whole thing be- 
cause we are not dealing with a 
bunch of stupid jackasses 


Intelligent People 


Our feed customers are intelligent 
people and as our colleges grind out 
more and more good, sound informa- 
tion; and as our communications fa- 
cilities become even better, our radio 
stations, daily papers, farm journals 
and college extension meetings, field 
work and bulletins are teaching and 
disseminating the truth of research 
and discovery. Our farm 
are becoming more and more intelli- 





customers 


gent operators. Today they are big 
businessmen, and we'd better treat 
them that way if we want their busi- 
ness. 

I know positively that the great 
majority of farmers today do not 
believe in secret ingredients and all 
that sort of bush-wah. I do not be- 
lieve that feed dealers are going to 
be too successful who try to mer- 
chandise on that basis. My advice is 
that we cut out such monkey busi- 
ness and get out on the farms and 
help the farmer make more money 
through better management practices 
and usage of our company’s 
products 


proper 


As I said before, some companies 
through certain combinations, may 
have advantages in certain 
or particular type rations for some 
particular feeding problem; but on 
the the feed formulation of 
your company and my company is 
based upon the sound research turned 
out by our good colleges throughout 


certain 


whole 





STONEMO for laying hens 


more eggs per pound of feed 


Tell poultrymen how Stonemo can help 
use the egg-making ingredients in your 
feeds. 


6.3% less feed per dozen eggs than the 
same number of comparable layers that 
were fed identical rations without in- 


soluble grit 


Explain how a large mid-western uni- 
versity conducted 7 years of tests with 
a total of 2,130 layers. 


In 7 experiments, 485 laytrs that 
received whole grain, mash, and insol- 
uble grit averaged 7% more eggs, with 


In 5 experiments with 600 layers on all 
mash ration, those given grit averared 
6% more eggs with 3.2% less feed. 
When you sell Stonemo along with your 
top grade egg mash, your customers get 
more eggs per pound of feed. 





STONEMO for broilers 


more meat per pound of feed 


Point out to your broiler growers 
that one sure way to bigger profits 
is better feed efficiency. Stonemo’s 
extra grinding surfaces grind feed 
finer, enable the birds to better use 
important nutrients for faster, 
more profitable growth. 

Broiler specialists recommend 
using 2 four-foot grit hoppers per 
thousand birds. 


Increasing the amount of grit per 
bitd from, 1/5 Ib. to 3/5 Ib. (at an 
extra cost of only 2/5 cents per 
bird) has stepped up profits as 
much as 14 cents per bird. 


When your broiler growers want 
increased feed efficiency, sell them 
your top grade broiler ration — and 
Stonemo to put it to work. 





-STONEMO for turkeys 


Let Stonemo grind out more 
profits for your turkey growers! 
Whether your customers raise 
turkeys for fryers or for full- 
grown weight—Stonemo, if prop- 
erly fed, can help get the birds 
to market faster. 


In the words of one well-known 


Quicker to market at less feed cost 


turkey grower, “Stonemo granite 
grit is a must for efficient turkey 
production—the least expensive 
way of feeding turkeys.” 

Sell your best quality turkey 
feeds—and Stonemo. It’s a com 
bination that will bring you and 
your customers bigger profits 





from every pound of feed! 
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the country along with the privately 
owned test farm research and Jabor 
atory work. The general over-all nu- 
tritional know-how that goes to make 
up the efficiency of our modern-day 
formula feed business is today com 
mon knowledge of most people who 
study it 

Consequently, I do 
wise to depend upon the 
mysteries of the feed business or s« 
cret formulas, but rather to build 
our business through the service that 


believe it 
»-called 


not 





EDITOR’S NOTE: The successful 
feed dealer, the one who is making 
the most money, knows and under- 
stands his company’s products and 
their proper usages, Mr. Dickey 
points out in the accompanying ar- 
ticle. Also, he notes, the successful 
dealer accepts primary responsibility 
for seeing that the customer is suc- 
cessful in the usage of the merchan- 
dise. The dealer, the author empha- 
sizes, must get out on the farm and 
help the customer make his feeding 
operations profitable. Mr. Dickey is 
director of sales and advertising for 
Honeggers’ & Co., Fairbury and For- 
rest, Ill. This article is the text of a 
talk by Mr. Dickey at the annual con- 
vention of the Illinois Feed Asan. 





we render our customers in helping 
them make more money through bet- 
ter management practices and proper 
usage of our companies’ products 

By these same tokens, it is true 
that some companies seem to go far- 
ther than others—some seem to be 
more successful. Here again, I would 
like to emphasize, that opinion 
it is because of the program of serv 
ice which they have to offer through 
dealers that will cooperate that build 
their business rather than the secret 
ingredient XYRZ 

A doctor 
and medicines, and if you call him in 
he assumes primary responsibility 
not only foreseeing that you take 
the pills according to directions, but 
that also you do other things, such 


im my 


knows all about his pills 





KEEP IT CLEAN! 


..» your plant, that is 
Are your brushes end brooms 

ln good working condition? 
FOR BEST BRUSH BUYS-BUY DIRECT FROM 


VA BRUSH MFG. CO. 


317 Southwest Bivé. Kansas City, Me 











OW 3 
ORRovico 


| PROVICO FEEDS = CINCINNATI ONI0 | 





MILLFEED 


Cash & Futures 
DREYER ComMISSION Co. 


MEMBERS 
KANSAS CITY BOARD OF TRADE 
ST. LOUIS MERCHANTS EXCHANGE 


Board of Trade Merchants Exchange 
Kansas City 6, Mo. St. Louis 2, Me. 
Phone B. A $462 Phone L. D. 178 














CENTRAL MILLS, 
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as adhering to a certain diet, getting 
a certain amount of rest, etc., until | anything goes wrong, you take it 
you have recovered. Some doctors, of | back into him for repair. He tells 
course, are employed to make recom- | you how to run the truck, how to use 
mendations, not merely for curing a | the truck, what kind of oil to put 
man but for keeping one in good in it, the best size tires, the over 
health. They assume primary respon- | load springs required if necessary, 
sibility if you pay them for this | and all those other thin@s which will 
service for seeing that you do keep | give you the best service and make 
well. you the most money out of the truck 

You buy which he has sold you. The same 


local automobile dealer, and when 


a delivery truck from a 





COTTONSEED MEAL SOYBEAN OIL MEAL 
PEANUT MEAL 
CAKE + PELLETS * COTTONSEED HULLS 
Domestic and Export 
COME TO HEADQUARTERS 
THE BRODE CORPORATION 
Memphis, Tennessee 
Local Phone: 38-2544 LD-271 Teletype: ME-260 


On request, we will mail you our frequent market bulletins 











thing is true if you buy a furnace, or 
you buy a pleasure car, or most any- 
thing else that you go to buy. 

If you buy anything today, you ex- 
pect the man that sells it to you to 
know enough about it to tell you how 
to get the most out of it. Then it 
follows as night follows the day, that 
if you expect to make money out of 
your business, you will have to get in 
line you will have to know some- 
thing about your products and how 


to use them 


Must Get Out on the Farm 
Unfortunately, in the feed business, 
you can’t know how to use our prod- 
uct on all the many farms where they 
are to go unless you get out on the 
and the management 


farms see 


| phases involved. 


It would be nice indeed for fhe 
doctor, if he could merely have his 


| customers call him up and tell him, 


“I have got a pain in my back. Will 
you send me over a bottle of pills?” 
If that were all there was to his 
handling his business, it would be a 





max 


) | Should Sune! 
IT Does TEST Feed 


AS WELL AS GRAIN, SEED 
AND MILL PRODUCTS! 


You, too, will smile with deep down satis- 
faction (might even catch yourself hum- 
ming a happy little tune) when you see 
how efficiently the Universal Moisture 
Tester functions. The 


UNIVERSAL 
MOISTURE TESTER 


is the only moisture tester that: 


Gives direct moisture percentage readings on 
a dial, instantly. You don’t have to mess 
around with charts or get all muddled up with 
mathematical calculations that frequently re- 
sult in costly errors. 


Requires no separate temperature tests; a 
built-in thermometer automatically indicates 
temperature. There’s an advantage that cer- 
tainly will not ruffle your temper. 


Operates by electricity, yet requires no elec- 
trical outlets or batteries. Fully portable. A 
honey for making field tests. 


Can't get out of adjustment of calibration be- 
cause it is self-checking. 


ened orig pr. 


& =. *» 





The Universal Moisture Tester is consistently accurate, gives 
the same reading repeatedly on the same sample. It is ex- 
tremely easy to operate and is a fast worker, makes com- 
plete test in less than a minute. 


And here's something worth remembering and cashing in on: 
the Universal Tester is 


GUARANTEED FOR 
3 YEARS 


There’s no maintenance expense. No costly 
repairs or replacements. When you install a 
Universal you put an end to what you spend. 


of 





Write for complete descriptive literature and details of 


WE Frown ON 


ALLOWANCE 


No trade-in allowance can 
be granted on 
chase of a Universal Mois- 
ture 
made 
buyer at a 
based on the actual value 
an instrument of its 
highly perfected type .. . 
not a price padded to ab- 
sorb loss which might re- 
sult 
worn-out or obsolete trade- 


TRADE-IN 


the pur- 


Tester because it is 
available to every 
price fairly 


from acceptance of 








LIBERAL Free TRIAL 














EQUIPMENT COMPANY 
1316-C SHERMAN AVE. 





dealer responsibility—in 
| sense 
| sometimes just plain laziness. 











EVANSTON, ILL. 


fine setup; but it doesn't work that 
way. We could call up the furnace 


| company and say, “Send out a fur- 


nace. There’s a couple of boys that 
work out on the farm. I'll have them 
stick it in, and it will last forever.’ 
That would be nice for the furnace 
man, but it just doesn’t work that 
way. 

It doesn’t work that way in the 
feed business either. If our farmers 
are going to make money out of our 
products, they must be properly used 
in accordance with the directions as 
they apply to the conditions on the 
farm where they are to be fed. 

The facilities available and the 
practices followed in thé feeding of 
livestock and poultry are almost as 
varied as there are numbers of farms 
and customers in a given retail area 
There is no such thing as being able 
to sit in a feed store with your feet 
up over the desk and tell a farmer 
what product he should use and how 
he should use it, unless you know 
the conditions of his livestock and 
poultry and can recommend not only 
the ration, but the way that he can 
use it under his conditions to get the 
most money in return for his time, 
labor and investment. You have got 
to get out on the farm. 

So, it is essential that we 
product knowledge, that we know 
our company’s merchandise back- 
wards and forwards, and that we 
know when and how it can be used 
under any and all circumstances 


Primary Responsibility 

It is necessary, if we are to be suc- 
cessful feed merchandisers, that we 
assume primary responsibility in the 
success of our customers’ feeding op- 
erations 

I defy you to show me a successful 
feed dealer who has not done so. I 


have 


| defy you to show me a feed dealer 


who has done so that is not success- 


|} ful. 


I know that many people in the 
feed business hesitate to tackle these 
two things—-product knowledge and 
their fuller 
fear 


because of, sometimes, 


I know of no cure for the laziness 


| but for those men who want to get 





MILLFEEDS 


CASH AND FUTURES 
ANCHOR GRAIN CO. 
LOYD O. SELDERS—Phone: GRand 7377 
Board of Trade Bidg., Kansas City 6, Mo. 
Member Kansas City Board of Trade 











Prooucrs 


Distributed in Illinois, 
Indiana, Ohio and South- 
ern Wisconsin by 
HALL SALES COMPANY 
1313 Ridge Avenue 


Phone: Greenleaf 5-0225 
EVANSTON, ILLINOIS 





‘ 
{AND 
/ COTTON 

Processed 284 Reconditioned 


Vacuum cleaned bags with dis- 
tinctive printing. Use your own 
, printing plates. ‘ 


Also Used Paper 


. > > . > 
“Call Des Moines Bag Co. 
for your bag requirements.” ¢ 


; ) 
DES MOINES BAG CO. } 


Phone: 6-1139 
1930 Easton Bivd. DES MOINES, IA. 


ags 














William A. Gauntt 


ON CSC STAFF—William A. Gauntt, 
a graduate of Rutgers University 
College of Agriculture, has joined 
the agricultural division of Commer- 
cial Solvents Corp., New York. He 
will make his headquarters in Bing- 
hamton, N.Y., and will handle the 
sale of the company’s feed, fertilizer 
and insecticide products in the north- 
eastern states. 





ahead in the feed business, I strongly 
recommend that you put fear and in- 
decision behind you and start out 
today to: 

1. Get out in the feed lots 

2. Study your company’s products 
and programs. 

3. Study their uses 

4. Study the work of your good 
farmers and compare with the poor 
operators. Much of what I have 
learned has come from good farmers 
who know what they are doing 





5. Assume primary responsibility 
for your customer's success, as a mor- 
al obligation on your part. 


You Have to Work 


You have heard in the 
are going to continue to hear in the 


future all sorts of proposals on how | 
to sell feed without working. But I'll | 


tell you here and now—it isn’t so! 
As sales and advertising director 
for my company, 


people come to me with all sorts of 
plans and schemes on moving volume 
tonnage—they are all appealing be- 
cause they require little or no work 

There have been more ways figured 
out on how to sell all the feed cus- 
tomers in a given territory without 
labor than there are dealers in the 
state of Illinois. 

Dealers and others quite often labor 
until far into the night working out 
special newspaper and radio pro- 
grams or special discount programs 
or specials. 


If you will get out on the farms, 


get acquainted with your customers | 

or prospects in their own setting; if | 
| 

you will get out on the farms and 


try to render an honest service by 


helping your customer with his prob- | 


lem, it will go farther in building 
you a steady, consistent, successful 


feed business than all the advertising | 


programs or special deals that were 
ever cooked up. 


Your own presence in a farmer's | 
feed lot is the best advertisement you | 


will ever use, and if you use it in 
that manner often enough with prod- 
uct knowledge and assume primary 


responsibility for the success of your | 


customer, you 
per 


will succeed and pros- 


2 ae: 
RUST PREVENTIVE 
Reliable rust 
compounds, 
prevent rusting from 10 to 12 months, 
when the materia! is brushed on 


grease preventive 


past and 


I continually have | 
countless dealers and outside adver- | 
tiSing agencies and sales promotion | 





for farm machinery, will | 
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IH OYSTER "SHELL it 


FOR POULTRY 


This trade mark 
is your double assurance 
of excellence and profits 


1. Our policy and determination is to continue 
to make Pilot Brand the purest and most 
economical crushed oyster shell that 
experience, superior raw material, loyal 
employees and management can jointly achieve. 


2, Our powerful National Advertising 
support for more than a quarter of a century 
constantly stimulates sales and profitable 
repeat business for dealers everywhere. 


OYSTER SHELL PRODUCTS CORP. 


New Rochelle, N. Y. 





St. Louis, Mo 


——S—SaSoe a 








——— 











Feed opening 18” wide and a perfect 
pulverizer as well as coarse grinder. 
For small feed plants will quickly pay 
for itself in low grinding costs. 





Feed opening 18” wide and with cyl- 
inder larger in diameter than F22M. 
Our most popular model for all types 
of grinding or pulverizing. 





F18-0-18M 
25 to 
30 H. P. 


Same size as F25M but higher grind- 
ing chamber and solid hood permitting 
easy spouting-into. Screens change in 
front quickly and with greater ease. 





W-W STANDARD MODELS ---QUR “BEST SELLERS”. 


Has a@ feed opening 24” wide and 18” 
high. Ideal for bulky material and an 
excellent pulverizer. An excellent mod- 
el for portable mounting. 





flyw 


capacity requirements. 
faster with less horsepower. 
content. 


@ All W-W models are truly heavy-duty and built strong according to horsepower require- 

ments—each is more ruggedly built than the motor required for power. 

essary on any model as the star cylinder takes care of the slugs, acting as a heavy powerful 
beel. 


@ All W-W models are perfect and fast pulverizers and the model depends only upon your 
Blowers below keep screens open, enabling W-W Grinders to grind 
Also enable W-W Grinders to grind materials with high grease 


No pregrinding nec- 


OR IT. 


MODELS SHOWN will be more fully 
described in future issues—and 
peeaty, described in our catalog. 


are com- 


ASK 


THE W-W GRINDER CORPORATION 


Dept. 311, WICHITA, KANSAS 





F27™ 


50 to 75 H. P. 
Shaft 444” 


MAIN BEARINGS 
RATED 3450 LBS. 
AT 3600 R. P. M. 
24” WIDE 


F28M 
75 to 100 H. P. 
Shaft 44, 


MAIN BEARINGS 
RATED 3450 LBS. 
AT 3600 R. P. M. 
30” WIDE 


W-W MODELS OF TREMENDOUS STRENGTH AND CAPACITY— BELOW a 


F29M 

100 to 150 H. P. 

Shaft 44," 

MAIN BEARINGS 

RATED 3450 LBS. 

AT 3600 R. P. M. 
86° WIDE 





cost per ton. 





F27M SPECIAL, F28M and F29M are @ Each main bearing rated 3450 Ibs. at 3600 
powerfully built and grind or pulverize to 
enormous capacity and at a low grinding 


t 


R. P. M. and blower bearings rated at 1960 Ibs. 
each. The finest alfalfa breakdown grinder built 
and the star cylinder is the finest pulverizer 
buil 


@ For either fine or coarse grinding. These 
dreat models will grind at a lower cost per ton 
than any grinder built. 
toughest materials and they will stand up under 
the most trying conditions. 


Crowd them with the 
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CONVENTION CALENDAR 





Oct. 11-12 — Nebraska Formula 
Feed Conference, University of Neb- 
raska, Lincoln; sponsored by the col- 
lege and the Midwest Feed Manu- 
facturers Assn., chairman, Dr. W. J. 


sec., R. F. Frazier, 164, N. 9th St., 
Richmond 19. 

Oct. 18-19 — Oklahoma Formula 
Feed Conference; Oklahoma A & M 
College, Stillwater; sponsored by the 


Oct. 18-19—Virginia State Poultry 
Federation; Jefferson Hotel, Rich- 
mond; exec, sec., R, F. Frazier, 16, 
N. 9th St., Richmond 19. 

Oct. 23-24 — Wi m Junior 
Poultry Exposition; Civie Auditorium; 
Seattle, Wash. 

Oct. 24—Texas Dehydrators Assn.; 
Texas A & M College, College Station. 


| 


Prof. J. T. Reid, Animal Husbandry 
Dept., Cornell University, Ithaca. 


Nov. Animal Feed- 


Loeffel, professor animal husbandry 
department. 

Oct. 17—Virginia State Feed Assn.; 
Jefferson Hotel, Richmond, Va.; exec.- 


MANGANESE SULPHATE 


HIGH UNIT 
For Animal and Poultry Feeding 


Available ss-thar arlow an 


" BONEWITZ CHEMICALS, INC. 


BURLINGTON, IOWA 


Oct. 25-26 — Michigan Nutrition 
Conference, sponsored by Michigan 
Associated Feed Men; Michigan State 
College, East Lansing, Mich. ’ 

Oct, 25-26—Texas Nutrition Con- 
ference, Texas A & M College, Col- 
lege Station; sponsored by the Col- 
lege and Texas Feed Manufacturers 
Assn.; chairman, Dr. J. R. Couch, 
Prof. of Poultry Husbandry. 

Oct. 31, 1951—National Vitamin 
Oil Assn., Inc.; Statler Hotel; Buffalo, 
N. Y.; sec., James H. Burrell. 

Nov. 1-2—Cornell Nutrition Con- 
ference for Feed Manufacturers; 
Statler Hotel, Buffalo; chairman, 


INCREASING DEMAND 


College and Midwest Feed Manufac- 
turers Assn.; chairman, Dr. ©. K. 
Whitehair, Prof. of Animal Husban- 
ay. 


Poultry at Ohio State University and 
the Agricultural Extension Service. 
Nov. 8-9—Nutrition Conference; 
| University of Florida; sponsored by 
| Florida Feed Dealers Assn.; sec., Joe 
| Rhyne, P.O. Box H, Jacksonville, Fla. 
Nov. 9-10 — Western Seedmen’s 
| Assn.; Hotel President, Kansas City, 
Mo. 

Nov. 15-16—Animal Industry Con- 
ference, sponsored by the California 
Hay, Grain and Feed Dealers Assn. 
and University of California; Gov- 
ernor’s Hall, Sacramento; sec., I. J. 
Stromnes, Blue Anchor Bldg., 1400 
10th St., Sacramento 14. 


Nov. 19-20—Western Grain & Feed 
Assn.; Fort Des Moines Hotel, Des 
Moines, Iowa; sec., Mark G. Thorn- 
burg, 432 Des Moines Bidg., Des 
| Moines. 

Nov. 24-Dec. 1--International Live 
stock Exposition; International Am- 
phitheatre, Chicago Steck Yards, Chi- 
cago, Ill. 

Nov. 26-28—Second Annual Feed 
Milling Production School, Hotel 
President, Kansas City; sponsored by 
Midwest Feed Manufacturers Assn., 
executive vice president, Jack D. 
Dean, 20 W. 9th St. Bidg., Kansas 
City, Mo. 

Dec. 3-5—Montana _ Aill-Industry 
Poultry School and Show; Montana 
State College, Bozeman, Mont. 


1952 
Jan. 15-16—American Dehydrators 
Assn.; Hotel Soreno, St. Petersburg, 
| Fla.; secretary, Lloyd Larson, Dwight 
| Bidg., Kansas City, Mo. 


1 carload or le 











AND FAST TURNOVER 


ALWAYS PRODUCE PROFITS 
with KEYSTONE PRODUCTS 


Farmers everywhere are asking for and fast turnover, you always make good 





money on the Red Brand Fence you sell. 
Red Brand Fence is your choice for con- 
tinued sales and profits. 

Red Top Steel Posts make a perfect 
match for Red Brand Fence—for long 


life and long profits as well. 


longer-lasting Galvannealed Red Brand 
Fence. Dealers keep telling us that stocks 
move out as fast as they come in. 

That's real proof that Red Brand Fence 


The NEUMOND Co. 
Merchants Exchange + St. Louis, Mo. 


BREWERS GRAINS 
DISTILLERS GRAIN 
ALFALFA MEAL 


Come to Neemend + Specialists since 1913 








is an exceptional profit item. With a small 





inventory investment, increasing demand 
gots, FOR GREATER PROFITS 


BLUE RIBBON 
POULTRY 
SUPPLIES 


Write today for Complete Catalog and Price 


ANDERSON BOX COMPANY pepeanen 


List 


Keystone Poultry Netting 
The uniform quality, ease of han- 
dling and features of 

Netting are im- . 
portant advantages to poultry 
raisers and 





SOYBEAN 


MEAL 
44% ~ 50% 


Protein 
i: MEAL or PELLETS 


» Famous SCOTCH Brand 
Top Feed Quality 


THOMSON SOYA MILL 


Hiawatha, Kansas 


Ornamental Fence 
Keystone offers a popular variety 
of attractive, durable ornamental 
fence, flower bed guards and wire 
trellis for home owners. 


2a 


ED BRAN 


Mt 
rey rte 
‘eer ptt 
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Non-Climbable Fence 
This low-cost fence meets the de- 
mand for home and industrial pro- 
tection. Has a close-mesh, made 
of rust-resisting galvannealed a 
steel wire. ‘ hs iy Distributed iw Washington, 
Oregon, Montana, No. Idaho 

and British Columbia by 


LEO COOK | co. 
SmATTLN WAS 


NAME 


PRODUCTS 


KEYSTONE STEEL & WIRE COMPANY Peoric 7, ttinois 


GOES ON 
Makers of Red Brand Fence © Red Top Steel Posts © Non-Climbable Fence @ Corn Cribbing © Sale Ties © Nails © Gates © Keystone Poultry Netting 
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this Amendment 25 to Ceiling Price Regula 
tion 22 is hereby issued. 


Grain Products Order | ausssnsrem it) of sureeeen (2. st || COTTONSEED- SOYBEAN PRODUCTS 


Appendix A of Ceiling Price Regulation 
s changed to read as follows (Editor's Note | 
Saet ot aamineiennes MEAL « CAKE « PELLETS « COTTONSEED HULLS « PEANUT MEAL 
(8) Sales by grain millers or processors 
allowances shall be made for the increase as defined in Supplementary Regulation 15 . y ‘4 4 
in the ash content resulting from the addi of the following human food products and ' HE HEY MAN COMPAN ¥ 
tion of the bleaching, bromating, enrich- | feeds or feed ingredients - 
ing, phosphating and self-rising ingredients (1) These human food products: Flour, as INCORPORATED 
2) Flour milled from one of the follow defined in Supplementary Regulation 18 (ex ST MERCH 
ing grains: corn, bariey, rye, oats cept cake flour in packages of 5 Ib. or less DOMES 1c EXPORT ANTS 
(3) Flour mixtures consisting of one or | 824 prepared flour mixes) semolina (as | 915 Falls Building, Memphis 8, Tenn. 
more of the kiz forth in sub defined by the Federal Security Agency) | 
Paragraphs (1) dad (2). other than pre farina (as defined by the Federal Security | Members Telephones 
pared flour mixes (as defined in this sec Agency), enriched farina (as defined by the | . 
tion) Federal Security Agency), corn meal, corr | Nat'l Cottonseed Products Assa. E. C. ARNN 38 = 5882 
Cake flour. Cake flour means a soft wheat grits, hominy grits, brewers’ grits, pear New Orleans Board of Trade Domestic Meneger 38 . 2599 
flour containing re than .447% ash barley, malt and other processed barleys Office: Berens Rew Orieses 
calculated to ¢ ure-free basis (which (ii) Animal or poultry feeds when milled Memphis Merchants Exchange Expert 6 w. WESTERN UNION 
equals 5s ash calculated to « 5% mois or processed from a single one of the 1 











(Continued from page 30) 



































than 70 degrees (Mac-Michael) determined rye, barley and grain sorghums; and the 
with an equal weight o yuid « F dried grains, distillers’ solubles, distillers 
Prepared flour mix, Prepared flour mix dried grain, malt cleanings, malt hulls and e 
illtop elds FORMULA FEEDS FOR 
U.8s.C. App. Bup. 2154.) }} 
but is not limited to, pancake effective Oct. 1, 1961 - --- 
mix affle mix, doughnut mix, mufiin mix MICHAEL V. DISALLE “ \ rT: ki ' 
biscuit mix, ple crust mix, gingerbread mix Director of Price Stabilization 
mix and yellow cake mix 
and standard of identity issued by the “a 
of the U.S. Government 


by the no-time method an capable o following feed or feed ingredient by-prod 
equal weight of sugar toget r with other dried grains with solubles, distillers’ special 
any combination of not less than malt sprouts | 2 
other than those used to make | N i 
This percentage is based on the Effective date. This amendment 25 V FEED COMPANY LIVESTOCK and POULTRY 
, . AA 
e cake mix, spice cake mix, devil food Sept. 10, 1961 
Farina. Farina means the wheat product 
Federal Security Agency of the U.8. Gov 
ernment a * 
Enriched farina. Enriched farina means 
the wheat product of that name conform fe 
ing to the definition and standard of iden 
Ser m2. Semolina means the durum a d 
wheat product of that name conforming 
to the definition and standard of identity 
ssue y the Federal Security Agency of 


ture basis) having a viscosity of not more lowing grains: Wheat, corn, flaxseed, oats 
producing satisfactory cake . 7 ucts distillers’ dried products, distiliers’ 
appropriate ingredients. ty products, brewers’ dried grains, malt | A COMPLETE LINE OF + 
- 

of Gear of Gore Wh & (Sec, 704, 64 Stat. 816, as amended; 60 
total weight of the finished mix. The term Ceiling Price Regulation 22 shall bec & oe — 
cake mix, angel food cake mix, white cake 
of that name conforming to the definition 
tity issued by the Federal Security Agency 

Government 


Distillers’ dried products. Distillers’ dried 
products means the dried residue obtained 
from the manufacture of alcohol and dis -_ ® 
tilled Hiquors from any agricultural com General Forrest's _ tional developments. And by working with 
modity which residue is used primarily or - 
animal or poultry feeding and hich con _ ser 45 ' ; . . 
an hie Mian Mk anaeeeee aumaaek of classic military ad the Borden nutritional staff in formulating 
the time of production, and includes grains, ‘ 
distillers’ solubles and mixtures of the two , vs) > ° ea , veval~ , > »< vay 

ME vice goes for feed your feeds, you can be sure of top feeding 
grains means the dried residue obtained ‘ > _s > . 
from the manufacture of alcohol and dis selling too. Get to your feeders _ efficiency at minimum costs 
tilled liquors from any agricultural com ° 
TEatedmaew, first with the newest proved discoveries in Decide now to let Borden research, nu- 

Distillers’ solubles. Distillers’ solubles oc : 
means the feed by-product o1 the manu iti te re r} > . > 
facture of alcohol and distilled liquors from nutrition. And get there with the most  tritional service and Borden fortifiers help 
any agricultural commodit ich contains ° 
by chemical analysis, not over 4% fiber, an value in terms of low-cost feeding results you keep your feeds ahead nutritionally 
consistency the screened stilliage » a i ” » 
trom ouch manatncture and by then asti- | The use of Borden fortification in your Keep your costs down, your profits up and 

le y drying iis n is age : ° 
Distillers’ dried reside with solubles. . 

Distillers’ dried residue with solubles means feeds helps you do both. That way, youcan your customers loyal to your feeds 


ed 





any mixture of distillers’ d residue and 
distillers’ solubles which, by chemical analy « rav > ri . « . 
ee ee ee Oo always depend on offering the latest nutri- 

9% fiber 

Distillers’ specialty products. Distillers’ 
specialt products eans those distillers tok 
ee ee, ee See Pes More efficient feed products through research and quality control 
factors relating to their sale or method of 
manufacture are sold by the processor 


at higher prices than he customarily charges 
for his other distillers’ dried products. he 


Brewers’ dried grains. Brewers’ dried 


grains are the dried residue of by-products 
produced in the manufacture of wort for 
beer or for syrup 

Malt dried grain, malt cleanings, malt 


hulls and malt sprouts. Mait dried grain, 


malt cleanings, malt hulls and malt sprouts Company 


are the by-products from the manufacture 
of malt . 

Effecti fate: This revised »pleme 
me. %.. = the ‘one — Colliog Price Feed Supplements Department 
—, shall become effective Oct 1 350 MADISON AVENUE, NEW YORK 17 N.Y 

ee MICHAEL V. DiSALLE 

Director of Price Stabilization 
Sept. 10, 1961. 
¥ & 

TITLE 32A—NATIONAL DE- 
FENSE, APPENDIX 
Chapter I1I—Office of Price Stabiliza- 
tion, Economic Stabilization Agency 
(Ceiling Price Regulation 22, 
Amdt. 25) 

CPR 22—Manufacturers’ General 
Ceiling Price Regulation 
Certain Food Products, Feeds and 
Feed Ingredients Milled or Proc- 
essed From Listed Grains 


Pursuant to the Defense Production Act 
of 1950, as amended, Executive Order 10161 - : 
Ns eeeee ee eeeeeeaeee & seeeeeeeeeee 


(16 F.R. 6105), and Economic Stabilization * 7 
Agency General Order No. 2 (16 F.R. 738), ’ THE BORDEN COMPANY 


Feed Supplements Department 
350 Madison Avenve, New York 17, N.Y 


Send the full story on 
Poultry Feed Supplements Hog Feed Supplements 


Doiry Feed Supplements | Other Feed Supplements 
Name 


Compony 





Address 


HALES & HUNTER CO. 


Mills at: Chicago, Ill. + Marshall, Mo : 
City 


Wilmington, Del * Lexington, Ky 
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Setting the Advertising Budget 


A FEEDSTUFFS 


FEATURE 


Here Is a Basic Plan for 
Retailers for Determining 


the Right Amount to Spend 


By Robert Latimer 


OW much the retail store op- 
Hever of today should spend 

in advertising is a moot ques- 
tion for many merchants. With un- 
settled war conditions, the military 
expansion and a continued upgrade 
in the cost of living, the decision of 


how much funds should be expended 
in advertising in an important one. 

There is only one person who can 
actually pass on what advertising 


| appropriation is best for a business— 


and that is the owner. However, the 
retail store operator will find that 





1122 Fleur Bxchange 





CONSUMERS SOYBEAN MILLS, Inc. 
Jebbers and Producers 


SOYBEAN OIL MEAL 


MINNEAPOLIS, MINN. 


Phone: BR 6781 














there are certain definite “yardsticks” 
based on similar situations as that 
which faces the country now, which 
may readily help him. 

There are naturally a lot of quali- 
fying factors in making up any ad- 
vertising budget, which include such 
points as the store’s size, the loca- 
tion, the amount of competition mov- 
ing in, the type of retail practices 
and credit regulations prevailing in 
the district, etc. No retailer should 
start out with any advertising bud- 
get whatsoever until he has realis- 
tically listed off all of the “draw- 
backs and advantages” and studied 
them carefully. 

The amount invested in advertising 
by retail stores will vary sharply 
from one store to another, and it is 
obvious that there is no such thing 
as merely copying the successful sys- 
tem which has been developed by an- 
other. 

A national survey proves that there 
are something like 24 different meth- 
ods by which the retail store opera- 
tor may plan his advertising budget. 

All, however, boil down fortunate- 
ly into combinations of two basic 
methods which have long stood the 
test and which are in use by many 
progressive retailers. 

These are: 

Percentage of sales—This method 
can be applied to either the past or 





No quick jumps 


needed . 


you buy Vitamin E at the rate you need it 


estimated future sales, net or gross. 
Undoubtedly it is the simplest means 
of setting up a workable budget, and 
if it is based on sales in the past, is 
free from most “risk factors.” Its 
chief drawback, however, is that it 
is not a forward-looking system and 
involves no long range planning for 
the year ahead. 

The objective or task system—This 
plan is probably more “American” 
than any other, inasmuch as it is 
the retailer’s way of planning on a 
definite increase in his business and 
laying out his advertising budget to 
match. He needs to decide in advance 
what sales volume he wants to ac- 
complish, and then he sets up the 
advertising program. which he feels 
will most efficiently accomplish each 
step. It provides a goal, a constant 
challenge, and is more inclined to 
keep advertising “on its toes.” 

Each of these methods is in ex- 
tensive use today, and the retailer 
can depend on either of them. How- 
ever, both have undesirable features 
which can be cut down by merely 
combining the two basic methods. 
This combined budgeting system is 
best called “the percentage of sales 
and task method.” 

Under the plan, first assume that 
the retailer in question has sold a 
total gross volume of $300,000 for 
the year past. He is attempting to 
plan his next year’s budget with the 
hope of increasing sales and with 
every prospect of doing so. Looking 
back, he finds that his advertising 
expenditures for the current year 
were $3,000, or around 1% of the 
sales. This, obviously is a rather 
slender expenditure when 2% or 2% 
is the usual “promotion budget.” 

The retailer begins listing off his 
advantages and disadvantages, and is 
somewhat surprised to find that the 
disadvantage column is much in- 
creased. He notes, for example, an- 
other competitor selling his lines 
has moved into the community. He 
finds that advertising rates have gone 
up, and that he will experience per- 
sonnel problems as the military forces 
draft away younger employees. 

Thus, knowing that the coming 
year’s sales goal will be more difficult 
to achieve, he increases the advertis- 
ing budget to $4,500, or around 14% 
of the past volume. Figured exclusive- 
ly on the basis of sales in the past 
year, this would seem a highly prac- 
tical plan. 

However, the retailer does not stop 
He makes a study of the sales ac- 





HEN you get your vitamin E for chick feeds from 
Woe. there's no need to tie up money and stor- 
age space in large inventories. You buy at the rate your 
production schedule calls for. 


Whatever storage you wish to maintain is made easy 
by convenient drum packaging and high vitamin E 
concentration. Storage is also safe because tests have 
shown that potency undergoes no measurable drop in 
six months at 70° F. 


The dry material, Myvamix Vitamin E Feed Supplement, 
provides 20,000 International Units of Vitamin E per 
pound on a base of soybean meal. The oil, DPi Dss- 


"“Myvomix" is o trade-mark. 


leaders in research and production of vitamin E and vitamin A 


Distillation Products Industries, Rochester 3, N. Y. 


Please send me data and prices on vitamin E for use in feeds. 


Name 





Organization —__ 
Address 


as 


tilled Vitamin E Concentrate, Type 6, contains 300,000 
International Units of Vitamin E per pound. The active 
ingredient in both forms is d-alpha-tocopheryl acetate. 
(The ester form increases biological potency and chem- 
ical stability.) 


For full technical data and prices, use the coupon 
below. Distillation Products Industries (Division of 
Eastman Kodak Company), Rochester 3, N. Y. Sales 
offices: 570 Lexington Avenue, New York 22, N.Y. « 
919 North Michigan Avenue, Chicago 11, Ill. « W. M. 
Gillies and Company, Los Angeles and San Francisco 
e Charles Albert Smith Ltd., Montreal and Toronto 


LOREN V. BURNS 
&*ASSOCIATES 
TECHNICAL COUNSEL 

FEED FORMULATION and PRODUCTION 

424 Dwight Bldg. Baltimore 1791 

KANSAS CITY 6, MO. 

















i -J; 











Also . . . high vacuum equipment . . . 
distilled monoglycerides . . . more 

than 3400 Eastman Organic Chemicals for 
science and industry 





For greater DOG 
FOOD VOLUME! 


006 FANNS 


Write for dealer facts 


VITALITY MILLS, INC. 
BOARD OF TRADE BLDG. 
CHICAGO 4, ILL. 
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Is this our answer to the Kolkhoz? 


Make no mistake! This rich, peaceful American farm is on 
guard for America. It is part of a conflict that is now all 
too clear for our generation. It is the free world against 
the slave. Christianity against Communism. 


None of us can avoid this matching of strength. Every- 
thing we have built is on trial. Each of us is matched 
against his counterpart in Russia—free man against slave. 
Business and industry developed under a profit, grow- 
ahead system against state-controlled industrial monop- 
olies. You, a free American farmer tilling the soil you own 
or rent, against the Russian Kolkhoz—the collective 
farm where farmers are now driven by overseers to work 
the land the state has taken from them. 


Our survival and final victory lies in the way the free 
American farmer is able to answer the Kolkhoz—to out- 
produce it by a tremendous edge so that those in service 
and those at home continue to be the best fed, best clothed 
people in the world. It lies in free American business and 
its ability to roll forth the greatest array of machines and 


goods the world has ever seen. It lies in free Americans 
who live under a grow-ahead system and work for a goal, 
not a whip. 


Our strength for the dangerous ‘fifties is, strangely 
enough, in the very things some of the wild-eyed planners 
of the ’thirties and ’forties wanted to change to the Russian 
pattern of regimented farms and regimented business, 
regimented people. 


As we face the dangerous years ahead, let’s keep and 
build this strength we have. Let’s keep and protect our 
grow-ahead system that has made us the envy of the 
world. It is the base of the only power that can answer 
the challenge of world-wide Communism. 


CARGIL 


SPECIALISTS IN e 
SERVING 


® OFFICES IN MINNEAPOLIS AND 395 OTHER CITIES 


© cawcire. mec 


This Advertisement also appears in The Farmer, The Dakota Farmer and 12 other publications. 
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complished by each of his depart- 
ments, and gives full consideration, 
via the “advantage and disadvan- 
tage” plan, to increasing the overall 





sales of each. He decides to put more 
display and advertising emphasis on 
lines which have moved slowly, to 
add related lines to the main mer- 





Minnesota 
6% Linseed Meal 


MINNESOTA LINSEED OIL COMPANY 


* Minneapolis 21, Minn, 


25—44th Ave. N. E. 


Manufacturers and 
dealers everywhere use 
Minnesota 36% meal or 
pellets. Extra protein 
sharpens appetites, boosts 
production. Wire, write 
or phone for latest 
quotes. 


There’s a QUALITY DIFFERENCE 


Te 


chandise inventory, to experiment 
with a few “gadgets” or innovations 
n the market, which may bring in a 
juick and welcome additional sales 
oost. When he is through planning, 
taking a fully conservative attitude, 
he finds that his total sales should 
go up at least $40,000. 


Budget Increased 

Since no provision was made when 
the budget was first worked out for 
this additional volume, he then takes 
the percentage of 1%%-of the new 
prospective sales total, and this adds 
$600 more to the initial $4,500 allo- 
cated for advertising expense. This 
jumps the budget to $5,100. At first 

ince this is “too heavy an increase.” 
However, the storekeeper wisely rea- 
sons that his advertising budget is 
controlled by the percentage of sales 
which he expects, and he has no 
reason to feel that the store will not 
make the quota. 

It is generally true of retail stores 





\ THE TAG 
Tells the Story 


Compare the Protein, Lactose, 
and ash content of Midwest 
Sweet Dried Whey with other 
The Midwest 


process assures you highest 


dried wheys. 


quality and uniformity 





UY 


‘MIDWEST 


WHEY 


HIGH IN FEEDING VALUES... 


Provides more milk proteins, milk minerals, lactose (milk sugar), 
generous quantities of the B-G Complex vitamins, and other 


essential nutrients. 


Never allowed to sour. No Neutralization by addition of alkalis 
before drying. Midwest Sweet Dried Whey is wholly, naturally 
sweet whey processed daily at cheese factories throughout the 


midwest. 


HIGH IN HEALTH GIVING LACTOSE 


PROPERTIES... 


In the form of lactose, milk sugar promotes better intestinal 
health; the lactose finds its way into remote intestinal parts 
where it is changed to health-giving lactic acid. 


LABORATORY REPORT ON A.P.F.... 


On actual growth test conducted by a nationally recognized 
independent laboratory, samples of Midwest Sweet Dried Whey 
showed the average A.P.F. activity equal to 36 micrograms per 
pound Vitamin Biz. Write for a complete copy of the original report. 


SHIPPING POINTS CLOSE TO YOU... 


That means fast delivery and good service in either truck or 
carload quantities. Orders are on their way the day they are 


received. 


MIDWEST DRIED MILK COMPANY 


Dundee, Illinois 





throughout the country, that adver- 
tising budgets are set at around 
1% %. Unfortunately, too many store- 
keepers are not farsighted enough to 
realize that they have set next year’s 
budget on the basis of last year’s 
sales—with no provision for the in- 
crease which a well-operated business 
might expect. 

Increases which come during the 
following year are usually in spite 
of the fact that extra advertising 
was not used, and the retailer prob- 
ably would have achieved a greater 
increase through adding a few dollars 
to the budget. In other words, the 
most intelligent step that the retailer 
may take, in planning his advertising 
program, is to budget a percentage, 
usually 142%, on the increased sales 
which he intends to produce, rather 
than on last year’s sales. 


Reserve Fund 

It is important at this point to men- 
tion that old friend, the working re- 
serve. Any retailer is wise to estab- 
lish a fund such as this by retaining 
around 10 to 20% of the total bud- 
get for emergency uses. This may be 
necessary for sudden promotions, 
which come along when a brand new 
“hot item” hits the market. Or, it 
may be necessary to offset heavy 
competition which was not expected 

The best time of year, naturally, 
to plan a new advertising budget is 
always the close of the fiscal year 
This gives figures which are up-to- 
date and gives a practical background 
against which to anticipate increases 
and to fix the sales increase desired 

The retailer should not lose sight 
of the fact that the funds which he 
will have to plow into advertising 
for the forthcoming year are not 
necessarily required to be on hand 
when the budget is set up. Invest- 
ments which are based on future 
gross income can be amortized on a 
month-to-month basis. 

By setting up the task which the 
advertising is expected to perform, 
the retailer who makes the most of 
the plan outlined above will probably 
be glad that he did. 


NEW TRADE PACT 
TORONTO—Wheat is expected to 





| be one of the commodities covered 


by new trade agreement which is to 


| be negotiated between Belgium and 


| 


| 








Argentina. The last agreement ended 


| more than a year ago, and trade in 


1950 was only 12% of the 1948 vol- 


ume. 


e PEAT MOSS e 


ARROW « NAMSCO 
EUROPEAN AND CANADIAN 
Hort © Poultry « Stable 
Write for Carload Prices 
NEW AMSTERDAM IMPORT Co. 
122-C Chambers St. New York 7, N. Y. 














Year Round Supply— 
Stable Low Cost 


HOMOGENIZED 
CONDENSED FISH 
FIVE PLANTS 


IN 
FULL PRODUCTION 





USDA Reports 


Highlights of New 
Poultry Research 


WASHINGTON—tThe Agricultural 
Research Administration of the U.S. 
Department of Agriculture recently 
issued a report summarizing some of 
the agency’s new poultry research 
work. The report, called “Highlights 
of New Poultry Research,” follows: 

Development of Superior Broiler 
Chickens—In an attempt to meet the 
demand of the broiler industry for 
better conformation and more rapid 
growth in young chickens, a new 
variety of Cornish chicken, known 
as the Silver Cornish, has been de- 
veloped at Beltsville, Md., by cross- 
ing Brooksville Columbians with Dark 
Cornish, mating the crossbred prog- 
eny among themselves and selecting 
for desirable utility qualities and for 
silver or Columbian feather pattern. 

The Silver Cornish at 10 weeks of 
age had an average breast angle of 
57 degrees in 1949 and 58 degrees 
in 1950. Measurement of the breast 
angles of Dark Cornish at the same 
age showed 61 and 62 degrees for the 
two years. The corresponding figures 
for New Hampshire in 1950 was 53 
degrees. Under range conditions in 
1950, the average weights at 10 weeks 
of age were as follows: Silver Cornish 
2.38 Ib.; New Hampshire, 2.35 Ib.; 
Dark Cornish, 2.06 Ib. 

Research on Egg Quality Deter- 
mination—The basic purpose of this 
project is to develop methods of de- 
termining interior egg quality by me- 
chanical and automatic methods. As 
a first step toward this goal it was 
necessary to find a means of describ- 
ing interior egg quality in a uniform 
and objective manner. For this, ‘ve 
use broken-out eggs. A set of pictures 
of broken-out eggs has been devel- 
oped, which shows the appearance 
that eggs should have if they are to 
be called AA, A, B or C. 

We have also related a measure- 





| 1. Minimum original inv 


ment, Haugh units, to these standards | 


of quality. Thus we now have a math- 


ematical figure and a picture which | 
tell without question the quality of | 


the egg. 
can evaluate the proficiency of can- 
dling of any machine that may be 
developed for determining egg quality 
in intact eggs. 





LIMESTONE BENTONITE 


LIMESTONE GRIT 
Caicium Carbonate for Feed Mixing 
Uv. M. C. CALCTUM CARBONATE comes 
from our Weeping Water, Nebraska, de- 
posit. Pure white—Not off color—Over 98% 
Calcium Carbonate—Ground to your speci- 
fications. Submit your samples fer prices. 
UNITED MINERAL PRODUCTS CO. 
Omaha, Nebraska 





BROKERS— 
COMPLETE LINE oF 
FEED INGREDIENTS 


639 BOARD OF TRADE 
KANSAS CITY 6, MO. 
BALTIMORE 2060 








FOOD RESEARCH 
LABORATORIES, INC. 


Founded 1922 
Philip 8. Howk, Ph.D., President 
Bernard L. Oser, Ph.D., Director 
*cG lreti. 


af, Denk 








Write us about 
FOOD CHEMI! sa » 
Tests for Safety = 
Biological, Nutritional, Toxicological Studies 
for the Food, Drug ond Allied industries 
48-14 33rd Street, Long Island City 1, N.Y. 











Using these standards we | 


| 5. Actual service tests as long as 30 years prove them 
| ideal for safe, efficient storage and handling of all small 
grains—wheat, corn, oats, barley, soya beans, flax, cotton 
seeds, peanuts, rice, coffee beans, etc. 





Present work on a machine is de- 
voted to determining the presence of 


| Terramycin Found 


blood spots. Blood is known to absorb | 


light of certain wave lengths. The 


problem, therefore, is to control and | 


adjust the light so that such things 
as egg size and shape, shell color, 
and yolk color can be compensated for 
and will not interfere with detection 
of blood. Certain instruments used 
in this work are on display. 

Effect of Antibiotics on Growth of 
Chickens and Turkeys—Aureomycin, 
bacitracin, penicillin and terramycin 
are being used commercially to stimu- 
late growth of chickens and turkeys. 
They do not improve egg production 
or hatchability when fed to breeding 
birds. Their maximum effect on 
weight of young birds is observed at 
6 to 8 weeks of age, but there is still 
a significant effect at the ages that 
chicken and turkey broilers are mar- 
keted. In one experiment the average 
live weights of 14-week-old Beltsville 
Small White turkeys fed diets with- 
out and with aureomycin were as fol- 
lows: with 20% protein 2,387 and 
2,580 grams, with 23% protein 2,606 
and 2,604 grams, with 26% pro- 
tein 2,966 and 3,004 grams and with 
29% protein 2,957 and 3,088 grams 
The basal diet was a good turkey 
starting mash containing 5% each of 
meat and fish meals. The level of 
aureomycin was 9 grams per ton 


Successful in 
Animal Treatment 


: Successful tests using terramycin 
in the treatment of both large and 


small animals are reported in two | 


recent professional journals. 

A paper by C. W. Cromley and 
J. M. Hagely, 
Asheville, Ohio, 
cine (Vol. 32, pp. 338-340), empha- 
sizes particularly treatment of cat- 
tle, more than 120 cases of so-called 
“shipping fever” and pneumonia be- 
ing reported. 

Drs. S. M. Pessin and L. Joran, 
New York, reporting in the North 
American Veterinarian (Vol. XLVI, 
No. 6), emphasizes use of terramy- 
cin in infections of dogs and cats. 

The two Ohio doctors treated dogs 


veterinary doctors of | 


n Veterinary Medi- | 
i inary | cal involved 3 Hereford calves weigh- 
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and hogs as well, but their report 
is primarily concerned with more 
than 120 cattle with shipping fever 


| and pneumonia. Eight of these ani- 
| mals had previously been given pen- 


icillin and sulfonamides. The others 
were given terramycin as soon as 
symptoms were observed. Only one 
animal was lost. Two intravenous in- 
jections spaced 24 hours apart were 
sufficient to insure quick recovery. 

Cases cited by the authors as typi- 


ing from 300 to 500 Ib. and recently 
arrived from the western plains. 
When first seen all had temperatures 
above 105.5 F., exhibited severe weak- 
ness of the hind legs and refused all 
food. They were given one half gram 
of terramycin intravenously. The next 
day all three were eating and tem- 
peratures were down around 103. A 
second injection was given and was 








CALL US 





WHITE CORN SHIPPERS 
For Fresh Shelled Country-run White Com 


FARMERS MILLING & ELEVATOR COMPANY 


COLLIERVILLE, TENN. 
(24 miles east of Memphis) 


PHONE 4381 











BOLTED STEEL GRAIN STORAGE TANKS 
Give You These 6 Money-Saving Advantages! 


— 





maintenance. 


2. Low cost erection due to their bolted sectional con- 


struction. 


3. Fire-proof, weather-proof, rodent-proof. 
4. Never crack or crumble—no caulking or patching re- 


quired. 


overhead and 


6. Last years on end—none have ever worn out—not one 


has been demolished by tornado or cyclone. 


7. Columbian’s exclusive and important details of de- 


sign continue to make these tanks superior leaders. Users 


invariably specify “COLUMBIAN” when additional stor- 
age is needed at their plant. 


8. Easy way to erect, with detailed, easy-to-understand 


blueprints furnished so that tanks may be put up with 


any kind of labor—or we will provide supervisor for your 
own men—or a complete Columbian erection crew. Foun- 
dation specifications and blueprints are furnished to en- 


able your local concrete contractor to build foundation. 





Recognized by Grain and Feed Dealers 
As the Most Economical Storage Available 








FREE ENGINEERING SERVICE —all preliminary en- 
gineering service for designing tanks to meet your par- 
| ticular need and arrangement is provided free 


COLUMBIAN STEEL TANK CO., P. 0. Box D-4226, Kansas City, Mo. 


WRITE FOR FREE LITERATURE-—Send us your 
specifications including capacity required, arrangement 
of tanks, etc., for complete information. 


‘55 Fos 


Associate Member of the Grain and Feed Dealers National Association 
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followed by complete recoveries by 
the third day. For heavier cattle 


weighing 500 to 1,000 lb., the Ohio | 
doctors increased the daily dosage to | 


1 gram, 
Losses Serious 

The authors point out that ship- 
ping fever is a serious economic fac- 
tor in beef production. They write: 
“Probably the greatest losses are 
seen in western cattle brought east 
for dry-lot feeding. In almost every 
shipment, several cattle are lost.” 

Drs. Pessin and Joran administered 
terramycin both by mouth and in- 
travenously, the dosage being 50 mil- 
ligrams a pound a day by mouth and 
5 milligrams a pound a day in the 
vein. Terramycin topical and ophthal- 





mic ointment also were used success- 
fully. Their patients included 44 dogs 
and 9 cats, the diseases being those 


frequently encountered in treatment 
| of pets—distemper, wound infection, | 
| feline infectious panleukopenia, ear 
| infection, gastrointestinal 


infection, 
encephalitis and abscesses. 

They concluded that terramycin 
shows great promise against several 
small-animal infections that have 
thus far not responded to other meth- 
ods of treatment. 

FIBER FLAX PROCESSOR 

Fiber flax is processed in the U.S. 
only in the Willamette Valley of 
Oregon, according to the North Da- 
kota Extension Sérvice. 








MULWAUKEE, WIS. 





LA BUDD 


MALT SPROUTS 
BREWERS GRAINS 
DISTILLERS GRATNS 
BEET PULP 
AND 4 OTHER FEEDS 








PLANS SET FOR TEXAS 
NUTRITION CONFERENCE 


COLLEGE STATION, TEXAS— 
Many aspects of animal nutrition will 
be covered during the extensive two- 
day program which will be presented 
at the Texas Nutritional Conference, 
to be held Oct. 25-26 at A. & M. Col- 
lege of Texas, College Station. 

College and industry experts will 


| outline the latest nutritional develop- 


ments. Topics to be discussed will in- 
clude dairy feed formulation, calf 
starters, beef cattle feeding, antibi- 
otics, betaine and related nutrients, 
swine nutrition discoveries, various 
aspects of poultry nutrition, use of 
cottonseed oil meal, and grain and 
feedstuffs deterioration. 

J. R. Couch, professor of poultry 
husbandry and biochemistry and nu- 
trition at A. & M., is chairman of the 
committee on program and arrange- 
ments for the conference. 

Among the speakers will be R. L. 





the Cotton 50 BANDWAGON! 


The Cotton 50—we predict will soon be the biggest and best seller 


for feed bags. 
waste—and 


merchandise. 


Why? 


after 


all—a premium package 


you 


Easy to handle—economical because no 


can really 


Cotton 50’s”—now available in cambrics, brown bags, 


and the famous PK KEN-PRINTS. Get them NOW! 


PERCY KENT BAG COMPANY, INC. 


Kansas City © 


Buffalo © New York 


cating Mw 





Atkinson, A. & M.; H. R. Bird, USS. 
Department of Agriculture, Beltsville, 
Md.; Tom Brinegar, Feed Age maga- 
zine; Floyd Deacon, president of the 
Texas Feed Manufacturers Assn., 
B&D Mills, Grapevine; Jack Dean, 
executive vice president, Midwest 
Feed Manufacturers Assn., Kansas 
City; M. B. Gillis, International Min- 
erals & Chemical Corp., Chicago; M. 
T. Harrington, president of A. & M.; 
T. H. Jukes, Lederle Laboratories, 
Pearl River, N.Y.; K. A. Kuiken, 
Buckeye Cotton Oil Co., Cincinnati. 

H. O, Kunkel, A. & M.; R. E. Leigh- 
ton, A. & M.; H. T. Peeler, Western 
Condensing Co., Appleton, Wis.; J. 
R. Reed, Jr., Substation 21, Gonzales, 
Texas; L. R. Richardson, A. & M.; J. 
K. Riggs, A. & M.; O. B. Ross, Gooch 
Feed Mill, Salina, Kansas; I W. 
Rupel, A. & M.; E. L. Stephenson, 
University of Arkansas; G. P. Whit- 
lock, Merck & Co., Rahway, N.J.; 
J. C. Williams, Texas Agricultural 
Extension Service. 


FM laite-lell-y 


Today, more and more 
feed users are demanding 
special formula medicinal 
premixes containing sulfa 
powders, etc. Poultry 
raisers particularly have 
found that they pay off in 
larger flocks and increased 
egg production. 


To help you meet this 
increasing demand for 
small batch mixes, S-W 
offers the 10 cu. ft. Ban- 
tam ‘VA’ Mixer .. . a self- 
loading, mixing and sack- 
ing unit . . . ideal for the 
job! Compact and easily 
installed, it will fit into 
any old corner and pay for 
itself again and again. 

Write for Bulletin 39-B. 
Sprout, Waldron & Co., 
Inc., 22 Waldron Street, 
Muncy, Pa. 


\ 
psgprout-Wauoron 
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Save That Lost Pig and Make Him a Consumer! 


AUREOMYCIN 


Nutritional Gains from Feeds that Contain 
This Superior Antibiotic Promote Intestinal Health 


What is the cost to the feed industry from the 
loss of baby pigs that die from intestinal troubles? 
Why take it for granted that 10 or 20 per cent of 
pigs farrowed will never reach market weight? This 
drain that has always sapped feed sales and hog 
raisers’ profits and their capital can be checked! 

The faster growth and greater well-being of 
swine promoted by use of AUROFAC* Vitamin By 
and Antibiotic (Aureomycin) Feed Supplement in 
manufactured feeds and supplements are based 
primarily on improved intestinal health and better 
nutritional assimilation. Pigs formerly lost or stunted 
through intestinal troubles are now saved to mature 
rapidly into pork. Experimental work now under 
way with calves gives promise of equally impor- 
tant results. 

Use of AUROFAC in a pig feed or supplement is 
reflected in improved breeding and reproductive 
results, accelerated growth and shortening of the 


4 J 
he ve 


LEDERLE LABOR 


zh 


finishing period, better intestinal health and absence 
of enteritis, rarity of runts and better uniformity. It 
has been found that aureomycin, when combined 
with vitamin B,2 and other factors from aureomycin 
fermentation products in a balanced feed adds to the 
growth of pigs, chickens and turkeys over and 
above that obtained even when liver, milk, 
meat scraps, fish meal and fish solubles are 
already present in the ration. This fact, shown 
by tests at experiment stations, is one of the reasons 
why aureomycin is the chosen antibiotic of a high 
percentage of scientists working in this revolutionary 
nutritional field. 

The feed industry has a big stake in saving much 
livestock now lost in the weeks following birth. One 
simple way to do it is to act on the fact that aureo- 
mycin is the only antibiotic that has been proved 
highly effective for swine, chickens, turkeys, calves 
and several kinds of small animals. 


Animal Feed Vepartment 


yl 


» 


ATORIES DIVISION 
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Be Aware of Your Competition 


Know Just How Extensive 
Your Competition Is—You'll 
Really Keep on Your Toes 


By John Gibson 


HEN a man rides a horse, | 
the animal may jog along 
under a fair gait by ordinary 


means, but when the spurs are put 
to the horse, he really leaps ahead at 
a faster pace. In the feed field, the 
dealer can put the spure to his own 
merchandising and service program 
in a very simple manner. One farm 
dealer can put the spur to his own 
did it, and it has worked for him for 
many years. 
“I drew a map of the area in which 
I did business, plus the fringe area,” 
the dealer said. “Then I posted this on 
the wall of my office and put red pins 
in the locations where my competi- 
tors were. I was amazed to find that 
there were 23 competitors within my 
trade area, and so for the purpose of 
competition, they were all lined up 
against me for the farmers’ dollars.” 
That gave the dealer a terrific 
shock. He immediately started send- 
ing out direct mail once a month, 
wrote his advertising carefully, began 
calling on a few customers and pros- 
pects every week and_ generally 
worked hard consistently. Whenever 
he thought of taking it easy follow- 
| ing a day with high sales or cash re- 
ceipts, he would take one look at that 
competitors’ map and stick at his job. 
’ Do you regard your competition as 
| something vague? Why not count how 
} many dealers there are who sell feeds 
} right in your home town, throughout 
your trade area? You may be sur- 
} prised how many there are. They are 
' out after the same business that you 
| want. Some of them will get there 
} ahead of you. On the other hand, if 
you work hard and steadily, you'll 
\ get ahead of some of them. 
| I visited one Iowa town some time 
ago and found seven feed dealers 
in it. I introduced myself to four of 
them and chatted with them. They 
all seemed to be doing a pretty fair 
business. Nobody complained too 
much about the fact that there were 
seven sources of feed supply in the 
town, even if they didn’t like the con- 
dition. I walked past the other three 
stores and I noticed that farmers 
were buying there, too. In fact, not 
one of the stores seemed to be the 
down-and-out kind. There appeared to 
be hustling activity around each. 
I concluded that the reason for this 


SCROGGINS GRAIN CO. 


Dealers in 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESO7A 











SILMO CHEMICAL CORP. 
VINELAND, NEW JERSEY 


PRODUCTS 


Distributed in Minnesota, 
North and South Dakota 
and western Wisconsin by 
Blomfield-Swanson Brokerage 


734 Midland Bank Bldg. 
Minneapolis 1, Minn. 


was that each owner was so aware of 
competition that he was doing an 
extraordinarily good job of catering 
to farmers and their needs, and thus 
all got their share of business. In 


other words, because there were so | 


many dealers in that town, they were 
all kept on their merchandising toes. 
They knew that if they weren't, 
they'd soon go out of business. 


. Competition generally is a good 
thing. It shows us what the other 


fellow can do, and thereby we can 
see our own shortcomings. We see 
how other individuals operate and we 
are stimulated to do our best, too. 





If you are aware of your competi- 
tors, and have a map such as I have 
described, you will quickly realize 
that there are others hungry for the 
business which you neglect. This will 
result in more business analysis on 
an individual scale, enabling an owner 
to operate more efficiently. 

But there is one phase of this com- 
petition business which dealers should 
not look at too much. Some dealers 
think there is just so much feed busi- 





ness to be had, and that if it is divid- 
ed among four or five dealers, the 
addition of the sixth dealership will 
mean poor business for all the others. 

The dealers who think thus think 
of a static market. They do not visu- 
alize a growing market, a market for 
feeds which is created through “good 
salesmanship.” 

If a feed dealer can sell a farmer 
on a better herd or flock and better 
feeding, he automatically increases 
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Importers and Wholesalers 
of .. Canadian Screenings 


SUPERIOR FEED COMPANY 


Members: American Feed Manufacturers Association 
The Grain-and Feed Dealers National Association 


Duluth 2, Minn. 
Teletype DU 16 














SPECIALIZED 
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Riboflavin Protects 
Poultry 


DURING PERIODS OF RAPID GROWTH 


New data describing the influence of antibiotics on vitamin require- 
ments indicate it may be desirable to reconsider present riboflavin 
levels. Very significant interrelationships were suggested between 
vitamin B,; and antibiotics on the one hand and riboflavin, calcium 
pantothenate, niacin, and choline on the other. Uninterrupted require- 
ments for these vitamins were demonstrated. Furthermore, because 


of increased nutritional needs during critical periods of accelerated 
growth, higher levels than previously recommended may be profitable. 
These developments make supplementation of your feeds with 


riboflavin more important than ever before. You can best protect 


your customers’ interests by using 


No. 54—Riboflavin Mixture 


Merck. This free-flowing product affords accurate, uniform levels of 
riboflavin .. . and saves you money on freight, handling, and storage. 
No. 54—Riboflavin Mixture Merck. 
One ounce, contains one gram of riboflavin. 


/ 


No. 54— 
RIBOFLAVIN 


MIXTURE MERCK 





the amount of feed consumed, for 
such an account earns more money 
and can easily be talked into enlarg- 
ing such operations. 

The feed dealer who practices sell- 
ing of this sort need not worry about 
competition. In fact, he will soon 
have competition worrying about him 
His own sales volume will increase 
and others will wonder how he does 
it. In fact, one livewire competitor 
who can really sell feed on its merits 


in a community can do a lot for all 
the so-so dealers in the area. Other 
farmers will want to follow the exam- 
ple of the first dealer’s customers in 
making more production gains and 
profits and will often buy more from 
their own feed dealers. 

In addition to having a competi- 
tors’ map in the office, I think it a 
good idea to post various colored pins 
denoting first, second and third place, 
etc., for the feed and farm supplies 








LOOK FOR THE O&M TAG 


—your guarantee of dependable seed. 
Specializing since 1912 in the finest 
varieties of open pollinated and hy- 
brid field seed corn, ensilage corn, 
sweet corn, pop corn, seed oats and 
seed barley. Write for prices. 


THE 0&M SEED CO. 
GREEN SPRINGS, OHIO 











you sell. Which products have the 
first four places in volume this year? 
Which were first last year and the 
year before? Are there shifts or 
changes in rank of the winning lines? 
If so, why? 

A study of these conditions over a 
two- to three-year period can some- 
times result in findings which enable 
a dealer to raise the volume done on 
some lines of merchandise. When you 
know a line is slipping, you can take 
time out to learn why and devise 
means to bolster the volume through 
better display, promotion, etc 

Many people consult a map when 
on a trip to see where they are going 
Business is a journey, a trip, too, and 
maps such as have been described can 
help the profit-seeker stay on the 
trail 

NAMED DIRECTOR 

CHICAGO—Leo T. Murphy, vice 
president of plant operations of Allied 
Mills, Inc., Chicago, was elected a 
director of the company at the stock- 
holders meeting Sept. 19. 








THE #225 


Provides 2 grams of stable Procaine Penicillin and 
12.5 milligrams of vitamin B,; activity per pound. 
New data show Procaine Penicillin is more active, 
more consistent and provides a more prolonged growth 
stimulus in poultry than any other antibiotic tested. 


INDUSTRY 


Low levels also afforded excellent results in swine. 


For top-to-bottom iodizing that helps you main- 
tain a high level of feed performance. These Merck 
Mixtures are free-flowing and lend themselves to 
quick and uniform distribution in your feeds. 


4 


Growth requires the presence of Niacin for its func- 
tion in energy exchange, and for its role as a growth 
factor. Efficient utilization of high-energy feeds is 
aided by supplemental Niacin, Niacin Merck is 
readily and easily incorporated into feed mixtures. 


Sulfaquinoxaline is safe and economical; it is the 
only product available to feed manufacturers for 
prevention or control of coccidiosis outbreaks caused by 
the seven species of coccidia most responsible for 
damaging losses, for mortality, or for decreased 
efficiency under farm conditions today. Affords 


maximum protection against mixed infections. 
Effective under all weather conditions. Has no 
adverse effect on hatchability, fertility, or egg pro- 
duction. Checks mortality in acute fowl cholera. 
Supplied in powder form, well suited to feed mixing. 
Write today for full details. 


With the increasing use of antibiotics and vitamin 
Biz, the usefulness of pantothenic acid is continuing 
to grow. This important Merck product is supplied 


as an easy-mixing powder. 





MERCK & CO., INc. 


Manufacturing Chemists 


4EerRsSseErY 


RAHWAY, NEw 


In Canada: MERCK & CO. Limited — Montreal 
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Near-Record Feed 
Grain Supplies 
Seen in Canada 


WINNIPEG—Based on present es- 
timates, supplies of both feed grains 
and forage crops in Canada will be 
at near-record levels in 1951-52. This 
prediction is supported by Dominion 
Bureau of Statistics reports 

Carryover stocks of oats and bar- 
ley on July 31 exceeded by a wide 
margin comparable figures, except for 
the 1943-45 period. The government 
estimate of Sept. 14 forecast the 
largest crop of mixed grains in Cana- 
da's history 
of barley and the fifth largest of oats 

If these realized 
supplies of oats, comprised of carry- 
over stocks of 93 million bu. and the 
indicated 1951 crop of 502,114,000 bu 
would total 595,114,000 bu. Supplies 
of this magnitude, states the Do- 
minion Bureau of Statistics, have 
been exceeded only in the 1942-43 
to 1944-45 period and would be 115 
million bushels greater than the av- 
erage of the 10-year period—1940-41 
to 1949-50 

Barley supplies would amount to 
slightly more than 310 million bush- 
els, surpassing the previous record of 
285 million bushels in 1943-44, while 
mixed grains would add another 81 
million bushels to available feed sup- 
plies. 

The bureau reports adequate sup- 
plies are assured for hay and clover 


the second largest crop 


estimates are 


and alfalfa, the only forage crops for 


which current estimates of produc¢ 
tion are available. In many areas « 
eastern Canada, however, quality of 
these crops was reduced by pros 
longed wet weather 

The total production of the pring 
cipal grain crops in Canada for 195f 
is now estimated, in bushels, as fol 
lows, with the 1950 figures in pare 
theses: Wheat 579,338,000 (461,664) 
000), oats 502,114,000 (419,930,000) 
barley 257,051,000 (171,393,000), ry 
18,841,000 (13,333,000), soybeans 3 
962,000 (3,323,000), buckwheat 4,127 


| 000 (3,977,000). mixed grains 81,4393 
000 (74,190,000), flaxseed 25 on 


(4,686,000), 
(13,839,000) 
— 
CROP-HAIL INSURANCE 
Farmers pay more than 50 milliogf 
dollars a year as premiums on about 


shelled corn 15,115.0 


$1,250 million of crop-hail insurance 





how to CUT 
COSTS of 
QUALITY FEEDS 


with KALO 
yi-TRA-MIN 


; . . 
, 


You can now get a pure 
stabilized mixture of all 
the ANTIBIOTICS, VI 
TAMINS B,,, A, Dy, oF 
D, RIBOFLAVIN, Nlt- 
ACIN, PANTOTHENIC 
ACID, CHOLINE, AND 
COMPLETE TRACE 
MINERALS, at correct 
levels for each kind of 
poultry and hog feed 
or supplement all in 
one bag 














You Supply Your Own 
, salt, and lime- 
costs, in simplified 
formulas, and produce high energy 
feeds at costs that allew you to suc- 
cessfully compete with the best on 
the market. 


Send for FREE specimen formulas 
which will show how this new ex- 
clusive mixing method is producing 
high energy ‘feeds for feed mixers ew. 
erywhere at competitive costa. 
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items discussed in this department 
may be obtained by writing the 
Reader Service Department of: 





Neo. 2287—Bag 
Booklet 


A new booklet titled “Worth Look- 
ing Into” is being distributed by the 
Chase Bag Co. Through its 16 pages, 
the booklet describes the firm’s pur- 
chasing policies; laboratory, research, 
engineering and manufacturing facili- 
ties, and illustrates the line of tex- 
tile, paper and film containers and 
packaging materials made by the 104- 
year-old firm. Copies may be ob- 
tained by circling No. 2287 on the 
coupon and mailing to Feedstuffs 


No. 2295—Magnetic 
. 

| Separator Catalog 

A 12-page catalog briefly describ- 
ing its entire line of magnetic sepa- 
rators and lifting magnets has been 
prepared by Dings Magnetic Separa- 
tor Co. The illustrated catalog tells 
which magnets to use to remove iron 
from wet or dry materials carried on 
conveyor belts, as well as from 
chutes, ducts, etc. Copies may be ob- 
tained by circling No. 2295 on the 
coupon and forwarding to Feedstuffs. 


No. 2292—Poultry 
Emulsion 

The Merchants Creamery 
prepared some descriptive 


Co 
literature 


== ~~ 


A reader service feature announcing the development of new and improved products, 
new services and new literature offered by manufacturers and suppliers. Claims made 
in this department are those of the firm concerned. Further information on any of the 


FEEDSTUFFS 
118 So. 6th St. 





ing 


has | 


New Sins 
New Lrrenatvre 





Minneapolis, Minn. 


on its new “Blue Ribbon Emulsion,” 
which is packed in a self-feeding box 
so that poultry and turkeys may eat 
it cafeteria style. The emulsion is 
packed in 25 and 50-lb. cardboard 
boxes. All that is necessary for the 
attendant to do is to set the box 
firmly on a 2-in. platform on the 
floor and cut out marked circles on 
each side of the box. Birds eat it right 
out of the box. The literature may be 
obtained by circling No. 2292 on the 
coupon and mailing to Feedstuffs. 


No. 2296—Hog 
Cholera Vaccine 


A new vaccine for combatting hog 
cholera has been placed on the mar- 
ket by Lederle Laboratories Division 
of the American Cyanamid Co. The 
firm reports that the vaccine is the 
result of more than five years of re- 
search and that it contains modified 
live virus obtained from rabbits, an 
unnatural host for the virus. 

The product, “‘Rovac,” will give de- 
pendable immunity seven days follow- 
vaccination, and it is a one-in- 
jection vaccine that is not used with 
serum, according to the firm. Field 


| trials in Missouri, Virginia, New York 


and New Jersey, during which more 


sults,” 


uniformly successful re- 
the manufacturer says. 
Officials of the firm stated that 
field trials showed that the product | 
can be used on a portion of a herd | 


“produced 


| without disseminating cholera to sus- 
ceptible swine on the same or adjoin- | 
ing premises, and that it is free from | 
post vaccination reactions when used | 





than 10,000 pigs were vaccinated, | 





FIRST CLASS 
PERMIT No. 2 


(Sec. 34.9, 
P.L. & R) 


MINNEAPOLIS, 
MINN. 

















BUSINESS REPLY ENVELOPE 


No postage stamp necessary if mailed In the United States 
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No. 2287—-Bag Booklet 
No. 2292—Poultry Emulsion 
No. 2295—-Separtor Catalog 
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CLIP OUT — FOLD OVER ON THIS LINE — FASTEN (STAPLE, TAPE, GLUE) — MAIL 


Minneapolis 2, Minn. 
Please send me information on the following items (circle numbers) 


AMI 


No. 2296—Hog Cholera Vaccine 
No. 2297—Intercom System 
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as recommended. The agent was de- 
veloped by a Lederle team of scien- 
tists led by 
Dr 
tion may be secured by circling No. 
2296 on the coupon and forwarding 
to Feedstuffs. 


No. 2297—Intercom 


System 
McLaughlin, Ward & Co. has ac- 
quired the distributorship to the feed 
and grain trade for “Vocatron,” a 
portable 
inter- 
communi- 
cating 
s ystem 
that is 
wire - less. 
Units can 
be moved 
from out- 
let to outlet with no installation or 
wiring, and when one is plugged in a 
person may talk or receive through it. 
A unit weighs 3% lb. The firm 
states that there is no maintenance 
problems and no interference, be- 
cause of a special silencing circuit. 


Dr. Herald R. Cox and | 
Hilary Koprowski. More informa- | 





The device operates on a carrier prin- | 


ciple, super-imposing a small high- 
frequency signal voltage upon the 
110 or 120 volt, 60 cycle circuit, It 


works in any area served by an elec- | 


on AC or DC current 
suggests that one unit 


tric meter, 
The firm 


eAPACITY, DURABILITY, ECONO 


Lraluiliinl 
HAMMERMILL 


Model 5A2 
16” Wide 


| 


may be set up in the office, another 
at a loading or shipping point and 
others in upper floors connecting up 
with the superintendent. For descrip- 
tive literature or demonstration cir- 
cle No. 2297 on the coupon and mail 
to Feedstuffs. 


———. 


CUT PIG LOSSES 
Cut baby pig losses by selecting 
high-quality breeding stock, feeding 
balanced and adequate rations and 
using good management practices, 
Says the swine division head at the 
University of Illinois. 





2°s Bee Bee ee 


Highly concentrated for economy 

One pound fortifies a ton of feed. 
Supplies property balanced, measured 
amounts of stabilized iodine, manga- 
nese, copper, cobalt, nickel, — 
boron and zine. Write for 

The Herman Nagel Co., 53 W. a. 
son Bivd., Chicago 4, mm. 


cy 


Lowes! power consumption per 
100 Ibs. ground! That's the aston 


ishing fact revealed by independent 


tests by a power 
compored FORDS mills 
well known mills 
dynamic balancing. of 
parts eliminates 
Direct drive 
through 
for 


power 
vibration 
hammermill 
universal joint 


economy 





| 31 12th Street 


all 


the 
FORDS 


greater 


company 


with 


which 


other 


FORDS static and 


rotating 


wasting 


FORDS 


F B £ £ FORDS Industrial Mill 


Catalog—lllustrated! Write to 


v MYERS-SHERMAN CO. 


Streator, Minois 
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cannot destroy? 
of one? t test 


the results 


EFFECT OF PELLETING ON BAC yt 
RESULTS AT 5 WEEKS ON CHICKS 
PELLETED 


Weight 
376 


423 


No antibiotic supplement 


MASH 
Weight 
348 
392 


THE CHOICE FOR MASHES, TOO! 


Bacitracin, the active ingredient of Baciferm-5, is 
the antibiotic of choice. Why? It increases feed effi- 
ciency, produces more uniform growth, lowers mor- 
tality, and improves market grade. Baciferm-5 is 
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Again and again, poultry feed tests show that baci- 


tracin gives greatest weight gain and highest effi- 
ciency at lowest cost! Build better feeds with Baciferm-5. 


AMPLE SUPPLIES 
Baciferm-5 is a primary product. It is produced year- 
round at Peoria in one of our plants which operates 
completely and solely for the feed trade. Ample ton- 
nage for your requirements at all times. Available 
in 50-pound bags. 


BUILD BETTER FEEDS WITH BACIFERM-5! 


6 


. 1951 
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Signposts to Profits 





W atch the Successful Dealer 


By Max Anson 


OR the man who has the money 
and experience to invest In a 
feed business of his own, there 


ver of signposts pointing to 
can see and read. And 
signposts his road 


ire a num 
success that he 
if he reads these 
to satisfactory profits will be reached 
much quicker than if he persists in 
doing things his own way 

In the retail feed business, as in 
ill others, there are certain successful 
retailers in the same town, county or 
These retailers have made their 
success by using certain merchandis- 
ing and operational policies, which are 
ighly effective. The policies are not 
secret by any means. Any customer 
of the firms, and competitors in the 
irea, too, know what these policies 


state 


are, but competitors sometimes do 
not use similar policies. Why, no 
one knows. 

Therefore, if the feed dealer who 
is starting a new feed business or 
who has started a business and wishes 
to be more successful, will visit one or 
two of the most successful feed deal- 
ers in a non-competitive area, the 
chances are that it will be well worth- 
while. He undoubtedly will receive 
advice free of charge which will mean 
added profits to him in a very short 
time. 

Also, by keeping his eyes open on 
such visits, he can see for himself 
how successful dealers operate and 
handle certain vital problems. He 
may have to adapt ideas and policies 


URINA : 


HOWS : 


=" 


a little to fit the purposes and needs 
of his community, but the fundamen- 
tal merchandising principles still will 
apply. 

Perhaps nine out of ten feed dealers 
who are rated as highly successful 
would be glad to give advice to a new 
dealer, particularly if he were located 
in a non-competing territory. When 
the new dealer gets such advice, he 
is eliminating all the wasted money 
and efforts that those dealers suffered 
when they tried their trial-and-error 
method of finding successful promo- 
tional and operational methods. Here, 
in a nutshell, the new and visiting 
dealer can see how the successful 
feed business operates. 

While every man’s business is a lit- 
tle different from the next man’s, yet 
the business fundamentals followed 
remain the same. Through such visits, 
the new feed dealer can save time 
and money. He need not do all the 
experimenting on business ideas. 
Others have done this before him. He 
can profit from their findings, if he 
will but look for them. 

In Michigan one retail association 


Rural America’s , 
Best-Known Trademark 


... one of the priceless assets that 
come with a protected Purina Franchise 
. one of the big reasons why 
Pita Dealers make money. 


RALSTON PURINA. ‘COMPANY 


2288 


St. Louis 2, Mistovet 


4 SF 


Setanta 
Bets iat Seete ws - 
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has a special board of five successful 
retailers. This board is available to 
help any association member whose 
business gets into trouble. The help 
which this board gives is not financial 
That is not its purpose. But that 
board makes a survey of the store 
and its operation, recommends méas- 
ures to bring it back bn its feet, 
profitwise, and the owner of the busi- 
ness can take it or leave it, and no 
one’s feelings are hurt. 

In the majority of cases where 
owners decide to follow recommenda- 
tions, they are able to pull their busi- 
nesses back from the brink of defeat 
The same owner operates the store 
before and after the survey. His suc- 
cess when achieved shows that the 
basic recommendations of the five suc- 
cessful business men really work out. 
Men who are successful know from 
experience just how to handle certain 
business problems 


Vacation Visits 


I know one druggist: who, when he 
takes his annual vacation, visits from 
20 to 30 druggists in key cities as he 
travels from coast to coast. What's 
the most stimulating part of his va- 
cation? You know—his visits with 
other successful druggists. F 

“I get a big kick out of it, and 
come back filled with new thoughts 
and ideas about my business,” he says 
“It’s the greatest education in the 
world.” 

As a general rule the successful 
retailer likes to talk about his busi- 
ness and how he manages it. This is 
a stimulant to him. It is a major life 
interest. There are numerous ques- 
tions you can ask him 

For eXample, what type of advertis- 
ing has proved most effective for 
him? What types of display are most 
profitable? How does he get new 
customers? How does he handle com- 
plaints? How does he build good will? 
What sort of sales training works 
best for his employees, etc.? 

By the time two or three successful 
non-competitive feed dealers, 50-100 
miles from your town, have answered 
these questions and added many 
asides, you will have a wealth of in- 
formation in your merchandising port- 
folio which will stimulate you and 
keep you busy for many months on 
end. Instead of experimenting with 
untried ideas, you will first try ideas 
that successful feed merchants have 
used to promote better volume and 
profit. There'll be no waste down 
that kind of promotion trail 

No feed dealer in the nation need 
be without this sort of help, because 
there are highly successful feed mer- 
chants in practically every state and 
county. A majority of them are will- 
ing to talk with the new dealer and 
help him. This is one source of 
merchandising aid which many feed 
dealers have been passing up in recent 
years 
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Uniform Quality 
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DEHYDRATEO 


ALFALFA MEAL 


& WETTA SALES INC 


MAIZE KANSAS 
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RECEIVES AWARD — Marvin E. 
Narramore, managing director of the 
Feed Institute, Inc., Des Moines, is 
shown above, right, accepting an 
Award of Merit from Wesley Har- 
denbergh, past president of the 
American Trade Association Execu- 
tives. The association presented the 
award Sept. 17 during its annual con- 
Vention in Chicago. Award winners, 
from the 1,100 members of the trade 
association group, were selected by a 
jury, headed by Charles Sawyer, sec- 
retary of commerce. The citation for 
the award to the Feed Institute, Inc., 
read as follows: “—for its excellent 
services to its industry and the public 
and especially for its sales training 
and trade promotion program which 
provided members with an opportu- 
nity to exchange experiences and 
opinions and to study feed industry 
problems. The Institute Retail Mer- 
chandising Clinic gave farmers, man- 
ufacturers and feed dealers a medium 
through which to disseminate scien- 
tific feeding information and to ex- 
pand the market for feed. Through 
publications and meetings it provided 
widespread member participation in 
the institute’s activities to promote 
the best interests of all.” 
' 


USDA Sets Up New 
Research Division 
for Insect Control 


WASHINGTON—A new research 
division in the Bureau of Entomology 
and Plant Quarantine, the division of 
stored product insect investigations, 
in which research will be conducted 
on the control of that de- 
stroy stored products, has been an- 
nounced by the U.S. Department of 
Agriculture 

Randall Latta, long time bureau 
researcher on various methods of in- 
sect control, has been designated act- 
ing leader of the new division by 
Avery S. Hoyt, chief of the bureau 
His first assistants will be Dr. R. T. 
Cotton and Dr. Lyman S. Henderson, 
bureau authorities on the control of 
insects that affect stored products in 
homes and commercial establish- 
ments. 





insects 


Almost every stored agricultural 
product, whether food, feed or fiber, 


GRAIN. MERCHANTS | 
CORN + OATS + RYE | 
Gerstenberg & Co. | 


MEMBERS OF BOARD OF TRADE 
Board of Trade Bldg. Chicago 4 





Make Your Customers 
GOOD Customers... all year round 


SUPREME Brand 


Condensed BUTTERMILK 


HERBERT K. CLOFINE, Inc. 
MILK PRODUCTS 























is affected more or less seriously by 
insects, USDA says. The average an- 
nual value of grain destroyed by in- 
sects has been estimated at a billion 
dollars. Much of this loss occurs aft- 
er the grain is harvested and in farm 
storage. The value of wool destroyed 
annually by clothes moths and carpet 
beetles, whether raw wool prior to 
manufacture or after it is made into 
clothing, is estimated at more than 
\% billion dollars. Dried fruits, nuts, 
candy, dairy products, cured meats, 
cereals, spices, breakfast foods, spag- 
hetti and numerous other stored food 
products and tobacco also are subject 
to great losses, Control of these in- 


matter of concern for many years. 
Great progress has been made within 
the past decade in this field of re- 
search under the guidance of Dr 
R. T. Cotton, leader of the bureau's 
Manhattan, Kansas, laboratory, who 
will continue to direct this phase of 
the new division's research. 

Another phase of the investigations 
will be the control of insects that 
cause problems during manufactur- 
ing or processing. Except for research 
on control of clothes moths and car- 
pet beetles, this is a relatively new, 
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yet highly important, field. This phase 
of the research will be centered at 
the bureau's laboratory at Savannah 
Ga. The present division of control 
investigations, located at the Agri- 
cultural Research Center, Beltsville 
Md., also will be incorporated into 
the new division 

It will be the duty of the entomolo- 
gists of the newly established division 
to find how insects that destroy stored 
products can be controlled, so that 
more feed, food and fiber can be made 
available to the nation 








sects, it is estimated, will increase the 
cereal food supplies of the nation at 
least 10%. 

Investigations concerning 
that affect stored products have been 
conducted in a number of the bu- 
reau’s research divisions. The reor- 


insects | 


ganization will permit better coordin- | 


ation of the research. The public also 
will be able to secure answers to its 
problems on the control of such in- 
sects from a single source, and in- 
dustries concerned with problems in 


their field will have a more central- | 
| 


ized point of contact 


The problem of controlling insects | 


that damage stored grains has been a 
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It's New and Different. 


wire or call Norclay 4635. 
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CANE BLACKSTRAP 
MOLASSES 
Processed and Dried 


Farmers know the value of molasses 
for preserving ensilage . . . but they 


don’t like to mess with sticky liquid molasses. That's 


FOR BETTER FEED SALES TRY THE— 


TWIN-TOWL BAG 


One side is a beautifal standard size 40x20-inch 
Turkish towel of the same quality terry cloth found in leading stores and 
made by ene of the major towel manufacturers. This is sewn together 
with a handsome tea towel made of 40-inch—3.75 yd. unbleached sheeting 
Has proved itself as a feed sales builder in test aren. See a sample. Write, 


BURLAP @ COTTON @ PIONEER PRINTS @ USED BAGS 


PIONEER BAG COMPANY 





TRY 








why 


Omalass is so popular for putting up silage. It is easy to 
handle; can be sprinkled or blown into the silo. Omalass not 
only helps prevent spoilage but makes silage more nutritious 
and more palatable. 


ADS IN LEADING FARM PAPERS... 


are telling your customers about Omalass. Special literature 
and ad mats available. Send coupon for full details NOW. 


Other Exclusive Products ... 


VyLACTOS—High Potency Vitamin Concentrate 
DRIFISOL—Dried Condensed Fish Solubles 
RIBOFERM—Yeast plus Riboflavin and Niacin 
DELUX YEAST CULTURE—High Potency Yeast 


LABORATORIES, INC. 


1901 


1901 East Euclid Ave 

Des Moines 13, lowa 
Please send details on the use of 
Omalass for preserving silage 


Name 


Company 


Street 


East Euclid Avenue 


Des Moines 13, lowa 
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OU CAN DEPEND ON A Gaya” 


R PROFITABLE YEAR IN 
EAR OUT OPERATION ... 


Feed is taken away faster 


Uniform|suction across screen 


BRYANT ENGINEERING CO. 


Two Fans! One on each side of the 
mill! More air for faster grinding. 
Full width suction for uniform feed. 
Only BRYANT can give you this 
superior performance. 


Write for complete details. 


PORT HURON MICH 


MANUFACTURERS OF HAMMERMILLS © CUTTERS 


CORN SHELLERS ¢ CRUSHERS * MAGNETS 


| by providing 








pet 
att 


DR ate 
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Van Dusen Harrington Co. 


for Barley, Oats, Corn 


BUSINESS FOUNDED 1852 


ONE CALL BUYS ALL! 


Lincoln 8431 . . . the number that saves 
you time and money. Save by ordering 
your feed all at once. |. S. Joseph's feed 
specialists fill each order with care. Call 
for millfeeds, protein meals, clear flours, 
beet pulp, other specialty feeding items. 
One Call Buys All! Phone Lincoln 8431, 
Today. 


RS— |. $. JOSEPH CO., INC. 


Flour Exchange Bldg. 
z Minneapolis, Minnesota 
Lincoln 8431 








DULUTH 


CENTRAL SOYA DEDICATES 
POWER PLANT AT DECATUR 


DECATUR, IND.—During a three- 
hour dedication ceremony recently at 
the Decatur plant of the Central 


Soya Co., D. W. McMillen, chairman | 


of the firm's board of directors, offi- 


| cially put into full-scale production 
of new 4,000 kw steam power plant | 


which will supply the principal power 
needs for the company’s Decatur op- 
eration. 

Mr. McMillen 
switch to release full 


threw the main 


panel. This was preceded by a regis- 
tration of guests and an explanation 


of the function of the power unit by | 


J. J. Thompson, Central Soya chief 
engineer. 


Work on the new power unit was 


started in the fall of 1949. It repre- 
sents the first activity in a large 


scale expansion program now under | 


way at Central Soya’s Decatur plant, 


company officials said. Mr. McMillen | 
stated that in the past the plant has | 
been reliant upon municipal facili- | 
ties for power. The new installation | 


will release these city facilities, there- 


Decatur area residents. 
Other Central Soya officials who 


| attended the ceremony included Fred 
| W. Thomas, H. W) McMillen, E. T 
| Schele, R. C. Bonekemper, Paul E 
Hensel, Dr. C. W. Crowe, D. C. Mac. | 
| Lean, Harry C. Offutt, W. E. Huge, 


C. I. Finlayson, Hersel Nash, Herman 


| von Gunten, Norm F. Kruse and Ward 
| Calland 


a 
FEED STORE SOLD 


CIRCLEVILLE, KANSAS 


power flow | 
through the plant switchboard control | 


increased service for | 


Law- | 
rence Alwin, owner and operator of | 
a feed store here, has sold the b.'si- | 
| ness to Richard Akright, who is row | 
| operating the firm under the name 
| of Akright Farm Supply. Besides a | 
| complete line of feed, the company 


handles grain, seed, fertilizer, coal, 
cement, sand and livestock and poul- 
try remedies. A grinding and mixing 
service also is offered. 


BULLETIN DESCRIBES 
BARN-DRYING OF HAY 
WASHINGTON—The ‘U.S. Depart- 
ment of Agriculture has issued a new 
publication entitled “Drying Forage 
by Forced Ventilation,” which can be 





| used as a guide by farmers interest- 


ed in barn-drying hay. The bulletin 
describes the types of drying sys- 
tems, tells how they should be in- 
stalled and lists safety precautions 
necessary when heated air is used 

Estimates on costs of installations, 
fuel, electricity and other costs of 
operations and on labor and equip- 
ment requirements also are included. 
Copies of the bulletin are available 
from the office of information, USDA, 
Washington 





Two Incomparable 
Feed Supplements 
under One Trade Mark 





QUALITY 


PACKAGED IN BAGS 
Paper 
25 Ib. - 50 Ib. - 80 Ib. 


Burla 
100 Ib. 


P. O. Box 784 





CASH IN ON A 


PRODUCT 


Sell Your Customers 


Your customers’ chickens need the calcium and other valuable trace 
minerals found in Mayo’s “Snow Flake” Pure Reef Oyster Shell. 
Mayo’s “Snow Flake” is 100 percent usable—washed, crushed—kiln 
dried—air floated and correctly graded. Strictly a Quality Pfoduct 
for Quaiity Dealers. Write, wire or phone for prices. 


NOW IN MAYO'S NEW 
10 Ib. “FEED-O-MAT” 


Something new — the “Feed-0-Mat” 
Package. A handy, economical, 10-Ib. 
box that is an Automatic Feeder, You 
need this package. Packed (6) to case. 


MAYO SHELL CORPORATION 


Houston 1, Texas 
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Buyers know 

what they want 

. » » in National products 
they get what they want 


dependable 
field-fresh 
alfalfa 
products 
— across 
the 
Land 


NATIONAL ALFALFA DEHYDRATING & MILLING COMPANY 


LAMAR, COLORADO 
Merchants Exchange - St. Louis, Mo. 
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Alfalfa Demand 
at Kansas City 
Continues Urgent 

There was no letup in the urgency 
of demand for baled alfalfa at Kan- 
sas City during a recent period, ac- 


to the Production and Mar- 
Administration market news 


cordin 
keting 
service 
Arrivals during the week's period 
ended Oct. 1 totaled 26 cars. For the 
most part the arrivals were used -by 
dealers on offers. Arrivals 
the previous week totaled 29 cars 
Amounts offered for the 
irket met ready sale at prices 


waiting 


sale on 


open m 


well near the top of the published 
quotations. Sales included one car at 
$38, orf at $36, one at $27, one at 
$26, one at $25, three at $24 and one 
at $19 ton. Nominal quotations by 
grade: No. 1 $35 and up, No. 2 leafy 
$32.50@34.50, No. 2 $30@32, No. 3 
leafy $27.50@29.50, No. 3 $25@27 
sample grade $18@24.50 ton. 

Milling interests and local feeders 
continued to be the principal outlet 
for alfalfa last week in the Platte 
Valley of Nebraska, and only four 
cars of baled alfalfa were reported 
shipped by rail. Prices for al] cuttings 
were considerably higher than a week 
earlier, and irregular, with some mill- 
ing interests bidding as high as $20 





Spiva Bldg. 


CALCIUM PRODUCTS CoO. 


Producers 
Carthage Calcium Carbonate Since 1920 
Phone 7750 


Joplin, Mo. 


ton for first, second and third cut- 
tings, field run and loose in the field. 
The average price was about $12@14 
for first cutting, $14@16 for second 
and $18@20 for third, with $6@7 ad- 
ditional for baling and loading. It 
appears that there will be very little 
fourth cutting alfalfa harvested by 
the sun-cured method in the Cozad 
area. Alfalfa meal prices were also 
higher, with 17% offered at $78@80 
ton, f.o.b. loading points. Two hundred 
seventy cars of meal were shipped out 
during the week. The valley had its 
first killing frost, but dehydrators 
were expected to operate for another 
week or 10 days. 

Trading in prairie hay stepped up 
moderately during the week at Kan- 
sas City as more of the current re- 
ceipts were offered on the open mar- 
ket. Demand continued brisk and 
bordered on urgency. Arrivals totaled 
17 cars. Prices were advanced about 
$2 ton on the top grades. Sales for the 
period included one car at $25, one 


at $13 and one at $11 ton. Revised 
nominal quotations by grade: No. 1 
$23 and up, No. 2 $19@22.50, No. 3 
$15@18.50, sample grade $11@14.50 
ton. 

as 


| JAMES H. McMILLEN 


NAMED BY ST. REGIS 


NEW YORK Appointment of 
James H. McMillen as western dis- 
trict sales manager of the multiwall 
bag sales division of the St. Regis 
Paper Co. has announced by 
the firm. The district includes Cali- 
fornia, Washington, Arizona. New 
Mexico, Oregon and Nevada 

Mr. MecMillen’s headquarters 
be in the company’s 
office. A statement by the 
that the appointment represents an- 
other step in the coordination of ac- 
tivities of the district under the di- 
rection of Robin G. Swain 


been 


will 
Angeles 
firm said 


Los 
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COTTON GOODS INDEX 18.83 





at $22, one at $21, two at $20, one 


HELP MINIMIZE 
YOUR CUSTOMERS’ 


FEEDING RISKS 


WITH 


Tr 








Co.'s cotton goods 
figure reflecting 
principal cotton 
bag making expressed 
is 18.83, com- 


& a vear ivo 


Bemis Bro. Bag 
index, a composite 
wholesale prices of 
cloth used in 
in cents a yard of cloth 
pared wit! 
burlap index 


20.20 @ 





Bemis 
ympared with 


‘ 
“4.4 
IS 40.10 Co 


year ago 
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Raymond E. Driggs 


REPRESENTATIVE — The appoint- 
ment of Raymond E. Driggs, Front 
Royal, Va., as territorial representa- 


| tive for the grain and feed division, 


VITINC VITAMINS 
Brown-Forman Distillers Corp., Louis- 


FOR QUALITY FEEDS 
ville, has been announced by Thomas 


e -— 
VITINC DRY D ee. . Owen, — — m semen Mr. 
For Four-F j riggs was educated in Deavertown, 
enreeten Aalnats ¥ | Ohio. He has spent the last several 
* “= : years selling feeds and feed supple- 
VITINC DRY D ments to distributors in the Virginia 
For Poultry territory. His selling area for Brown- 
e Forman will include Virginia, Mary- 
land, Delaware, New Jersey and 

VITINC DRY 


southeastern Pennsylvania. 

STABLE A and D 

e 
VITINC FISH LIVER A TOP QUALITY 
VITING A iat D FEEDING y \ PEAT MOSS 
OILS for Poultry og diac 7 LITTER 
High oe aa ae 
A Nationally Advertised 
Brand. Prompt Shipments 


Everywhere in U.S 
Write or Wire tor Particulars 





Present day, “high efficiency feeds” depend upon very 
careful blending and balance of all nutritional ele- 
ments for their feeding efficiency. When you use 
VITINC VITAMINS to supply the required levels 
of Vitamins A and D you do not unbalance the feed- 
ing quality of the feed mixture by also adding fiber 
... you simply add high potency Vitamins A and D. 


cmceso hae whe 





And what’s more .. . you can always depend upon 
the potency and high quality of VITINC VITAMINS 
for they are all subject to continuous assays in our 
own laboratcries and the minimum labeled potencies 
are periodically confirmed by recognized neutral 
laboratories. VITINC VITAMINS are backed by 
14 years’ experience and “know how” in supplying 
quality vitamins to the feed trade. 


WRITE FOR FREE VITAMIN FOLDERS 
Packed with the latest research information on Vita- 
min A and D requirements for poultry and livestock 
and complete data on VITINC CONCENTRATES. 


Rudy Eschenheimer Co. 


CHILLICOTHE, MO 
in KANSAS CITY, MO 


Rudy Eschenheimer has 
served the feed trade for 
many years and can take 
care of your needs for 
Vitamins A and D and 
allied products. 


BRUCO PEAT MOSS CORP. 


1l W. 42nd st New York 18, N 








1 LB. MIRICOE SUPPLIES 
Enough trace minerals 
for a ton of complete 
ration. 

HOLT PRODUCTS CO. 
Milwaukee 1, Wis. 


Pp O Box 14 / 


\ 
Warehouse STOCK 














PENNSYLVANIA PANEL—A highlight of the Pennsylvania Millers & Feed 
Dealers Assn. 73rd annual cenvention in Harrisburg recently was a panel 
symposium featuring the industry personalities pictured above. Left to right, 
they are: William McArthur, deputy director, Grain Branch, Production and 


Marketing Administration: John Cipperly, 


Washington correspondent for 


Feedstuffs; Ray B. Bowden, executive vice president of the Grain & Feed 
Dealers National Assn., and Lioyd 8S. Riford, chairman of the board, Beacon 


Milling Co., Cayuga, N.Y. 


(See story on page 1, Sept. 29 issue of Feedstuffs.) 





Movement of Feed 
Grains Curtailed 
by Canadian Order 


TORONTO—With the concurrence 
of Roy W. Milner, recently appointed 
transport controller, the Canadian 
Wheat Board has decided to accord 
the highest priority to the movement 
of high grade wheat to the lakehead 
terminals this fall. The lifting of feed 
grains will be cut back in order to 
prevent congestion at the terminals 
and in eastern positions. 

Oats, feeding grades of barley and 
low grade wheat will not be loaded 
from any elevator which has high 
grade wheat on hand, the board's an- 
nouncement declared. The supply of 
feed wheat at the terminals is enough 
to take care of current demands, and 
efforts will be directed toward moving 
as much high grade wheat as possible 
before freeze up. This wheat will go 
to export outlets and to the mills. 


Delayed Harvest Helped 

Mr. Milner sees in the delayed har- 
vest, following recent wet weather, a 
sign that crop movement will not be 
nearly as difficult as originally antici- 
pated. He does not expect any acute 
bottlenecks to develop because the 
additional time has enabled the prep- 
aration of a plan for the well organ- 
ized movement of the crop. There are 
ample supplies of boxcars in the 
West at the present time, and the 
authorities do not wish to move in 
more merely for the purpose of lift- 
ing feed grain. It is estimated that 
14 million bushels of low grade grain 
are still lying at Fort William, and 
this will have to be moved in order 
to make way for better quality sup- 
plies. 

The authorities admit that the 
shortage of lake freighters still is a 
major factor for concern, but it is be- 
lieved that the supply of space will 
be ample to move all that is required 
to Montreal. A number of boats cur- 





rently is engaged carrying iron ore 
but this demand will cease around 
Nov. 10 because of cold weather 
which makes the handling of ore ex- 
tremely difficult. The boats will then 
be switched to grain haulage with 
the consequent easement of the posi- 
tion. 

Meanwhile, the expected increase of 
120 million bushels over last year’s 
461,500,000 bu. harvest will more than 
balance the reduction currently fore- 
cast in the U.S. outturn. Some of the 
surplus low grade supplies will find 
a ready outlet in the American mar- 
ket, traders expect. 

axenengtienniiaieiiinteas 
KANSAS TO CONSTRUCT 
NEW STATE LABORATORY 


TOPEKA, KANSAS—The Kansas 
State Board of Agriculture plans to 
construct a new state laboratory in 
Topeka, Roy Freeland, secretary of 
the board, announced recently. The 
new facilities will serve the state 
feed inspection department as well 
as other branches. At present, the 
feed testing work is done at Kansas 
State College, Manhattan, and by 
commercial laboratories 

“For some time it has been felt 
that, in view of the many different 
kinds of chemical laboratory work 
done by the department, it would be 
desirable to have a laboratory at the 
disposal of the department so that 
speedier and better service might be 
rendered,” Mr. Freeland said. 

In addition to chemical tests in- 
volved in checking labels, the labora- 
tory will serve the dairy, marketing 
and weights and measures divisions 
of the state board. 

The laboratory will be built on the 
state hospital grounds at Topeka, 
and work is scheduled to start quick- 
ly. It is expected that the equipment 
of the laboratory will cost about 
$100,000. Loren V. Burns, of Loren 
V. Burns & Associates, Kansas City, 
has been retained as a consultant on 
laboratory design 





Now We Can Supply You 


with NEW PAPER BAGS 


Any quantity, any ply, any craft, printed or plain, 
in 50, 80 and 100 Ib. sizes. 


Write, wire or telephone Midwest Paper & Bag Co. 
sales offices in the plant nearest you. 


BURLAP 
213 THIRD - 


BRANCH °* Minneapolis, Minn * 1716 Ist St. N.° 
PLANTS * Westville, Illinois * N. State St 


PHONE 2-8355 - 
PROCESSORS AND CONVERTERS OF USED 


& BAG COMPANY 


DES MOINES, IOWA 
sass 


JU-4638 
* Phone 7031 
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Our BROWER 
Has Been the Bigge. 
in tomo Our fi 


Mr. Irvine Says: 


“By mixing our own brand of feeds 
with the Brower Mixer, we offer 
substantial savings to our customers 
and still keep a full margin of profit 
for ourselves. 


“Along with mixing our own 
brands of feeds, custom mixing is 
another good source of income that 
has paid off for us. In the four years 
that we have operated our Brower 
Mixer, we have added 150 custom 
mixing customers. 


“All-in-all, we consider our Brow- 


‘er Mixer the biggest factor in the 


increase of our feed business. It 
paid for itself the first six months. 
In four years of steady use, our 
Brower Mixer has given outstanding 


BROWER 7 


saw Se 


& Mire, 


"99¢St Fa, — 
a Ptsingg 


.says Alfred Irvine 
Irvine-White Milling 
Tennessee 


Co. 


Greeneville, 


service, requiring no repairs. That's 
the kind of performance that means 


real satisfaction.” 
b 


Mixes a perfect blend in approximately 10 minutes—at a power cost from 
3¢ to 5¢ per ton. Above-and-below-floor models. Five sizes—mixing capaci- 


ties of 700, 1,200, 2,000, 3,000 and 4,000 pounds feed. 


Heavy welded steel 


construction—gives years of trouble-free service. Many outstanding fea- 


tures—easier and faster to operate. 


30 DAY TRIAL Let Us Send You Full Details. 


WRITE 


BROWER MFG. CO. 402N. 3rd St., QUINCY, ILL. 


Weare Lorgest Selling Mixer ! 





a 
complete 
line 

of 


Doughboy 


New Richmond, Wisconsin 


INDUSTRIES INC. 
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Sincerity, Friendliness 
Are Inexpensive, But 
Mighty Sales Tools 


By Martin Francis 


in the Middle West during the past 
few years, I noticed that 
many proprietors tributes to 
the customer. These posted items are 
often on a side wall where the cus- 
tomer can see them, and sometimes 
they are in the office or in the em- 
ployees’ room, where the staff can see 
them all the time, and thus be re- 
minded of ,how important it is to 
handle customers promptly. 
There are some store owners who 
use the sign “Welcome, Stranger” 


[: visiting feed and other stores 


have 
post 





which, of course, is the old fashioned 
Western welcome which strikes a re- 
sponsive chord in the hearts of all 
newcomers. The newcomer in any 
locality is a lonesome fellow, and he 
appreciates attention. 

You have ofteh heard the old saying 
that the “customer is always right”. 
Well, one merchant came up with a 
variation of this saying, as follows: 
“The customer is a woman who is 
always right—even when = she’s 
wrong.” ; 

One saying which is worth showing 


to all employees time and again 
is “A smile is still the best instrument 
of public relations ever invented”. 
There have been thousands of words 
written and spoken about the value 
of a good smile in selling, and yet 
thousands of retail sales people neg- 
lect using this inexpensive sales tool 

Closely following the above is an- 
other saying, “A simple ‘good morn- 
ing’ to a customer packs all the sales 
wallop of a full page ad in the eve- 
ning newspaper.” 

If that sounds good to you, then 
how about this one, “After all what 
is a customer, but a friend with 
money”. 

I once met a retailer who stood at 
the door of his store for several hours 
every day during the busy periods, 
instead of sitting at his desk giving 
orders or counting money. The reason 
was that he could bid goodbye to cus- 
invite them to come 
was looking ahead to 

By looking at people’s 


tomers and 
again He 
future sales 




















* Regular Calcium 
* Dustless Calcium 
* Electro (Free-Flowing) Calcium 








Manganesed Calcium 


Stable lodized-Manganesed Calcium 
Shellmaker Calcium Grit 


© Pellet Machine Calcium © Trace Mineral Premixes 
* Stable lodized Calcium ® Farm-Cal for Farms and Gardens 


“Pioneer 


325 WOODMEN OF THE WORLD BLDG., OMAHA, NEBRASKA * 


Producers 


222 WEST ADAMS STREET * CHICAGO 6, ILLINOIS 


of Trace Elements 


Products’ 


ompany 


BOX 409 CARTHAGE, miSsouR! 





faces as they left his store he got a 
clue as to whether or not they were 
satisfied. 

He always nodded and smiled at 
those who Were smiling, because he 
knew they were satisfied, but those 
who had a worried, sour or otherwise 
unpleasant expression on their faces, 
he always engaged in conversation. 
By this method he unearthed many 
complaints. ‘ 

Along this line, how do you like the 
expression, “If the customer is smil- 
ing when he leaves your feed store, 
you can be certain he will be back”? 
It might pay to spend a little more 
time out front and watch those facial 
expressions of customers. 

And then there is the old but very 
effective one, “The salesman is not 
dressed for work unless he wears a 
smile”. Haven't you seen a lot of 
salesmen in and out of retail stores 
who look worried, preoccupied, indif- 
ferent, speculative, etc.? That's not 
the way to make sales. 

There are some merchants who say 
that all the foregoing are little things, 
that it is the big merchandising ideas 
they want, those which make a big 
splash, attract the attention of thou- 
sands of people and swell store traffic 
for a sale. Well, it's all right to em- 
ploy such ideas now and then, but 
how about the other months of the 
year? What should be used to fill in 
the merchandising calm, to bring 
people back for repeat sales? 

The wise feed dealer knows that 
he must rely on little services and 
courtesies as well as the big ones, if 
he is to win and hold trade. And 
sometimes the little things are more 
important than the big ones. Look 
over this verse about such things: 


LITTLE THINGS 


It's the little things that truly count 

And add up to just a great amount 

The little dollars that you put away, 

Against that sometime “rainy day 

The: little extra work you do 

When other folks would 
through. 

The little added time you spend 

To serve your boss or help a friend 

The little kindly words you say, 

Like “please” and “thank you” every 
day. 

The little cheery smile you give, 

That helps to make life good to live 

The little words “Good Morning” said, 

Right from the heart and not the 
head. 

The little courtesies you show, 

The little tests that make you grow 

The little more you always do, 

Than other folks expect you to. 

The little things you give away, 

Without a thought of any pay 

The little things of mind and sound 

That go to make a perfect whole 

The little things, no more, no less, 

That put together, make success. 

(Author unknown.) 

If you showed the above poem to 
some salespeople who regard them- 
selves ultra sophisticated they might 
reply in many instances, “that’s too 
corny to use with today's customers.” 
These people miss the point entirely 
If sales clerks can feel those senti- 
ments sincerely and practice them 
this attitude will please customers 
and put some “lettuce” into the cash 
register, letting the “corn” fall where 
it may. 

It's not hard to lure the customer 
if, sincerely, you determine to work 
at it. And it pays off in extra sales. 


cc 


Wene U.S. Licensed vaccines have 
immunized millions of hens, broilers with- 


call it 
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without lose of owth. 3 different 
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Sales of Commercial 
Feedingstuffs in 
Indiana Hit New High 


LA FAYETTE, IND.—Sales of com- 
mercial feeding stuffs in Indiana in 
1950 hit a record total of 1,187,385 
tons. 

This estimated tonnage is based on 
the sale and exchange of Indiana 
State Chemist tags. The estimated 
retail value of the feeding stuffs was 
$109,407,044, also a record amount. 

The figures on feed sales are con- 
tained in a report by the Purdue 
University Agricultural Experiment 
Station on the inspection of commer- 
cial feeding stuffs. 

Prior to 1950, the record tonnage 
was 1,095,287, in 1943. The yearly to- 
tals have, with one exception, been 
above 1 million tons during the past 
eight years. But 1950 wa@ the first 
year to see the estimated tonnage go 
above the 1,100,000 mark. 

In retail value, 1950 was the third 
year in which the total of sales has 
been above the $100 million mark. 
The high prior to last year was ihe 
1947 total of $104,299,074 

The “mixed feeds” classification ac- 
counted for 78% of the total com- 
mercial feeding stuffs tonnage in 1950, 
the report notes. 

Tonnage increases over 1949 were 
shown in most of the types of feed 
listed under mixed feeds. The cattle 
and dairy feeds total in 1950 was 108,- 
300 tons, compared with 102,053 in 
1949. The poultry mash total went 
from 466,163 tons in 1949 to 478,097 
in 1950. Swine feeds volume increased 
from 169,061 tons in 1949 to 212,525 
in 1950. 

Other 1950 the 


tonnages under 
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Poy Way Feed Mills, inc 
Kenseos City, Mo 


Rendell Delycratirs 
Capacity 1 to 3 Tons of freshly cut 


alfalfa per hour 


0. W. Randolph Co., Toledo 12, Obie 











THIRTY SECONDS READING 
= 


We have « special plan 
for training a serviceman 
for you, paying his salary 
and expenses both while 
in and after he 
returns to work for you. 
Poultry training includes 
a complete course in 
famed Ultra-Way Internal 


Cc livestock training is in our Ultra- 
Lite thos! of Livestock Nutrition and 
Service Write for 4 


ULTRA-LIFE Laboratories inc, E. St. Louis, if. 








MOVING? 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new eddress right eway. Make 
sure you don't miss a single im- 
portant issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old address too. 


FEEDSTUFFS 


118 8. 6th St., Minneapolis 2, Minn. 














mixed feeds classifications were: calf, 
7,863; horse and mule, 2,118; poultry 
scratch grains, 13,860; sheep and goat, 
426; small animal and pet, 19,442; 
vitamin D supplements for poultry, 
624; chop (corn and oats and miscel- 
laneous group), 11,747; medicated 
and condimental poultry and stock 
feeds (not all condimental feeds come 
under the law), 38,358; mineral feeds, 
23,529; unclassified, 4,833. The medi- 
cated and condimental feed total 
showed one of the greatest increases, 
rising from 12,225 tons in 1949. 

Under the “ingredient feeds” classi- 
fication, estimated tonnages for 1950 
were listed as follows: alfalfa prod- 
ucts, 20,406; animal by-products, 53,- 
178; brewers’ and distillers’ yeast, 
dried grains and solubles, 5,063; hom- 
iny feed, 8,603; other corn products, 
1,991; cottonseed oil meal, 8,487; lin- 
seed oi] meal, 3,875; marine products, 
1,250; milk by-products, 16,688; oat 
products, 1,688; soybean oil meal, 72,- 
375; wheat and rye by-products, 63,- 
983; miscellaneous, 1,562 


Ruggedly built for high speed operation, KELLY- 
DUPLEX Mixers are absolutely quiet .. . 
. cost less to operate. A complete 
batch can be loaded, mixed and sacked easily 
in 15 minutes. And the resulting mixture of thor- 
oughly blended ingredients will stand up under 


less power . . 


the most minute inspection. 


KELLY-DUPLEX Mixers are available in ¥2 ton 
to 5 ton capacities and are fitted with the proper 
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Add Trace Minerals 
the Easy MELLO Way! 


MELLO Gives You 1 Complete 
Scientifically Balanced Product! 


Are you still purch trace is from 
several sources ?—weighing or measuring each 
of the different ingredients in ounces or frac- 
tiens? There is a much easier, less expensive 
way—e way that assures absolute accuracy and 
highest possible uniformity. 


It's the MELLO way! MELLO combines Iodine, 
Manganese, Cobalt, Iron, Copper, Zine and 
Potassiam im a single product, scientifically 
balanced, thoroughly blended, completely mixed. 
All ready to add to your feed. Many leading 
feed manufacturers use MELLO. Write for new 
booklet with full details. 


MELLO PRODUCTS, Inc. 
DEPT. FS SENECA, KANSAS 





MELLO 


Trace 
Minerals 


FASTER 
THOROUGH MIXING 


. vertical feed mixers’ 


“is 
4 7 
te 


13 


at 


* 


4 


require 


drive to best fit your mill—either positive V-belt 
or electric motor. All welded steel construction 
and high quality bearings and parts assure long 


life and trouble-free performance. 


it will pay you to investigate KELLY-DUPLEX 
today. Use the coupon for information on Mixers 
and other profit-producing milling equipment. 


Send for FREE Catalog! 
Shows complete line of KELLY- 
DUPLEX Milling Equipment 


for extra profits! Moke Poultry 
Litter from corn cobs with this 
aew KELLY-DUPLEX Crusher. 


vw 


KELLY-DUPLEX Hommermills ore 
constructed of heovy welded 
Screens of ony perforation with 50 


to 100 horsepower 


wv 


stee! 


eeeeseeoeoeeeee ee ee 
eeeeoeeeeeeeeeeee 
eeeeseeeeeeeeeeee 
eseeeeeeeeeeeeee 
eeeeeeeeeeeeeee 
eseeeeeeeeeeeeee 
eee eeeeeeeeeeee 
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Vertical feed Mixer 
with Secking Seale 
steps wp copecity, 
soves time labor 


Ww 
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Wednesday 
the following Saturday. 
vertising copy in 


of Saturday preceding date of issue. 





Classified advertisements accepted until 
each week for the issue of 
Changes of ad- 
classified advertise- 
ments must be received by closing date 


Rates: 15¢ per word; minimam 
$2.25. Situations wanted, 10¢ x7 
$1.50 minimum. Count words of si 


Classified Ads 





hether for di inom payed cave 
thie etfice” If "ade care 


care of this 500 por Invent ade” 











MACHINERY FOR SALE 
v 








MACHINERY FOR SALE 
v ail 





WHIRLAWAY AIRBLAST CAR LOADERS 
. o Has iM 


Machinery, Jefferson 
Mo 
BODY, , DE MONSTR "RATOR, 


truck, immediate deliv 
Feedstuffs, Minneapolis 2, 


BULK FEED 
with or without 
ery. Address 54, 
Minn 

NEW AND 
machinery 

Humphrey 


JAY BEE HAMMERMILLS — 
rebuilt. All types feed mill 
J. B. Sedberry Co., 1031 : 
Oak Park, Ii! 


HUGHES RE VOL U TION ARY HAM- 
less than 3 
Works, 1090 
Minn 


FEED MIXER, 1-TON CAPACITY, GUAR- 
anteed first-class eo ag put, H.P. mo- 
tor drive 3 8774, Feedstuffs, Min- 
neapolis 


75 H.P. 
Late model Jsed 
»bson Machine 
S.E ‘Miuneapelie 14, 


~ pgs egg P., 2,200-VOLT, 1,800 
motor an t $1,200. Bar 
Trader Millis, 308 N 

Okla 


FOR 
R.P 
owner 


Ada 


gain ys 
Hbroadway 





WOLt ng = HORIZONTAL FEED MIXER 
rand new No. 15 Western Shell 
bu. per hour. Other 
feed mill equipment. W. B. Osgood, 4100 
Roland Ave., Baltimore 11, Md 


(use 
er, capacity 250-350 





REBUILT, MOUNTED 

base, without motor 
or collector, $750 cash, f.0.b. Des Moines, 
lowa. Requires 60 to 100 H.P. motor to 
drive mill properly. John J. Woods & 
Sons, Livestock Exchange Bidg., Kansas 
City 16, Mo 


18” SCHL TTE MILL, 
on structural steel 


MODEL 4-W, COM- 
General Electric Mo- 

on heavy cast base, dust 
piping, 4 screens, still in crate. 
over $5,000. Will sell for $4,500 

Kansas City, Mo. John J. 
vestock Exchange Blidg., 
Mo 


NEW JAY BEE MILL, 
plete with 100 H.P 


collector, 
New pr 
cash F 
Woods & Sons, L 
Kansas City 15 





Screens - Hammers - Bearings 


NEW and REBUILT MILLS 


Write for Prices 


INDIANA GRAIN MACHINERY Corp. 


Indianapolis, Ind. 


420 8S. Meridian St. Riley 3235 








Standard steel elevators. belt and bucket type, avail- 
able from stoc Ten Heavy Duty sizes, from 300 to 
10.000 Bu /HP.. for continuous service four 
Light Duty sizes, from 110 to 750 Bu/Hr., for inter- 
mittent service. We also manufacture screw con- 
veyors and hoppers. Send your requirements for 
complete information 
GODSHALK 
Sheet Metal Fabricators 
BANGOR, PA. 








SALE—ONE NO. 52 HAMMERMILL 
50 H.P. motor and Nichols Crusher 
Mt. Pleasant Cooperative Elevator Co., 
Mt. Pleasant, Mich. 


WHEN YOU ARE IN THE MARKET FOR 
new or used mill machinery, electric mo- 
tors or any other equipment, write J. E 
Hagan Mill Machinery, Jefferson City, Mo 


FOR SALE—USED MILLS, BAUER 15’, 

ec 16", $200; Gruendiler 18”, $400; 

c, Ford and others. Let us figure on 

your requirements. Prater Pulverizer Co., 
Chicago 60, Til. 


FOR SALE — NIAGARA GRADE-MAKER; 
Model 300-A, complete with dust collector 
and screens. This machine like new, priced 
at one-third replacement cost. Address 
127, Feedstuffs, Minneapolis 2, Minn. 


FOR 


with 











MACHNERE FOR SALE 


HELP WANTED 








I v a oe 
WE ARE A REPUTABLE KANSAS CITY 
firm with facilities to manufacture sev 
eral carloads range cattle cubes daily 
Need man to acces sales Feaponsmnditts 
in that department.’ Address 122 
stuffs, 612 Board of Trade Bidg 
City 6. Mo 


Kansas 


j 





CASH IN ON NEW 
Rat Killer. Choice territories now 
$700 and more per month 
taking orders. Commissions 
peat orders. No collecting 
Commissions paid monthly 
of largest rat killing manufacturers in 
the country Let us hear from you 
Master Laboratories, Beaver Falis, Pa 


STAR WARFARIN 


possible 
paid 
no delivering 
We are one 











SALE—TWO CALIFORNIA PELLET 
mills. Used molasses mixers. Wenger 
Mixer Co., Sabetha, Kansas. 


FOR SALE — GRAIN ELEVATOR AND 
feed business near Akron, Ohio. Must sell 


Address 117, Feedstuffs, Minneapolis 2, 
Minn 


FEED MIXER—ONE TON BROWER, BE- 
low floor model. Bought new. Used very 
little. $400 cash. Pearson Feed Co., Alvin, 
Texas. 

ONE B. F. GUMP BAR NUN FLOUR SIFT- 
er, used very slightly; one Enterprise 
Grinder, Model EVM-2, used, good condi- 
tion; one Filtair Bag Cleaner; two Wheel- 
co Capacilog (recording thermometers) 
Address 115, Feedstuffs, Minneapolis 2, 
Minn. 


FOR 














SALE—A USED NO. 1 UNIT SACK 
manufactured by Rapids Ma- 
chinery Co., in good condition, powered 
with a one H.P. motor, A rated ca- 
pacity of 600 sacks per how uires 
floor space of verse" 206", weighs 
1,700 Ib. For further information write 
The Morrison Milling Co., Denton, Texas. 


FOR 
Cleaner, 





TWO NEW WILLIAMS NO. 18 ALFALFA 


Dehydrator Mills, each equipped with 
flexible couplings for direct connected 

teel bed plate, 7 ft. di- 

Collector, 2-way sacker 
valve, 12° diameter extra heavy straight 
pipe as follows: 40 ft. 3 in. for one mill, 
36 ft. 9 in. for other. Mills only, no power. 
will sell for less than | new Price. Fabick 
Bros. t Co. Mo. 








UR STANDS 9x30 ALLIS 
“B" Drive, roll feed roller 
stand 8x30 and one 


ammermilis; 
and Flour Packers; & — Bai 
oD Bucket Elevators, 
ardso = 


14600 Union ‘special Bag Closer; Emerson 
Dockage Tester. J. B. Hagan Mill Ma- 
chinery, Jefferson City, Mo. 





HIGHER QUALITY 
HEAT TREATED 











DAVIS ROLLER mitt 
Crumps, cracks, crumbles 
answer co record demand . 
crimped grains, crumbled 
poultry feeds. 


DAVIS CORN CUTTERS 
and Graders. Famous for everlasing 
service at a profit. 2,000 to 10,000 
Ibs. hourly 


THE SHUCK MASTER 
Tops among grain cleaners. 
The absolute answer co shucky, 
machine-picked corn. 


DAVIS BATCH MIXERS 
Heavies and fines money can buy 
Over 5,500 in use Fast 
verucal all sizes. 


accurate, 


ot horizonal, 


SINCE 1894 
DAVISBUILT machines have been real profit-makers 
in every insallation' Write today for complee in 
formation on any milling equipment you need. Our 
line & complete, our prices are rock-bottom! 








H. C. DAVIS SONS’ 


MILL MACHINERY CO. 
DEPT. FS-3 BONNER SPRINGS, KANSAS 


Write for information on our 

Special Heavy Duty 10 ga. 
MARION MIXER 
RAPIDS MACHINERY COMPANY 


MARION, IOWA 








FOR SALE 


One good used 125 HP G.E. motor, 
1150 rpm, 220/440 volt, 3 phase, 
silver bearings. 

One good used 75 HP, G.E. motor, 
1200 rpm, 220/440 volt, 3 phase, 
ball bearing. 

Call - Wire - Write... for Estimates 


COMBS & CO. 


2841 Southwest Bivd., Kansas City, Me. 











450 BBL. WOLF FLOUR MILL 


Completely equipped. a 
erated through July, 1 
producing highest grade 
flour. 8-Double Stands Wolf 
9x30 Rolls, 2-Double Stands 
Wolf 9x36 Rolls. All Bab- 
bitt Bearings. Located 30 
miles from Baltimore. 
Equipment té be dismantled by buyer 
W. B. Osgood, 4100 Roland Ave. 
Baltimore 11, Maryland 








HELP WANTED 








ed } 
SALESMAN WANTED TO HANDLE LINE 
of nationally known poultry vaccines and 
pharmaceuticals to the trade. Address 
129, Feedstuffs, Minneapolis 2, Minn 
JOBBER WANTED TO HANDLE LINE OF 
nationally known poultry vaccines and 
pharmaceuticals. Attractive proposition 


Address 128, Feedstuffs, Minneapolis 2, 
Minn. 


WANTED — SALESMAN ACQUAINTED 
with feed trade in Indiana. This is a 
position with an old reliable manufac- 
turer and distributor of feed ingredients. 
Address 103, Feedstuffs, Minneapolis 2, 
Minn. 


WANTED — A SALESMAN ACQUAINTED 
with the feed trade in eastern Penn- 
sylvania. Salesman living in or near Lan- 
caster will be given preference. Splendid 
proposition. Address 104, Feedstuffs, Min- 
neapolis 2, Minn. 

LANGE WEST COAST FEED MILL HAS 
position for field service man in local 
territory. Knowledge of turkey raising 
necessary. Salary, car and expenses. Give 
full persona! information and references. 
Address 113, Feedstuffs, Minneapolis 2, 
Minn. 

SALESMAN—NOW SELLING GRAIN ELE- 
vators, feed mixers, feed and seed stores, 
hatcheries, co-ops., etc. Nationally adver- 
Used, fast-selling product. Unlimited mar- 
ket—every call a prospect. Generous com- 
missions. Protected territory. Address 86, 
Feedstuffs, Minneapolis 2, Minn. 

SIDE LINE SALESMEN — ACQUAINTED 
with feed trade to handle excellent re- 
peat item. Best in its line. Proposition 
lined up for easy selling. We advertise 
for all our dealers. Write P.O. Box 1480, 
Minnehaha Station, Minneapolis 6, Minn. 


SALESMAN WANTED—TO HELP OR- 
ganize feed department of large chemi- 
cal manufacturer and later sell supple- 
ment direct to feed manufacturers. Sales 
experience and knowledge of feed trade 
essential. Prefer coll man under 365. 
Address full particulars to 93, Feedstuffs, 
Minneapolis 2, Minn. 

SALESMEN—BUILD FOR THE FUTURE 
with top-quality feed manufacturer, oper- 
ating for 60 years in 28 states. Several 
choice territories open. Liberal commis- 
sion. Fast-selling line of mineral, vita- 
min and protein supplements. Car re- 
quired. Write full information. Address 9, 
Feedstuffs, 612 Board of Trade Bidg., 
Kansas City 6, Mo. 

WANTED — FEED MILL SUPERVISOR— 
Central States. Bulk mill, 
tem, 15 tons per hour capacity, 
service first class experienced man 
supervise, manufacture and loading of 
feeds. Must know how to handle and 
get along with men—non-union plant. 
State experience and salary expected in 
letter of application. Address 123, Feed- 
stuffs, Minneapolis 2, Minn. 


























Sales Representative 


Old, reliable feed manufacturer 
has opening for qualified and 
experienced man between 30 
and 40 years of age. 
Send Request for Applicati 
Box 380, Circleville, Ohio 


John W. Eshelman & Sons 
Established 1842 


Laneaster, Pa.; York, Pa.; Tampa, Fia.; 
Circleville, Ohio; Sanford, N. C. 








LARGE PROMINENT FEED MANUFAC- 
turer now expanding operations in south 
eastern states has sales territories open 
for qualified salesmen. The men we want 
must have successful sales record and be 
under 40 years of age. Feed experience 
or agricultural background desirable but 
not essential. Benefits include: group life 
insurance, hospitalization and paid vaca 
tions. Car necessary. Salary and expense 
plus liberal bonus arrangement. Consistent 
hard rm advertising and sales promo 
tion. ProdWct name already established 
Please state age, marital status and ex 
perience in first letter 124, Feed 
stuffs, Minneapolis 2 


Address 


Minn 





MACHINERY WANTED 

v on etn cea 
WANTED TWO SUPER DUO EXPELLERS 
—May consider Duo or RB for other 
operation. Address 1594, Feedstuffs, Min 
neapolis 2, Minn. 











WANTED—ONE GOOD USED BULK FEED 
body, either Baughman, Highway Equip 
ment, or similiar type body without truck 
Address 116, Feedstuffs, Minneapolis 2 
Minn 


WANTED TO BUY — RICHARDSON 
scales, bag closing machines and other 
good mill, feed and elevator equipment. 
J. EB. Hagan Mill Machinery, Jefferson 

City, Mo. 








SITUATIONS WANTED 
L v 

GENERAL SUPERINTENDENT MILL AND 
elevators, offers 20 years’ production 
maintenance, design installation, con 
struction, etc. Age 43. Address $8, Feed- 
stuffs, Minneapolis 2, Minn 


POSITION AS ASSISTANT SUPERIN- 
tendent in feed mill or grain elevator 
Six years’ experience with feed mill and 
grain elevator operations. Can furnish 
best of references. Address 87, Feedstuffs, 
141 W. Jackson, Chicago 4, Il! 

















BUSINESS OPPORTUNITIES 
v 








WHEN YOU WANT TO BUY AN ELE- 
vator or feed mill, see or write us your 
needs. We have some good ones in Ohio, 
Indiana, Illinois. Mid-West Business Ex- 
change, Plymouth, Ind 

FOR SALE—THRIVING, WELL ESTAB- 
lished feed business in heart of San Joa 
quin Valley dairy section. Complete mill 
ing equipment and bulk delivery. Can 
be purchased or leased. Owner wishes to 
retire. Anderson Seed & Feed Co., Los 
Banos, Cal. 


HAVE A DEHYDRATION PLANT AND 
feed milJ, located in the Florida Ever- 
glades where dehydration can be done the 
year around. I am trying to locate a 
party that knows both businesses to op- 
erate same and has about $30,000 to buy 
a half interest. Lenhart Farms, Moore 
Haven, Fla. 


FEED -SEED-FARM SUPPLY RETAIL 
business in best west central Iowa terri- 
tory for sale by owner-—wishing to retire. 
Selling inventory, renting building. $19,- 
000 will handle, will finance qualified 
party on balance. Opportunity for $12,000 
annual profit (verified) for good manage- 
ment. Address 100, Feedstuffs, Minne- 
apolis 2, Minn. 


FEED MILL FOR SALE IN NORTH CEN- 
tral lowa, equipped with a 32” attrition 
mill, corn crusher, husk and cob separa 
tion reel, 1%-ton mixer, inside scale 
(registering beam), dump, bulk unloader 
for mixer, oat huller, etc. Overhead bins 
for grinding and storage. Pick-up truck 
for deliveries. Address 126, Feedstuffs, 
Minneapolis 2, Minn. 


FOR SALE—PROSPEROUS RETAIL FEED 
store on 4-lane highway near Tacoma, 
Wash. Included with the business is a 
modern 3 bedroom home on 5 acres, a 
large warehouse on rail siding. Business 
doing approximately $90,000 a year. Priced 
at $20,000 plus inventory, which usually 
runs around $5,000 to $6,000 230 ft 
frontage on highway, warehouse 40x120 ft 
Write for particulars. Address 112, Feed 
stuffs, Minneapolis 2, Minn 

















BABY CHICKS FOR SALE 
v 











HATCHING YEAR ROUND; 45,000 CHICKS 
per week; contact us fo" wholesale prices. 
U.S. approved and pullorum passed. Mor- 
ris Hatchery, 842 Jacksun St., Morris, Il. 








$10,000 per year, to 





$10,000 PER YEAR 


We have an grey J for an experienced salesman. 
take over an established territory covering eastern Pennsylvania. 
To the right man we will offer $150 weekly draw jon 


sales 
details, past experience, education, age, 


. accustomed toe earning at least 





2, Minn. 

















ira S. Willis 


George F. Schroeder 


SUPERIOR SEPARATOR APPOINTMENTS—lIra 8S. Willis has been named 


general manager of 


the Superior Grain Separator Co., a newly-formed 


division of the Superior Separator Co., Hopkins, Minn. George F. Schroeder 


sales 
will 


has been 
Grain Separator Co. 


appointed 


manager of the 


manufacture 


new division. The Superior 


and market the “Superior” line 


of grain and seed processing machinery. Mr. Willis has a background of more 
than 13 years in the seed and grain business. Prior to coming with Superior 
in 1947, he was manager of the hybrid seed corn division of Southern States 
Co-op., Richmond, Va., and before that was general manager of the Agricul- 
tural Alumni Seed Improvement Assn., La Fayette, Ind. Mr. Schroeder, a 
graduate of South Dakota State, joined Superior in 1947, serving as a sales- 


man in the 
sales manager 


Bismarck, N.D., territory. In 1950 he was made assistant to the 





WILLIAM J. WALTON NEW 
HEAD OF GMI DIVISION 


MINNEAFOLIS—-The appointment 
of Wiliam J. Waiton as president of 
General Millis’ Star grain 
Chicago, has been announced by 
lie N. Perris wresident of General 
Mills, Inc He ds Roland Mc- 
Henry, who retired Oct. 1 after close 
th the milling 


division 


Les- 


to 30 years servic 
firm 

A native of c Walton 
graduated from the University of 
Michigan in 1933. He jomed General 
Mills’ grain department in Chicago in 
1934 and was named an 
grain buyer the following 
1939 he was promoted to 
buyer for I Chicago 
plant. He was named a vice president 
of General Mills’ Star grain division 
in 1949. That year he also was elected 
a director of t & i Board of 
Trade 


CI iZzo It 


assistant 
year. In 


f 


chief grain 
the company s 


—  — 


COLORADO MILLING NET 
GAINS DURING QUARTER 
DENVER The consolidated net 

income of the Colorado Milling & Ele- 

vator Co. for the three months end- 
ed Aug. 31 was $220,167, compared 
with $61,095 for corresponding 
period in 1950, according to an inter- 

im consolidated statement, 

subject to year-end adjustments, re- 

leased by Fred W. Lake, president 
Gross the 1951 period 
were $23,908,672, a gain from $21,- 

717,779 in the 1950 quarter, with 


the 


earnings 


sales for 


OILS 


GA Alaska Fish Oil Extractors, Inc. 


f< Generel Offices: 4800 5. Richmond. Chicage, tit 


APPUATEO Wits DAWES PROOUETS CO 





Poultry Wheat—Sacked Grain 
KANSAS GRAIN CO. 


BOARD OF TRADE « KANSAS CITY, MO. 
W. W. (BILL) Sudduth © P. A. (PAT) Trowe, 














other operating income making the 
total $24,217,289 for the 1951 quar- 
ter, compared with $22,111,887 a year 
earlier 

The net income for the 1951 period 
amounted to 42¢ a common share, 
compared with 12¢ in the 1950 quar- 
ter. 

———————— 
JOINS MIXA HATCHERY 

REDWOOD FALLS, MINN tich- 
ard P. Mixa, president of Mixa Tur- 
key Hatcheries, Inc., here, has an- 
anounced that Melbourne H. Dahmes 
Lamberton, Minn., has joined the 
firm as _ secretary-treasurer Mr 
Dahmes will handle the office and 
production management, while Mr 
Mixa will take charge of sales 
Formed in 1942, the hatchery now 
has a capacity of 600,000 day-old 
poults and has customers in more 
than 20 states and in foreign coun- 
tries 

ee 
H. H. WHITESIDE ENDS 
30 YEARS WITH USDA 


CHICAGO—-H,. H. Whiteside, who 
has served in various capacities with 
the U.S. Department of Agriculture 
for nearly 30 years, has retired. Ear- 
ly in 1922 he was placed in charge 
of the Chicago office of the hay, feed 
and seed division, Bureau of Agri- 
cultural Economics. Subsequently he 
served as supervising hay inspector 
for the Central States, soybean ap- 
peal inspector, seed supervisor and, 
for 15 years, has been in charge of 
the Grain and, Feed Market News 
Service, Chicago brancly office. 





Arkansas Feed Conference 





is to direct farmers’ attention to the 
fact that a good feed formula is not 


a substitute for good farm manage- 
ment. The feed men can help 
the farmer get the maximum bene- 
fit from a quality formula. These 
points were brought out by H. W 
Davis, Horseshoe Mills, Inc., Pine 
Bluff, Ark., who was chairman at 
the opening session as president of 
the Arkansas Feed Manufacturers 
Assn. Others who served as chairmen 
were Fred K. Darragh, Jr., the Dar- 
ragh Co., Little Rock; Collier Wen- 
deroth, Jr., Stillwater Milling Co., Ft. 


also 


changes in the feed industry in 


Smith, and Prof. R. M. Smith of the 


department of animal industry. At a | 


question and answer session follow- 
ing the banquet, J. D. Dean, execu- 
tive vice president of the Midwest 
Feed Manufacturers Assn., was quiz- 
master. The Midwest and Arkansas 
Feed groups were joint sponsors with 
the college of the nutritional meet- 
Imt 
Feed Sales Up 34% 

Paul H. Millar, head of the Ar- 
kansas State Plant Board, told the 
meeting that two years ago feed con- 
trol work was transferred from the 
state revenue department to the 
plant board. He said that in these 
two years, feed sales increased 84% 
to a tota! of 680,000 tons in the state, 
of which poultry feed comprised 51%, 
dairy feeds 20%, horse feeds 4% and 
hog feeds 3%. Most of the remain- 
ing 22 was various kinds of ingre- 
dients, mostly millfeeds. 

There have been revolutionary 
the 
past 10 years and it is up to state 
control laboratories to keep pace with 
these changes, Mr. Millar said. Tests | 
for more than protein, fat and fiber 
are needed to properly evaluate feeds | 
today. He reported that the Arkan- 
sas state laboratory is being newly 
equipped for greater production and | 
that a microanalyst is being added | 
to the staff 


FEEDSTUFFPS, Oct. 6, 1951———67 
As the final topic of 
discussion turned from 
commerce. D. H. Elmore, credit 
manager, Ralston Purina Co., Kan- 
sas City, described credit problems 
“The job of credits is such am im- 
portant that we handle 
this end of our business through wise 
credit carried the 
most credit exec \ he 
deciared prop 
er tools to work them a 
proper sales au- 
thority. Give them that 
they have access to all possible cred 
it information them 
tion with credit 
feed businesses in your 
Mr Elmore praised the 
achieved by the regional! credit meet- 
ings sponsored by the Midwest Feed 
Manufacturers Assn. at Kansas City, 
Omaha, Oklahoma City and Dallas 


the meeting 
nutrition to 


one must 
policies 
capable 
“Give these n 
with. Give 
them 
See 


policy. Give 


trainin 


associa- 
executives in other 
locality.” 

results 


Give 





WARFAR-MOR 


Contains Warfarin) 
READY TO USE 
PELLETS 
Kills Rets and Mice! 
EASIER « SAFER « SURER! 


Hilltop Laborateries 
Minneapolss |. Mina 








ORDER PRICE BOARDS Now! 


21 SLOTTED OPENINGS 


1000 WHITE GUMMED LEV TERS 
300 SNAP-IN PRICE CARDS 
24 1\,""x18" SLIDE PANELS 


SIZE 18’'x36" 


PLYWOOD BACK 


CONTAINS 


1-18x36 SLOTTED FRAME 


“Please specify caption 


A simple matter to pest Feed, Seed, Coal or 
Grain Buying Prices 


1 Board complete $15.95 ea. 
2 or more complete $14.50 ea. 


FRUCHEY SERVICE CO. 


NAPOLEON, OHIO 














Here 


the standard two-threa 


ame ease & 


jel qu 





4965 OSSEO ROAD 





TWO-THREAD, CHAIN STITCH 
PORTABLE SEWING MACHINE 


is an ideal portable electr 


Model H150, will handle 


er wrinkles 


Two Models — 
SUSPENSION and PEDESTAL 


kiy and ¢€ 


Write for complete information 


MINNEAPOLIS SEWING MACHINE CO. 


\ 


bag ne ‘ ‘ “ 


hair 
rain 


sily moved at 
A‘ 11 V 


pour Prompt delivery 


MINNEAPOLIS 12, MINN 





J 
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“Come In and See Us Sometime” 


Make Prospects Welcome — Let Them Know 
They Are Free to Browse Without 
Being Pushed to Buy 


By Edgar Grant 


movie actress had a famous ex- 

pression which she often used in 
pictures. The expression was, “Come 
up and see me sometime.” To this 
day, many movie-goers recall that ex- 
pression as being characteristic of 
that actress. 

In business, the retailer is hardly 
making the same type of invitation, 
but he is trying to make a strong 
impression upon the public in his in- 
vitations to customers and prospects 
to come into his store. 

The retailer is trying to say, “Come 
in and see us. Look over our merchan- 


G ts years ago a well known 





dise. Browse around. There may be 
something you'll want to buy.” 
However, the public is often reluc- 
tant to come into small and medium- 
size stores. Why? Because many peo- 
ple feel that the merchants and their 
clerks will try to sell them something 
they do not want, that they will not 
be given the privilege of browsing. 
How can such an attitude be over- 
come? How can you invite people to 
come into your feed store, without 
worrying that someone will try to sell 
them something they do not want? 
The situation can be overcome part- 
ly by window advertising. I have seen 


such signs on many retail store win- 
dows here and there, and customers 
as a rule respond. 

For example, a Wisconsin feed deal- 
er who established a hardware and 
dairy store adjacent to his feed store, 
with a connecting entrance, put the 
following words on his window: 

“Come in and browse.” 

He told me that many prospects 
walk in every day and look around 
the new store. He and his clerks do 
not approach every arrival as if they 
want to sell them something. If they 
see that the person wants to browse, 
they let him browse. If the visitor 
looks as if he wants attention, they 
go up and ask him if he wishes at- 
tention. 

“This policy is working out very 
well for us,” the dealer says. “One 
result is that our merchandise is 
being looked at by many browsers, 
and we are selling a great deal of it. 
When people see that browsing sign 
outside, they know they are welcome 
to come in and look around, that we 
won't try to sell them everything but 








BULLDOG LOUVRE PLATE HAMMERMILLS 


NO SCREENS 





ENTERS HERE 





LOUVER CONTROL LEVER 
ONLY DESIRED 
NIE GRAIN 
PASSES THROUGH 
NG LEVER CONTROLLED 








HAMMERMILLS, INC. 
4740 W. Division St., Chicago 51, Ill. 
"Phone Spaulding 2-9300 


T 


INDING PLATE HOOD RAISED 
DVERS HAMMER WHEN CLOSED 


ADJUSTABLE 
GRINDING PLATE 


HAMMERS 


GROUND GRAIN 
DRAWN OFF HERE 
BY SUCTION FAN 


Bulldog Feed Mills 
with independent 
» fam motors are 
built for capaci- 
ties of one to fif- 
teen tons per 
hour depending 
on material. cd 
Write Hammer- 
mill for complete 
details. 


With Integral 
of Grind Control 


Gradation 


PRODUC E Sany desired grind 
(Coarse, Granular or Fine) by 
simple lever adjustment. ‘‘dust 
set it and forget it.”’ 


PLUS these features 


l _ —Produces a more granular 
grind of corn with a minimum of 
flour. 


2. —Produces a very fine grind of 


oats. 


3. —Effciently grinds soybean 
meal or flour, alfalfa meal, cotton- 
seed or any other grain. 


4 » —Eliminates changing and re- 
placing perforated gradation 
screens. 


5. —Does not “beat out” vitamins 
and other essential factors in grains. 


| Hanmer Ines i now a de 
- sion of Pettibone Mulliken Corp. 
and has the tremendous facilities of 
PMCO. to back our products . 

+ wit full control over research, eon: 
struction and fabrication combined 
under one roof. 


ss 
PETTIBONE MULLIKEN CORP. 


4700 W. Division St., Chicago 51, Il. 
*Phone Spaulding 2-9300 





the cash register. I think it very im- 
portant for every merchant to give 
people the browsing privilege.” 

The humorous angle was worked 
effectively by one merchant who let- 
tered the following copy on his win- 
dow: “Don’t be a window peeper. 
Come in and look around. No obli- 
gation.” 

That copy got many a smile out of 
customers. It was noticed. It was 
read. And it made people feel that 
they were welcome in the store. 

Signs such as the ones described 
will increase store traffic, and this is 
what the feed dealer wants. The more 
people who come into the store, the 
more sales you are going to make, 
provided you have good, clean displays 
and follow them up with alert sales- 
manship. 

I know one retailer who does a tre- 
mendous business who has a strange 
sales policy—strange, that is, from 
an orthodox point of view. He will 
not let any clerk approach a custom- 
er unless that customer shows a 
definite sign that he wishes atten- 
tion. Then a clerk comes forward. 
Otherwise, if the customer shows 
that he wishes to browse about, he 
is at perfect ease to do so. The ,re- 
sult is that many customers recom- 
mend the store to their friends, as 
handling quality merchandise and 
treating customers properly. 

One way to whet the interest of the 
customer who comes into a store 
and asks to see a certain piece of mer- 
chandise, is to pick it up, or point 
to it and mention some new or inter- 
esting feature which the customer 
may not know. 

This leads to a discussion of the 
product and its uses and sells the cus- 
tomer without mentioning the price 
too soon. 

“Yes, we have it, and the price is 
$7.98,” I have heard many clerks say 
when the customer asks for a cer- 
tain item. Well, why mention a sales 
obstacle like a price when the cus- 
tomer didn’t ask the price? One would 
think such clerks are selling the price 
instead of the article and its uses. 
Price by itself is meaningless. 

If asked-for items are carefully 
explained, the store will develop the 
reputation of having a sales staff 
which knows the merchandise it han- 
dles and is willing to explain its uses. 
This factor will bring many new pros- 
pects into a store just to look around. 
“In the average feed store there is 
not enough of the invitational angle 
—asking farmers to come in and talk 
over their feeding problems, to look 
over merchandise, all at no obliga- 
tion. 

It is true that you want to sell what 
you have in stock, but it is also true 
that the customer does not wish to be 
led to the wrapping counter with a 
price rope around his neck. He likes 
to be invited to the store to discuss 
the need he has for certain products 
and how it can best be met. 

You'll make many more friends and 
customers through the invitational 
angle than you will by a price ap- 
peal. The customer buys more than 
the price. He buys your reputation as 
a reliable dealer; he buys also your 
feed knowledge and your willingness 
to help him get the most out of every 
bag of feed he buys from you. The 
man who sells price only cannot give 
these extra measures of value. 

So invite the customer and pros- 
pect to come to visit your store— 
often. That’s what many of them are 
waiting for. 


Atk Ws te Quole 
Vegetable and Animal Proteins 
Millfeeds, Alfalfa Meal, Molasses 


and other Feed Products 
Telephone—GR 6122 Teletype—KC 370 
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Louis C. Stevenson 
New Vice President 
of Ralston Purina 


ST. LOUIS—Donald Danforth, pres- 
ident of the Ralston Purina Co., has 
announced the appointment of Louis 
C. Stevenson as vice president and 
general sales manager of chows, suc- 
ceeding E. M. Putney, who died Oct 
2. (A story of Mr. Putney’s death ap- 
pears on page 15 of this issue of 
Feedstuffs.) 

A native of California, Mr. Steven- 
son joined the Purina organization 
in 1921 and became a member of the 
southern sales staff in 1922. He was 
made sales manager of the South 
Central division in 1928 and was pro- 
moted to be general sales manager of 
the entire southern region in 1943 

Succeeding him as southern region- 
al sales manager is Jack Streetman, 
who has been the Nashville, Tenn., 
divisional sales manager of the com- 
pany. 

Mr. Danforth, in a tribute to Mr. 
Putney, said, “E. M. Putney was a 


builder of men. Although his sudden | 


death is shocking, it is significant that 
his death came at the very pinnacle 


of his career. Less than a week be- | 


fore he helped to celebrate Purina’s 
greatest sales tonnage achievement 


At that time he announced his new | 


and powerful sales leadership group, 
which he had set up to reach even 
greater tonnage. It was evident that 
this was the greatest day of his life 
because he had conquered a new 
horizon.” 

Mr. Putney was active in many 
church and community enterprises in 
St. Louis. He was a past president of 
the St. Louis Board of Education and 
at the time of his death was active in 
a hospital campaign 


National Average 
Corn Support 
Set at $1.57 Bu. 


WASHINGTON—The price support 
jevel for the 1951 corn crop will be 
$1.57 bu., national average price, the 
U.S. Department of Agriculture an- 
nounced. 

The support announced reflects 90% 
of the Oct. 1 parity price. It is 3¢ 
bu. higher than the minimum average 
of $1.54 bu. which was announced 
last February in advance of planting 
time, subject to upward adjustment 
when the Oct. 1 parity price was 
available. 

Price support for the 1950 crop av- 
eraged $1.47 bu. for the commercial 
corn area where acreage allotments 
were in effect. The support level last 
year for the noncommercial areas, 
where allotments were not in effect, 
was limited by law to 75% of the 
commercial area rate. With no allot- 
ments or designated commercial area 
this year, the support level announced 
is the national average. 

Under the 1951 program, loans and 
purchase agreements will be avail- 
able to farmers from the time of 
harvest through May 31, 1952, and 
will mature July 31, 1952. Rates for 
individual counties will be available 
in the state and county production 
and marketing administration offices. 


FIRST SORGHUM TRADE 
MADE AT $2.65 CWT. 


CHICAGO — Futures trading in 
grain sorghums was initiated on the 
Chicago Board of Trade Oct. 1 with 
the first sale going for $2.65 cwt. for 
December delivery. The sale was 
made by Richard F. Uhlmann, presi- 
dent of the Uhlmann Grain Co., Chi- 
cago, to James C. Scholl, who acted 
as a broker for Sincere & Co. 

According to the Chicago Board of 











Trade the principal elevator operators 
in the sorghum-producing area par- 
ticipating in the program are Uhl- 
mann Grain Co., Continental Grain 
Co., Interstate Grain Co., Kimball 
Milling Co., Rock Island Grain Co. 
and Producers Grain Corp. 

The production of grain sorghums 
has increased tremendously in the 
last few years. In 1950, the output 
was 237 million bu., while in 1939, 
only 53 million bu. were produced. 

Until now, the only other grain 
sorghum futures market in the world 
was at Kansas City, where trading 
was inaugurated last year 


ROLAND McHENRY NAMED 
GRAIN FIRM PRESIDENT 





INDIANAPOLIS—Roland McHen- | 


ry, who retired on Oct. 1 as president 
of the Star grain division of General 
Mills, Inc. (see page 55 of the Sept. 
29 issue of Feedstuffs), has become 
president of the Cleveland Grain Co., 
Inc., which operates 6.5 million bush- 
els of terminal and country elevator 
storage in Ohio, Indiana and Illinois. 

The grain firm has elected Arthur 


| C. Watkins, Cleveland, former presi- 


dent, as chairman of the board and 
has reelected these officers: Samuel 
R. Harrell, chairman of the executive 


| committee; G. A. Pritchard, executive 
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Chicks Placed in Principal Broiler Avene 


(In thousands) 


va. N.C. 
Shen. Chatham 
Valley Wilkes Georgia 

716 668 

673 506 
603 
484 863 2 
$21 748 5 79 7,908 


East'n De!-Mar- 
Conn va. 

286 3, 

280 3 

295 3, 

234 pI 

298 3, 

263 3 

3, 

3, 

3 

3 

3 


» 
72 
73 664 
‘4 697 
6 639 
s 
247 1 
191 e 
182 7 
264 § 
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2 
1 
1 
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1 
0 
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0 
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9 
6 
6 
6 
1 
§ 
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Sept 4 3 


631 408 774 
638 411 
617 388 730 ? ’ 7,656 
603 397 74 7 > 7.610 
668 397 
501 519 781 


North —Totale— 
1961 19 
9.115 

8.663 

8.663 

Bae 


Texas 
2,028 
1,936 

v4 


7.872 
777 7,770 


764 77 683 





vice president; R. T. Creekmore, vice 
president; C. B. Libbert, vice presi- 


| dent and treasurer; E. K. Shepperd, | 


vice president, and Evans Harrell, | 
secretary, all of Indianapolis; C. R 
Barkley, vice president, and Harold | 
Miller, assistant treasurer, of Cleve- | 
land; Frank Johnson, assistant secre- 
tary and manager of the Chicago of- 
fice. Glenn A. Pritchard, Jr., and R. L 
Tewksbury will join the Chicago of- 
fice. 

Mr. McHenry retired from General 
Mills after completing 45 years as a | 
grain trader, 24 of them with Gen- 
eral Mills and Washburn Crosby Co., | 
its predecessor. 

The Cleveland Grain Co. has been 
in the grain trade for 63 years. It was | 
acquired Sept. 29, 1950, by the present | 


management which also owns the 
Acme-Goodrich grain terminals and 
country elevators in the central 


states. The amalgamation of the two 


| businesses constitute one of the larg- 


est cash grain firms in the central 
states. Acme-Goodrich, Inc.. founded 


| in 1860 under the name of Goodrich 


Brothers, celebrated its 90th anni- 
versary last year 

The sales and shipments of grain 
from Cleveland and Mansfield, Ohio; 
Indianapolis, Beech Grove, Nobles- 
ville and Winchester, Ind.; Metcalf, 
Champaign and Chicago, Ill., will be 
conducted from three principal offi- 
ces, Cleveland, Indianapolis and the 
Chicago Board of Trade under the di- 
rection of Mr. McHenry and other 
officers of the company 


CHECK THESE ADVANTAGES 


VY Lower Freight Rates 
VY Fresh Stocks 

Y Less Money Invested 
v Better Service 


Increase your tonnage by pushing 


NEW & 


IMPROVED — QUALITY 


CONTROLLED Dannen Egg Feed. It 
is one of the quality Dannen Feeds 
you can get in the same car with 
Dannen Soybean Oil Meal and other 
feed ingredients—when you use Dan- 


nen Mixed-Car Service. 


All during October, November and December, offer your customers a 
new 15-dozen wire egg basket—a big $1.50 value—for only 50c with ten 
100-lb., or twenty 50-Ib. tags from DANNEN EGG FEEDS. This big 


offer will increase your sales volume and profits. 
EGG FEED along with other Dannen: Feeds and Dannen Soybean Oil 
Meal. Take advantage of this special offer and DANNEN MIXED. 


CAR SERVICE. 


Order DANNEN 


Write for Intormation about the 
Exslesive Dest 
Franchise 


DANNEN MILLS, INC 


ST. JOSEPH, MISSOURI 
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THE FEED MARKETS. 


* * * * 
Demand — Supply — Trends — Prices 


es 





Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are ‘the latest quotations available by 
mail from Feedstuffs correspondents, but are net necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the | 
feed market appears on page 2. 


ALFALFA MEAL St. Louis; western suncured leaf $75.06, st 


Memphis: Demand trend strong; Louls 
supply tight; dehydrated 17% protein, Seattle: Demand steady; supply very 
guaranteed 100,000 units vitamin A $85.50 tight; $59 ton, carlots, 15% fine grind sun 

Kansas City: Dehydrated alfalfa meal is cured, October; $78.50 ton, carlots, 17% pro 
tight at the ceiling; prices vary according tein and 100,000 A unit dehydrated, 0x 
to seller's ceiling; general range for 100,000 tober. 

A guaranteed on arrival 17% dehydrated Minneapolis: The market continues tight 
meal is $81.50@84.50, sacked, Kansas City; and prices are up again this week. Quota 
20% is around $90@94, sacked, Kansas tions 17% dehydrated, 100,000 units of 
City; suncured meal is in good demand and vitamin A guaranteed $86, papers; 13% 
a number of October-January trades in suncured $64, papers. Dehydrated meal 
No. 1 \ im. have been reported at $56, with no A guaranteed was quoted for Oc- 
sacked, Kansas City; 13% fine ground is tober shipment at $76, papers. 

around $61@65, sacked, Kansas City, de- Indi: is: Demand fair; 
mand good supply ample; suncured, 13% 

Portland: Demand good; trend higher; drated, 17% $82. 
supply limited; 15% suncured $48, f.0.b Cincinnati: Demand fair; trend higher: 
Idaho, $50, f.0.b. California; dehydrated $66, supply tight; dehydrated, 17%, 100,000 units 
f.o.b. California and f.o.b. Washington. vitamin A $90.50. 

New Orleans: Demand fair; trend higher; Ft. Worth: Demand less active; supply 
supply light; 17% dehydrated alfalfa meal moderate; dehydrated, 100,000 A, 17% $91@ 
vitamin A guaranteed $86@87, non-guaran- 92, West Coast origin; without guarantee, 

$82@83; 15% $77@79, 13% $70@72. 15% $84@85, delivered P. 
Louls: Demand very good: supply Chicage: Demand excellent; supply very 

dehydrated, 17% $84.20, 100,000 A, scarce; 17% with 100,000 units vitamin A 


firm 
dehy 


trend 
$56; 





limited 


WE offer our facilities for trad- 
ing in these commodities at all 


markets. 


Our direct wire to the fioor of 
the Merchants Exchange of Mem- 
phis enables us to offer immediate 
quotations and prompt executions 


Soybean Oil 
of orders in soybean meal at both 


FUTURES Chicago and Memphis. 


Call ARTHUR C. HARRISON at STATE 2-1700, CHICAGO, ILL. 


Mitchell, Hutchins & Co. 


MEMBERS 
Chicago Board of Trade 
Merchants Exchange of Memphis 
New York Stock Exchange 
and Other Principal Commodity 
and Security Exchanges 


Soybeans 
Soybean Meal 


231 S. La Salle St. 
Chicago 4, Tl. 


One Wall St 
New York 3 
Digby 4-0700 





Guaranteed—because Glidden controls vital raw material sources! 
Guaranteed—because Glidden produces its complete requirements of 
condensed fish solubles and soybean meal, made possible through its 
new multi-million dollar plant expansion program! Guaranteed— 
because Glidden is the Dealer-Minded Organization that assures dealers 
of a constant, adequate supply of Glidden Feeds. 


Think what this “Guaranteed Source” means to you 
at a time like this, in continued volume, continued 
profits! A limited number of Exclusive Franchises are 
available in certain localities. Write J. C. Rankin, 
General Manager, for complete particulars. 








THE GLIDDEN COMPANY 


Feed Mill Division 
1160 W. 18th Indianapolis 





guaranteed $87.50@87.75 ton, sacked; 20% 
with 150,000 units A $95.40; 13% and 15% 
suncured No. 1 fine ground, no quotations. 

Milwaukee: Demand good; supply scarce; 
western dehydrated, 17%, with 100,000 A 
guarantee $82, 15% $79; suncured, 13% $61 
qj 


63 

Philadelphia: Demand fair; supply scarce; 
7 dehydrated $91, nominal. 

Boston: Demand fair; supply short; de- 
hydrated, 17% $96; suncured, 13% $70.90 
Les Angeles: Demand very strong; trend 
supply limited; 17% dehydrated, 


upward; 
units of A $72.50@73; 15% 


100,000 sun 


i 
Demand quiet; trend steady to 
supply adequate; poultry suncured 
$67.50, nominal; dairy dehydrated, guaran- 
vitamin A $77, nominal, both Boston 


BARLEY FEED 

Portiand: Demand good; trend higher 
supply ample; rolled $76, ground $74 

Ogden: Supply normal; rolled %$56@60, 
whole barley $52@56. 

Indianapolis: Demand Jight; trend steady; 
supply ample; whole barley $73, sacked; 
crimped barley $78. 

New Orleans: Demand fair; trend steady; 
supply light; pulverized $62.50@64 

Seattle: Demand fair; supply good; whole 

, ground $78, rolled $78, all per ton, ex 
warehouse, l.c.l. 

Boston: Demand fair; 
Canadian $53 

Milwaukee: Demand fair on pulverized 
good on needles; supply ample on pulver 
ized, fair on needles; pulverized, white 
$58 $5 needles $1.10@1.20 bu 

San Francisco: Demand fair; supply am 
ple; standard rolled $76. 

Philadelphia: Demand very 
fair; pulverized $62, nominal. 

Chicage: Demand good; supply 
ton, sacked 

Baltimore: 
$63.50 ton, 


teed 


basis 


supply adequate 


dull; supply 


fair; $55 


Demand good; supply fair 


sacked. 
BLOOD FLOUR 


Louisville: Demand fair; 
supply ample; $135 ton. 

New Orleans: Demand slow; trend steady 
supply adequate; $115@117.50. 


BLOOD MEAL 


Los Angeles: Demand fair; 
$7 a unit of ammonia. 

Portland: Demand fair; 
supply ample; $135. 

New Orleans: Demand dull; trend steady 
supply adequate; $115@117.60. 

Louisville; Demand fair; trend 
supply ample; $41.35 ton. 

Seattle: Demand slow; supply fair; 
ton, f.0.b. local packing plants. 

San Francisco: Demand good; supply am 
ple; $7.35 a unit of protein; screened blood 
$7.25 a unit of protein 

Chicago: Demand good; supply fair; $160 


ton, sacked, 
BONE MEAL 


Francisco: Demand good; 

fair; $67. 

St. Paul: $85 ton. 

Louisville: Demand fair; 
supply normal; $71 ton. 

New Orleans: Demand good; trend steady; 
supply light; $67@68, f.0.b. southern ports. 

Atlanta: Demand fair; trend steady; sup 
ply adequate; $70.50, ex-vessel, New Or- 


leans. 
BONE MEAL (STEAMED) 

Buffalo: Demand quiet; trend steady; 
supply ample; $81@82.50, Sacked, Buffalo. 

Los Angeles: Demand good; trend steady; 
supply adequate; domestic $82. 

ansas City: Demand good; 
light $100, sacked, Kansas City. 

Portland: Demand good; trend 
supply limited; $88.50. 

New Orleans: Demand good; trend 
supply plentiful; $73@75. 

Louisville: Demand fair; 
supply ample; $91 ton. 

St. Louis: Demand good; 
$85 ton, sacked. 

Indianapolis: Demand fair; trend 
supply ample; $94 ton, sacked 

Cincinnati: Demand very good; trend 
steady; supply short; $90 ton, sacked, f.o0.b 
Cincinnati 

San Francisco: 


trend steady 


supply good; 


trend higher; 


steady; 


$115 


supply 


trend steady; 


offerings 
steady; 
steady; 


trend steady 


supply scarce; 


steady; 


Demand good; supply 
air; $75 
Boston: Demand good; supply plentiful 
$80@81 
Ft. Worth: 
on domestic 
$4.10@4.50; 
Worth 
Chicago: Demand 
$85 ton, sacked 
BREWERS’ DRIED GRAINS 
mati: Demand fair; trend 
supply very limited; $66.50 
Baffalo: Demand fair; trend steady; 
ply sufficient 24% $55@58 Buffalo 
68 Boston 6% $58@60 Buffalo 


light 
l.e.L, 
f.o.b 


Demand slow; supply 
adequate on imported; 
granulated, nominal $5, 
ecarce 


good; supply 


higher 


sup 
$65@ 
$68 @70 
Boston 

St. Louis: Demand 
strong; no quotations 

Louisville: Demand fair; 
supply light $63.50 ton 

New Orleans: Demand fair; trend strong 
supply ght; $66@67.50 

San Francisco: Demand good; supply ade 
juate $54 

Boston: Demand fair 
nadian, 22° 5 

Milwaukee: Demand good; supply scarce 
22% $61, 24% $63, 26% $65 

Chicago: Demand good; supply 
nominally $60@61 ton, sacked 


BREWERS’ DRIED YEAST 
Cincinnati: 8%¢ Ib. in carlote. 
New York: 8%¢ Ib. in carilots. 
New Orleans: 8%¢ Ib. in carlots 
Pittsburgh: 8%¢ Ib. in carlots 
Boston: 8%¢ Ib. in carlote. 
Louisville: Demand fair; 
supply normal; $170 ton 

St. Louis: Demand good; supply limited 
S%¢ Ib. in carlots; 9%¢ and 10\%¢ Ib. in 
less than carlots, all St. Louis 

Chicago: Demand active 
9\4¢ Ib. in carlots; 9%¢ Le. 

San isco: No offerings, no 
Uons. 

Milwaukee: Demand exceeds supply: 
Ib., carlots; 10¢ Ib., Lc.l 

Chicago: Demand steady; supply 
8% @9¢ Ib., carlots; 9% @10¢ Lc.! 

BUTTERMILK-CONDENSED 
Buffalo: Demand good; trend 


supply ample; 6% @6\¢. 
Og : Supply average; 


light; supply very 


trend steady 


supply scarce; Ca 


Ught 


trend steady 


supply fair 
quota 


s%¢ 


fair 


steady; 
$5.50, 100-Ib 

drum. 
Indianapolis: Demand normal: trend un- 








changed; supply ample; 
in barrels $4.90. 
Mi lis: Market steady; demand fair; 
supply ample; $5 cwt 
Louisville: Demand fair; 
supply ample; $5.25 cwt. 
San isco: Demand fair; supply good; 


100-Ib. bags $5.66, 


trend steady; 


$5.35 cwt. 
owe Demand dull; supply good 
Chicago: 


$4@4.25 cwt 


CALCITE CRYSTALS AND FLOUR 

Limecrest, N.J.: $8.50 
flour $5.75 

New York: Demand 
ple; crystals $11.84, flour 

Buffalo: Demand slow; 
good; crystals $10.50, 

Toledo: Demand stea 
crystals $13.92, flour $11.17 

Boston: Demand steady; 
crystals $12.87, flour $10.12 


CALCIUM CARBONATE 

Portland: good; 
trend unchanged; 

Seattle: Demand steady 
$12 ton, ex-warehouse, truck lots 

New Orleans: Demand good; trend steady 
supply ample; $9 on oyster shell flour, local 
origin. 

Los Angeles: Demand good 
supply ample; grits $10.73@12 

Minneapolis: Prices depend on 
mix; KI .6 and 25-Ib, MnsoO, 
$15, plain calcium §9 ton: .5 KI 


CHARCOAL 


Demand and 
plant, sacked 


size 


Demand slow; 
in carlots 


supply ample; 


Crystals carlots 
steady 
$9.09 
supply ample t« 
$9.25 

supply 


supply am 
ample 
supply 


ample 


Demand 
$i4 


supply ample 


supply good 


trend steady 
potency of 
100-Ib. lots 
$12.60 


Kansas City: 
$54@60, f.0.b 
grade and bag 

Portland: Demand 
supply limited; $100 

New Orleans: Demand good; trend steady 
supply adequate; 40-lb. bags oak charcoa 
$1.85; poultry charcoal in 60 bags $2 

San Francisco: Demand steady; supply 
ample; $59.50 

Los Angeles: 


supply 
depending 
steady 


good trend 


Demand fair; supply good; 
$81 
lim 


50-1b 


supply light; 
supply very 
$80 ton in 


Demand and 
Demand fair; 
poultry charcoal 
(ceiling) 
COCONUT MEAL 
Portland: Demand good; trend higher; 
supply limited; $67, ex-dock, West Coast 
San Francisco: Demand good; supply fair; 
$78 
Seattle: 
$70, Tacoma, 
shipment 
1 Angeles: Demand strong; trend up 
ward; supply fair; $77@78 
Bayonne, N.J.: 20% protein solvent ex 
tracted meal $50.50 ton, bulk basis; sacked 
$1 ton, buyer's bags; $6.50 ton, seller's 
reconditioned bags 
COD LIVER OIL (FORTIFIED) 
good; suppl 


300 D, 2.2 


ited; 
multiwalls 


steady; supply good; 
October-November 


Demand 
carlots, 


ample 
3 


30¢ 


Demand y 
50 50 
1,500 A 
33%¢; 

1 


30@ 31¢ 
Icu 
sla 
ict 


300 
00 A 


6% 
ICU 4 
37 @38¢ 
COLLOIDAL PHOSPHATE 


Chicage: $22, carlots. 
Kansas City: $21, carlots 
St. Louis: $20.50, carlots 
Des Moines: $22. cariots 
Philadelphia: $21, carlots 


CONDENSED FISH SOLUBLES 


Boston: Demand good; supply fair 
cars 4%¢ Ib.; drums 5%¢ 


CORN GERM 


St. Louis: Demand light 
tight; no quotations 
Louisville: Demand slow; 
supply normal; $56 ton 
New Orleans: Demand fair; 
supply ample; $58@60 
CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
basis; bulk basis $7 less) 
Minneapolis: Feed $60.15, meal $86.15 
Atianta: Feed $66.54, meal $92.54. 
Birmingham: Feed $64.99, meal $90.99 
Boston: Feed $64.48, meal $90.48. 
Chicago: Feed $55, meal $81. 
Cleveland: Feed meal $87.28 
$89.03. 
$87.69 
is: Feed $59.02, meal $85.02 
Kansas City: Feed $55, meal $81 
Louisville: Feed $60.46, meal $86.46. 
New Orleans: Feed $63.03, meal $89.03 
New York: Feed $64.06, meal $90.06. 
Norfolk: Feed $63.45, meal $89.45 
Philadelphia: Feed $63.65, meal $89.65 
Pittsburgh: Feed $61.69, meal $87.69 
St. Louis: Feed $55, meal $81. 


COTTONSEED OTL MEAL 


Buffalo: Demand quiet; trend 
supply ample; $82@84, Boston 
Memphis: Demand good; trend 
supply limited; prime 41 protein $74 
Kansas City: Demand good; offerings 

newhat improved; market s ightly lower 
72.50@73.50, sacked, Memphis 

Ogden: Supply normal; 41% $88@93 
Indianapolis: Demand only fair; 
weak; supply abundant; 41% $82 
Cincinnati: Lemand trend 
supply adequate; $82@83 

San Francisco: Demand good; supply fair 
$76.50. ~ 

Seattle: Demand fair; supply very 
$91.50 ton, delivered rail domestic 
carlots, October-November- December 
Wichita: Demand fair; supply suficient 
11% $83 

Louisville: Demand 
supply ample; $78 ton 
New Orleans: Demand fair 
supply adequate; 41% $92 25@92.75 

Ft. Worth: Demand fair; offerings light 
carlots, 41% f.o.b. cottonseed oll 
north and central Texas, October $77@75 
west Texas $80; October-November-Decem 
ber not being quoted 

Philadelphia: Demand fair; supply good 
g2 


32¢: 600 
3,000 A 


MEAL 


supply very 


trend steady 


trend steady; 


steady 


steady 


higher 


tight 
43° 


fair; trend steady 


trend stead 


Atlanta: Demand slow; trend steady 
supply-ample; 41% $71, f.0.b. South Carolina 
mills, $69.50, f.0.b. Georgia mills, $69, f.0.b 
Mississippi milis. 

Les Angeles: Demand strong; trend firm 
supply improved; $75 @76. 

Boston: Demand light; supply fair; $83.50 





Chicago: Demand good supply light 
$83.50 tor 


1, sacked 
PD ACTIVATED ANIMAL STEROL, 
POWDERED 
Kansas City: Demand 
juate 11.5¢ 
Demand gox 
unchanged; 1 
ton lots, 
ICU 18@23¢ 
A AND D FREDING 
New York: 300 ICU, 750 A 
300 ICU. 1,500 A 29@30¢: 300 
31% @32%¢; 300 ICU, 3,000 
600 ICU, 1.500 A 30@31¢; 600 ICU, 2 
33@34¢; 600 ICU, 3.000 A 35% @36%¢ 
Minneapolis: Straight A feeding 
per mil n D $1 5 D 
24¢ It oD, 1 6« 
0 A 28¢ It 
Milwaukee: Demand fs 
b> A r 


trend steady 
supply suffi 
ICU pr. gm 

warehouse 


500 
f.o.b 
3,000 


oils 


‘ 
ils ” D 
tle ) A ¢ 

Bostor Demand and supply fair 
1,500 A ¢ lb 300 D, 2,250 A 29%¢; 
1 


LUORINATED 


PHOSPHATE 


Coronet, 

Houston: $63.75 
DISTILLERS’ 

Buffalo: 


DRIED GRAINS 
Demand ’ rend 
l able 


steady 


supply ery 
Philadelphia: Demand 
nominal, no quotations 
tiladelphia: 
searce; $68, nominal 
Louisville: Demand stro 
supply light 


Demand 


olut 
New Orleans: 
supply light 
sa 


ple 


limited 
ains $64 
Milwaukee: Demand good 
$72 
DRIED BEET PULP 
Buffalo: Demand ‘ rend 
enough to r | 
7 nominal 
Ogden: Supply 
Seattle 
$59 to 
New Orlean 
supt scarce 
Atlanta: Den 
pply limited 
Los Angeles: 
burlap. 
ston fair 
an $70.5 
Milwaukee: Demand goo 
6 64.50 


Francisco: Demand e 


San 1; supTy 
1 


DRIED BUTTERMILK 
Indianapolis: lLemand r £00 


San Francisco: N 


Worth: Demand 
local | 


4 t nearby 


sup 1; $11 
Wichita Demand 
Louisville: Der 
supp at 
New Orleans: 
supply sca 


; $10 
Los Angeles 


Chicago 





ample 


Buffalo: 
12% @13¢ 


Demand good; supply 
DRIED CITRUS PULP 
Baffalo: Demand good; trend steady 
new crop offerings showing up more freely 
$60@65, nominal, New York state points 
San Francisco: Demand and supply fair 
meal $53 
New Orleans: Demand fair; trend strong 
supply scarce; $47.50@48, f.0.b. mills 
Atlanta: Demand strong; supply tight; 
trend steady pulp $47.50, meal $35, f.0.b 
Florida 
Los Angeles: 
supply limited 


trend firm 
plants 


Demand strong 
$45, bulk, producers 


DRIED SKIM MILK 


Buffalo: Lemand supply ample 
12% @12\¢ 

Portiand: Demand 
supply ample $10 


San Francisco: Demand good; 


good 


good trend lower 


supply fair 


¢ lb 
Philadelphia: Demand fair; supply good 


Minneapolis: Market steady to stronger 
lemand fair supply very limited $11.50 
Demand slow; supply fair $15 
ex-warehouse, lL.c.! 
Louisville: Demand fair 
supply ample 245 ton 
New Orleans: Demand good 
supply ample 12% @13¢ Ib 
Los Angeles: Demand good 
$13 cwt 


trend steady 
’ 


trend stead» 


supply fair 


Demand good; supply fair; | 


Demand good; supply scarce 

12.75 cwt 

Milwaukee: Demand good; supply scarce 
50 cwt 

Chicago: 


Demand fair supply scarce 
rominally 2.75 


60@12.75 cwt., in carlots 


DRIED WHEY 

Baffalo: Demand steady 
trend stea 7¢ 

Kansas City: 
teady $6.75 cwt 
higher 

Portland: Demand 
supply ample; $7 

Ogden: Supply 

San Francisco: 
good; $7 cwt 

Ft. Worth: 
quate carlots, 
ered Ft. Worth 


supply good 


: trend 
ewt 


Demand fair to goo 
fortified; Le.l 5¢ 
steady 


good; trend 


75 


normal; $7.50, 
Demand steady; 


100-lb. bag 
supply 
good supply ade 
$6.75 acked, deliv 
or any Texas point, or in 
warehouse, Ft. Worth 
Demand fair; supply 


Demand 


good 


ton lots out of 
Philadelphia: 
$7 


Los Angeles: Demand good; trend steady 

supply fair; $7 cwt 

Chicage: Demand fair; supply adequate 

75 ewt. in carlote 
Demand light 


fair; supply 


Market steady; demand fair 
ample; $6@6.25 cwt 
attle: Demand steady; supply 
ex-warehouse, lI.c.1 
Demand good; 
supply ample; $130 ton 
New Orleans: Demand dull 
ficient; trend slightly higher 


FISH MEAL 
Demand good supply scarce 
$142 ton, sacked, f New 
w<liate shipment only ceil 
West Coast; herring meal 
unit of protein, f.o.t 


ample 


wt. 

isville: trend steady 
supply suf 
$6 @6.75 


Chicago: 
60% protein 
England (imm 
ing); $138, f.0.b 
73 protein $2.40 a 
Seattle 

Milwaukee: 


$170 


Demand good; supply scarce 
Demand caltious; supply tight 
- protein unit; converted 60% $1 ’ 
ri4i 
Los Angeles: 
supply improved 
protein plus bags 
Atlanta: Demand 
supply tight 60% 


strong; trend firm 
$2.26 a unit 


Demand 
ceiling f 
trend 
f.o.b 


strong; 
$142 


stronger 
Atlanti 


with 
West 


types 


Prices eased somewhat 

quoted both East and 

at $2.20, though some 

still Usted at $2.30 a unit of protein 

New Orleans: Demand good; trend firm 

supply scarce; 60% menhaden $135 @137.50 
Louisville: Demand fair trend steady 

supply normal $151 ton 

San Francisco: Demand 

scarce 2 unit of protein 


supply 


ring meal 
$2.40 
Worth: Demand unsatisfied; supply 
limited nominal 604% imported African 
origin $135, buriaps, f.0.b. Houston, Oct 
ber shipment 
napolis: Der 
1; supply limited 
Supply average 
65% $163@166 
Demand good trend 
tight Alaska herring $2.40 
Idabo; California sardine §2 unit 
rnia 
City: 
herring 
West ¢ 
Buffalo 


$2.40 
& unit 


a unit 
of protein 


of protein 
both sacked 


trend 
ton 
unit 


and fairly good 
65% $170 


$2.20 «a 
steady 


unit 


Market 
holding at 


unchanged wit! 
$3.2 unit 
oast 
Demand 


mi; $14 


steady 


very good; trend 
@145 ton, all Bast a 


HAY 
Demand good 
grades in 
frie County 
Demand 


Baffalo 
only 
$30 @34.7 E 
Philadelphia 
mott and clover $30@35 
New York: Demand good 
supp fair timothy, No. 1 
$31@ o 8 26@29 

New Orleans: Demand slow 
supply adequate timothy and 

baled alfalfa $42@44 

Louisville: Demand 

strong; supply 
eT No. 1 


trend stead 
plentiful 
points 


supply fair 


wer suppl 


trend firn 
wil No 
trend fir 
clover 
prairie $30¢ 
fair to good 
light; mixed 
$40, extra 

timothy No. 1 $35, 
No. 1 $45, No. 2 $4 
No. 1 alfalfa $60; straw $20@22 

Wichita: Demand good; supply suffi 
clent for prairie, insufficient for alfalfa 
prairie $17, No. 1 alfalfa $30@35 

Seattle: Demand heavy; supply fair 
alfalfa $36.50, delivered truck lots 
Washington common points for U.8 
green 
Boston: Demand quiet 
No $35@37; first cutting 
3 cutting alfalfa $48@ 

Los Angeles: Demand strong; trend up 
ward; supply adequate; baled alfalfa, U.s 
No. 1 $40@41.50; U.S. No. 2 leafy $38@39 
U.8. N 2 green 7.60@38.50; U.S. No 
$33.40@34.50; No. 1 hay $48@50; bar 

hay $ 39 


‘@ 

Ft. Werth: Demand good; supply very 
scarce for alfalfa, limited for prairie; car 
lots, baled No. 1 alfalfa $54@57, No. 2 
$52@55, Oklahoma - Texas - Arizona origin 
Prairie No. 2 $30@32; Johnson grass No. 2 
$31@34, delivered TOP. 

Ogden: Supply average; $1.25 bale; $234 


27 ton, baled, in barn 


HOMINY FEED 
Memphis: Demand good; trend strong 
supply tight; white $67.50, yellow $73 
Indianapolis: Demand somewhat 
trend firm; supply light; $75 ton, 
Indianapolis, including state tags 
bags; ground corn §79 
Cincinnati: Demand 
supply adequate; $71 
New Orleans: Demand 
supply light ne 
Louisville: Demand 
supply ample $69@71 
Seattle Demand fair supply 
paper $72, burlap bags $76 


wester 
No 

plentifu 

alfalfa 


supply 
timothy 
second 


oat 


better 
delivered 
and used 


fair trend steady 
fair 


quotations 


trend steady 


fair trend strong 
ample 
bags both de 
livered Sea 


Baffalo 
supply uf 


tle arlots 
Demand good trend 
ent yellow s79@81 


steady 
white 
Boston 
lbemand good 
acked 
Demand good 


$68 


supply fair 
Boston supply wht 
78.65 

LINSEED OIL MEAL 

upply 

stein sacked 34 


Deman supply 


Demand good 
> pr 
Milwaukee: 
e $77 é $ 
Buffalo n 


good 
4 


and ! t 





McGEHEE Co. 


woth 


salmon | 


| 


FEEDSTUFFS, Oct. 6, 1951 


steady 
$84 


supply ample 
Bo 
r 


34% 


p se 


Los Angeles 
supply ample 
Philadelphia 


$85.75, nominal 


New Orleans 
Seattle 
' . 
Wichita 
MALT 


New Orleans 


SPROUTS 


Boston: 
$18 

Chicago 

Buffalo 


MEAT SCRAPS 
Seattle ! 
A unit prote 
New Orleans 
Supt am ple : 
Kansas City 
tead ) 
J acked } 
Portland 


San Franc 

$2 a 1 

fot tu 
Sioux City 

$119 

St. Paul 

17 J 

rt. Werth 


ad 
" 





71 


Buffalo 


juate 


firm 





“Mister Alfalfa’ 


That's My Nome! 


BOARD OF TRADE BUTLDING 
KANSAS CITY, mISSOUR! 











Seattle: Demand fair; supply 


FEED GRAINS 
KAFIR-MILO 


BARLEY CORN - OATS - WHEAT 
From &very Grain Produeing Area in United States 


CONTINENTAL GRAIN COMPANY 


OFFICES: TERMINAL ELEVATORS: 
Nashville Fort Worth Kansas City Omaha Portland 
Enid Buffalo St. Louis Toledo Galveston 


Minneapolis Peoria Chicago Columbus Enid 
Buffalo Fort Worth Minneapolis 


ent $11 tight her 





New York St. Louis 
Chicago Omaha 
Kansas City Celumbus 


Galveston Vancouver, B. C. 
Portland Winnipeg 
San Prancisco Los Angeles 


* 





72—_—_—_FEEDSTUFFS, Oct. 6, 1951 
Los Angeles: Demand strong; trend firm esoumeet content to buy on a hand-to COTTONSEED OIL MEAL FUTURES 
supply limited; ceiling price $2 a unit of mout basis while awaiting the lower ‘le 7 sotto < ote 
protein, plus bags prices which a heavier flour grind ts ex ~} Pe. “wy a ron By Se ES Peay. en te Memphis Merchants Ex 
Boston: Demand good; supply light; $1.90 pected to bring. Quotations Oct. 3: bran $58 = ee mot - . 2 
a protein unit; converted 50% $107.50 standard midds. $60.50@61, four midds. $68 Sept. 28 Sept. 29 Oct. 1 > Oct. 3 Oct. 4 
Milwaukee: Demand exceeds supply; 50% @69,. red dog $74@756 | t 72.000 7 70.00@ 71.00 ; -@°72.50 72.50@ 73.06 
$119.50 ceiling price Milwaukee: Demand sluggish; supply an | 68.00@ 6 ‘ @*68.00 @°68.7: @ *69.75 ; @*70.25 
Chicago: Lemand good supply scarce ple; bran $57.50@58.60, middiings $60@61 n 0@ 50@ 66 @*67 67.50@ 68 +: 
) protein $115@118 ton, sacked St. Louls: Demand strong; supply ack 65.00@ 65.5 65.50@ 66.5 : 66.80@ 67 +. 
New York: Ler od; trend higher juate; bran $57.75@58, shorts $67.25@67.7 59.00@ 60.25 . 50 5 59.75@ 60.2 
upply fair; 65 $ 7 spot delivered St. Louis switching limit 59.00@ 60.25 60.1 : BS °60.00 
Boffa Deman steat supply tight Cincinnati: Demand fair; trend steady ‘ 
trend steady; $11 uffalo basis opr assagete bran $63, middlings $6¢ *Fiat 
St. Louis: De upply adequate ndianapolis: Demand fair; trend steady LOVRE » - ees 
50% $110 bulk supply sufficient; soft winter wheat brat SOYBEAN OIL MEAL FUTURES 
Wichita: Demand good supply inade $66, mixed feed $68, standard midds, $69 Closing prices of soybean oil meal (basis, Decatur, Ill.) on the Chicago Board « 
ate ) % ion the Memphis Merchants Exchange, in dollars per ton (bulk basis) 





1,20 0 3. 906 


lant 55 no all sacked; no red dog offered and 0 ed 
Louisville: Demand good; trend strong CHICAGO 
1 steady supply light; bran $63.25, mixed feed $63.2 - ‘ Oct. 1 
middlings $73.2 2 oe 
Baffalo: Demand very good: this ar °61.00@ 161.50 °61.60@ 162.25 
well supplied; standard bran $59@61, stan °61.00@ 161.50 °61.50@ ¢¢ 
7 nd zh t ir ard midds 2@64; flour midds. $68 @7( *61.00@ 161.50 *61.50@t62 
, J red dog 876@ *61.00@t61.50 *61 
New York: Demand fair; trend firm; sur . * . » 61.80 *6 
ply ample bran $67.50, standard midd 52 5 1.90 ** 
$70 
Boston: Demand good suppl light 
Minneapolis 2d and supply spring bran $64.50, middlings $66.50 | MEMPHIS 
yh there have Philadelphia: Demand and supply good ~_ _ e 1 
week, the bran $68, standard midds. $71, red dog $81 ; . ne odle 
anged fre New Orleans: Demand good: trend strons 
bran 3.50 supply adequate bran $62@63.50, shorts $7 


sville er | i; ¢t 
mal; § " 


New Orleans 
supp ares 
st Louis 


ba 
» 66 


@ °61.95 





773.2 
i $ a 7 Memphis: Demand good trend steady 
Wichita i ipply supply fair; wheat bran $60, standard midd 
$ gray horts $70 

Seattle: Demand good; supply fair $6 
October-November, delivered common trar 
po 





ts 
Portland: Demand good; trend i 
pply searce; mill run, October , MINERAL FEED 
November $61.50 iddlings $ 54 
Ogden: Supply average to 
: 1 t r ” Idaho lealers bran and r l fr . 
pr 1 blended, whi 3, middlings ‘ Portland 
red n 4 1 mill run 
red brar 
) middiings $75.50, f. 
o and Los Angeles 
San Francisco: Demand ¢ 
‘@7i red bran 870@71 
Los Angeles: lem 


supply 


rt. Worth 


ent 
Minneapolis: - Minimun 
r n f 


Chicago : 
son 0 : Indianapolis 
f.o.b. Indianapolis 
san Francisco 





Sioux City \ 
st. Paul \ pu 
rt. Worth 


i mill rug 








For Your CANE FEED MOLASSES Requirements ia des 


Milwaukee 


PRICE « SERVICE « QUALITY | Neadtie 


STANDARD MOLASSES COMPANY | .::::: 


120 WALL ST., NEW YORK 5, N. Y. $8 


MOLASSES 











ipply amy 
Indianapolis 
pt al 


Teletype No Telephones | . 
NY 1-1938 TELEPHONE BO. 9-1786 New Orleans , and tre | dor neg . , 
Cable Address TELETYPE BO. 9-1787 My . . . t en r a 
“Standmolco” TELEGRAPH WH. 3-4239 Memphis : : . nail. aiid nen ~ 
IMPORTERS DISTRIBUTORS ae tan) t ‘ 











Kansas City 


GORTON'S VITAMIN OILS |! -— 


Products of American Industry 
ALL POTENCIES QUICK DELIVERY <x 
Distributed Exclusively by ga 


NEW ENGLAND BY-PRODUCTS CORP. |} :2233°° 
Distributors for Gorton-Pew Fisheries Company, Ltd., By-Products Div. ‘Buffalo: Herat 
177 Milk Street BOSTON 9, MASS. || 200 


an ank 
isville: Der 
ma 9¢ 

















NIACIN 
New York: $9 kilo 


COTTONSEED = Seer 


MEAL e¢« SCREENINGS 76: Canadian feed $54." 
Boston: Demand good 
pulverize Canadiar $ 


PELLETS « CRACKED CAKE ved $31 


SOYBEAN i 


prompt, dependable service ent on tains 
MEAL e« PELLETS w : reduced ue" plant 


standard 


ng atrmeal $85 ree 
Indianapolis: remand 


firm to unchanged; supp! 


MPHREYS-GODWIN [iets 


COMPANY a 
“Hetfalo: air ly plentifu 
reground 5 t zed white 
oats 75@5 both » basis pu 
verize eed oats $58.60, mixers’ pulverized 
MANUFACTURERS ¢ DISTRIBUTORS wh te oats seas, both Boston. 
Philadelphia: Pulverized white oats, de 
mand fair, supply good, $66.50; Canadiar 
2246 PARK AVE., MEMPHIS, TENN. re gg » Dae Sa 
PHONE: 48-2683 TELETYPE: ME 72 ye eS oa Se ‘ a 
a 3% % »rotein reground 
CLEARING MEMBERS * MEMPHIS MERCHANTS EXCHANGE “ : eh es iad 
| ms: Demand goo¢ rend steady 
FUTURES BROKER IN COTTONSEED MEAL * SOYBEAN MEAL supply ample; feeding rolled oats 
oat milifeed $58.55, pulverized white oats 
i 73.05, feedi oatme 98.05 
a a * St. ee eS ae supply ample 
for pulverized white oats, scarce for re 








ground oat feed 


pulverized white oats $60 
choice $62; 32 


reground oat feed $32 

Louisville: Demand fair; trend steady 
supply ample; reground $32.50: rolled 
groats and feeding oatmeal $105; fine ground 
$100; pulverized $64.25 


OYSTER SHELL 

Portland: Demand good; trend steady 

supply ample; western shell $26, granite 

grits $24, crystal grits $22, western 
flour $18, eastern shell flour $30 

Los Angeles: lbemand steady 

ple; eastern $23.84, packed in 


oats 


supply am 
paper local 


Demand and supply good; paper 
cloth $21.81 
San Francisco: Demand fair; 
ple; local $13, eastern $24 
New Orleans: Demand fair; 
supply ample; $12@13, local 
Louisville: Demand norma! 
supply ample; $22 ton 
Seattle: Demand fair 
ern $24, eastern $27 
Le. 


supply am 


trend steady 
origin 

trend steady 
supply ample; west 
both ex-warehousé 


PEANUT OIL MEAL 
Milwaukee: 
6% $59, 41% 
New Orleans: Demand good 
supply light; 46% $69@74 
Atlanta: Demand fair trend 
supply LUmited; solvent $76, 
mills 


Demand good; supply scar 
trend strong 


stea 
45 %& Alabama 
PEAT MOSS 


Portland: Demand good; trend 
supply ample; $3.05 
San Francisco: Demand and supply fair 
$3.10 bale 
Philadelphia: Den 


stead 


and and supply fair 
$2.75 
Los Angeles: Demand fair; trend stead 
supply ample; Canadian $3.09@3.29 bale 
Boston Demand steady supply a 
juate ecarlots $2.75 bale lel 
New York: Demand good; tre 
supply adequate Canadian $3.25@ 
i 90 f.o.t port 
supply amy 
either horticu 


ed $2 t 
Seattle: slow 
$2.80 bale 
tural or 


warehouse 


man 


il good 
Ib 


trend steady 


supply plentiful; 1 bale German mos 
$3.85@4 
Chicage: Demand 


quate; $3.20 for 100-Ib. 
POTASSIUM LODIDE, U. 8. P. 
New York: Demand 
changed supply a 
100-lb. lots $2.17, 25-Ib. lots $2.20; potas 
sium iodide chalk mixture, 250-Ib. lots $2.06 
100-Ib. lots $2.08 Ib. lots $2.11 
St. Louis: Demand ar supply good; 100% 
pure potassium iodide U.8.1 t 
$2.17 in fiber drums, 2 lot 
irums, 6-Ib s $2.2 
90% potassium i 
mixture vt o 
100-1b. lots $2.08 
drums §2.11 b-It bottl 


steady supt 


bale 


normal trend wun 
200-Ib. lots $2.15 


Louis 


’ 
RICE BY-PRODUCTS 
Demand exceller 
bran $42.5 
Arkansas points 
Francisco: No offerings 
Worth: Demand 
negligible; nominal rice 
prompt hulls $6@6.50, f.0.b 
rice mills, immediate or prompt 
New Orleans: Demand good 
supply scarce P36 on voran, Le 
milis 
Atlanta: Demand rong; trend 
supply tight ran 7 Louisiana 
mills 


unsatisfied supply 
bran $43q@aa 
uth Texas 
shipment 
trend strong 
yuisiana 


steady 
RIBOFLAVIN 


Demand good; 
12%¢ gm 


New York: 
supply sufficient 
freight allowed 

Terre Haute: Demand 
12%¢ gm of contained 
freight allowed, for 8,000 
tency dried fermentation 


SORGHUMS 


Demand 


trend steady 
equivalent, 


and supply good 
riboflavin with 
and 16,000 po 


solubles. 


adequate Kansas 

Kansas City: Demand good 
light at Kansas City altho 

r s ginning € southern 


the new 


SCREENINGS 
Brisk were reported 
and a scarcity of supplies 
were advanced $§2@4 
$56@10, iights $10@ 
20, mediums $20@30, heavies $35@45; Ca 
nadian screenings $19, bulk, Duluth; ground 
Canadian screenings $31.50, sacked, Duluth 
22 feed $38 
slow 


Minneapolis: sales 
luring the week 
was noted 


ton. Quotations 


22% flax screenings oil 
Baffalo: Demand 
Canadian reground $28@30 
New Orleans: Demand slow 
ly higher supply ample 
@35 


supply plentiful 
Buffalo 

trend slight 
heavies $33.50 


MEAL 


goo trend 


SOYBEAN OIL 
Memphis: Demand 
supply limited prim 
process $80.50, sacked 
Portland: Demand 
supply ample; October 2, November 
Ogden: Supply normal; $97@102 
Indianapolis; Demand slow to improving 
trend firm to unchanged; supply light but 
ample 44% $90 
Cincinnati: Demand good 
supply somewhat limited $74 
Decatur 
San Francisco: 
fair $107 
Ft. Worth: 
ears for imme 
ient 41 or 444 
$94@95 November 
lelivered Ft. Worth 
Philadelphia: Demand 
good; $88 
hansas 
light with market at 
and 44 first two 
two weeks October 44 
Decatur, while 41% 
ceiling 
Minneapolis: Tightness continued in the 
nearby meal market, with October ship 
ment quoted almost unif nly at $74 ton 
and in rare instances at for late Octo 
ber or all-October A wide variety of 
quotations was posted for November for 
ward positions, ranging from $64@67 ton, 
bulk, Decatur 
Chicag Soybean oil 


steady 


trend steady 
bulk, f.o.b 
Demand good supply 
Demand slo 
liate 
origin 

December $87 
fair; supply fairly 
Demand good offerings 
ecelling for both 
weeks October 

is offered $73 


remains at the 


City: 


meal was a scarce 





commodity in the Chicago area 

and prices of both 41 and 44 
remained at the ceiling of 
for all of October shipment 
formula feed manufacturer had 
operations because of the diffi 
curing the meal required in 
and reports indicated that some 
the product were being shipped a f t 
California. An easing in the supply situation 
is expected at month's end, however n 
cated by a price of $68.56 ton for 
week November shipment. A dearth « 
crop supplies, coupled with the lat 
in processing new crop soybeans, & 
for the tightness of supplies 

Atlanta: Demand fair; trend strong; sup 
ply tight for nearby $74, bulk basis, De 
eatur, Ill 

Los Angeles: 


Demand strong; t 
supply short ceiling prices « 
$107.50, sacked, delivered 

Boston: Demand good 
74 

Milwaukee: Ler 
il to 44% $87 

Decatur: Demand ex 
scarce 41% protein $74 ton 
$74 ‘at ceiling) 

Seattle: Demand slow supply 
nearby good for new crop $106 
October carlots. O 
vem ber- December 

Wichita: Demand 

41 $92, f.0.b 
sv ill Demand good 
at celling; supply ample see 

New Orleans: Demand go 
mm new crop; supply ample 

Buffalo Demand good 
supply adequate 41% $68@ 
464% $67@69, Decatur, both 


SUNFLOWER 
St. Louis: Demand 
black (hybrid 


supply lig 


and good supply 


ellent sup! 


bulk 


supply 


trend 


bulk 

SEED 

fair; supply ample 
variety) $12.50 wt 
poultry grade $13 cwt large black 
large gray (parrot grade) $18.50 cwt 
f.o.t St. Louis, no cariots available 


TANKAGE 

digester $124 
fair; trend st« 
dehydr d $i 


small 


Sioux City: 60% 
Buffalo: lLemand 
ply sufficient 60% 
inal 
New Orleans: Demand 
supply adequate 1% 
Louisville: Demand 
supply normal 
Wichita Deme 
quate 60% $124 
St. Louis Demand 
t 60 $120, bulk 
Werth: Demand goo 
dige r $116@1 


poor 
$134@1 
fair: tr 


Demand hea 
50 protein $118@1 
Milwaukee: [remand 


$122 

St. Paul 
Kansas City 
0 market 


a 


New Orleans 
upply limite $87 
Chicage: Market str 


upply air; $97 


Millfeed Production Holds Steady 


of milifeed in the 
(1) principal 
Joseph 
luding Minneapolis, St 
mputed on the basis 


tons for 
mills in 


Weekly 
reduction 


Crop year Weekly 

to date 

314,745 6 

£16,868 
16 
79 14 

6.99 16,664 

419,434 13,604 

‘ 898 19 s 

rage 1 66 8 16.028 


*Principal mills, **84@ of total capacity 


Nebraska 
(2) principal mills of 

Paul 
of 72 


——South west* North west* 


production to date p:oduction 
15.7 > 
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with 


current and prior two together 
Kansas and Oklahoma and the tles 
Minnesota, lowa r ar South Dakota 
Duluth-Supertor ps s of Buffalo 
extraction 

Buffalot Combined** 
Weekly pyear Weekly Crop yr 
»date x luction to date 
186,611 ¥. 799 16,634 6 59 617.2 


weeks 


and 
% flour 


Crop year 


1 
Li.¢ 
I 
1 


tAll 


mille. {Revised 





HARRY J. HANNON, N.Y. 
GRAIN DEALER, SUCCUMBS 


BUFFALO 
know! ain 
years, died 


Harry J. Hannon, well- 
man in this area for 40 
recently. Over long 
span in the industry he had been con- 
nected with grain firms, and 
was noted as a shrewd buyer whose 
advice often was sought in disputes in 
grading His widow and 
two 


his 


various 


and deliveries 
sons survive 
—_—=>— 
POULTRY BUILDING STARTED 
NEWARK, DEL.—A poultry 
building was started recently at 
Delaware Agricul- 
Experiment Farm, Newark, ac- 


serv- 


Unive rsity of 
tural 


cording to an announcement by E. F 
Waller, chairman of the department 
of animal and poultry industry. The 
building will mean an expansion in 
poultry teaching and research, espe 
cially in the field of marketing, he 
said 
—— 


INSTALL CORN SHELLERS 


JACKSON, MICH 
Ward & Co. reports that its “Ward 
craft Model Stone Detecting Corn 
Shellers” have been installed recently 
by these concerns: Johnson-Patrick 
Milling Co., Alberta, Va.; Gowers Ele 
vator Co., Eureka, Mich.; Grass Lake 
(Mich.) Elevator Co and Harris 
Milling Co., Mt. Pleasant, Mich 


McLaughlin 











Selected Quality 


MOLASSE 


NATIONAL MOLASSES CO. 


EXECUTIVE OFFICES: ORELAND, PA. - OGONTZ 8337 
SHIPMENTS FROM GULF & ATLANTIC SEAPORTS 
TANK 


ANK CARS 


Rich in Carbohydrates 





RUCKS « DRUMS 














me Write to: 


@ Specifide’s PENBIOTIC SOURCE 


A pharmaceutical grade, more concentr 
ton. Contains 2 grams Penicillin Procaine per ounce. (32 grams per pound) 


@ Specifide’s BE-TWELVE SUPPLEMENT 
@ Specifide’s BE-TWELVE and MIXED ANTIBIOTIC 


2 milligrams By, plus 2 grams mixed antibiotic per pound. 


@ Specifide’s ARSONIC ACID, Dv. 


With, or without antibiotic, 60 grams of Arsonic Acid, Dv. per ton gives 
faster growth, better feathering, pigmentation, and finish 


@ Specifide’s B-VITAMIN BLENDS 


The B vitamins are essentially growth promoting. 
your prescriptions 


d, more potent, less required per 








Interesting prices on 
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CALL THE 
PoLKA Dot 


Victor 8459 4 


f 


E 
Harold C. Wright 


f ] 


Stewart 


TRY US On Your 


Next Purchase of: 


ALFALFA MEAL 
LINSEED MEAL 
COTTONSEED MEAL 
PULVERIZED OATS 
ROLLED OATS 
REGROUND OAT FEED 
BRAN 

\ 


YBI 

ISH MEAL 
ISTILLERS’ GRAINS 

ILLERS'’ SOLUBLES 

3 WERS’ GRAINS 
"RIMPED OATS 
“RIMPED BARLEY 

IMINY FEED 
CREENINGS 


I 
I I 
DIST 
I 
( 
( 
I 
» 


CO. 
- 

“The Polka-Dot Folks” 

Board of Trade 


Vi. 0459 TWX-KC26 
Kansas City 6, Mo. 


Ti 





Processed Ducks 
Put Under Specific 
Price Regulation 


WASHINGTON 
were taken out of the freeze provi- 
sions of the General Ceiling Price 
Regulation this week and were given 
dollars and cents ceiling prices per 
pound. The regulation, CPR 79, estab- 
lishes specific ceilings for sales other 
than at retail 

CPR 79 sets basic ceilings for the 
months of April, May and June. For 
subsequent months an allowance may 
be added for storage charges. 

According to Office of Price Sta- 
bilization officials, the new regula- 
tion removes conditions which ex- 
isted under GCPR wherein process- 
ors could not enter into the storage 
deal, although the GCPR price level 
was somewhat higher than the basic 
ceiling set up in the order. However, 
the allowances for monthly storage 
charges compensate for this condi- 
tion. OPS officials say the price level 
set in CPR 79 is virtually that of pre- 
Korea plus allowance for increased 
costs of production and processing 
with some modification to reflect the 
higher recovery now available for 
waterfowl feathers and down. 

At OPS the first trade reaction to 
the order was a complaint that the 
differential between New York 
dressed ducks and eviscerated was not 
adequate. 

Although ducks are an agricultural 
commodity, there is no parity base 
on which to fix a minimum legal price 
ceiling. 

No industry committee was consult- 
ed by OPS prior to the issuance of 
this order, and OPS says that it was 
impractical to assemble such a group 
before issuing the order. 

Two Zones 

For administrative purposes the or- 
der sets up two areas of the nation 
An eastern zone with a New York 


City basing point is established. Sell- | 


| 38 STUDENTS ENROLL 


ers may add to their base ceiling price 


Processed ducks | 


America, Inc., in Kansas City to join 
the Kansas Milling Co. He has been 
executive vice president of Flour Mills 
of America, Inc., for the past two 
years. Previously, for 22 -years, he 
was with Shellabarger Mills, Salina, 
Kansas, rising to the presidency and 


| general management. During his last 





a transportation factor of 1.20 times | 
the transportation charge. This fac- | 


tor is said to compensate for tare 
and icing 

A second, or western, zone is estab 
lished with basing points at Chicago, 
New Orleans, Los Angeles, San Fran- 


cisco, Seattle and Portland, From the | 


respective ceiling prices in each of 
these basing point cities, the seller 
subtracts the transportation factor 
between each of the cities and the 
proposed point of sale. The highest 
price resulting is the basic ceiling at 
point of sale. 

Retail sales of processed ducks are 
covered in an amendment to 
15 and 16. In these orders, the retail 
mark-up is respectively 30 and 28% 
for the store groupings under these 
orders 

OPS officials doubt that there will 
be any squeeze on processors of ducks 
under provisions of CPR 79, indicat- 
ing their belief that feed prices will 
remain relatively stable. 


ELMER W. REED NEW HEAD 
OF KANSAS MILLING CO. 


WICHITA, KANSAS — Elmer W 
Reed of Kansas City was elected 
president and general manager of 
The Kansas Milling Co. at a meeting 
of the board of directors of the 


CPR | 


four years at Salina the business was 
operated as the Shellabarger division 
of International Milling Co., which 
had acquired it. Mr. Reed and as- 
sociates purchased control of the 
Shellabarger mills from the Shella- 
barger family, and later sold the 
company to International Milling 
Company. 

In addition to its large flour mill- 
ing capacity, The Kansas Milling Co 
operates a malting plant in Wichita 
with a larger rated capacity than 
any other malt flour producer in 
the United States, a formula feed 
plant of 100 tons daily capacity, 28 
country elevators and grain storage 
with combined capacity of 4,500,000 
bu. The company is active in both 
domestic and export flour trade. 





TENNESSEE FEED MEN SET 
1951 CONVENTION DATES 


NASHVILLE—The second annua! 
convention of the Tennessee Feed 
Manufacturers Assn. has been sched- 
uled for the Noel Hotel in Nashville 
Oct. 29-30, according to an announce- 
ment by J. S. Blunt, Ralston Purina 
Co., Nashville, convention commit- 
tee chairman. 

Officers of the association are H 
C. Tilford, Dixie Grain Co., Shelby- 
ville, president; L. H. Simmons, Sim- 
mons Supply Co., Lewisburg, vice 
president, and W. H. Levine, general 


} counsel and executive secretary. 


ae 


GRATTON C. JONES DEAD 
CHRISTIANSBURG, VA.—Gratton 





| C. Jones, 69, head of a feed, seed, fer- 
| tilizer and coal busiress he organized 
| several years ago, died Sept. 28 at his 


home here. He had been chairman of 
the Virginia Corp. Improvement Assn 


_ 


IN WHITMOYER SCHOOL 

MYERSTOWN, PA.—Thirty eight 
students from 11 states and Canada 
were enrolled in the recent Poultry 
Health and Nutrition School con- 
ducted by Whitmoyer Laboratories, 
Inc., here. The course included lec- 
tures, demonstrations, motion pic- 
tures, visual presentations and poul- 


| try disease diagnosis. 


organization Oct. 1 and will take over 


his new duties Oct. 15. 
Under the terms of the contract 
by which he joined The Kansas Mill- 


ing Co. as president and general | 


manager, Mr. Reed will vote approxi- 
mately two thirds of the total out- 
standing stock of the corporation, 
thus assuring continuity of manage- 
ment and control. He has acquired 


| a considerable stock interest in the 


company. : 
Mr. Reed is resigning as executive 
vice president of Flour Mills of 


E. W. Callenbach, Pennsylvania 
State College, was guest speaker at 
the banquet and open forum held for 





Harold W. Masters 


NEW PARKS TRADER—Harold W. 
Masters this month joined the J. P. 
Parks Co., Kansas City, and will be 
in charge of handling feed ingredients 
other than millfeed and coarse grains. 
The Parks company offers a complete 
line of ingredients to the feed trade 
and Mr. Masters, formerly with Si- 
monds-Shields-Theis Grain Co., Kan- 
sas City, will become the fourth mem- 
ber of the Parks team which includes 
James Leach, grain, and Miss E. 
Frederickson and Mr. Parks, cash 
and futures millfeed. 





the students. The next clinic will be 
held Nov. 7-9, Dr. James R. Wiley 
director of the school, has announced 


a oe 


IWA SALES OF WHEAT 
REACH 8,632,000 BU. 


WASHINGTON—tThe U.S. Depart- 
ment of Agriculture reports that 
during the period Sept. 19-25, the 
Commodity Credit Corp. confirmed 
sales of 9,084,000 bu. wheat, includ- 
ing wheat and wheat flour in terms 
of wheat equivalent, under the Inter- 
national Wheat Agreement against 
1951-52 year quotas. 

The sales include 195,000 sacks of 
flour (452,000 bu. in wheat equiva- 
lent) and 8,632,000 bu. wheat. Cu- 
mulative sales by the U.S. since the 
opening of the quotas for the 1951-52 
year on June 14 total 100,390,000 bu 

The principal importing countries 
involved in the week's sales were 
India, Mexico, Netherlands and the 
Philippines. 





| AT ARKANSAS CONFERENCE—Pictured at the recent formula feed con- 
ference at the University of Arkansas, Fayetteville, were, left to right: Dr. 
| L. 8. Ellis, dean of the School of Agriculture of the university; Ted Anderson 
| of the Arkansas Farmer, Little Rock, and Charles Maybee, assistant director 
of the university’s livestock and poultry farm at Batesville, Ark. About 120 
feed men were present at the first meeting of this kind in Arkansas. (See 


page 10, this issue of Feedstuffs) 





Firm Clears Huge 
Profit on Granary 
Deal, Senator Says 


WASHINGTON—John J. Williams 
(R., Del.) charged on the Senate floor 
recently that a company organized 
with a net worth of “exactly zero” 
collected $382,201 from the govern- 
ment for grain storage at Camp 
Crowder, Mo., by leasing the build- 
ings from one agency of the govern- 
ment and re-leasing them back to an- 
other. 

The firm, Sen. Williams said, was 
the Midwest Storage & Realty Co. of 
Kansas City, which was formed in 
1949 with these participants: H. A. 
Myers, Kansas City, investment bro- 
ker and active in several companies, 
three of which operated and distrib- 
uted coin machines, president; Harry 
Easley, former WPA director in Mis- 
souri, vice president; John Stark, 
grain broker, treasurer; Dan M. Nee, 
former collector of internal revenue 
at Kansas City, secretary, and Paul 
B. Edwards, who was maintenance 
caretaker of Camp Crowder under 
a contract by which he was paid by 
War Assets Administration $6,231 a 
month and later $5,500 a month. 

Sen. Williams said that the corpora- 
tion leased Camp Crowder buildings 
from War Assets Sept. 15, 1949, three 
days after it had been chartered, and 
that the annual rental in the 20- 
month lease was $11,270. 

Four days later, Midwest leased the 
property to Commodity Credit Corp. 
for grain storage under a 20-month 
lease under which CCC paid $382,201 
to the corporation. 

Sen. Williams also declared that 
Mr. Nee is the partner of Quirk J. 
Bernard in an automobile business 
at Lexington, Mo., and that from 
1948 to 1950 Mr. Bernard was War 
Assets regional director in Kansas 
City “and in such capacity was the offi- 
cial who signed the favorable con- 
tract with his partner's grain cor- 
pany.” 

The corporation was formed with 
authorized capital of $50,000, and its 
paid capital was $25,000, representing 
$5,000 contributed by each of the 
partners, Sen. Williams said. However, 
he declared that it was not until a 
month after the company had signed 
leases with War Assets and CCC that 
the five stockholders paid in the 
$25,000. 

“This means that at the time the 
leases were signed with the two gov- 
ernment agencies the net worth of the 
company was exactly zero,” the sena- 
tor said. 

Sen. Williams also charged that Mr. 
Edwards, maintenance caretaker for 
Camp Crowder, continued to collect 
payments from War Assets for sev- 
eral months after the corporation ne- 
gotiated the lease of the buildings. 

After Sen. Williams made his 
charges, the Senate Agriculture Com- 
mittee agreed to investigate whether 
the government is losing money by 
leasing grain storage facilities which 
it owns. Sen. Allén J. Ellender (D., 
La.), committee chairman, said he 
will head a subcommittee to make the 
inquiry into reports that an individ- 
ual, whom he did not name, leased 
storage space from the government 
and rented it back at a big profit for 
government grain storage. 


———_ 


NAMED BORDEN SECRETARY 

NEW YORK—Douglas T. Orton, 
assistant secretary of the Borden Co. 
since 1943, has been elected secretary 
of the company, it has been an- 
nounced by Theodore G. Montague, 
president. Mr. Orton succeeds Theo- 
dore D. Waibel who died Sept. 16. A 
member of the New York state bar, 
Mr. Orton has been with Borden's 
for 20 years, having started in 1931 
as a clerk-stenographer. 
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Milwaukee Feed & Grain Co... 
Minneapolis Sewing Machine Co 
Minnesota Linseed Oil Co 
Mitchell, EB. P., Co.. . 
Mitchell, Hutchins & Co 
Morris-McAdams Co. 

Morton Sait Co. 

Mullin & Dillon Co 

Murphy Products Co. 
Myers-Sherman Co 


Nagel, Herman, Co. . 

Nat'l Alfalfa Dehydrating & Mig. Co 
Nationa! Cotton Council of America 
Natl. Cottonseed Products Aassn., Inc 
National Distillers Products Corp 
National Food Co . 
National Molasses Co 

Nellis Feed Oo 

Neumond Co. 

New Amsterdam Import Co., Inc 
New Century Co., 

New England By-Products Corp.. 


New York Quinine & Chem. Wks, Inc.. 


Nopee Chemical Co. .. 

No. American Trading & ‘Import Co. Inc 
North Bast Feed 

North lowa Milling Co. 


Pacific Molasses Co.. Lid 
Paper-Calmenson & Co 
Park, Philip R., Inc 
Parks, J. P.. Co 

Parrish, N. K 

Parrish & Heimbecker 
Pay-U Laboratories, Inc 
Pay Way Feed Milla, Inc 
Perfection Foods Co 
Pfizer, Chas, & Co. In 
Pillsbury Feed Millis 
Pioneer Bag Co. 
Pittsburgh Plate Glass Co 
Platte Valley Sales Service 
Prater Pulverizer Co 
Pratt Food Co 

Pratt, W. C.. Co 
Premier Peat Moss Corp 
Provico Feeds 


Quaker Oats Co 


Raiston Purina Co 
Randolph, O. W., Co 
Rapids Machinery Co 

Red River Alfaifa Co 
Reedville Oli & Guano Co 
Reliance Feed Co 
Richardson, James, & Sons, Lid 
Richardson Scale Co 
Richmond Mfg. Co 

Riley Feed Co. .... 

Rode Feed Service . 
Roseman, M. A a « 
Ryde & Oo. 


Salsbury'’s, Dr., 
Sargent & Co. 
Savage, Inc. ..../. 
Scanian, Ivan, & Co.. 
Schreiber Mills 
Schults, Baujan & Co 
Schutte Pulverizer Co. 
Scroggins Grain Oa. 
Sea Board Sales Co. 
Sea hoard Bupply Co 
Seagram, Joseph B., & Bona, Inc 
Security Milla, Inc. .... 
Seedbure Bquipment Co. 
Seilders, Bugene L., Co.. 
Seley, James H., & Co. 
Shellbuilder Co. 
Sievert, ©. W., and Associates 
Gime Chemical Co. 

ds & 8 da, Inc 
Small, The W. J., Oo..... 
Smith, Bdward B., & Co. 
Smith, Harry ©., Oo. Inc. 
Southerd Oyster Shell Mig. Corp 
Southwell Grain Corporation 
Southwest Mill Buppiy Ce 06 
Specifide, lacorporated .. 73 
Sprout-Waldros & Co., Inc be 
Staley, A. B. Mfg. Co in, 18 
Staley Milling Co 
Staniard Brands Inc. 
Standard Mciasses Oo. 
Stivera, Theo. .... 2° 
Stone Mountain Grit Co. 
Strong-Boott Mfg. Co. 
Sunset Feed & Grain Co., 
Superior Feed Co. ee 
Superior Packing Co. 
Svverior Phosphate Co. 
Swaenosos, Carroll, Saies Co 
Sweetall Mfg. Co. ee 
Swift @& Company 


Laboratories 





jack Cover 


Tabor Grain & Feed Oo 

Tamme Industries ...... , 

Tennessee Bastman Co. (Division of 
Bastman Kodak Co.) 

Textile Bag Manufacturers Asen 

Thompsou-Hayward Chemica! Co 

Thompsen, The Tommy, Co 

Thomsen Soya Mill 

Three Minute Egg Washer Co 

Tebacce By-Products & Chemica! 

Topeka Mill & Bilevater Co 

Transit Grain Co. 


Ubike Milling Co 

Ultra-Life Laboratories. In« 
Union Bag & Paper Corp 
United Distributing Co 
United Mineral Products Co 
U.8. Industrial Chemicals, in 
Universal Grain Corporation 
Universal Mills, Ine 


Val-A Company 

Van Brush Mig. Co 

Van Camp Laboratories 

Van Dusen Harrington Co 
Van Waters & Rogers, Inx 
Vitality Mills 

Vitamina, Ine 

Vy Lactos Laboratories, In« 


W-W Grinder Corporation 
Wallace Menhaden Products, Inc 
Wallace & Tiernan Co., In 
Walsh Grain Co. 

Ward Feed Oo 

Warren-Dougias Chemical ( 
Waterioo Mills Co 

Wene Poultry Laboratories 
Wenger Mixer Co. 

Western Condensing Co 

White, Bob, & Co... 

White Laboratories, Inc 
Whitmoyer Laboratorice 
Wihibur-Bilis Co. 

Wilson & Oo. ee 

Wilson, R. 6, Co.. 
Winterscheidt Milling Co. 
Wisconsin Alumni Researan Foundation 
Weodbach Brokers 

Wood's Grain & Feed Co. 


Woodward & Dickerson, Ine.. 
Wyandotte Chemicals Corp 


Zellers Laberateries . 





CHART YOUR PROGRESS.. 


On the chart below, draw a line to repre- 

sent your 1951 hog feed sales... com- 

pare it with your 1948 sales... with the 

increase in PRO-LASS sales between 1948 
and 1951. 


SALES OF PRO-LASS 


i 


YOUR FEED SALES 


mec 


2-2-2? -7? -? -? -7? -? -? -? - 1951 


Americar Feastest: Growing tog food 


ARE PRODUCING SOME OF AMERICA’S 
FASTEST GROWING FEED DEALERS 


STALEY PRO-LASS is America’s fastest-grow- 
ing hog supplement. Sales have more than 
doubled in the past 3 years. And sales of other 
Staley hog feeds... PIG MAMA, BULLETS, DR. 
PIG... have kept pace. Why? Because Staley 
has been a step ahead in nutritional develop- 
ments .. . and in telling the public about these 
scientific advances. 


In many towns, the fastest-growing feed store 
in town is that of the local Staley feed dealer — 
simply because he’s selling fast-moving products 
like PRO-LASS and PIG MAMA. Everywhere, 
Staley dealers are moving ahead as Staley pro- 
ducts move ahead. The Staley dealership is 
often the quick, easy way to more business for 
the feed merchant! 


Is yours the fastest-growing feed business in 
your community? If it’s not, don’t you think 
it’s a good idea to start selling such fast-moving 
products as Staley PRO-LASS and PIG MAMA? 
Write now — address your letter to the Staley 
Milling Company at either Kansas City 16, Mis- 
souri or East St. Louis, Illinois. 


ALEY MILLING COMPANY 


KANSAS CITY, MO. e EAST ST. LOUIS, ILL. 


Molen of 


PIG MAMA ® PRO-LASS ® BULLETS 
DR. PIG © CHICK ATOMS ®© GROWER 
ATOMS ® PULLET ATOMS ® EGG ATOMS 


° 


wen kee 





